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More  Business  in  Chieago 


Those  who  do  business  in  Chicago,  or  contemplate 
^l^ntering  this  great  market,  are  vitally  interested  in 
Chicago's  business  situation  as  it  is  reflected  in  that 
reliable  mirror,  the  advertising  columns  of  The  Daily 
News.  “M  ore  Business”  constantly  crowds  the 


advertising  columns  of  The  Daily  News,  where 
advertisers  are  placing  more  business  than  ever  before. 
Here  are  the  figures  for  the  first  6  months  of  1923  as 
compared  with  the  previous  high-water  mark  of  1920: 


Total  Advertising  in  The  Chicago  Daily  News 

Agate  Ubm 

First  Six  Months  of  1923  .  10,523,187 

First  Six  Months  of  1920  .  10,380,754 

Gain  over  the  previous  high  year .  142,433 


There  is  also  distinct  significance  in  the  amount  of 
advertising  placed  in  each  of  the  Chicago  newspapers, 
as  it  indicates  clearly  an  increasing  confidence  in  The 


Daily  News  as  the  outstanding  medium  for  reaching 
the  great  Chicago  market. 


Total  Chicago  Advertising  for  the  First  6  Months  of  1923  and  1922 


The  Daily  Newt . 

The  Daily  Tribune . 

The  American . 

The  Daily  Herald-Examiner.  . 

The  Post . . 

The  Journal . 

The  Sunday  Tribune . 

The  Sunday  Herald-Examiner . 

The  Dail^  NeVfs*  excess  of  gain  over 


1923 

1922 

Cain 

Compariaon 

(Agate  Linaa) 

(Agate  Linaa) 

(Agate  Lines) 

of  Gains 

10,523,187 

.  8,964,349 
7,534,433 

1,558,838 

1,558,838 

8,789,974 

1,255,541 

1,255,541 

5,418,505 

4,222,782 

1,195,723 

3,251,570 

2,418,426 

833,144 

2,633,972 

2,471,814 

162,158 

2,383,447 

2,255,010 

128,437 

5,521,465 

5,253,812 

267,653 

2,883,866 

2,442,237 

441,629 

that  of  the  next  highest  score.  The  Daily  Tribune .  303,297 


It  is  of  further  interest  to  note  that  The  Daily  News 
not  only  gained  more  than  any  daily  or  Sunday  news¬ 
paper,  but  gained  more  than  any  daily  and  Sunday 
paper  combined. 


It  is  the  confidence  of  its  advertisers,  indicated  in 
the  constantly  increasing  use  of  its  space,  that  confirms 
with  greater  and  greater  emphasis — 


THE  CHICAGO  DAILY  NEWS 

■  First  in  Chicago 

All  fignre^  used  in  this  ad  are  taken  direct  from  the  reports  of  The  Advertising  Record  Co^  an  independent  audit  bureau  maintained  by  all.  the 

/  Chicago  newspapers.  . 


No  Standardized  Intertype 
Has  Ever  Become  Obsolete 


There  are  two  methods  of  bringing;  out  improvements  in  a 
machine. 

One  is  to  bring  out  a  “new  model”  which  embodies  the  new 
features.  This  method  tends  to  decrease  the  value  of  out¬ 
standing  machines  which  do  not  have  the  improvements, 
sometimes  making  them  praetically  obsolete  over  night. 

The  other  method  is  to  standardize  the  improvements  and 
make  them  applicable  to  outstanding  machines.  This  is  the 
Intertype  way. 


Intertype  improvements  are  always  Standardized  and  thus  made 
applicable  to  outstanding  Standardized  Intertypes  of  all  models 


Tlie  latest  example  is  the  Inter- 
type  Standardized  Side  Magazine 
Unit  No.  2,  carrying  three  quick- 
change  side  magazines  for  large 
display  faces  up  to  full  width 
36-point  hold  and  60-point  bold 
condensed  caps,  and  for  accents, 
special  characters,  overhanging 
advertising  figures,  etc.  This  unit 
is  easily  applied  to  any  model  of 
Standardized  Intertype,  new  or 
outstanding. 


INTERTYPE  CORPORATION 

Rrookijrn  Boston  Chicago  Memphis  ban  Francisco  Los  Angeles 


This  advertisement  was  set  throughout 


Intertype,  the  text  in  Intertype  Scorch  Roman,  the  display  in  Intertype  Bodoni  Bold. 


Editor  &  Publisher  for  August  25,  1923 


The  Cleveland  Press"189,397-has  the  Lar^st  Circulation  of  any  Daily  Paper  in  Ohio 


1 


7 

fO 


of  all  the  Rug  and  Furniture  advertising  used 
by  local  merchants  in  the  DAILY  papers  during 
Julv  was  carried  bv  The  PREISS. 


PRESS  -  -  - 

DAILY  Plain  Dealer 
DAILY  News  - 


86,118  lines 
10,280 
33,593 

129,991  lines 


Cleveland  merchants  who  want  to  reach  the 
great  home  building,  home  loving  class  use  The 
PRESS. 

Do  As  Clevelanders  Do! 


A  SCRIPPS-'HOWARD  NGWSPAPE:R» 

— including  the  Scripps-McRae  League 


CHICAGO 

CLEVELAND 

CINCINNATI 


National  Representatives 

ALLIED  NEWSPAPERS,  Inc. 

52  Vanderbilt  Ave.,  New  YorK 


ST.  LOUIS 
ATLANTA 
SAN  FRANCISCO 


The  Press  has  35*000 more  CLEVELAND  MARKET  Grculation  than  any  odierclaily  paper 


Editor  &  Publisher  for  August  25,  1  923 


CHESTNUT  STREET 

is  to 

Philadelphia 

what  the  Champs  d’Elysee  is  to  Parisians,  Rotten  Row  is  to  Londoners 
or  Unter  den  Linden  to  Berliners. 

Chestnut  street  sets  the  styles.  The  first  bobbed-haired  girl  made  her 
appearance  there.  The  first  ‘‘King  Tut”  dress  appeared  on  Chestnut 
street  and  the  first  pair  of  red  shoes  walked  on  this  street  of  youth  Jmd 
fashion. 

Between  6th  and  22nd  street  on  Chestnut  there  are  LSI  men’s  and  women’s 
wear  shops  that  advertise  in  the  Philadelphia  newspapers. 

125  of  these  are  constant  advertisers  in  Philadelphia’s  newspaper — The 
Bulletin. 

Dominate  Philadelphia 

Create  maximum  impression  at  one  cost  by  concentrating  in  the  newspaper 
“nearly  everybody”  reads — 

Wat  'pttlletm 

PHILADELPHIA’S  NEWSPAPER 

The  circulation  of  The  Philadelphia  Bulletin  is  larger 
than  that  of  any  other  daily  or  Sunday  newspaper  pub¬ 
lished  in  Pennsylvania,  and  is  one  of  the  largest  in  the 
United  States. 

U.  S.  Post  Office  report  of  net  paid  average  circulation  for 
six  months  ending  March  31, 1923 — ^505,098  copies  a  day. 

NEW  YORK  CHICAGO  DETROIT  SAN  FRANCISCO 

814  Park-Lcxington  Bldg.  Verree  &  CoDklin,  Inc.,  C.  L.  JTeaver,  H.  J.  Wittschen 

(46th  St.  &  Park  Ave.)  28  East  Jackson  Boulevard.  Verree  &  Conklin,  Inc.,  Verree  &  Conklin,  Inc., 

117  Lafayette  Boulevard.  681  Market  Street. 

LONDON  PARIS 

Mortimer  Bryans,  Ray  A.  Washburn 

125  Pall  Mall,  S.  W.  1  5  me  Lamartine  (9) 


Coprright,  19Z3 — Bulletin  Company. 
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ENGLAND  ADOPTS  U.  S.  NEWSPAPER  METHODS 

News  Stories  on  Page  One,  Typographical  Display,  and  Human  Interest  Shorts  Among  Signs 
of  Changing  Times — Some  Old  Fashioned  Deadline-Be-Hanged  Offices  Still  Extant 


A  GROUP  OF  OXFORD  STU- 
A  dents  has  recently  gone  on  rec¬ 
ord  as  declaring  that  the  English  press 
is  suffering  from  an  attack  of  “Ameri¬ 
canization.” 

This  Americanization  process,  operat¬ 
ing  under  many  guises,  is  undoubtedly 
under  way  in  England. 

It  is  manifest  in  greater  attention  to 
typographical  display,  more  interesting 
treatment  of  news,  increased  use  of  pic¬ 
tures,  and  wide  advertising  stunts  and 
circulation  campaigns.  It  is  changing  the 
tone  of  the  British  press.  Oxford  and 
Belgravia  may  not  approve,  but  Fleet 
Street  editors  and  circulation  managers 
are  satisfied  with  the  results. 

*  *  * 

THE  FILES  of  the  London  news- 
papers,  running  back  to  1600,  which 
are  preserved  at  the  British  ^luseum, 
show  the  gradual  development  of  the 
formal  type  of  English  newspaper.  It 
was  traditionally  a  newspaj^r  that  sold 
on  solid  presentation  of  solid  facts,  and 
made  its  mark  by  the  literary  style  of 
its  brilliantly  written  leaders  or  edi¬ 
torials.  It  made  its  money  on  circula¬ 
tion.  Little  attention  was  paid  to  ad¬ 
vertising. 

This  type  of  paper  reached  its  per¬ 
fection  in  The  Times  when  under  the 
management  of  the  Walter  family  it  de¬ 
velop^  a  worldwide  news  organization, 
and  with  its  forceful  editorial  policy 
moulded  and  led  British  public  opinion 
through  three  generations. 

The  character  of  the  Times  withstood 
even  so  dominantly  tempestuous  an  owner 
as  Viscount  Northcliffe.  In  the  past  20 
years,  however,  the  Times’  circulation 
has  dropped,  giving  way  before  a  new 
type  of  newspaper — representative  of  a 
new  type  of  Englishman, 

The  English  press  is  not  changing  un- 
^r  the  influence  of  American  ideas.  It 
is  changing  in  the  face  of  a  changed 
England.  The  day  of  Queen  Victoria, 
Mr.  Gladstone,  and  Lord  Teimyson  has 
passed.  The  day  of  the  Prince  of  Wales, 
“'nie  Welsh  Wizard,”  and  Rudyard 
Kipling  is  here. 

The  Englishman  of  today  has  an  out- 
/  look  more  nearly  approximating  the 
.American.  'This  change  is  reflected  in 
caging  methods  and  standards  of  Eng¬ 
lish  journalism. 

The  most  sensational  change  in  English 
newspaj^rs  came  in  18%  when  the  late 
Lord  Northcliffe,  then  Alfred  Harims- 
worth,  founded  the  Daily  Mail.  It  was 
then,  perhaps,  that  the  .Americanization 
process  commenced. 

Harmsworth  cut  loose  from  the  tradi¬ 
tional  method.  He  created  a  new  type 
of  newspaper.  It  combined  English 
breadth  of  vision  and  wideness  of  scope 
*ith  American  terseness,  human  interest, 
and  pep. 

Its  foreign  department  covered  the 
world.  Its  editorial  policy  was  brilliant¬ 
ly  aggressive.  Its  home  news  was  short 
^  interesting.  Its  short  editorial  page 
•tttures  set  a  standard  that  has  been 
widely  copied  but  never  equaled.  To- 
®y  under  Lord  Rothermere,  brother  of 
“•e  late  Lord  Northcliffe,  the  Daily  Mail 


By  OTIS  PEABODY  SWIFT 

Editoiial  Note.—  Even  among  newspaper  men  the  way  in  which  news  is  gathered  for  the 
cables  is  little  understood.  Mr.  Swift  has  served  as  a  meml)er  of  the  foreign  staffs  of  the 
Chicago  Tribune  and  the  New  York  Tribune.  In  the  last  year  crisis-chasing  has  carried  him 
into  twenty  countries.  Returning  from  Europe  after  two  and  one-half  years  as  a  swing-man, 
he  is  now  cable  editor  of  the  United  News  and  is  located  in  New  York  City.  This  is  the  sixth 
of  a  series  of  articles  on  covering  Europe. 


has  a  circulation  of  almost  2,000,000.  It 
has  never  altered  from  the  sound  news 
balance  laid  down  27  years  ago. 

Fleet  Street  marveled  at  the  strange 
young  giant,  but  it  is  only  recently  that 
a  real  rival  has  invaded  its  field. 

When  Lord  Beaverbrook  (formerly 
Max  Aitken,  a  Canadian  business  mag¬ 
nate  .and  still  a  young  man)  took  over 
the  Dcily  Express,  things  began  to  hum 
in  Ixindon’s  Printimr  House  Row’.  Lord 
Beaverbrook,  despite  multiple  activities 
which  include  motion  picture  interests, 
financial  operations,  and  the  ownership 
of  successful  restaurants,  is  actively  the 
head  of  his  paper.  His  editor  is  R.  L. 
Rlumenfeld,  formerly  of  the  New  York 
Times.  Beverley  Baxter,  a  young  Cana¬ 
dian  writer,  is  in  charge  of  feature  pages, 
and  the  news  staff  has  included  several 
.Americans. 

The  Daily  Express  is  probably  more 
responsible  for  the  students’  charge  of 
.Americanization  than  any  other  paper. 
It  has  disregarded  precedent,  and  boldly 
puts  all  important  news  right  onto  Page 
()ne  instead  of  running  department  store 
advertisements  there.  Even  the  Daily 
Mail  has  not  yet  dared  thus  to  defy  con¬ 
vention. 

The  editors  spend  much  time  in  work¬ 
ing  out  typographical  display.  News  is 
made  attractive.  Human  interest  shorts 
are  boxed.  Special  writers  are  signed. 
Headlines  tell  the  story  instead  of  label¬ 
ing  it.  If  a  color  story  on  the  Ruhr  is 
printed,  the  copy  desk  writes  a  real  head 
instead  of  tagging  it  “The  Ruhr — By  a 
Traveler.” 


The  Daily  Express  keeps  staff  men 
cabling  from  New  York,  Paris,  Berlin 
and  other  posts,  and  its  swing  men  jump 
for  the  crises  as  fast  as  do  their  Amer¬ 
ican  rivals.  Most  damning  of  all,  the 
Express  daily  prints  a  well  known  comic 
strip,  bought  from  an  American  syndi¬ 
cate. 

These  methods  have  sent  the  Express 
circulation  sky-rocketing  throughout  the 
past  year,  rapidly  overhauling  the  Dailv 
Mail. 

«  *  * 

•yilERE  WAS  ONCE  an  established 
English  convention  that  Page  One 
wa.s  sacred  to  advertisements.  It  un¬ 
doubtedly  seems  blatant  to  put  news 
right  out  where  everyone  can  see  it. 
The  important  news  was,  and  in  many 
jiapers  still  is,  concealed  on  Page  5  which 
ui  called  in  the  composing  room,  “The 
I  Ipening.”  It  faces  the  editorial  page. 

The  I-ondon  Daily  News,  however,  has 
also  made  Page  One  its  news  page.  This 
important  morning  paper  is  owned  by  the 
Cadbury  chocolate  interests.  It  is  a  live, 
newsy  sheet  and  represents  the  new  type 
of  English  paper. 

The  Westminster  Gazette  is  another 
morning  paper  which  puts  its  news  on  the 
first  page.  After  a  period  of  great  in¬ 
fluence,  this  paper  was  in  a  moribund 
condition  when  a  year  ago  it  wa.s  pur¬ 
chased  by  Lord  Cowdray,  formerly  Sir 
Weetman  Pearson.  It  is  now  being  built 
up  again  with  a  typographical  display 
and  use  of  features  which  undoubtedly 
lay  it  open  to  the  Americanization 
charge. 


COMPLETE  EXTRA  ISSUED  ON  HARDING  DEATH 
BY  NIPPO  JUI  OF  HAWAB 


s  i  \2JSrJtm  IIS  ..L:  li®  ti 
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No  other  morning  daily  paper,  except 
the  unimportant  Labor  Herald,  prints 
news  on  its  first  page. 

Evening  papers,  however,  all  use  Page 
One.  They  print  bewildering  series  of 
latest,  night  and  final  editions,  feature 
cartoons  on  the  front  page,  have  fashion, 
comic  and  children’s  features,  and  play 
sports  heavily.  The  Evening  News  and 
Evening  Standard  are  the  dominant  eve¬ 
ning  papers,  with  the  Pall  Mall  Gazette 
and  Evening  Star  next  in  line.  The  Pall 
Mall  Gazette  has  recently  attracted  at¬ 
tention  by  the  use  of  Dr.  Frank  Crane’s 
essays  as  a  daily  editorial  page  feature. 

«  •  * 

A  SIGNIFICANT  DEVELOP- 
MENT  in  English  journalism 
is  the  increased  attention  paid  to  .Amer¬ 
ican  news.  The  English  wire  services 
supplying  .American  news  to  London 
have  in  the  past  shown  a  lamentable  ten¬ 
dency  to  cable,  or  more  often  mail,  only 
American  news  of  the  most  sensational 
order.  .A  few  years  ago  the  American, 
sedcing  home  date  lines  in  the  Elnglish 
press,  could  find  nothing  better  than  news 
of  three-headed  chickens  bom  in  Kansas, 
mine  explosions  in  New  Mexico  and 
lynchings  in  Alabama. 

Today  all  important  papers  have 
cabling  correspondents  in  New  York  and 
Washington.  The  Daily  Telegraph, 
owned  by  Viscount  Burnham,  who  has 
just  visited  America,  leads  in  this  regard, 
carrying  a  daily  file  that  frequently  cuns 
to  1,000  or  more  words  from  New  York 
and  Washington. 

.American  editorial  comment  is  used 
heavily  in  all  English  papers.  The  Eve¬ 
ning  Standard,  in  addition  to  a  brief  cable 
service,  carries  a  weekly  New  York  mail 
letter  similar  to  its  weekly  Paris  feature. 
A  similar  weekly  letter  has  just  been  in¬ 
troduced  by  the  Pall  Mall  Gazette,  and 
the  Times  also  features  an  American  let¬ 
ter  supplied  by  an  .American  news  serv¬ 
ice. 

A  notable  achievement  has  been  ac¬ 
complished  by  the  Chicago  Tribune  in 
the  syndicated  service  of  American  news 
which  it  is  now  supplying  to  leading 
newspapers  throughout  the  United  King¬ 
dom. 

.Among  papers  it  supplies  are  the  Lon¬ 
don  Daily  Telegraph,  the  Manchester 
Guardian,  the  I.ceds  Mercury,  Liverpool 
Post,  Glasgow  Herald,  Belfast  Tele¬ 
graph,  Cork  Examiner,  and  numerous 
other  important  provincial  dailies. 

The  Tribune’s  syndicate  in  London  re¬ 
ceives  from  .America  a  nightly  cabled 
service  of  important  .American  develop¬ 
ments,  which  are  sent  out  to  its  various 
subscribers.  In  addition  to  this  the  sub¬ 
scribing  papers  receive  the  dispatches  of 
foreign  correspondents  of  the  Tribune 
ojierating  in  Europe  and  throughout  the 
world.  In  the  past  two  years  this  service 
has  scored  a  series  of  important  bca’s  in 
the  U.  K.  field. 

*  *  « 

'pHE  SPEEDINt;  UP  of  news 
methods  in  England  is  not  uni¬ 
versal.  There  are  world  famous  news- 
i  Continued  on  page  21) 


Three  Specimens  of  Effective  First-Page  Make-Up  From  the  Janesville  (Wis.)  Gazette 


JANE^LLE  DAILY  G^ETTE 


JANESVILLE  DAILY  G^^ETTE 


JANESVILLE  DAILY  GAZETTE 


Filipino  Servant  Kills  Fiancee  in  New  York  Home 


SENATE  DEFEATS  COMPROMISE  TAX  Bill  1  Committee  Tax  Bill  Support  Crumbles; 
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Note  Placing  of  (*ut  and  Double- Column  Head 


Note  Fcmr-Column  Head  with  Double -Column  Ixad 


Note  Three  IXuihle-Column  Heads 


Italic. 


GOOD  TYPOGRAPHY  IN  NEWSPAPER  MAKING 


How  to  Improve  the  Editorial  Page  When  Its  Make-up  Includes  a  Number  of  Different  Size  Ads 

Addition  to  the  Straight  Matter  and  News  Features 


CONTINUING  the  discussion  of  the 
^  typography  and  make-up  of  edi¬ 
torial  pages,  there  is  one  important  con¬ 
sideration  which  lack  of  space  prevented 
our  covering  last  iiKMith.  It  concerns 
the  editorial  page,  which  for  many  good 
reasons  must  carry  a  number  of  ads  of 
different  sizes  and  shapes. 

Of  course,  when  ads  are  included  in 
the  make-up  of  the  editorial  page  it  com¬ 
plicates  the  problem — especially  when  the 
typographical  whims  of  different  adver¬ 
tisers  have  to  be  contended  with.  With 
a  little  care  in  the  comjwsition  of  the  ads 
and  a  little  more  care  in  placing  the  ads 
on  the  page — even  an  editorial  page  made 
up  of  text  and  ads  can  lie  made  quite  as 
attractive  as  a  page  made  up  only  of  text 


By  H.  FRANK  SMITH  the  principle  of  how  an  editorial  ptp 

Article  X  carrying  ads  and  text  can  ^  treated  ^ 

still  kept  within  the  bounds  of  attractm 

KDITORIAI.  NOTE — Mr.  Smith  is  a  special  lecturer  in  the  department  of  Advertising  tVIKiRraphy  and  tnake^UD 
and  Marketing  at  New  York  University.  Newspaper  t>t>o^raphy  in  all  its  phases  will  be  erpt  attrart*  ^1  b' 

discussed  in  this  department  in  the  last  issue  of  each  month.  Complete  ncws|»apcr8»  as  well  ^  ^  aiiracllve-lOOking  editorial 

as  individual  items-  -such  as  headings,  ailvertisements,  editorial  pages,  features,  etc. — will  be  which  camcs  ads  and  text,  it  fill 

reviewe<l,  and  good  and  tiad  examples  illustrated  and  commented  u(N>n.  Publishers,  editors,  necessary  to  Plofl  it.  Some  One  v31 

advertisers  and  readers  are  invited  ami  urged  to  send  in  specimens  and  to  take  full  advantage  u  •*.  «j  •  . 

of  the  author’s  desire  to  help  them  with  their  type  problems  and  make-up.  »avc  tO  watCh  it,  and  keep  it  drCSSedllf- 

.Address  Inquiries  to  H.  FR.^NK  Smith,  Editor  &  Publisher,  World  Building, 

^  V  V  begin  to  look  ratty  d  i 

New  York  is  not  looked  after  very  carefully. 

Replies  Cannot  Be  Made  by  Mail  Schedule  every  ad  for  the  editinl 

composing  room — so  that  extra  care  will  in  any  of  the  columns,  and  resulting  in  a  ''uui 

1.  ta^n  with  the  composition  of  these  very  ^nxmic-looking  page.  ^  ^  the  figiSi 

aavertiscmcnts.  In  Exhibit  2  we  have  a  much  better  corner.  Then  pay  a  little  extra  attain 

(2)  Group  the  ads  on  the  ed'torial  page,  and  which  is  marred  only  by  the  to  the  typography  and  make-up  of  Ik 
page  carefully  m  the  pyramid  style,  build-  fa^t  that  some  of  the  rules  and  type  faces  ^est  of  the  nace  and  the  effort  sM 
ing  up  from  tlx  lower  right-hand  corner,  are  too  liold— giving  undue  prominence  result  in  a  reasonably  good-looking  tt 
By  this  method  you  leave  tops  of  most  to  certain  items.  No  advertisement  torial  uage. 

all  columns  free  for  manipulating  heads,  should  be  permitted  to  dominate  the  edi-  it  is  a  very  good  olan  to  out  ooeaf 
featured  items,  and  illustrations.  torial  page.  your  Lst  comers  in  ?ha?gS  it 

(x)OD  AND  Bad  Examples  of  Editori.al  i,,  Exhibit  3  the  tyjx  and  borders  in  typography  of  the  editorial  page.  Grthii 
Pages  Carrying  Text  and  Ads  _  tl,c  advertising  are  confined  to  light  face  interest^  and  he  will  probably  cos 
Referring  to  the  reproductions  below  materials,  and  since  the  ads  are  grouped  through  with  some  good  ideas  iid  m- 
you  will  note  in  Exhibit  1  that  the  ads  reasonably  well  there  is  plenty  of  room  gestions — especially  if  he  knows  yon  an 

are  not  composed  very  carefully  and  that  left  on  the  page  for  featuring  editorial  “putting  it  up  to  him.” 

.  ^  Ihey  are  scattered  all  over  the  page —  matter.  This  particular  page  could  be  Try  it  and  see — the  editorial  page  i 

'for  editorial  page”  when  it  goes  into  the  making  it  impossible  to  get  a  decent  head  improved — but  it  is  a  good  example  of  worth  your  very  best  effort. 


'HMSurctWay 


This  page  would  lie  improved  if  the  ads  were 
made  up  in  pyramid  style,  which  would  jx-rmit 
lietter  arrangement  of  lieails  at  tops  of  columns. 
Cartoon  should  lie  placed  at  top  of  page. 


Fig.  3 — BEST — Light  Face  Type  and  Advertiie- 
ment*  Properly  Grouped 


-Composed  and  Scattered  All  Over  Fig.  2 — BETTER — Neatly  Grouped,  but  Borders 
the  Page  and  Type  Too  Bold 
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Comment  and  Criticism 

A  Review  of  Newspapers  With  the  Idea  of  Making  Friendly 
and  Helpful  Suggestions  to  Improve  Typography 
and  Make-up 

By  H.  FRANK  SMITH 
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Have  You  a  Problem  in  Typography  or  Make-up: 

Pi'iLiSHFRS  may  have  the  benefit  of  typography  or  make  up  that  might  l»e 

Mr.  Smith’s  suggestions  by  merely  send-  liothering  you.  The  suggestions  will  be 

ing  to  Kpitor  &  Publisher  a  copy  of  made  promptly  and  frankly— and  in  a 

their  pajier  or  lietter  still,  write  Mr,  spirit  of  helpfulness.  What’s  on  ytnir 

Smith  direct  aliout  any  problem  of  mind  now-  typographically? 

Address  Letter  and  Papers  (in  one  package)  to 

H.  Frank  Smith,  Editor  &  Publisher,  World  Building,  New  York  City 


N. WU  I  I 

r^Cmm  I 


gikifb  RetUter,  Beckley,  W.  V«.— Your 
MDfr  is  very  well  handled  typographically  and 
fron;  a  makeup  standpoint— except  when  you 
jet  something  special  in  the  form  of  extra 
yiyerlising.  The  composition  of  the  page  ad 

The  Leader  and  the  double  truck  of  The 
Hob  was  anything  but  attractive.  Ordinary 
ran  of  paper  is  Uken  care  of  nicely,  but  as 
lom  as  composition  runs  to  big  space  soeneone 
apparently  gets  very  careless.  Why  not  plan 
to  take  care  of  this  emergency  before  it  de- 
lelops  and  have  layouts  and  plenty  of  material 
arailable  for  reference  purposes,  so  that  when 
a  big  ad  breaks  you  are  ready  for  it  and  can 
jive  it  the  special  attention  it  requires  to 
■ake  it  attractive  in  the  short  time  available 
before  getting  to  press? 

Bort  F.  Klina,  Messenger,  Homesteaal,  Pil — 

Yonr  first  page  is  fairly  good;  although  it 
could  be  improved  by  refining  the  typograi>hy 
of  the  title,  which  seems  worn  out.  The  Hag 
ten  are  using  should  be  irplared  bv  a  new 
one  that  will  print  legibly.  Why  ntd  put  a 
flag  at  the  left-hand  side  of  the  title,  too? 
Cnt-oll  rale  above  date  line  is  battered.  Inside 
pages  my  bad  from  a  nuakeup  standpoint. 
Some  one  is  scattering  the  ads  all  over  the 
pages  without  any  regard  fry  orderly  arrange- 
Bent.  The  big  ads  should  be  made  up  from 
the  right  hand  side  of  page  instead  of  putting 
nst  of  .he  oig  ads  in  the  upt«r  left-hand 
eoraer.  which  is  decidedly  wrong.  Follow  the 
nnuif  style  of  makeup  and  your  paper  will 
iaicejuitrir  refine  itself.  Kill  the  gothic  type 
aad  solid-rule  borders  used  in  ads  and  try  to 
gel  compositors  to  take  a  little  more  interest 
ad  care  in  the  cempositior.  of  the  advertisc- 
■rets.  There’s  a  lot  of  work  to  be  done  on 
ywit  inside  pages  ami  you  better  get  right 
iiwr  it. 

L  K  Moreno,  Eveninf  Foot  Hosiatnn.  Tew. 
-Jjyisit  and  makeup  of  both  editions  of  Post 
■cm  to  measure  up  better  than  the  average, 
tat  your  chi-ice  and  use  of  type  is  not  all 
list  it  should  be.  The  arrangement  of  material 
•  the  first  pages  is  especially  attractive,  al- 
tkngb  I  am  sure  some  face  of  type  other  than 
gothic  would  improve  this  page  wonder- 
lolly-  It  is  unfortunate  that  newspaper  fi  Iks 
aciw  think  of  type  in  different  terms  than 
PSkic.  Here’s  a  suggestio  that  you  can  work 
cot  easily  and  economically:  After  you  send 
Ike  nest  first  page  to  press,  reset  the  heads, 
eicamers  and  all,  in  some  other  face  of  tyjie 
Iny  fheitenham  Inild  o  ndensed)  using  all- 
op  beads  only  for  the  big  heads  and  set  the 
■itor  beads  in  upiier-and-low-er  case;  pul  these 


hcasls  in  the  fc.rm  and  get  a  ci  uplr  i  f  proofs. 
You  will  then  see  how  much  better  the  i>age 
will  look.  Follow  your  present  makeup:  merely 
change  the  style  of  type  for  heads.  Have  the 
foreman  of  the  composing  room  go  over  paper 
and  replace  all  worn,  standing  details  like 
“Home  Edition,”  “City  Edition,”  Trend  of 
Fashion,  W'e  Women,  and  other  worn-out  and 
battered  heads  in  new*  type.  Too  much  gothic 
used  in  ads;  ease  some  of  it  out  of  the  pai>er. 

Esrening  Recorder,  Amsterdam,  N.  Y. — 
Makeup  very  good:  especially  first  page.  Tone 
down  some  of  the  solid-rule  borders.  Editorial 
l>age  nicely  bandied.  Group  ads  better  on  last 
page — follow  pyramid  style. 

R.  Basil  Abrams,  Prsos.  Savmmak,  Go.— The 
first  page  you  sent  us  is  unusually  attractive — 
t>  psgraphically,  as  well  as  from  a  makeup 
ivant  of  view.  Page  2  is  not  so  good;  why  not 
lake  the  same  care  with  all  the  pages?  The 
adr  are  too  scattered  on  page  2.  Get  after  it 
and  fix  it  up. 

G.  A.  Hough,  Standard,  New  Bedford,  Mass. 

— I  should  say  the  makeup  of  the  Standard  is 
t.vken  care  of  very  efficiently — although  I 
wni  Id  like  to  see  the  first  page  free  of  ads. 
Tyimgraphy  attr-active;  sport  and  classified 
l«agcs  especially  well  handled.  Cannot  find 
anythine  serit.iis  enough  to  find  fault  with. 

R.  E.  Lent,  Newrs,  Passaic,  N.  J. — You  sure 
have  made  a  number  of  worth-while  improve¬ 
ments  in  the  News  since  I  commented  on  it 
last  month,  and  I  am  also  sure  you  will  agree 
with  me  that  the  pages  look  more  inviting  and 
attractive.  Here’s  a  couple  of  suggestions:  Use 
a  I -point  face  rule  on  either  side  of  your 
•late  line,  first  page,  instead  of  present  hair¬ 
line  rule,  and  put  an  extra  2-point  lead  be¬ 
tween  rule  and  date  line;  use  italic  upper-and- 
Ir.wer-case  for  panelled  he^s  under  streamer 
instead  of  Chelt  caps  used  for  “Zep,”  Black 
Hear  item  issue  July  27;  get  a  new  cut  for 
“llere  and  There”  head;  kill  that  funeral 
bonier  in  Stein’s  ad;  get  a  new  cut  for  “Jack 
Rabbit”  bead;  get  a  new  cut  for  “Hiskon’s 
Busy  Stcre.”  All  the  pages  look  better  and 
the  boys  in  the  compocing  room  should  be 
congratulated.  Keep  up  the  good  work,  and 
send  us  some  more  papers  showing  the  progress 
you  are  making.  We  like  to  help  folks  who 
are  interested  enough  to  try  to  help  themselves. 

S.  I.  Newhouae,  Advance,  Staten  Island,  N. 
Y.— Your  “get  up”  (as  you  call  it)  stacks  up 
much  better  than  the  average,  Lut  you  have  a 
chaiicr  to  in.vke  a  number  of  little  refinements 


mill  VETO  LOOMS 
FOR  TAX  EXEMPTION 

It  SaU  to  Feel  That  Powerful 
lafeiTsts  Are  Eiploiling  It 
•t  City’s  E-tpenss. 


MODIFICATION’  PROPOSEP 

-IMcrmsBie  Leaders  Kefieent, 
liat  laiist  Rama  Ordinanee 
Will  B«  Passed. 


Man  Fell,  Hit  Chickens; 
Wife  Slipped,  Broke  Riba 

Fpertml  r«  Tmb  Mbm*  Yobk  ICmuib. 

PARIS,  Jun«  25,~-Lc«ni|ic  put 
frotn  A  alxth  floor  window 
MauHco  Pmru  lost  hla  bAl> 
anoo  and  tumbisd  to  tb«  strast. 
whers  ho  Un4od  on  R  erata  con- 
taXntnc  fifty  hens.  Hs  waa  ptekod 
up  allchtly  scratched  and  dacod. 
His  wife  who  h|ul  wttnsosed  tho 
fall  ru5hod  dowA  «ta.rs  to  hla  aid. 
but  allppod  and  fsll  throo  fllahta. 
She  broke  Uina  ribs  and  oustalned 
tntamal  injurlao  which  wUl  keep 
her  In  the  hospital  for  at  least  a 
month.  Rerard  helpad  lift  his  wife 
Into  the  amhulanea 


THOUSAND  ITALIANS 
RAISE  QUOTA  ISSUE 

Land  at  Ellis  Island,  Though 
Limit  for  Tear  Has  Been 
Beached  Long  Ago. 


Imrnw  M  wM  ta  kST* 
lUrar  Uriu  xaalan  tbs  ux 
■wwa  iNIum  lx  Ha  yraaanl  form.  ' 
l»ara.’wo«l4  »•  a  Ml- 1 

wjMla*  a  on  Board  ot 
Mr  IlM  artOMI.  ' 

-y*.  **»  •»«  •'■'afaeanaia  aad  1 
.dar  TMltidar  aad  tba 
-lIltadaMa  to  dlaoiuo 
a"*  -Mdonnai. 
amd  aa^.  ^  CeOtns.  Ttmmsny  leader,  i 
JwoO  W.  FnMynan.  Re- 
•ome  kind  of  an 
Ss  be  rsRMd.  They  would 

W  M  mtnfm - -  ' 


COURT  WARNS  IIETZ 
IN  DYE  PATENT  CASE 


Tells  Former  Congressman 
'Evasions  Will  Not  Be 
Tolerated.' 


Wn.>cnMTOK.  D.I ,  Xaao  tS _ Horawa 

A.  Mets  of  Mew  Tork.  a  aovemmant 
witnaot  tn  !*•  aaahidt  the 


1%#  l.BM  lanntfrants  who  has*  ar^ 
rived  hare  from  Italy  on  board  tha  Conta 
Verdi  and  tha  Previdenca  were  landed  at 
Ellis  leland  yesterday  In  atlie  ef  tha 
fact  that  tha  Italian  quota  la  fllled.  AH 
of  thwM  elalm  eaeniptioa  from  tha  flara'. 
law  on  the  tround  ef  "unrallnqwnhed 
rastdence.**  but  many  have  failed  to 
aatablteh  their  eontenUon.  and  i&a  de- 
taatloo  qoaitera  aa  tha  Island  ara  fllUac 
rapMly. 

After  July  t,  whsn  tha  yaarty  quotaa 
ara  epanad,  tha  createst  ruah  of  tmml- 
trants  that  evar  eama  from  Buropa  la 
aspaetsd  by  afllclala. 

Harry  It  LandlA  Aastataot  Cemmlw 
atoaar,  aald  yeatarday  that  mora  thaa 
IK  Xtallaas  wha  hava  tailed  ta  show 
lust  elalm  for  esamptlaci  Cram  tha  quota 
law  ara  on  Ellla  Isiaad  aad  that  they 
ara  eontiaulad  ta  land  by  the  ‘mndreda 
As  tha  torca  ef  Inepocteea  U  raducea  by 


R|*  i  Put  Qug  Little  Paneled  Items  Between  the  Big  Head — It  Will 

Break  Up  the  Monotony  of  Too  Much  Display. 


without  much  trouble  or  cost.  The  makeup 
of  the  first  page  is  very  You  ought  to 

have  a  new  cut  for  your  title  because  the  one 
vou  are  now  using  is  worn  out ;  also  reset 
the  line  under  the  title,  and  put  new  rules 
anund  your  "cars.**  The  inside  images  would 
!>€  improved  if  you  would  group  your  ads  in 
pyramid  style  instead  of  stringing  them  along 
the  bottom  of  the  page.  Reset  your  "BoroJgh 
News”  head  and  your  masthead — both  are 
battered.  Can  the  mourning  border  cn  Kramer 
and  use  something  more  attractive.  Take  a 
I'cncil  and  go  over  each  page  of  the  paper, 
checking  each  item  that  is  worn  out  or  bat¬ 
tered;  then  reset  these  items  as  time  iiermits. 
I'hc  paper  looks  very  good,  but  cleaning  up 
the  battered  stuff  will  make  it  look  better.  Go 
to  it,  and  let’s  see  s»  me  of  the  refined  jiages. 

Daily  Tribune,  Pratt,  Kan. — For  a  smalt 
daily  The  Tribune  is  very  carefully  looked 
aftei.  Makeup  good;  typography  fine;  press- 
work  exceptinn.-il  — all  of  which  proves  that  "it 
can  be  dine”  if  some<  re  is  interested  enough 
to  want  to  do  it.  Pratt  should  be  proud  of  its 
Tribune,  and  doubtless  is. 

Mesaenger,  Stuart,  Fla.— One  of  the  neatest 
little  weeklies  that  comes  to  our  desk.  Chock¬ 
ful  of  well-written  news,  neatly-set  ads,  at¬ 
tractively  made  up,  very  careful  presswork  — 
The  Messenger  is  an  admirable  example  of 
just  what  a  weekly  newspaper  should  be. 
Stuart  IS  fortunate  in  being  represented  by 
si’ch  an  effective  newspaper  as  The  Tribune. 

E.  Vincent  Maloany,  Democrat,  Waterbury, 
Ceon.— Referring  to  your  July  6th  issue,  I 
tlitnk  your  first  page  is  over-displayed  with 
heaxls — too  many  bedd  beads  and  too  many 
different  kinds  of  type.  The  makeup,  so  far 
a.s  placing  material  un  page  is  concerned,  is 
very  good.  The  page  is  also  made  up  tou 
solid— open  up  the  sub-beads  with  an  extra 

2- pomt  lead  and  get  a  little  space  around  the 
dashes  and  cut-off  rules.  The  page  is  full  of 
l»ep,  and  merely  needs  a  little  refining. 
Kditorial  :»aRe  is  all  right;  think  it  would  add 
a  little  interest  if  you  used  for  a  dash  be¬ 
tween  e<litorials  the  same  double-face  rule  used 
f' r  panels  (that  is,  make  up  editorial  dashes 
out  of  this  same  double-face  rule).  The  sport 
liages  are  well  taken  care  of,  and  so  are  the 
classified  and  magazine  page.  Generally  speak¬ 
ing,  the  Oemicrat  sizes  up  well,  although  there 
is  plenty  of  op|)ortunity  for  improvement  in 
the  typography  of  the  ads  (tell  the  "comps** 
to  lay  off  so  much  big,  bold  type  and  all-cap 
lines,  and  to  take  a  little  more  care  with  the 
Ivorders).  Your  ads  could  be  grouped  better 
on  some  of  the  pages;  Uke  2,  3,  13  and  24, 
for  instance,  issue  July  6 — you  can’t  beat  the 
pyramid  style  of  makeup.  You  follow  this  style 
on  most  of  your  pages,  except  the  ones  men- 
ti(  ned  abewe.  V’our  "baby  peggy**  double  truck 
would  have  been  more  attractive  if  ycu  had  not 
used  so  many  different  styles  of  type  in  its 
composition,  and  had  been  a  little  more  liberal 
with  white  space. 

Howard  A.  Quirt,  Globe,  Ironton,  Mick. — 
Nothing  about  the  (ilobe  that  I  can  find  to 
criticise.  Typograi>hy,  makeup,  presswork — all 
very  fine,  and  much  better  than  the  average 
small-city  daily.  I  wi.uld  use  the  same  type 
for  the  ^-line  sub-head  that  you  use  for  the 

3- Iine  bank.  It  would  be  much  more  attractive 
than  the  light*face  type  you  are  now  using. 
This  2-line  2-deck  head  would  be  altogether 
different  from  your  3-deck  head,  and  I  am 
sure  you  will  like  it.  Try  it  and  see.  Ease  eff 
a  little  on  the  heavy  rule  and  gothics  in  your 
ads.  Schedule  for  the  editorial  page  cniy  ad.s 
set  in  light-face  type  and  borders — the  page 
will  look  better.  Don't  let  any  ad  dominate  the 
editorial  jiagc  by  its  blackness.  Fat>er  looks 
hully  from  beginning  to  en<l. 

William  H.  Clark,  Standard,  Cbrtlandt.  N.  Y. 
— The  only  thing  I  can  suggest  to  improve  the 
Standard  is  to  lay  off  those  heavy  bt  tders  on 
some  cf  the  ads,  and  to  take  more  care  with 
the  grouping  of  the  ads  on  simie  of  the  pages. 
\i  ur  first  |>.igr  for  July  12  was  a  pippin  for 
a  small  d.iil).  and  indicates  that  someone  on 
ihu  St.in  ’ard  km  ws  how  to  put  pep  in  the 
ronkeup  of  a  fiont  |iage.  Better  reset  your 
"weather  conditions”  head. 

Curtis  G.  Small,  Register,  Harrisburg.  IIL 
Yes,  1  think  the  *‘ribbon”  head  (as  you 
call  it)  is  better  than  the  issue  without  it — 
although  I  would  certainly  use  simething  other 
than  chcap-hoking  gothic  for  the  streamer  head. 
Ircidentallv  your  issue  of  July  6  (without  the 
streamer  head)  was  attractively  made  up.  The 
"streamer,”  however  when  the  news  merits  it. 
puts  pep  in  the  page  and  I  would  use  it 
whenever  occasion  warranted.  Get  rid  of  the 
gothic  in  all  your  ads,  and  follow  pyramid  style 
<  f  makeup— and  make  a  good-looking  paper 
l«H)k  better. 

Harry  A.  Fry,  Telegraph,  Harrisburf,  Pa.— 
Think  you  use  too  many  different  kinds  of  type 
on  your  first  page,  and  altogether  too  many 
panelled  heads.  Your  leads  do  not  seem  to 
folbrw  "streamers’*  the  way  they  should — too 
big  a  jump  and  too  much  separaticn  from  bead 
to  text  concerned.  Page  Uoks  jumbly.  Why 
don’t  you  try  to  set  the  whole  bead  in  the 
vime  "family”  of  type — instead  of  setting  main 


Over-crowded,  Yet  Attractive 

The  wHtorial  poR,  of  The  Detroit  Nnra  prtil>- 
abiy  carriaa  mora  mattw*  than  aay  otlwr  edi¬ 
torial  pace  publUhad  In  a  mewipapar — never- 
theleoa  it  ia  attractive,  aad  not 
uncomfortable  to  read. 

Iiaiik  in  one  face  and  the  subheads  in  ant.thcr. 
Inside  paRcs  look  pretty  giaxi — especially  etii- 
turial  and  classified.  .Ads  carry  too  much  bold 
t)i>c-  why  not  try  to  follow  style  of  Pomeroy 
(which  is  very  neat)  with  all  your  ads.  At 
least  chock  that  12  point  solid-face  rule  border 
in  the  hell  box.  No  one  will  miss  it.  Get 
.after  your  tyjiography  you  know  how  to  im¬ 
prove  it. 

C  H.  Ouaoe,  Trade  Presa  PubUabin,  Co,, 
Milwaukee,  WU. — Your  own  company  pub¬ 
lishes  a  magazine  which  ought  to  help  you. 
The  National  Printer  Journalist.  If  you  will 
gel  copies  of  The  Inland  Printer  and  The 
.\nierican  Printer  you  will  soim  become  ac- 
•luainted  with  the  fundamentals  of  good  typog- 
rai>hy.  Sherbow’s  “Effective  Type  Use  for 
.Vdvertising,”  and  “The  Typography  of  Adver¬ 
tisements”  by  Trezise  are  the  two  hooks  I 
would  suggest  that  you  read  immediately. 
George  E.  .Myers,  of  your  own  company,  wUl 
be  glad  to  give  you  a  hand.  Give  him  my  best 
regarits  when  you  see  him.  You  might  also 
read  ".Making  Type  Work.”  by  Sherbow, 
which  is  very  g>axl. 

Paul  Sclinalder,  Interborough  Nmrs.  Too- 
nack,  N.  J.— Whoever  is  responsible  for  the 
typography  and  make-up  of  the  News  doean’t 
nee<l  any  advice  or  suggestions  from  me,  be¬ 
cause  as  far  as  I  can  see  the  paper  is  taken 
care  of  very  efficiently.  Yonr  sclectioa  of 
lieadlettcr  faces,  and  the  style  in  which  you 
set  your  heads,  are  especially  ccmmendable.. 

Wm.  Jones,  Saturday  Reviow,  ™~*g  fild. 
N.  J. — If  there  is  any  one  thing  more  than 
another  that  makes  us  happy  it  is  to  see  a 
suburban  weekly  newspaper  ^ndled  as  effec¬ 
tively  as  the  Saturday  Review.  Every  detail 
of  country  newspapermaking  is  taken  care  of 
in  a  manner  which  clearly  indicates  that  some¬ 
one  is  on  the  job  who  knows  exactly  what  to 
do  and  just  loves  to  do  it — regardless  of  how 
much  time  and  trouble  it  takes.  There 
doesn't  seem  to  be  a  single  thing  in  the  whole 
twelve  |<ages  of  the  issue  you  sent  to  us  that 
required  any  attention  un  our  part,  and  we 
congratulate  you  upon  the  excellent  showing 
the  Saturday  Review  makes. 

Mrs.  N.  V.  B.  Horn,  Tha  White  Way, 
Sebring,  Fla. — The  only  thing  I  can  say  about 
The  White  Way  is  that  it  is  an  exceptionally 
well  edited,  well  composed,  and  well  printed 
paper.  Tlie  typography  is  so  much  better 
than  most  country  weeklies,  that  it  would 
serve  as  a  splendid  model  for  others  to  fol¬ 
low.  Cimsidering  the  numerous  handicaps 
under  which  you  good  folks  are  laboring  it 
IS  remarkable  that  you  print  The  White  Way 
as  attractively  as  you  do.  Certainly  Sebring 
and  the  other  communities  you  serve  owe  you 
an  unanimous  vote  of  confidence  and  forth¬ 
with  should  double  their  patronage  so  that 
you  could  install  the  improvements  you  need 
and  give  them  the  kind  of  a  paper  every 
prosperous  and  progressive  community  should 
have.  If  you  will  tell  me  the  name  of  the 
type  and  the  point  size  of  the  “B’s”  and 
"S's”  you  need  so  badly  we  will  try  to  send 
them  to  you.  because  nothing  gives  us  greater 
pleasure  than  to  help  folks  who  are  sincerely 
striving  to  help  themselves. 

Silver  Creek  on  Map  Again 

The  Silver  Creek  (X.  Y.)  Gazette  has 
suspetided  publication.  It  has  been  suc¬ 
ceeded  by  the  Silver  Creek  Times.  Mer¬ 
ritt  M.  Langdon  of  the  .A-ngula  (X._Y.) 
Record,  is  associate  editor  and  publisher 
of  the  Times. 
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Editor  &  Publisher  for  August  25,  1  923 


HOE  MAY  FIGHT  THE  MACHINIST  UNION 
TO  ESTABLISH  OPEN  SHOP 


Already  gathered  in  New  York,  besides  was  actually  settled  for  and  camt ; 
Keppler,  are  J.  J.  Connolly,  vice-president  our  possession  at  that  time.  ' 

of  the  Union,  whose  headquarters  are  in  “VVe  originally  decided  to  have  er«i.  I 

*nn^  hv  niir  nu,*n  marhinict« 


Chicago,  and  C.  W.  Fry,  union  business  done  by  our  own  machinists.  Bcca^- 
manager,  from  the  same  city.  immpnsp  rnnctrnrtinn  i***! 


Printing  Press  Manufacturer  Sends  Ultimatum  to  1,100  Strik¬ 
ing  Employees  to  Return  Monday,  Threatening  Employ 
Non-Union  Workers — Newspapers  Hit  by  Walk-Out 


manager,  from  the  same  city.  immense  construction  plans  under  * 

Keppler,  Connolly  and  Fry  have  been  we  are  using  our  regular  niachiiii«^ 
leading  mass  meetings  held  every  Tues-  maintenance  and  general  constr^I! 
day  and  Friday  of  the  striking  machinists.  We  hired  four  machinists  from 
-■Ml  agreed  they  were  opposed  to  giving  &  Co.,  who  were  members  of  New  ^ 
the  union  viewpoint  extended  publicity  Local  434. 


at  this  time.  “The  New  York  machinists  notifia 

Fight  for  complete  open  shop  is  vir-  jdv.incement.  and  the  Management  hopes  that  Rumors  in  circulation  that  the  Hoe  on  the  night  of  Aug.  2  t^t  they  m 
tually  certain  to  commence  Aug.  27  at  the  lh.*t“theyZvr^n‘’Sy"dv?«d\^^^  Company  was  two  years  behind  on  con-  not  continue  to  work  on  a  Hoe 

plant  of  R.  Hoe  &  Co.,  manufacturers  of  who  have  no  real  interest  in  them  individually  tracts  and  that  the  strike  was  therefore  liecause  of  a  local  strike  in  New  Yen 

printing  presses.  New  York  City,  where  r  in  the  business  which  has  given  them  steady  welcomed  as  a  means  of  avoiding  contract  City  against  the  Hoe  company.  Okl 

1,100  machinists,  according  to  union  J^ci‘5^"lJ^f')re^1t  i^  too  *late penalties  were  emphatically  denied  by  next  day  we  ordered  our  ownoIBctm. 

count,  are  now  on  strike  for  wage  in-  ’  ,  » e  is  company  officials,  who  stated  the  com-  chinists,  members  of  the  Boston  local  s 


count,  are  now  on  strike  for  wage  in-  ,  '  _  company  officials,  who  stated  the  com-  chinists,  members  of  the  Boston  local, , 

crease,  completely  tying  up  production  at  No  exact  figures  as  to  the  wage  in-  pany  never  accepted  contracts  with  pen-  go  to  work  on  the  multicolor  presi 

the  home  shop  and  erection  of  many  de-  crease  sought  by  the  union  could  be  ob-  alties  attached.  It  was  authoritatively  “Vice-President  Connolly,  head  of  tk 
livered  presses  at  newspaper  offices  tained.  Company  officials  claim  they  have  declared  that  the  concern  was  welf  up  on  Printing  Division  of  International  Ms- 
throughout  the  country.  not  been  officially  informed  of  the  de-  delivery  of  presses  and  that  the  only  de-  chinists,  came  to  our  plant  and  iaia 

An  ultimatum  was  issued  Aug.  23  by  mands,  although  it  is  known  they  held  lay  was  the  three  weeks  occasioned  by  drastic  orders  to  our  own  Boston  loci 

the  Hoe  Board  of  Directors  to  the  strik-  conferences  with  union  leaders  Friday,  the  walkout  of  machinists.  machinists,  absolutely  forbidding  tha, 

ing  employes,  who  quite  work  Aug.  2,  Aug.  17.  Keppler  declined  to  make  the  Meanwhile,  some  sixteen  newspapers,  touch  the  color  press  erection, 
giving  them  until  Monday,  Aug.  27,  to  demands  public,  when  asked.  located  in  various  cities  of  the  country,  “We  had  no  contract  with  R.  Hoe( 

return  at  wage  rates  prevailing  Aug.  1,  Unofficially,  however,  the  company  was  are  directly  affected  by  the  strike,  erec-  Co.  for  erection,  simply  employing  a 

to  their  jobs,  which  after  that  date  will  informed  the  striking  machinists  had  tion  of  Hoe  presses  in  their  offices  having  from  the  Hoe  factory  on  a  day  by  ^ 
be  thrown  open  to  qualifying  machinists  passed  a  resolution  calling  for  an  increase  ceased  Aug.  2,  when  the  strike  first  basis,  whose  employment  was  canedUb 
whether  or  not  they  bear  union  cards.  in  wages  to  $1  an  hour,  as  a  minimum,  started.  at  will  by  us.  The  press  did  not  bd« 

While  union  leaders  had  not  received  Prior  to  Aug.  1  the  minimum  wage  Kendall  B.  Gressey,  president  of  the  to  R.  Hoe  &  Co.  but  belongs  excliah^ 
the  ultimatum  at  the  time  Editor  &  Pub-  paid  by  the  Hoe  concern  to  their  machin-  Boston  Production  Company,  in  response  to  us  and  is  part  of  our  regular 
USHER  went  to  press,  previous  interviews  ists  was  85  cents  an  hour,  with  a  44-hour  to  an  inquiry  made  by  Editor  &  Pub-  ment.  We  are  entirely  equipped  td 
give  every  reason  to  suppose  the  machin-  weelt  This  wage,  according  to  company  usher,  declared  work  had  ceased  on  Hoe  presses,  both  black  and  color,  H 

ists,  under  their  direction,  will  disregard  officials,  was  fi.xed  following  negotiations  erection  of  a  giant  Hoe  multicolor  press  Connolly  said  his  action  would  not  ^ 

the  company’s  offer  to  return  to  work  with  union  leaders  Jan.  1,  1923.  At  that  when  union  machinists  in  the  Hoe  employ  to  any  part  of  our  equipment  except  gr 


without  adjustment  of  differences  and  time,  the  company  claims,  a  verbal  agree-  refused  to  continue  work,  following  issu-  cifically  to  this  one  color  press  unkd 


carry  their  fight  to  the  finish. 


ment  was  made  with  the  union,  whereby  ance  of  the  strike  order. 


our  equipment. 

“We  denied  the  right  to  select  ooei 


Discussing  the  situation,  J.  J.  Keppler,  the  contract  would  continue  in  force  until  The  press  in  question  is  specifically  for  “We  denied  the  right  to  select  ooea 
New  York  representative  of  the  Interna-  May  1,  1924.  It  is  this  verbal  agreement  color  work  of  the  Boston  Sunday  Adver-  of  our  equipment  for  attack.  Mr.  Cm 
tional  Association  of  Machinists,  referred  which  the  Board  of  Directors’  resolution  tiser,  the  Boston  Production  Company  nolly  said  the  International  Madiiii 
back  to  a  similar  strike  at  the  Hoe  plant  refers  to  as  being  violated.  being  the  production  and  operation  cor-  had  ordered  all  erection  stopped  oo  tm 


back  to  a  similar  strike  at  the  Hoe  plant  refers  to  as  being  violated.  being  the  production  and  operation  cor-  had  ordered  all  erection  stopped  oo  neil 

in  1911,  when  an  attempt  was  made  to  Because  of  this  alleged  violation  of  poration  of  the  Boston  Sunday  Adver-  Hoe  press  in  the  United  States  irrti|g 
conduct  business  with  open  shop.  agreement,  the  company,  during  the  three  tiser,  Boston  Daily  Advertiser,  and  the  tive  of  local  conditions  and  irrc^sii 

At  that  time,  Keppler  pointed  out,  non-  weeks  of  the  strike,  has  taken  no  initia-  Boston  Evening  American.  of  whether  said  press  was  owned  byfi^ 

union  machinists  were  hired  by  Hoe.  In  tive  towards  negotiating  with  the  union.  “The  action  of  the  International  Ma-  lishers  or  not. 

three  months,  however,  he  said,  a  com-  The  meeting  with  union  leaders  Friday  chinists,’’  Cressey  telegraphed,  “would  in-  “The  International  Machinists  Ihk 
promise  was  reached  and  the  strikers  re-  was  held  at  the  request  of  the  State  In-  dicate  an  attempt  to  punish  publishers  for  action,  as  applied  to  us,  can  in  nsw 

turned  to  w'ork  under  closed  shop  condi-  dustrial  Commission,  and  availed  nothing,  purchasing  R.  Hoe  &  Co.  presses  and  to  embarrass  R.  Hoe  &  Co.,  as  t^pa 

tions.  Answering  a  supposition  that  a  both  sides  admitted.  dictate  to  publishers  with  what  press  's  our  exclusive  property  and  theirwi 


of  whether  said  press  was  owned  byfi^ 
lishers  or  not. 

“The  International  Machinists  Ihk 


dictate  to  publishers  with  what  press  js  our  exclusive  property  and  theiri 


similar  attempt  might  now  be  made,  he  Although  J.  J.  Keppler  declined  to  manufacturers  publishers  shall  transact  a  direct  embarrassment  against  pi^ 


indicated  no  compromise  would  be  ac-  make  public  any  definite  statement  of  the  their  private  business.” 


local  conditions,  and  an  interferaplii  I 


union’s  stand,  he  indicated  indirectly  that  The  situation  at  Boston,  which  is  tvp-  equipment  that  is  our  private  propA  I 
.u-  •  J  ....  ‘There  is  not  the  slightest  sarfBl 


“Our  men  are  willing  and  able  to  fight  the  strike  was  sanctioned  by  the  Inter-  ical  of  many  other  Hoe  customers,  as  de- 


to  the  finish  if  necessary.  We  can  hold  national  Association  of  Machinists. 


out  indefinitely,”  Keppler  declared. 


tailed  by  Cressey,  follows: 


of  trouble  between  our  properties  atli 


When  asked  conceiming  this  aspect,  he  “The  New  York  City  Machinists  Local  Boston  machinists’  local.” 


The  ultimatum,  in  the  form  of  a  reso-  replied  that  international  representatives  434  strike  against  R.  Hoe  &  Co.  seems  Erection  of  a  sextuple  press. 


lution  unanimously  adopted  by  the  Board  were  handling  the  matter. 


to  have  been  arbitrarily  translated  by  the  purchased  from  Hoe  by  theTan^fJk 


of  Directors  of  R.  Hoe  &  Co.,  however,  W.  H.  Johnston,  president  of  the  In-  International  Machinists  Union  to  also  Times,  was  also  suspended  withop* 


is  couched  in  very  emphatic  terms,  and  in  ternational  Association  of  Machinists,  apply  to  purely  local  conditions  in  Boston,  t'ce  on  the 
the  opinion  of  company  officials,  the  strik-  was  expected  to  arrive  in  New  York  Fri-  “Our  new  giant  multicolor  press  was  called  in  N 


same  day  that  the  striti 
ew  York. 


ing  employes  may  waver  and  return  to  day,  Aug.  24,  and  it  was  indicated  he  bought  while  standing  on  R.  Hoe  &  Co.’s  Charles  G.  Mullen,  general  nunaaii 
work  as  demanded.  Monday.  would  take  a  hand  in  the  Hoe  situation,  factory  floor  over  six  months  ago.  It  'Times,  reported  that  Tamps  Iiol 

The  resolution  follows:  machinists  are  out  of  sympathy  wiifc 

“WHEREAS  the  machinists  and  tool  makers  .  '  position  taken  bv  their  fellow  crih»l 

TRADE  COMMISSION  BARS  TYPOTHETAE  ing^trcomo&e 

whereas  has  been  found  upon  investigation  FROM  FIXING  PRINTING  PRICES  I  pert  erector  is  not  available.  I 

that  the  Company’s  machinists  and  tool  makers,  — — — The  Times  has  suffered  some  fisMlU 

to  whom  two  advances  in  waRes  have  been  Joss  ^S  a  result  of  the  hoW  UP  acCOlfl 

??a\?s&*S^r'’la1^S^»^nVy“l^e^^^^^  revisions  is  urged  upon  the  mem-  to  Mullen.  The  publicatio/’dat. 

the  leading  machine  shops  in  this  section  of  MloolUN,  actings  Under  its  au-  Dcrs  and  Others  by  advertising,  by  letter,  large  **housewarniing^  number  wtt  ► 
the  country  and  that  the  working  conditions  thority  to  proceed  against  unfair  com-  by  speeches,  and  by  the  field  force  of  the  definitely  postponed,  and  it  has  beet  • 
^Ua^'^hop'  it"ip  hcrebsT^  **  petition,  has  ordered  the  United  Typothe-  Typothetae  who  are  sent  all  over  the  Unit-  able  to  release  a  smaller  press  whidiw 

‘  “RESOLVED  that  tL  Officers  of  this  ** .  of  America,  with  headquarters  in  ed  States  to  show  the  members  and  the  sold  for  August  delivery. 

Company  be  and  they  hereby  are  instructed  Chicago,  to  cease  and  desist  from  the  purchasers  of  the  guide  how  to  use  it.  The  Philadelphia  Public  Ledger,  ib 
To  the  emoloves  of  the  practice  of  virtually  fixing  the  All  non-members  using  the  Standard  considerably  handicapped  by  the  strt 

Company  who  have  suspended  work  the  op-  ^ost  of  printing  through  the  use  of  book  Guide  would  be  likely  to  reach  the  same  reported  it  has  left  the  entire  matter 

portunity  to  return  to  work  at  the  wage  rates  circulated  among  its  members  known  as  prices  as  members.”  the  hands  of  R.  Hoe  &  Co.  and  has  n* 

p\lin*itrX™*brAuSu^Tth\ Standard  Guide.  A  statemmt  ac-  commission’s  order  specifically  "o  effort  to  replace  the  men  who  r: 

"SECOND:  That  i?  the  old  employes  do  not  companying  the  cease  and  desist  order  prohibits  the  respondent  from : 
return  to  work  on  or  before  that  date,  then  said:  «/t\  -  -a,  j 

the  Officers  of  the  Company  are  “The  commission’s  investigation  de-  ..  ^  Conducting  Its  sysfein  of  ^uca-  oTnirt 

(a)  To  take  whatever  steps  may  expedient  jUg  f.p*  that  the  association  in-  and  methods  of  cost  TYPOS  TO  CONTINUE  STRIK 

to  replace  them  with  new  men  and  thereafter  ii*^j  •  4.u  «.  u  a  r  i  •  accounting  in  SUCh  wav  as  tO  SUfiffiTCSt 

operate  the  works  under  open-shop  conditions  Stalled  in  the  establishments  of  employing  - 

”''"8  “  prlli?  O? 

o'teb  a  loosedeaf  book  known  a,  tho  »<  Con^nUo.  Cl™.d  A,«MI 

this  district  for  similar  work  and  in  accordance  Standard  Guide.  This  guide,  the  findings  accounting.  Unanimous  decision  to  continue 

with  the  ability  and  experience  of  the  in-  state,  is  compiled  in  accordance  with  the  “(2)— Requiring  or  receiving  from  finish”  the  strike  for  a  44-hour  week. 

rc)  To*i^sritVite"a  system  for  handling  all  average  cost  of  a  composite  cost  state-  members  and  others  using  respondents’  the  nomination  of  James  M.  Ly«k'| 

questiins  of  labor  and  working  conditions  ment  obtained  from  members  who  fur-  uniform  cost  accounting  system,  identi-  Syracuse,  N.  Y.,  for  president,  subjed* 

directly  with  its  employ«,  without  the  inter-  monthly  reports  to  the  Typothetae.  fied  and  itemized  statements  of  produc-  referendum  next  May,  were  the  ouBlii*; 

vention  oi  any  non-worker.s.  reports  is  ‘>0"  costs  for  the  purpose  of  calculating  ing  features  of  the  sixty-eigjith  ^ 

To  the  resolution  the  management  adds  furnished  is  used  by  members  who  fol-  average,  normal  or  standard  costs  of  convention  of  the  Internatiooal  ilf 

the  following  notice  to  employes :  low  out  the  rules  and  regulations  of  the  production  and  from  publishing  them  to  graphical  Union,  held  last  wedc  it  #• 

“While  the  Management  would  be  sorry  to  Typothetae  in  the  use  of  its  cost  finding  members  and  the  trade  generally  as  a  i^nta,  Ga. 

The  price  list  committee  of  the  Standard  Price  List  or  Standard  Guide  L>-nch.  who  represents  the 
fi.Ttt  no  alternative  but  to  employ  new  United  Tvpothet3B  of  America  compiles  or  association  cost  or  price  list  under  any  tives,  was  president  of  the  I.  T.  U- 
men  following  the  imj^r.ative  instructions  gir^  the  guide.’  Other  name.  1900  to  1914.  President  Charles  P- 


work  as  demanded.  Monday. 

■The  resolution  follows: 

•‘WHEREAS  the  machinists  and  tool  makers 
employed  by  R.  Hoe  and  Co.  quit  work  in  a 
body  on  August  2nd,  1923,  in  violation  of 
their  agreement  with  this  Company,  and 
whereas  it  has  been  found  upon  investigation 
that  the  Company’s  machinists  and  tool  makers, 
to  whom  two  advances  in  wages  have  been 
given  during  the  present  year,  are  paid  higher 
wages  for  similar  labor  than  in  any  other  of 
the  leading  machine  shops  in  this  section  of 


TRADE  COMMISSION  BARS  TYPOTHETAE 
FROM  FIXING  PRINTING  PRICES 


ices  as  members.”  the  hands  of  R.  Hoe  &  Co.  and  has  isJ 

“The  commission’s  order  specifically  effort  to  replace  the  men  who  *e| 


TYPOS  TO  CONTINUE  STRIK 


by  t.ie  Company's  Board  of  Directors. 


a*  “The  commission  further  found  that  if  “(3)— Compiling  and  publishing  for  ard,  a  progressive,  will  be  a  candid** 

lively  cannot  afford  any  further  advance  in  all  printers  using  the  Standard  cost  finding  use  by  members  and  others  in  the  same  succeed  himself. 
wacc.  at  this  time.  1  ,  ii  system  and  the  standard  guide  adopted  trade,  average,  normal  or  standard  pro-  Other  international  officers  noniij* 

of  iri*'«niproycs'with*th/utmc!t'^{airncssV'i»>ing  prices  unmistakably  set  forth  in  the  duction  costs  with  instructions  or  sug-  subject  to  the  referendum  wereSd^ 
the  hi(iiest ‘wages  of  any  large  machine  shop  loose-lcaf  sheets  furnished  by  the  Ty-  gestions  for  the  translation  of  such  Brown,  Los  .\ngeles,  for  first  victij 

in  this  vicinity  and  that  business  cfmditmns  pothetie,  all  of  them  would  reach  the  Standard  costs  into  selling  prices  under  dent ;  Austin  Hewson,  New  York, 

a"ways^iven''5teady'^emphwmmt  to*  alf*of*its  ■'^ame  price  for  the  same  character  of  the  name  of  Standard  Price  List  or  Stand-  vice-president;  John  W.  Hays, 

comiVteit  and  loyal  men.  w'ith  opportunities  for  printing.  The  use  of  the  Standard  Guide  ard  Guide  or  any  other  name.”  apolis.  incumbent,  for  secretary-ttf**®® 


apolis,  incumbent,  for  secretary-ttf**®® 


THEY  ARE  ALL  IN  THE  DAY’S  NEWS 


OUmpciBf  our  tky*Une.  Tho  fuoiuUy  dotor- 
mined  lookint  (entlainan  at  our  left  ia  K.  I. 
PbiUipt,  famed  "Olobe  Trotter,”  on  bia  Snt 
Journey  from  these  sbores.  Pretty  soft.  Tbe 
judss  said  it  would  be  about  ten  weeks  nntil 
he  took  np  the  question  of  who  bis  real  em¬ 
ployer  ia  to  be.  in  tbe  meantime  be  srill  draw 
bis  pay  and  see  Europe. 


Also  Europe  bound.  Walter  Bullock,  of  tbe 
London  Daily  Mail,  and  bit  nieoes,  Carla  Diets 
and  Madeliene  Hulfe  (above),  are  orossinp  now. 


Correction.  This  is  Crombie  Allen  (risht), 
editor  of  tbe  Ontario  Dally  Boport  and  president 
of  the  flontbern  Califori^  Associatod  Dailies. 
His  newspaper  conserres  newsprint  by  omittins 
dato-lines.  That  other  picture  was  Robert  J. 
Cromie,  of  the  Tanoonver  (B.  C.)  Sun. 


Oood-bye  and  Oood  Look.  When  Porter  Car- 
utbers  retired  at  Advertisinc  Director  of  tbe 
New  York  Evenlnc  Pott  to  take  charge  of 
adrertialng  for  tbe  Saturday  Home  Journal  of 
the  Hearst  publications,  his  old  associates 
(below)  gave  him  a  farewell  party. 


Ofdsatburg  organises.  Members  of  tbe 
tsw  Press  (Hub  (right)  are:  Brst  row. 
lawrenoe  McCarthy,  the  Newt,  treas¬ 
urer;  Colbert  Bennett,  tbe  Advance, 
presideat;  Frank  Devinne,  tbe  Mirror, 
rice-president.  Second  row,  Clarence 
Hentmtn.  Republican-Journal,  secretary, 
•sd  Joseph  Richards,  Newt;  Charles  S. 
Osatvell.  News,  and  Joseph  Fountain. 
lepnblican-Jonmal,  members  of  tbe 
executive  committee. 


Tkst'e  that.  Hugh  O'Donnell  (below), 
of  the  New  Tork  nmes,  points  outward 
cud  ttys  a  few  things  that  proved  very 
lutereetiag  to  tbo  assembled  guests. 


intinoe 
mr  wee 
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Editor  &  Publisher  for  August  25,  1  923 


HEARST  SPEEDS  PLANT 
IN  WASHINGTON 


Herald  and  Times  to  Be  Housed 
New  Modem  Four-Story  Build¬ 
ing  on  H  Street  Before 
the  Snow  Flies 


MINE  UNION  SEIZES  PAPER 


L.  M.  W..  (Imposed  the  entire  district 
executive  and  handed  the  district  over 
to  a  temporary  executive  headed  by  Silby 
Barrett,  leader  of  the  anti-Communists, 
who  wrecked  the  newspaper  plant  and 
compelled  the  staff  to  retreat  to  the 
'treet.  Barrett  will  act  as  editor  tem¬ 
porarily. 


EMBARGO  INSTRUCTIONS 
ARE  EXPLICIT 


No  Outstanding  Figures  on  Canadian 
Commission  and  Government 
Orders  Cover  Pulpwood 
Question  from  All  Sides 


Canada.  This  contains  some  siimifi... 
intormation.  It  shows  that  in 
cut  of  pulpwood  amounted  to 
cords,  as  compared  with  327tni  ^ 
in  1921.  Of  the  1922  total  7421.*^ 
was  used  in  Canadian  pulp  millf.S 
25.8  per  cent  was  exported  to  the  P  ^ 
States.  Of  the  1921  totd,  67^?"^ 
was  used  in  Canada  and  33  oer 


The  Washington  Herald  and  Washing¬ 
ton  Times,  which  comprise  the  Hearst 
units  in  Washington,  expect  to  move 
into  their  new  building  before  snow  flies. 
Contractors  are  working  at  forced 
draught  to  complete  the  building,  which 
will  be  one  of  the  most  modern  news¬ 
paper  plants  in  the  United  States. 

The  moving  of  these  two  papers  to  the 
1300  block  of  H  street.  Northwest,  marks 
the  passing  of  two  Washington  institu¬ 
tions  from  Pennsylvania  avenue.  Like 
New  York,  the  National  Capital's  busi¬ 
ness  seems  to  be  moving  uptown. 

The  building  is  an  extra  high  four- 
story  structure,  and  represents  approxi¬ 
mately  one  million  dollars.  It  will  be 
topped  by  a  square  tower,  with  globe- 
shaped  dome  to  accommodate  a  four- 
facerl  clock,  which  will  be  illuminated  at 
night. 

The  ground  floor  will  have  a  21-foot 
ceiling  and  will  be  occupied  by  the  gen¬ 
eral  business  office,  with  public  counter 
and  classified  counters  convenient  to  the 
main  entrance.  The  first  floor  offices  will 
extend  back  40  feet.  Four  presses,  with 
a  ma.ximum  capacity  of  120,000  papers  an 
hour,  will  occupy  the  rear  of  the  first 
floor.  The  basement  will  contain  the 
boilers,  vault,  electric  switchboard,  re¬ 
frigeration  plant,  and  storage  quarters  for 
newsprint. 

The  advertising  department  and  execu¬ 
tive  offices  will  be  quartered  on  the  sec¬ 
ond  floor,  with  a  modern  composing  room 
in  the  rear.  The  most  up-to-date  equip¬ 
ment  known  to  newspaper  production  will 
be  installed  in  the  composing  room. 

The  editorial  departments  of  the  Morn¬ 
ing  and  Sunday  Herald  and  the  Evening 
Times  will  occupy  the  third  floor,  with 
separate  offices  for  the  International 
News  Service,  Cosmopolitan  Feature 
Service  and  the  Universal  Service.  The 
library  and  switchboards  will  also  be 
quartered  on  the  third  floor. 

The  circulation  department  will  occupy 
one-half  of  the  fourth  floor,  with  a  mod¬ 
ern  engraving  plant  under  a  skylight 
rear.  The  engraving  department  will 
also  move  in,  with  new  equipment 
throughout.  A  large  and  comfortable 
women’s  rest  room  has  been  provided  for 
on  the  top  floor. 

In  addition  to  the  clock,  the  tower  will 
accommodate  a  water  tank  with  a  20,000- 
gallon  capacity  in  connection  with  the 
sprinkling  system.  Two  smaller  _  water 
tanks  likewise  will  be  housed  in  the 
tower. 

The  new  building  has  been  thought¬ 
fully  arranged  for  comforts  for  the  em¬ 
ployes. 

The  building  was  planned  and  is  being 
constructed  under  the  supervision  of  the 
Hearst  technical  experts.  J.  Bernhardt, 
of  the  Hearst  engineering  department,  is 
seeing  the  job  through.  The  construc¬ 
tion  was  contracted  to  the  R.  P.  Whittv 
Co.,  of  Washington.  George  M.  McCabe, 
of  New  York,  and  Philip  M.  Jullien,  of 
"Washington,  are  the  architects. 


FORT  COLLINS,  COLO.,  MERGER 


Elxpreit-Courier  to  Issue  Five  After¬ 
noons  and  Sunday  Morning 


The  Express-Courier  Publishing  Co., 
of  Fort  Collins,  Colo.,  has  consolidated 
the  Evening  Courier  and  the  Morning 
Express,  which  it  has  been  publishing  as 
seiwrate  papers  since  the  Express  bought 
out  the  Courier  three  years  ago.  It  is 
now  publishing  the  Express-Courier  as 
an  afternoon  paper.  The  Saturday  after¬ 
noon  issue  is  omitted  and  a  Sunday 
morning  paper  published  instead. 

The  company  has  installed  a  Goss 
straightline  20-page  press  in  place  of  the 
former  Goss  Comet,  and  is  now  taking 
the  Associated  Press  leased  wire  service 
in  place  of  the  A.  P.  pony  telephone 
service.  The  staffs  of  the  two  papers 
have  been  consolidated. 


PAPER  EXCHANGE  GETS 
STARTED  IN  CHICAGO 


Trading  Market  Under  Direction  of 
Mauff  of  Board  of  Trade — New 
Pit  Ha*  Own  Quarter*  in 
Wrigley  Building 


The  Paper  Industries  Exchange,  or¬ 
ganized  to  create  a  centralized  market 
for  paper,  including  news  print,  and  ef¬ 
fecting  improvements  generally  in  the 
paj^r  industry,  has  been  established  in 
Chicago.  It  is  in  operation  in  its  own 
quarters  in  the  Wrigley  building. 

The  trading  is  being  conducted  daily 
under  the  direction  of  John  R.  Mauff, 
executive  vice-president,  who  recently 
obtained  a  leave  of  absence  as  executive 
vice-president  of  the  Chicago  Board  of 
Trade  to  aid  in  the  organization  of  the 
exchange. 

News  print  is  to  be  included  in  the 
operations  within  a  short  time,  accord¬ 
ing  to  the  announcement.  The  purpose 
of  the  enterprise,  it  was  explained,  is  to 
establish  and  maintain  an  industrial  ex¬ 
change  for  the  allied  paper  industries; 
to  provide  a  trading  place  for  its  mem¬ 
bers  ;  to  promote  uniformity  of  trade 
customs  and  usages. 

It  is  planned,  too,  to  encourage  trad¬ 
ing  among  members  by  providing  expe¬ 
ditious  methods  for  the  settlement  of 
trade  disputes,  to  inculcate  the  principles 
of  justice  and  equity  in  trade,  and  to 
discourage  bad  practices  between  buyers 
and  sellers  and  promote  co-operation  be¬ 
tween  producers  and  buyers. 

One  of  the  board  of  directors  is  R.  B. 
Donnelley,  of  the  Chicago  Donnelley 
printing  house. 


Instructions  issued  by  the  Dominion 
Government  to  the  commission  appointed 
to  inquire  into  the  forest  resources  of 
Canada  with  a  view  to  determining  the 
need  or  otherwise  of  an  embargo  on  ex¬ 
portation  of  pulpwood  are  quite  explicit. 
The  commissioners  are  instructed  to  re¬ 
port  on  the  following; 

The  extent  in  each  Province  of  wood 
of  various  kinds  available  for  pulp. 

The  quantity  of  wood  so  available  on 
lands  owned  by  the  Provincial  Govern¬ 
ment  and  subject  under  Provincial  laws 
and  regulations  to  restrictions  requiring 
the  partial  or  total  manufacture  of  such 
wood  in  Canada. 

The  quantity  of  wood  so  available  on 
lands  owned  by 'the  Dominion  Govern¬ 
ment  and  subject  under  Federal  laws  and 
regulations  to  restrictions  requiring  par¬ 
tial  or  total  manufacture  in  Canada. 

The  quantity  of  such  wood  on  other 
lands  and  the  conditions  under  which  such 
lands  are  held,  whether  by  ownership  or 
lease,  whether  by  corporations  or  indi¬ 
viduals,  whether  by  citizens  of  Canada  or 
other  countries. 

The  quantity  of  pulpwood  produced  in 
each  Province  of  Canada  during  the  past 
ten  years,  showing  the  portion  used  in 
Canada  and  the  portion  exported. 

The  question  of  the  prohibition  or  re¬ 
striction  of  the  export  of  pulpwood  from 
Canada. 

Any  other  matter  touching  upon  the 
production,  manufacture  or  sale  of  pulp¬ 
wood  essential  to  co^rehensive  con¬ 
sideration  of  the  question  of  prohibition 
or  restriction  of  the  export  of  pulpwood 
from  Canada. 

The  making  of  recommendations  that 
may  be  deemed  expedient  for  the  con¬ 
servation  of  pulpwood  for  present  or 
future  use. 

The  commission  named  to  deal  with 
this  important  question  does  not  include 
'any  outstanding  personalities.  The  chair¬ 
man  is  a  French-Canadian  tobacco  manu¬ 
facturer,  Joseph  Picard  of  Quebec,  a 
pretty  shrewd  business  man  with  recent 
experience  as  chairman  of  the  tariff  com¬ 
mittee  of  the  Canadian  Manufacturers’ 
Association.  Associated  with  him  is  a 
young  Toronto  lawyer,  A.  B.  Kerr,  who 
had  some  part  in  the  investigations  into 
the  paper  supply  during  the  war;  R.  W. 
McLellan,  Fredericton,  N.  B.,  another 
lawyer;  J.  G.  Sutherland,  a  Nova  Scotia 
lumberman,  and  William  Anstie,  a 
British  Columbia  contractor.  E.  H.  Fin- 
layson,  .'\cting  Director  of  Forestry  in 
the  Department  of  the  Interior,  Ottawa, 
is  attached  to  the  commission  as  secre¬ 
tary. 

Coincident  wdth  the  announcement  of 
the  commission,  there  was  issued  by  the 
Dominion  Bureau  of  Statistics  the  1922 
report  on  the  pulp  and  paper  industry  of 


exported.  No  pulpwood  was 
into  Canada.  “«ponp. 


STATE  DEPARTMENT  WATCHING  CANADIAN 
EMBARGO  PROPOSAL,  SAYS  HUGHES 


Maritiine  Herald,  Nova  Scotia,  Had 
Been  Strongly  Communi*tic 


"W/  C.  JOHNSON,  secretary-treasurer  of  the  Southern  Newspaper  Pub- 
^  •  lishers’  Association,  has  made  public  tbe  following  letter  from  Secre- 


The  Maritime  Labor  Herald,  pub¬ 
lished  in  Glace  Bay,  N.  S.,  organ  of  the 
United  Mine  Workers  for  the  district, 
has  been  seized  by  the  international  ex¬ 
ecutive  of  the  U.  M.  U.  This  labor  news¬ 
paper  has  been  strongly  Communistic, 
the  building  being  the  scene  of  a  brawl 
recently  in  which  anti-Communists  with¬ 
in  the  union  attacked  and  drove  out  of 
the  newspaper  plant  the  editorial  and 
mechanical  force  of  the  paper.  The 
Maritime  Labor  Herald  has  been  edited 
by  Tom  Bell,  a  New  York  Communist. 

Incensed  by  attacks  on  the  leaders  of 
organized  labor,  including  Samuel  Gom- 
ivrs  and  himself.  President  Lewis,  of  the 


tary  of  State  Hughes,  under  date  of  Aug.  11: 

“Reference  is  made  to  your  letter  of  Aug.  3,  1923,  transmitting  a  resolu¬ 
tion  adopted  at  the  annual  convention  of  the  Southern  Newspaper  Publish¬ 
ers’  Association  held  at  White  Sulphur  Springs,  W.  Va.,  last  month  (protesting 
against  the  proposed  Canadian  pulp  embargo). 

“The  serious  importance  of  this  matter  is  fully  appreciated  and  it  has 
been  the  subject  of  appropriate  inquiries.  As  a  result  of  these,  the  Depart¬ 
ment  of  State  has  been  informed  that  a  Royal  Commission  will  shortly  be 
appointed  by  the  Canadian  Government  to  inquire  into  the  whole  question 
and  that  full  opportunity  will  be  given  to  all  parties  interested  to  appear  and 
give  evidence  before  the  commission. 

“The  Department  also  understands  that  there  is  no  likelihood  of  any 
action  being  taken  to  give  effect  to  the  provisions  of  the  Canadian  resolution 
until  the  Royal  Commission  has  completed  its  inquiry. 

“I  assure  you  that  this  matter  will  continue  to  receive  the  closest  atten¬ 
tion  of  the  Department.” 


?  iTn  ! 

2,130,231  tons  valued  at  S849475« 
compared  with  1,549,082  tons  vaC  **  ^ 

$78,338,278  in  1921,  being  an  inS*  f 

38.8  per  cent  in  quantity.  Of  the  Im!'  ^ 

in  1922,  1,188,581  tons  were  made  byt  ^ 
combined  pulp  and  paper  mills  for  tW 
own  use,  the  remaining  961 ,760  tons  C 
sold  to  other  mills  in  Canada  or  exiS 
Exports  amounted  to  818,247  tons  ^ 
crease  for  the  year  of  nearly  300,0001® 

^  f  c  inanufacturing  paper  ^ 
duced  1,366,815  tons,  an  increase  of 
per  cent.  Of  the  total,  1,081,364  tons, « 
alxiut  80  per  cent,  were  newsprint.  Tk 
latter  showed  an  increase  over  1921  .i 
34.3  per  cent. 

The  report  states  that  “with  the  b- 
stallation  of  several  new  newsprint  ma 
chines  during  1923,  there  is  a  reasomblt 
possibility  that  Canada’s  newsprint  tn. 
duction  will  exceed  that  of  the  Unte 
States  during  1923  or  1924,  maldm 
Canada  the  world’s  greatest  proda^ 
newsprint  paper.” 


“PARIS  OmCE  WORTHY 
OF  N.  Y.  TIMES” 


New  Quarter*  Are  Hand*omeit  of  Al 
American  Paper*  in  the  Frencli 
CapiUl — 14  Room*  at  Palace 
de  I’Opera 


(From  Paris  Editor,  Editor  4  I’cblishui 

P.tRis,  Aug.  10.— The  new  offices  a 
Paris  of  the  New  York  Times  wen 
opened  today,  and  it  is  safe  to  say  thej 
are  the  handsomest  suite  of  offices  of  all 
the  American  newspapers  in  this  dtj. 
The  14  rooms  which  go  to  make  up  tie 
present  quarters  in  Paris  of  the  Times 
are  situated  on  the  first  floor  at  18  Roe 
de  la  Paix  on  the  angle  of  that  street 
and  Rue  Daunou.  The  position  is  aa 
excellent  one,  within  a  few  yards  of  the 
Place  de  I’Opera,  where  no  passerby  tao 
fail  to  see  the  large  sign,  which  at  niitiit 
is  illuminated. 

A  small  vestibule  forms  the  entrance, 
with  a  row  of  ferns  facing  the  door. 
This  leads  into  an  anteroom,  where  an 
attendant  sits.  Beyond  this  is  a  general 
waiting  room,  on  the  left  of  which  is 
the  office  of  the  Wide  World  Photo¬ 
graphic  Service  under  the  direction  of 
Harold  B.  Hinton.  To  the  right  of  this 
general  waiting  room  is  a  quiet,  cosih 
furnished  writing  room,  and  beyond  this 
is  a  large  reading  room,  where  the  pape 
is  on  file  and  can  be  consulted  by  visitors 

It  is  beyond  this  reading  room  that  r 
get  to  the  business  end  of  the  sho* 
where  the  assistants  of  Edwin  L  James 
correspondent  of  the  Times,  have  a  fine 
light  room  to  themselves,  fitted  with  d» 
most  modem  desks  and  furniture. 

What  the  French  would  call  the  “cloo' 
of  the  whole  suite  is  very  rightly  the 
office  of  Mr.  James,  which  is  next  to  that 
of  his  collaborators.  This  is  in  a  scheme 
of  dark  red  and  mahogany  of  very  fine 
taste.  A  large  desk  near  the  window, 
whence  the  light  comes  over  the  head 
the  correspondent  onto  the  faces  of  the 
visitors  seated  in  comfortable  armchairs, 
chairs  upholstered  in  dark  red  material, 
bookcases  and  fittings,  with  enough  mw 
work  to  give  a  neat  finish,  certainjy  mam 
this  a  correspondent’s  office  which  win 
be  the  envy  of  all  his  Paris  colleag^ 
On  the  wall,  by  way  of  inspiration,  thffe 
hangs  a  large  picture  of  the  home  bn*" 
ing  in  Times  Square,  New  York. 

Coming  after  the  lighter  tone  of  tl* 
fittings  of  the  rest  of  the  suite,  this  of¬ 
fice  in  a  darker  tone  forms  a 
contrast,  and  whoever  arranged 
nishing  has  reason  to  be 
artistic  taste.  It  is  a  fine  suite  of  oIk* 
and  worthy  of  the  Times. 
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four'dollar  seats — but  Sweeney  back  in  the 
house,  or  upstairs.  The  first  row  folks  see  the 
paint  and  wrinkles  on  the  canvas,  and  on  the  lead' 
ing  lady;  they  see  acting  in  a  theatre  —  but 
Sweeney  sees  the  stuff  of  dreams,  the  elixir  of 
existence.  There  are  so  many  things  in  this  world  • 
that  are  fresh,  new  and  wonderful  to  Sweeney! 

The  advertising  in  the  program  ....  does 
the  stout  Mrs.  Stuyvesant  in  the  box  believe 
that  your  brand  of  cold  cream,  of  perfume,  of 
corsets,  of  shoes,  of  ham  or  bacon,  of  automo' 
bile,  will  make  her  look  better,  feel  better,  be 
better?  No,  aristocratic  advertiser,  she  doesn’t. 
But  Sweeney’s  girl  does!  Are  the  wing  collar 
wearers  moved  by  the  Arrow  Adonis  or  the 
Anargyros  appeal?  Sweeney  reads,  believes, 
wants! 

Every  theatrical  producer  will  tell  you  that 
it  is  the  balcony  and  gallery  admissions  that 
make  the  play  pay.  You  cannot  neglect  them  in 
your  business,  either. 


intentionally 


U  little  rose  color  in  his  ochre  every 'day 
existence,  Sweeney  (just  an  average 
young  man)  goes  to  the  play.  Sometimes  he  goes 
alone,  or  with  another  fellow,  and  buys  a  seat  up' 
stairs;  sometimes  (rapturous  event.')  with  his  girl, 
he  has  orchestra  seats,  bought  from  the  scalpers. 

With  the  seats  come  the  offset  covered  pro' 
grams,  booklets  of  alluring  advertisements.  Many 
of  the  men  who  buy  the  advertisements  do  not 
intend  them  for  Sweeney — but  for  the  folks  in 
the  fouT'forty  seats  in  the  first  ten  rows.  Neither 
are  so  many  richly  printed  magazines  intended  for 
Sweeney;  nor  gilt'edged  direct  mail  pieces  that 
go  to  memberships  of  clubs  and  charge  accounts, 
nor  assumedly  class  newspapers — although  a 
shockingly  large  number  of  Sweeney’s  kind  fool 
the  publishers  and  advertisers  by  reading  them! 

Do  )iou  stand  for  snobs  on  your  salesforce? 
Then  why  practise  snobbery  in  your  advertising? 


Even  in  New  York  Sweeney  does  not  go 
to  the  theatre  often,  but  he  does  read  ad' 
vertisements  always.  Tell  It  to  Sweeney — in 
The  News,  the  tabloid  picture  newspaper  that 
presents  the  ever  changing,  always  interesting 
drama  of  life  each  day  to  Sweeney’s  eager  eyes. 
Win  the  largest  market  in  America  with  the 
largest  morning  circulation  in  America.  Sell  the 
richest  market  in  the  most  economical  medium, 
the  tabloid  paper.  The  tabloid  pictorial  News, 
limited  in  the  quantity  of  advertising  it  can 
carry,  will  give  your  sales  message  more  than 
600,000  circulation,  96.9%  concentrated  in  New 
York  City  and  suburbs.  Get  the  facts! 


WHEN  Sweeney  goes  to  the  theatre  .  .  . 

who  gets  the  thrill  from  the  stage  sun' 
rise  ?  Who  applauds  like  thunder  when  the 
beautiful  ingenue  turns  her  eyes  heavenward 
and  proclaims  that  “rags  are  royal  raiment  when 
worn  for  virtue’s  sake?”  Not  the  dirmer  coats 
and  decoUetees  fronting  the  footlights  in  the 


Tell  It  to  Sweeney  has  been  issued  in 
folder  form  — Write  for  the  full  set ! 


Largest  Morning  Circulation 
in  oAmerica 


CNew  fork's  'Picture  ^Newspaper 

25  Park  Place,  New  York  Tribune  Bldg.,  Chicago 


CLEVELAND  PLAIN  DEALER  DOUBLES 
SIZE  OF  NEWSPAPER  PLANT 

Completion  of  New  Building  Marks  25th  Year  of  Elbert  H. 
Baker  as  Publisher — Circulation  Has  Increased 
Twenty  Fold  in  That  Period 

By  J.  H.  WEBB 


^HE  completion  of  tlie  Cleveland 
Plain  Dealer’s  enlarged  building  on 
Superior  avenue  next  the  new  Public  Li¬ 
brary  (the  new  structure  being  a  dupli¬ 
cate  of  the  original  plant  erected  more 
than  a  dozen  years  ago)  and  the  installa¬ 
tion  of  new  equipment  practically  marks 
the  25th  anniversary  of  Elbert  H.  Baker’s 
active  connection  with  this  newspaper. 

Established  as  an  evening  paper  in 
1842,  the  morning  and  Sunday  editions 
were  founded  by  the  late  Liberty  E. 
Holden  in  1885.  Mr.  Holden  was  presi¬ 
dent  of  the  Plain  Dealer  Publishing 
Company  when  Mr.  Baker  and  Charles 
E.  Kennedy  took  'the  property  under 
lease  May  9,  1898,  Mr.  Baker  becoming 
general  manager  and  Mr.  Kennedy  edi¬ 
tor. 

This  arrangement  terminated  in  1907, 
when  Mr.  Baker  became  the  lessee  and 
assumed  the  duties  of  editor  and  pub¬ 
lisher  under  the  title  of  general  manager. 
As  soon  as  he  assumed  the  managerial 
position  Mr.  Baker  set  about  improving 
the  typogrraphical  appearance  of  the 
paper.  Illustrations  were  freely  used, 
the  chalk  process  then  being  in 
,  vogue.  Mr.  Baker  formulated  plans 
for  increasing  the  advertising,  which  was 
light,  and  increasing  the  circulation. 


then  only  10,000,  for  the  morning  edition. 

The  Plain  Dealer  was  then  printing  a 
morning  and  evening  and  a  Sunday  issue 
—seven  editions  daily.  The  morning 
week-day  edition  contained  10  pages  of 
7  columns.  Qassihed  advertising  filled 
less  than  a  page. 

The  Plain  Dealer  has  more  than  1,000 
country  agents  and  5,000  newsboys.  Dur¬ 
ing  1922  the  Plain  Dealer  published 
17,182,578  lines  of  paid  advertising,  of 
which  4,893,910  was  classified. 

Mr.  Baker’s  Qeveland  newspaper  ex¬ 
perience  extends  over  a  period  of  46  years. 
He  joined  the  old  Cleveland  Herald  when 
a  young  man.  This  paper  was  subse¬ 
quently  purchased  by  the  Leader  and  the 
Plain  Dealer  jointly.  From  1877  to  1882 
he  served  the  Herald,  in  the  latter  year 
becoming  advertising  manager  of  the 
Leader. 

On  June  1,  1923,  commemorating  the 
rounding  out  of  his  quarter  of  a  century 
with  the  Plain  Dealer,  on  behalf  of  the 
“Plain  Dealer  Family,’’  E.  C.  Hopwood, 
editor-in-chief,  and  Robert  Ashby,  em¬ 
ployment  superintendent,  presented  Mr. 
Baker  with  a  handsome  testimonial,  en¬ 
graved  on  genuine  parchment,  suitable 
for  framing.  The  testimonial  follows : 


Mr.  Elbert  H.  Baker, 

President  Plain  Dealer  Publishing  Company: 
“Dear  Mr.  Baker:  It  has  oonti. tO  tke  atten¬ 
tion  of  the  Plain  Dealer  family  that  yon  very 
recently  completed  the  twenty-fifth  year  of  your 
connection  with  this  newspaper — an  event  that 
seems  to  us  deserving  distinctive  attention. 

“We  realize  that  you  have  given  to  the  Plain 
Dealer  the  ripened  experience,  the  trained  in¬ 
telligence,  the  tireless  energy  of  the  best  years 
of  your  useful  life.  We  know  that  at  times 
the  way  was  not  smooth,  the  burdens  were 
heavy,  the  outlook  was  clouded  by  uncertainty, 
— that  you  never  faltered,  never  failed  to  press 
onward,  never  encountered  an  obstacle  that 
you  did  not  surmount,  is  attested  by  the  great 
journal  you  nourished  and  continually  developed. 

“In  particular  we  realize  that  throughout 
your  administration  you  have  never  ceased  to 
take  a  strong  personal  interest  in  the  welfare, 
the  progress  and  happiness  of  the  Plain  Dealer 
emlopyees — regarding  them  in  the  light  of  mem¬ 
bers  of  a  great  family,  sharers  in  the  journal’s 
upbuilding  and  heirs  to  its  splendid  success. 

“The  family  sincerely  hopes  that  other  an¬ 
niversaries  will  mark  the  continuance  of  your 
active  Plain  Dealer  connections.” 

“The  Plain  Dealer  Employers, 

“June  1,  1923." 

George  M.  Rogers,  who  entered  the 
employ  of  the  Plain  Dealer  in  1898,  serv¬ 
ing  first  as  a  clerk,  later  as  manager  of 
country  circulation,  then  as  circulation 
manager,  and  from  this  position  going  to 
that  of  business  manager,  then  in  1914 
taking  the  title  of  assistant  general  mana¬ 
ger,  which  was  changed  to  that  of  general 
manager  in  1920,  has  also  rounded  out 
25  years  of  continuous  service.  He  also 
was  honored  by  the  Plain  Dealer  family 
with  a  fitting  testimonial. 

For  about  15  years  the  Plain  Dealer 
employees  have  conducted  a  mutual  bene¬ 
fit  association.  Last  year  the  paper’s 
management  proposed  a  life  insurance 
plan  in  connection  with  this  association, 
and  the  employees  accepted  the  proposi¬ 


tion,  which  is  one  whereby  the  emoW. 
and  the  management  go  fifty-fifw 
ing  dues  into  the  association.  1* 

$10  weekly  sick  benefits  for  a  peSjj 
not  to  exceed  15  weeks,  and  life  insu^ 
starting  with  a  minimum  of  $500 
creasing  $100  annually.  The  ili^^ 
was  retroactive  for  members  of  the  ^ 
sociation,  and  many  of  them  at  onceji^ 
matically  became  insured  for  sums 
ing  from  $1,000  to  $1,900.  Employetsi 
25  cents  weekly  into  the  association.  S 
assets  are  now  about  $12,000,  and  Geom 
R.  Agate,  treasurer,  expects  to  seertS 
reach  $50,000  in  a  few  years.  ^ 

There  are  a  good  many  “25-year  nn' 
with  the  paper,  and  Mr.  Agate  «  one  of 
the  oldest  in  service. 

The  remodeled  and  enlarged  homed 
the  paper  is  now  in  thorough  “works* 
order.”  The  original  building,  on  fc 
southeast  corner  of  the  famous  “Mjj 
Group”  of  public  buildings,  has  been  dq. 
licated,  so  the  present  structure  b  i 
handsome,  solid  looking  structure,  plaa*j 
for  efficiency  and  many  years  to  cor 

"There  are  two  main  entrances  on  Si- 
perior  avenue — one  leading  to  the  cow 
ing  room  on  the  ground  floor ;  the  othe 
affording  entrance  and  exit  to  penn 
having  business  in  the  west  side  of  tie 
building,  much  of  the  space  of  which  i 
occupied  by  tenants. 

There  is  an  entrance  on  the  East  Sis4 
street  side  to  the  elevators  serving  J* 
Plain  Dealer  offices.  The  freight  elerjto 
is  at  the  rear,  on  Rockwell  street. 

The  entire  rear  section  of  the  west  Inl 
of  the  building  on  the  ground  fioot  j 
given  over  to  a  court  wherein  papers 
handled  by  trucks.  Formerly  these  papen, 
destined  for  out-of-town  distribution,  *« 
piled  high  on  the  East  Sixth  street  nk 

The  mailing  room  is  on  the  secok 


1873-  FIFTY  YEARS  OF  PUBLIC  SERVICE- 


1923 


two  buildings  pictured  above  graphically  portray  the  physical  growth 
of  The  Detroit  News.  The  small  structure  in  the  foreground  was  the 
ft  It ni  home  of  The  Detroit  News  on  August  23,  1873,  when  it  was  founded  by 
James  Edmund  Scripps.  The  building  in  the  background  is  the  home 
of  the  Detroit  News  today,  the  largest  building  in  America  exclusively  devoted  to 
newspaper  publishing,  and  conceded  by  many  journalists  the  world  over  to  be  the 
most  beautiful. 

It  was  the  aim  of  Mr.  Scripps,  the  founder  of  The  Detroit  News,  to  publish 
a  newspaper  that  would  be  distinguished  for  its  freshness,  virility  and  public  spirit. 

That  the  Detroit  public  responded  to  the  new  venture  in  journalism  may  be 
judged  by  the  fact  that  two  months  after  The  News  began  publication  its  circula¬ 
tion  exceeded  that  of  its  established  competitors  by  50%. 

Every  day  since  1873  The  Detroit  News  has  maintained  its  circulation 
leadership. 

Its  fiftieth  year  of  public  service  is  marked  by  the  greatest  circulation  in  its 
history — the  greatest  circulation  in  Detroit  and  Michigan — a  circulation  which 
naturally  led  to  a  dominance  in  all  branches  of  advertising — local,  national,  auto¬ 
motive,  classified  and  total.  The  Detroit  News  is  barely  surpassed  by  one  other 
paper  in  America  in  total  advertising  for  the  first  six  months  of  1923. 


Greatest  Circulation  Daily  and  Sunday  in  Michigan 
“Always  in  the  Lead” 


utioa,wa 
trertwal' 
the  secod 


ENTERTAINS  FOR  RRPO 


and  is  unusually  large 
as  to  facilitate  the  qui 
._-rs  coming  from  th 
the  basement.  Stock 
the  second  floor  rear, 
accounting, 

advertising  mana- 


Davie*  of  La  Nacion  I*  Hoat  to  Thirty 
Friend*  in  New  York 

the  offices  of  '  W.  W.  Davies,  president  of  the  As¬ 
sociation  of  Foreign  Press  Correspond¬ 
ents  and  New  York  representative  of  La 
Nacion,  Buenos  Ayres,  entertained  at  a 
dinner  Aug.  21,  at  the  Hotel  LaFayette, 
on  behalf  of  his  newspaper,  in  honor  of 
Horatio  Lavalle,  millionaire  planter  and 
Latin-American  amateur  middleweight 
champion,  and  Luis  Angel  Firpo,  the 
Wild  Bull  of  the  Pampas,  who  will  soon 
be  introduced  to  Jack  Dempsey,  late  of 
Shelby,  Mont.  Senor  Lavalle  has  come 
to  New  York  at  his  own  expense  to  train 


;iDg  of  tape” 

in  ^ 
t  also  on 

;1uSs  manager,  advert.s.ng  mana- 
'  to  working  force  and  general  mana- 
g  are  also  on  the  third  floor. 

The  treasurer’s  office,  rotgravure  de- 
...,ent  and  some  special  editorial  de- 
‘  ._ent'  sections  including  the  work- 
oi  cartoonist  Hal  E^nahey,  are  on 
^Lrth  floor,  as  is  the  Cleveland  office 
(■  the  Art  Gravure  Corporation. 

The  editorial  rooms— city,  state,  tele- 
p  oh  editorial  writers,  dramatic  and 
&  editors,  society,  music,  needlework,  pj^po 
LtIous.  and  other  department  editors  Invited  to  meet  the  honor  guests  were 
K  on  this  floor,  as  are  offices  of  ^e  about  30  friends  of  Mr.  Davies,  including 
Lraginj?  editor,  editor-in-chiet,  and  Mr.  prominent  sport  writers  from  the  various 
E'icr.  The  library  and  “morgue  are  on  York  papers.  Among  those  present 

Ks  floor.  were  Kent  Cooper,  assistant  general  man- 

tXhe  city  room  is  very  large,  almost  ager  of  the  Associated  Press;  Carlos 
,, are  directly  across  a  hallway  from  the  Chilibroste,  delegate  from  the  Buenos 
'ces'of  Mrs.  Hopwood,  Mr.  Baker,  and  Ayres  Boxing  Club;  James  Wright 
{  managing  editor,  Paul  Ballamny.  In  Brown,  of  Editor  &  Publisher;  Ernesto 
e  citv  room  are  the  reporters,  state  edi-  Perez,  Argentine  Consul  General  in  the 
f,  ttiegraph  editor,  local  and  telegraph  United  States ;  and  Loring  Pickering, 
■r^ircaiiers— the  latter  all  grouped  at  a  manager  of  the  North  American  News- 
S  able;  the  marine  editor,  real  estate  paper  Alliance. 

iTor  market  editor,  financial  editor,  in- _ 

E=;rial  e^tor.  and  night  desk  of  the 
snaging  editor.  A  few  feet  away  on  the  , 

se  flror  is  the  telephone  exchange.  The  Austin  T.  Rogers,  for  the  past  two 
-t"graphers,  “Philosopher  of  Folly,”  years  associated  textile  editor  of  the  New 
ito  rod  and  gun.  and  Sunday  depart-  York  Journal  of  Commerce,  who  resigned 


_ _  _ _ _ Hs  iniiiai  appearance  in  ine  lorm  oi  a 

tht  r'n  monthly,  with  John  P.  Cumming  editor 
^liPnn^rpr  ^nd  William  R.  Stewart  business  man- 

^1  Enquirer  and  a  weekly  illustrated  Theodore  E.  Damm  of  the  Joseph 

cal  in  Putsburgh.  Richards  Company,  Inc.,  is  Post  com- 

Aiore  than  120  mailers  and  stuflFers  are  mander. 

:p!:yed  in  the  mailing  department.  A  _ 

Grower**  Chief  QuiU 

:  hm  in  delivering  papers  to  trains 

i  city  stations,  about  100  men  and  Wylie  M.  Griflfen  has  resigned  as  pres- 
=cn  being  employed  in  the  circulation  ident  of  the  Sun  Maid  Raisin  Growers, 
srtment  in  executive,  selling  and  Fresno,  Cal.,  effective  Nov.  1. 
rial  capacities. 

[1?  paper’s  news  and  advertising  com¬ 
ers  are  quartered  in  a  room  of  about 
B  square  feet  of  space — the  ceiling  is 


Japan’s  Oldest  Evening  Newspaper 
With  t^ge  Morning  Edition 


The  Hochi  Shimbun  was  established  in  1872  by  the  late 
Marquis  Oktuna,  and  continuously  since  that  early  date 
has  lent  all  its  influence  to  the  support  of  its  great  founder's 
lofty  ideals. 

In  the  foreign  news  held  the  Hochi  has  built  up  a  service 
which  is  unexcelled,  and 
which  has  earned  for  it  }■■■■■■■— 
many  readers  who  are  in-  i  S 

tensely  interested  in  per-  i  .  j  «  ■ 

sons  and  events  abroad,  j  Advertising  Rates  • 

This  interest  has  been  •  t»  i-  S 

found  to  ««  conridor-  j  P"  *“* . ^  ; 

able  influence  on  their  *  Per  Column.. .Y  170.00  * 

taste  in  the  purchase  of  •  Per  inch . Y  12.50  • 

imported  commodities  and  •  „  „„  ^  i 

undonbtrflyha,incr«.«l  \  P‘«« . Y2,000.00  | 

their  consumption  of  prod-  ■  i 

ucts  from  abroad.  i— 


A.  P.  Operator  Disappear* 

R.  C.  Low,  Associated  Press  operator 
at  the  Hannibal  (Mo.)  Courier- Post, 
disappeared  at  9  a.  m.  Aug.  13. 


Ci3<m:omVouN$ 


The  Tampa  Tribune  is  the  new 
newspaper  this  week. 


I  Furnished  full  page  matrices,  black  alone,  black 
I  and  red,  and  black  and  three  colors;  or,  as 
part  of  a  printed  comic  section. 

SYNDICATE,  280  B'way,  New  York  City 
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BUFFALO  THE  WONDER  CITY  OF  AMERICA 


y  V  MAP  SHOWING  RESULTS  OF  CANVAS  OF  31942  FAMILIES 

''  XO  DETERMINE  EVENING  NEWSPAPER  CIRCULATION  IN  BUFFALO 
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YOU  NEED  ONLY  THE  BUFFALO  EVENING  NEWS 


and  its  most  influential  newspaper 


Look  at  the  Circulation  Map  of  Buffalo 
as  Stated  by  31,942  Buffalo  Families 

map  on  the  opposite  page  graphically  portrays  the  circulations  of 
evening  newspapers  in  Buffalo  as  stated  by  3 1 ,942  families  who  were 
asked,  “What  evening  newspaper  do  you  read?” 

The  city  'was  divided  into  five  zones  to  indicate  locality  coverage  and 
every  effort  was  made  to  secure  complete  and  accurate  statements  from 
the  families  interviewed. 

Here  are  the  main  points  brought  out  by  this  survey: 

First:  more  than  four  out  of  every  five  families  in  Buffalo  read  the 
BUFFALO  EVENING  NEWS,  indicating  that  for  the  cost  of  advertising 
in  the  NEWS — 21c  per  line,  an  advertiser  may  reach  83%  of  all  people 
reachable  by  newspaper  advertising. 

Second:  every  third  family  in  Buffalo  buys  more  than  one  evening 
newspaper — (40,384  papers  for  31,942  families). 

T  hird  :  to  advertise  to  the  families  not  covered  by  the  News  (17%  of 
the  total)  it  is  necessary  to  use  all  of  the  other  three  evening  newspapers — 
combined  rates  34c  per  line. 

Fourth:  the  extent  of  the  canvass  was  sufficient  to  indicate  in  a  truly 
representative  way,  the  reading  habits  of  the  families  of  Buffalo. 

Buffalo  Evening  News 

EDWARD  H.  BUTLER 

Publisher 

KELLY-SMITH  COMPANY,  National  Representatives 
Marbridge  Bldg.,  New  York,  N.  Y.  Ljrtton  Bldg.,  Chicago,  IlL 


TO  COVER  THE  BUFFALO  MARKET 
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JAZZING  UP  OF  OFFICE  ADS  IS  ACHIEVED 
BY  WASHINGTON  HERALD  AND  TIMES 

These  Papers,  Believing  in  a  Doctor  Taking  Medicine,  Have 
Found  Real  Profit  in  Classification  Promotion  Space  to 
Supplement  Their  Trade  Publication  Advertising 

By  EARLE  W,  WALDRON 

Promotion  Manager,  Washington  Herald  and  Washington  Times 


A  DOCTOR  IS  ILL,  he 
”  usually  calls  in  another  doctor  to 
prescribe  for  him.  Whether  it  is  because 
he  doesn’t  want  to  take  a  chance  on  his 
own  judgment,  or  whether  he  wants  to 
see  how  good  his  colleague  is,  the  fact 
that  he  takes  medicine  is  proof  that  he  be¬ 
lieves  in  his  own  commodity. 

The  trade  papers  are  devoting  consider¬ 
able  space  to  the  non-advertising  pub¬ 
lisher  with  the  accusation  that  he,  the 
publisher,  does  not  believe  in  his  own 
medicine.  Bert  Moses  even  goes  so  far 
as  to  claim  that  most  of  the  publishers’ 
advertising,  especially  the  “office  ads,’’  are 
the  wishy-washy  variety  without  rhyme 
or  reason.  We  do  not  always  agree  with 
what  Bert  has  to  say,  but  in  this  case  we 
believe  his  indictment  is  correct.  _  The 
Hearst  papers  arc  always  advertising, 
thereby  proving  their  faith  in  what  they 
have  to  sell.  The  Washington  Herald 
and  the  Washington  Times  have  been 
fairly  consistent  trade  paper  advertisers, 
and  in  the  past  have  devoted  considerable 
space  to  the  mediocre  stereotype  office 
ads. 

At  one  of  the  Monday  luncheons,  which 
have  become  such  a  delight  to  the  depart¬ 
ment  heads  of  these  newspapers,  the  mat¬ 
ter  of  office  advertising  was  taken  up.  _At 
this  conference  we  came  to  the  conclusion 
that  the  Hart,  Shaffner  &  Marx  clothing 
store  could  see  no  reason  in  getting  wildly 
excited  or  declaring  a  half-holiday  be¬ 
cause  the  Washington  Times  gained 
15,000  lines  in  clothing  advertising.  By 
the  same  token,  we  could  not  see  why  the 
Palais  Royal  or  Woodward  &  Lothrop 
should  suddenly  want  to  double  the  size 
of  their  advertising  contracts  because  we 
had  gained  120,000  lines  in  department 
store  advertising.  Yet  these  were  facts, 
as  are  all  gains  in  circulation  and  adver¬ 
tising,  of  sufficient  importance  to  warrant 
office  advertising.  But  we  felt  we  should 
not  rest  our  case  upon  the  publishing  of 
these  gains,  so  it  was  decided  by  G.  Logan 
Payne,  publisher  and  general  manager, 
and  himself  head  of  a  large  special  agency, 
and  E.  C.  Griffith,  director  of  advertising, 
that  the  Herald  and  Times  should  enter 
into  an  extensive  classification  campaign, 
taking  up  and  treating  intelligently  the 
various  classifications  under  which  our 
advertising  department  operates. 

The  last  week  in  July,  for  example,  we 
ran  several  strong  advertisements  on  the 
furniture  classification.  In  them  we 
pointed  out  the  advantages  our  readers 
would  find  in  the  August  furniture  sales. 
In  August  we  did  considerable  education¬ 
al  work  on  furniture.  We  also  took  up 
the  last  of  July  the  question  of  August 
fur  sales.  We  devoted  two  full  pages  to 
institutional  advertising  on  furs.  The 
nature  of  their  copy  may  be  gleaned  from 
their  headlines  which  were  “North  of 
55°,’’  and  “Beyond  the  Wheat  Belt.’’ 

In  these  two  classifications,  as  in  all  of 
our  advertising,  proofs  are  pulled  on 
coated  stock,  placed  in  leather-bound 
books,  and  taken  out  by  advCTtising  men 
and  merchandised  to  the  individual  classi¬ 
fications.  Our  campaign  was  explained  to 
the  furniture  dealers.  The  fur  shops 
were  told  of  our  aims  and  ambitions. 
It  was  the  purpose  of  this  fur  and  furni¬ 
ture  advertising  to  create  the  desire  of 
possession  in  the  minds  and  hearts  of  our 
readers.  We  felt  our  papers  would  be 
more  valuable  to  the  fur  advertisers  if 
we  told  our  readers  something  about 
furs,  when  to  buy  them,  and  how. 

That  we  have  struck  the  real  keynote 
of  newspaper  advertising  is  plainly  evi¬ 
denced  by  the  volume  of  furniture  and  fur 
advertising  which  we  contracted  for  Aug¬ 
ust.  We  are  doing  something  that  our 
advertisers  like.  We  are  being  helpful  to 
them,  and  in  turn  are  making  our  columns 


more  valuable.  We  are  seeing  results 
from  our  advertising. 

We  have  planned  and  are  about  to 
launch  one  of  the  finest  promotional  cam- 
]>aigns  ever  put  behind  the  financial  classi- 
lication.  We  are  not  ready  yet  to  an¬ 
nounce  details  of  this,  but  as  soon  as  it 
breaks,  we  will  be  glad  to  tell  readers  of 
Editor  &  Publisher  about  our  plan.  It 
suffices  for  the  present  to  say  that  we 
have  the  support  and  co-operation  of 
practically  every  banker  and  broker  in 
Washington,  and  the  advertising  men 
who  read  Editor  &  Publisher  will  rec¬ 
ognize  that  as  an  achievement. 

BUND  JOURNAUST  FETED 

Harris  Turner,  War  Veteran,  Now  in 
Saskatchewan  Legislature 

Harris  Turner,  member  of  the  Sas¬ 
katchewan  Legislature,  was  the  guest  of 
honor  at  a  banquet  tendered  by  New 
Westminster  and  Vancouver  newspaper¬ 
men  at  New  Westminster  when  remi¬ 
niscences  of  the  work  of  the  Fourth 
Estate  members  prior  to  the  war  were 
swapped  across  the  table.  Mr.  Turner, 
who  was  one  of  the  best  known  news¬ 
papermen  in  British  Columbia  up  to  1913 
when  he  removed  to  Saskatoon  to  work 
on  the  Phoenix,  enlisted  with  the  Cana¬ 
dian  Expeditionary  Forces  in  1914  and 
lost  his  eyesight  at  the  battle  of  Hooge 
in  the  Ypres  salient. 

Returning  to  Canada  after  a  long  stay 
in  St.  Dunstan’s  Hospital  for  the  Blind, 
London,  England,  he  again  entered  the 
newspaper  game  and  for  a  time  was 
owner  and  editor  of  Turner’s  Weekly, 
Saskatoon.  He  is  now  operating  a  job 
plant  and  is  also  publicity  manager  for 
the  United  Farmers  of  Saskatchewan. 

Among  those  present  were  Robert  H. 
Best,  Charles  A.  Sutherland  (Vancouver 
Province),  P.  W.  Luce  (Vancouver 
World),  R.  A.  Stoney,  H.  S.  Walsh,  J. 
W.  Cunningham  (editor),  R.  A.  McLel- 
lan  (news  editor),  C.  D.  Peele  (superin¬ 
tendent),  and  Vic.  E.  Andrew  (sports 
editor),  the  last  five  being  members  of 
the  New  Westminster  British  Columbian 
staff. 

MORE  SCHOOL  NEWS  PRINTED 

But  Trend  Ii  Away  from  Department*, 
Says  Government  Bulletin 

That  newspapers  are  printing  more 
school  news  today  than  ever  before  and 
that  educational  institutions  are  showing 
a  desire  for  the  right  sort  of  publicity 
is  the  belief  of  W.  Orson  Ryan,  Jr., 
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professor  of  education  in  Swarthmore 
College,  presented  in  a  study  on  educa¬ 
tional  developments  just  made  public  by 
the  Bureau  of  Educatiem  of  the  Interior 
Department 

“The  most  obvious,  although  not  the 
most  important,  measure  of  newspaper 
interest  in  education  is  the  daily  or  week¬ 
ly  school  page  or  department,’’  Prof. 
Ryan  writes,  but  goes  on  to  say  that  the 
tendency  of  newspapers  is  apparently 
away  from  this  method  of  presenting 
educational  news.  Ryan  believes  that 
just  as  ’’educational’’  motion  pictures  are 
likely  to  be  those  that  have  no  entertain¬ 
ment  value,  so  there  is  a  feeling  that  to 
label  a  thing  educational  in  a  daily  news¬ 
paper  makes  it  lose  its  attractiveness. 

Fire  in  World  Prei*  Room 

A  Spark  from  a  dynamo  ignited  some 
rubbish  in  the  pressroom  of  the  New 
York  World,  on  the  night  of  Aug.  18, 
causing  damage  to  two  of  the  presses. 
Work  in  the  press  room  was  susiiended 
for  al)out  half  an  hour,  the  men  em¬ 
ployed  there  going  to  the  street.  The 
smoke  was  very  thick  and  attracted  a 
big  crowd  as  it  seeped  through  to  the 
street,  .\fter  the  fire  was  out  work  was 
resumed.  The  World  in  a  first  page 
box  next  morning  apologized  for  pos¬ 
sible  missing  sections  of  its  Sunday  paper, 
and  gave  credit  to  the  Herald  for  that 
paper’s  offer  to  extend  the  use  of  its 
press  room  to  the  World  in  the  emerg¬ 
ency. 

A.  B.  C,  Directors  to  Meet 

The  directors  of  the  Audit  Bureau  ot 
Circulations  will  meet  in  New  York, 
Friday,  Sept.  7,  at  the  Hotel  Biltmore. 


AD  COSTS  PAPERS  $50  EACH 

Nebraska  State  Journal  Manager  W 
of  Postal  Violation  Peril 

The  following  "dollar  puller" 
printed  in  a  recent  issue  of  Edit™  i 
Publisher:  • 

•‘A  jeweler  in  one  city  recently  n»r- 
a  lot  of  merchandise  that  had  beo  • 
stock  for  a  long  time  by  adverS* 
sale  of  1,000  toxes  of  jewelry  at  $1*^* 
The  boxes  each  contained  a  piecT* 
pieces  from  the  regular  stock  valued  hi 
$1.50  to  $50.  Every  purchaser  receirri 
his  money’s  worth  and  the  jeweler  got^ 
of  a  lot  of  slow  movers.’’  ™ 

Which  leads  J.  F.  Seacrest,  busii»« 
manager  of  the  Nebraska  State  Joumi 
Lincoln,  to  write  as  follows: 

“One  of  our  jewelers  attempted  tkg 
same  plan  of  sale,  advertised  h  moil, 
erately  in  the  daily  papers,  and  it  wm 
big  success — for  the  jeweler,  ’The  fimi 
outcome  was  that  the  newspaper  pub. 
lishers  were  indicted  by  the  Fedeijl 
Grand  Jury  and  fined  $50  each  for  viot 
tion  of  the  postal  rules.  I  am  simph 
sending  this  as  a  warning  to  other  puli, 
lishers.  You  can’t  always  do  in  yi® 
town  what  somebody  else  has  done  in  his 
town.’’ 

Crippled  Vendor  Sues  City 

Suits  for  $25.(XX)  damages  have  hot 
filed  against  Mayor  Early  Kelly  d 
Elgin.  Ill.,  Louis  Freeman.  (Zity  Mardul 
and  Police  Officer  John  Rahn  by  comae 
for  George  Stage,  a  crippled  news  vendoi 
Stage  is  seeking  to  prevent  the  city  fn* 
ordering  him  off  the  street  in  front  d 
the  electric  railway  terminal  station. 


Good  Merchandise  and 
Good  Merchandising  Go 
Together  in  Cincinnati 

In  the  Cincinnati  market  the  manner  in  which 
goods  or  services  are  merchandised  is  almost 
if  not  quite  as  important  as  the  quality 
of  the  offerings.  The  display  advertising  col¬ 
umns  of  the  Times-Star  not  only  “put  the  goods 
on  the  merchants’  shelves,”  but  also  keep  them 
moving.  Without  this  merchandising  assistance 
new  products,  however  meritorious,  encounter 
great  sales  resistance,  and  established  brands  are 
constantly  “up  against”  the  drag  of  more  pro¬ 
gressive  competition. 

Whether  it  be  soups  or  soaps,  building  materials  or 
breakfast  foods,  investment  securities  or  household 
equipment,  musical  instruments  or  automobiles,  cam¬ 
eras  or  cigarettes,  the  Times-Star  is  the  buyers’  guide 
for  three-quarters  of  a  million  well-to-do  people,  the 
“Open  Sesame”  to  one  of  the  richest  markets  in  the 
United  States. 

Local  and  national  advertisers  have  given  practical 
demonstration  of  this  fact  by  placing  more  of  their 
display  advertising  in  the  Times-Star  every  year  for 
fifteen  consecutive  years  than  in  any  other  paper  in 
this  field. 

For  detail  market  information  address 
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irCLELLAN  NOW  SOLE  OWNER 

AU  Stock  of  St  JoMpk 
Held  by  Morris 

A.  McClellan  has  purchased 
Jl^S*rtock  in  the  St  Joseph  (Mo.) 

held  by  C.  D.  Morris,  and  is 
^oractically  sole  owner.  He  is  mak- 
oLis  for  immediate  improvement 

Sd  expansion  of  St.  Joseph’s  only  irom- 

and  Sunday  newspaper.  William 
S-hans  will  remain  as  business  man- 
secretary-treasurer,  while  Wal- 
!^D  Ladd  will  continue  as  managing 
Sfor  Mr.  Morris,  who  was  editor  and 
Silisiier  of  the  Gazette  for  20  years,  has 
got  announced  his  plans. 

Mr.  McClellan  is  a  native  of  Ohio. 
Tost  tefore  going  to  the  Gazette  he  was 
>  igf  seven  years  publisher  and  part  owner 
i  ^  Toii>’s  Housewife,  New  York.  He 
gas  for  several  years  general  manager  of 
I  ^  Star  League  of  Indiana.  He  then 
tiecame  part  owner  and  publisher  of  the 
Indianapolis  Times  and  owner  and  pub¬ 
lisher  of  the  Dayton  Journal  and  the 
Jacl^ville  Journal. 


Hearst  Protests  Confiscation 

Formal  protest  against  the  threatened 
seizure  of  his  Barbicora  ranch  of  333,000 
seres  by  the  Agrarian  Commission  in 
the  State  of  Chihuahua,  Mexico,  has  been 
filed  by  William  Randolph  Hearst  with 
the  State  Department  in  Washington. 
The  American  publisher  is  said  to  be  the 
Isrgest  land  holder  of  Mexico.  He  has 
ivoided  formal  protest  heretofore,  hoping 
to  prevent  friction  with  the  Obregon 
Government. 

Brookhart  Attacks  Press 

Speaking  at  Dixon,  Ill.,  United  States 
Senator  Brookhart  of  Iowa  made  a  plea 
f  for  co-operation  between  the  farmers  and 
laborers  of  *he  nation,  and  attacked  the 
press. 

“For  some  sinister  purpose,”  he  de¬ 
clared,  “certain  great  metropolitan  news- 
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papers  are  deliberately  deceiving  the 
farmers  of  America  into  believing  that 
there  would  be  a  market  for  their  sur¬ 
plus  crops  this  year.” 

Agency  Incorporates  for  $100,000 

Announcement  is  made  that  Smith  & 
Ferris,  Los  Angeles  advertising  agency 
in  the  Pacific  Finance  building,  has  filed 
articles  of  incorporation  with  a  capital 
of  $100,000.  The  incorporators  are  A. 
Carman  Smith,  O.  L.  Ferris  and  C.  F. 
Crank. 

Lasker  Back  at  Lord  dk  Thomas 

Albert  D.  Lasker,  former  chairman  of 
the  United  States  Shipping  Board,  has 
resumed  executive  duties  of  head  of  the 
advertising  firm  of  Lord  &  Thomas,  Chi¬ 
cago.  His  connections  with  the  shipping 
board  ended  at  Washington,  Aug.  14, 
when  he  conferred  with  President 
Coolidge. 


N.  Y.  AD.  CLUB’S  NEW 

Members  Can  Eat  Tbsmksgmng  Turkey 
in  $500,000  Structure 

Work  of  alteration  is  rapidly  pro¬ 
gressing  on  the  new  $500,000  club  home 
of  the  Advertising  Qub  of  New  York  at 
23  Park  avenue,  and  F.  T.  H.  Bacon, 
consulting  engineer,  announces  that  mem¬ 
bers  m^  plan  with  reasonable  certainty 
to  eat  Thanksgiving  turkey  in  the  new 
club  dining  room. 

At  present  work  is  being  concentrated 
on  the  interior  walls  and  on  the  founda¬ 
tion  for  the  new  wing.  Plans  provide 
for  holding  the  atmosphere  of  the  home, 
while  at  the  same  time  creating  a  prac¬ 
tical  clubhouse. 

Requirements  of  approximately  2,000 
resident  and  500  non-resident  members 
will  be  met  in  the  new  building.  Lounge 
rooms  are  conveniently  located  on  the 
first  floor.  Elevators  are  being  installed 


for  rapid  service  to  the  ladies'  dining 
room  and  main  dining  room  on  the  up¬ 
per  floors. 

PubUsbar  KillMl  in  Plan* 

Alfred  de  Mesquita,  aged  23,  publisher 
of  the  Durham  (N.  C.)  Sun  and  the 
Fayetteville  (N.  C.)  Olwerver,  was 
killed  in  an  airplane  accident  Aug.  20, 
when  the  plane  went  in  a  nose  dive  at 
Pope  Field,  Camp  Bragg,  North  Car¬ 
olina.  He  was  the  son  of  J.  B.  de  Mes¬ 
quita,  treasurer  of  the  American  Safety 
Razor  Company  of  Brooklyn.  Until  a 
year  ago  he  was  with  the  New  York 
American. 

Wins  $100  Art  Prian 

A  prize  of  $1(X)  for  a  design  for  an 
official  seal  for  the  Gloucester  300th  an¬ 
niversary  celebration  has  been  awarded 
to  Anthony  J.  Kamp  of  Needham.  Mass., 
of  the  Boston  Herald  art  department. 
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Interchangeability  of  Parts  and 
Instant  Service  on  Repairs 

Every  buyer  of  every  Goss  Press  or  Stereotyping  Equip¬ 
ment  is  assured  of  three  things: 

1.  That  skilled  workmanship  and  high-class  materials 
minimize  repair  expense. 

2.  That  repairs,  when  needed,  will  be  shipped  from 
stock  within  an  hour  after  the  order  is  received — any 
hour  of  any  day  or  night,  including  Sundays  and 
holidays. 

3.  That  the  repair  part  or  parts  will  ft  —  slip  into 
place  without  the  usual  fitting. 

These  important  facts  are  due  to  our  original  and 
exclusive  method  of  building  every  machine  from  standard¬ 
ized  units — micrometer  exact  to  dimensions,  and  to  our 
enterprise  in  carrying  a  complete  stock  of  spare  parts  of 
every  Goss  Machine,  of  every  type  and  year  in  serially- 
numbered  storage  bins. 

You  buy  satisfaction  and  a  large  measure  of  insurance 
against  troubles  and  delays  when  you  buy  a  Goss  machine, 
of  whatever  size,  type  or  use. 

THE  GOSS  PRINTING  PRESS  CO. 

1535  South  Paulina  Street,  Chicago,  Illinois 
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JUSTICE  MARCUS  DIES 


Upheld  Buffalo  News  Staff  in  Refusal 
to  ReveiJ  Sources 


Louis  W.  Marcus,  aged  61,  justice  of 
the  New  York  Supreme  Court,  died  Aug. 
18  in  Buffalo,  after  a  long  illness.  One 
of  his  last  judicial  acts  was  to  write  a 
decision  holding  that  members  of  the 
staff  of  the  Buffalo  Evening  News  need 
not  appear  at  an  investigation  conducted 
by  Mayor  Schwab. 

The  Mayor  had  sought  to  force  the 
News  staff  to  reveal  sources  of  informa¬ 
tion  contained  in  a  series  of  stories  ex¬ 
posing  vice  conditions.  The  News  ap¬ 
pealed  from  the  Mayor’s  order  and  was 
upheld  by  the  court  in  a  decision  which 
attracted  nation-wide  attention. 

Judge  Marcus  held  that  public  officials 
have  no  right  to  use  their  power  of  sub- 
pcenx  to  force  newswriters  to  disclose 
their  sources  of  information.  The  jurist 
was  taken  ill  last  Winter  and  went  for  a 
southern  cruise  with  E.  M.  Statler.  He 
was  elected  a  director  of  the  Hotels 
Statler  Co.,  Inc.,  just  before  his  death. 
He  had  been  on  the  bench  since  1895. 


Wife  Dies  On  Vacation  Trip 

Stricken  with  an  acute  attack  of  ap¬ 
pendicitis  while  taking  refuge  from  a 
rainstorm  in  a  deserted  mountain  cabi^ 
Mrs.  Ruth  Marie  Reef,  bride  of  Wallis 
M.  Reef,  of  the  editorial  staff  of  the 
Rocky  Mountain  News  and  Denver 
Times,  died  before  help  could  be  brought. 
Mr.  and  Mrs.  Reef  had  been  married  less 
than  a  year  and  were  taking  their  first 
annual  vacation  together  at  a  fishing 
camp  in  the  heart  of  the  Rockies. 


Publisher’s  Wife  Fire  Victim 


Grsisty’s  Sister  Dies  Abroad 

Mrs.  Mary  Grasty  Brockenhrough, 


sister  of  Charles  H.  Grasty  of  the  New 
York  Times,  died  August  20  in  Florence, 
Italv. 


dibttuary 


John  J.  Lixdlev,  aged  56.  a  reporter 
on  the  New  York  Sun  and  later  the  New 
\ork  Herald  for  25  years,  died  -Aug.  20 
in  St.  Luke’s  Hospital,  New  York,  after 
a  long  illness.  His  last  job  was  cover¬ 
ing  Harlem  and  Washington  Heights  for 
the  Herald.  He  was  vice-president  of 
the  Newspaper  Men’s  Benevolent  L^gue. 
Born  in  LeClaire,  Iowa,  he  started  as  an 
.actor  and  publicity  man,  but  turned  to 
newspaper  work,  beginning  with  the 
Minneapolis  Tribune.  He  also  worked  in 
Chicago  and  Boston.  He  started  in  New 
York  with  the  Associated  Press,  lie 
leaves  a  widow  and  three  sons. 

.\t  the  funeral  .\ug.  23,  the  honorary 
IxilllK-arers  were:  Miles  Bath  and  Har- 
ol<l  Kenny,  City  News  .\ssociation :  De- 
lancey  Fisk,  Times;  Maurice  Spaulding. 
World;  Charles  Selig.  Tribune  and 
James  Doherty.  Ge<jrge  Gaston  and 
Philip  Meagher  of  The  Herald. 

Cn.ssi.ES  B.xxos  V.\i.entine,  a  retired 
foreman  compositor,  died  .Aug.  14  in 
Brooklyn.  He  had  been  secretary  of 
Clinton  Ixxlge  of  Masons  35  years. 

Max  Jacoby,  aged  56.  who,  for  many 
years,  was  in  the  circulation  department 
of  the  New  ^'ork  .\merican,  .\ug.  16  in 
New  York. 


Mrs.  James  McNally,  aged  67,  wife 
of  the  vice  president  of  Rand,  McNally 
&  Co.,  Chicago  publishers,  lost  her  life 
with  eleven  others  in  the  fire  which 
wrecked  the  Wawa  Hotel  at  Lake  of 
Bays,  Canada.  A  sleeping  powder  inade 
her  sleep  so  sound  that  she  failed  to  hear 
rescuers.  She  was  a  sufferer  from  in¬ 
somnia. 


Frederick  k.  Leonard,  aged 

54,  for  many  years  night  editor  of 
the  New  York  Evening  Journal,  and  at 
the  time  of  his  death  in  charge  of  the 
first  citv  edition  of  that  paper,  died  sud- 
denlv  Aug.  17  at  the  Methodist  Episco¬ 
pal  Hospital,  Brooklyn.  Heart  disease 
was  the  cause.  He  had  Iwen  on  the 
Evening  Journal  more  than  20  years, 
and  before  that  was  on  the  .staff  of  the 
old  New  York  Press.  He  was  lx)rn  in 
Deposit,  N.  Y.  His  widow  survives. 


Henry  T.  Seely,  aged  73,  treasurer 
of  the  Cooty  Company,  printers,  of  Min¬ 
neapolis,  died  Aug.  12.  He  had  been 
identified  with  the  paiier  and  printing 
business  42  years. 

Mrs.  W.  a.  Brown,  aged  60,  mother 
of  H.  B.  Brown,  of  the  Bureau  County 
Tribune,  Princeton,  Ill.,  died  Aug.  9  in 
Colton,  Cal.  Mr.  Brown  was  at  his 
mother’s  bedside  in  the  last  hours. 

.^RTHUR  A.  Taylor,  aged  74,  former 
editor  and  publisher  of  the  Santa  Cruz 
(Cal.)  Turf,  died  at  Santa  Cruz,  .\ug. 
11.  He  arrived  in  California  from  New 
York  in  1875. 


Conrad  Budke,  aged  63.  president  of 
the  Nelson-Chesman  Advertising  Agency, 
St.  Louis,  died  in  a  Salt  Lake  City  hos¬ 
pital.  He  was  touring  Yellowstone  Park 
with  his  wife  when  taken  ill.  He  had 
been  with  his  firm  49  years. 

\V.  T.  PuiLLirs,  manager  of  the 
Portland  (Ore.)  Daily  Record-.\bstract. 
died  in  Portland  August  13,  while  on 
his  way  to  work.  He  was  formerly  em¬ 
ployed  on  the  New  York  Evening  Pos^ 
!>ut  for  the  past  20  years  had  been  con¬ 
nected  with  the  Record-.Abstract.  A 
widow  and  three  children  .survive. 

Patrick  Tole,  aged  94,  died  recently 
ill  St.  John,  N.  B.  For  many  years  he 
was  employed  by  the  Freeman  Publish¬ 
ing  Company,  publishers  of  the  Freeman 
of  St.  John,  and  for  several  years  was 
editor  of  the  newspaper.  For  the  past 
25  years  he  had  been  accountant  of  the 
New  Brunswick  Provincial  Hospital. 
One  son,  Hugh,  lives  in  Bridgeport,  and 
another  son.  Cieorge,  in  Philadelphia.  A 
daughter,  Mrs.  J.  G.  McGraw,  resides 
in  Tampa.  Fla.  Two  daughters,  both  un¬ 
married,  live  at  home. 

P.  L.  Hi’ber,  aged  51,  editor  of  the 
Crawfordsville  (la.)  Imprint  for  15 
years,  died  Aug.  11.  The  widow  and  a 


son  survive. 
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Jack  Crayton,  aged  63,  veteran  news¬ 
paper  man,  who  a  generation  ago  had  a 
wide  following  in  Danville,  111.,  died 
.\ug.  13  in  Coalgate,  Okla.  Since  leav¬ 
ing  Danville  23  years  ago  he  had  been 
a  newspaper  man  in  the  Southwest.  He 
was  a  Democrat  and  in  his  earlier  days 
wrote  widely  quoted  editorials. 

Mrs.  G.  W.  Lockart,  aged  26,  wife  of 
the  foreman  of  the  Wichita  (Kan.)  Eagle 
bindery,  died  following  an  unsuccessful 
operation. 

Mrs.  Minnie  Hoit.hton,  aged  55,  of 
Sioux  City,  wife  of  Dr.  IL  L.  Houghton, 
founder  and  president  of  the  Newslioy 
.Association,  died  .\ug.  14.  She  was 
called  the  “mother  of  newsies.” 

WiLLi.AM  B.  Cole,  aged  61,  for  35 
\ears  emiiloyed  in  the  composing  room  of 
the  New  York  Times,  died  .Aug.  19,  at 
New  lAjrp,  Staten  Island.  He  had  been 
chairman  of  the  Times  Giapel,  1.  T.  U. 
He  is  survived  by  his  widow  and  two 
.sons,  Edward  anti  William. 

Mrs.  .Anna  Leek  Harper,  wife  of 
Hubert  H.  Harper,  cartoonist  of  the  Bir¬ 
mingham  .Age-Hcrald,  was  killed  when 
an  airplane  in  which  she  and  four  others 
were  riding  crashed  to  the  ground  at 
Camp  Walton,  Florida,  Aug.  19.  Mrs. 
Harper  had  decided  to  take  the  trip  as 
the  crowning  event  of  her  vacation,  and 
had  bought  tickets  for  a  train  for  home 
leaving  an  hour  after  the  accident  oc¬ 
curred. 

Mrs.  Dorothy  Follis  Kitchen,  wife 
of  Karl  K.  Kitchen  of  the  New  York 
World,  died  Aug.  IS,  at  St.  Luke’s  Hos¬ 
pital  after  a  few  days’  illness.  F'uneral 
services  were  held  Aug.  17,  at  All  Angels 
Protestant  Episcopal  Church,  New  York. 
Mr.  and  Mrs.  Kitchen  were  married  a 
year  and  a  half  ago.  Only  four  weeks 
ago  they  returned  from  a  European  trip. 
At  the  time  of  her  marriage  Mrs.  Kit¬ 
chen  had  achieved  a  reputation  as  a 
singer,  having  been  two  seasons  with 
the  Chicago  (jpera  Company. 

Mrs.  Laura  Catherine  Redden  Sear¬ 
ing,  aged  83,  died  in  San  Mateo,  Cal., 
Aug.  10.  In  her  childhood  she  lost  her 


Honolulu  Paper  Beats 
World  on  Harding 


T^HE  HONOLULU  ADYH. 

TISER  claims  the  disiintti,, 
of  being  the  first  newspaper  in 
world  to  publish  the  news  o(  Uk 
death  of  Presiilent  Harding, 
bulletin  by  naval  radio  was  r^ 
ceived  seven  minutes  after  the  «(. 
firial  announcement,  and  the  Ai), 
vertiser  extra  was  on  the  street  i 
little  after  6  P.  M. — Honolulu  time. 

Raymond  Coll,  managing  editor 
was  on  the  surf  at  Waikiki  BeadI 
when  the  bulletin  was  called  to 
him  by  a  messenger  from  his  honte 
a  block  away.  Dressing  in  an  auto- 
mobile,  he  was  in  the  Advertiser 
office,  three  and  a  half  miles  awav 
in  less  than  six  minutes.  ’’ 

The  Advertiser  was  the  only 
Hawaiian  paper  to  publish  an  ex¬ 
tra,  except  the  Japanese  language 
Nippo  Jiji,  which  issued  a  bulW 
tin.  The  Advertiser  that  night  r^ 
ceived  the  longest  file  ever  sent 
West  of  San  Francisco  by  the 
Associated  Press. 


ingc 


A  Payroll  +  Plans 
= Production! 


\1  uit  is  a  thinking  animal,  of  course — when 
he  has  something  to  think  about. 

And  a  classified  advertising  organization  is 
a  producing  unit — when  it  has  the  right  plans ' 
with  which  to  produce! 

Twelve  seasonable  campaigns  designed  to 
turn  thin  classifications  into  fat  ones  play  an 
important  part  in  the  gains  in  lineage  and 
revenue  that  the  newspapers  served  by  The 
Basil  L.  Smith  System  are  making. 

The  elassified  staffs  of  these  newspapers  know 
how  to  double  their  production — and  they’re 
doing  it! 

National  Standard  promotion  includes  the 
publicity,  booklets,  mail  enelosures  and  solici¬ 
tation  methods  for  putting  on  seasonable  vol¬ 
ume — at  all  seasons!  You  can  figure  out  for 
yourself  what  that  must  mean  by  the  end  of 
the  year! 

Although  our  campaign$  are  integral  parts 
of  our  service  and  not  for  sale  separately. 
ire  shall  he  glad  to  mail  our  rurrenf  real 
estate  promotion  release  for  the  inspection 


of  neM'jpoper  executives 
in  our  methods. 


fho  are  interested 


THE  BASIL  L.  SMITH  SYSTEM,  INC. 

International  Classified  Advertising  Counsellors 

Otis  Building  Philadelphia 


Young 


speech  and  hearing,  but  later  was  able  k 
talk.  At  18  she  did  editorial  work  m 
religious  papers,  and  during  the  (jril 
War  she  was  Washington  correspondet 
for  the  Missouri  Republican.  During  tb 
Franco- Prussian  war  she  wrote  "Gemat 
War  Gossip”  for  the  New  York  Tribost 
and  was  on  the  staff  of  the  New  Yocl 
Evening  Mail  until  1876  when  At 
married  Edward  W.  Searing,  a  Ne* 
York  lawyer. 

Percy  E.  Pickering,  aged  23,  news¬ 
paper  reporter  of  San  Pedro,  Ck,  was 
drowned  at  Lake  Arrowheal  in  thi 
State  July  28. 

Chari.es  W.  MnCuNE,  Collector  oi 
Customs  at  Omaha,  for  over  12  years 
with  the  World-Herald,  died  Aug.  19. 
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WGOMAR  wearies  of  weary  looking 

WILLIES  IN  ADVERTISEMENTS 


makes  his  first  bow  in  the  advertising 
held  as  the  advertising  manager  of  the 
Metropolitan  Golfer. 

This  is  Mr.  Martin's  second  venture 
in  the  golf  magazine  held.  He  is  also 
the  editor  and  publisher  of  the  Southern 
Golfer,  printed  during  the  winter  months 
at  Jacksonville,  Fla. 


When  the  Editor  Shakes 
Off  Office  Cares 


Montmorency  Thinks  “Typical  Business  Men”  Portrayed 
n  Commercial  Art  Frequently  Look  Amazingly 
Like  Third  or  Fourth  Story  Workers 


Before  leaving  on  his  va¬ 
cation,  Allen  D.  Rankin,  editor 
of  the  Wright  County  (Mo.)  Re¬ 
publican,  issued  the  following  fare¬ 
well  to  his  subscribers: 

“.Vt  noon  today  the  editor  and 
wife  and  daughter  leave  for  a  visit 
to  Southeast  Missouri  and  from 
there  will  go  to  the  old  home  in 
Kentucky  and  then  visit  relatives 
in  Tennessee.  We  will  be  gone 
about  three  weeks;  and  while  on 
our  trip,  the  oflSce  will  be  in  charge 
of  Miss  Fern  Whitstine,  .Vlvin 
Crewse  and  Rev.  G.  A.  Wells.  You 
can  do  your  kicking  to  them.” 


CHURCH  SIGNS  LACK  UFE 


By  JOHN  WILBERFORCE  PEABODY 

asked  Ingoniar  Montmor-  cl 
Jr.,  “are  you  a  typical  to  go 
business  man  ?’ 


:hen  that  the  evening  feed  bag  is  about 
on.  He,  1  suppose,  is  trying  to 
_  register  pleasure,  satisfaction  and  a  re- 

I  suppose  so,  my  son,”  replied  peat  order,  because  the  ad  distinctly  says 

-  “What  put  that  into  your  always  he  has  just  been  using  the  Anti-skid 

!^ing  and  sometimes  terrifying  top-  Toothpick.  But  who,  1  ask  you,  outside 

of  the  hero  in  a  Russian  realism  play, 

**WeU”  said  Ingomar,  “I’ve  been  would  want  to  look  like  tliat  before  or 
roding  the  advertisements  again  and  1  after  taking? 

have  been  struck  by  the  one-design  class  “It’s  so  through  acres  of  deadly  but 
f  males  the  artists  draw  to  represent  costly  pages.  (Jnee  in  a  while  a  real 

^ts  of  finance  and  industry.  Much  as  human  plug  that  a  guy  wouldn’t  mind  for 

iXapprove  of  your  general  arcliitecture,  a  father  peeps  out  from  the  army  of 

I  must  admit  you  are  a  better  looking  stuffed  shirts.  But  in  the  main  I  think 

«oof  than  the  average  ad  writer’s  concep-  He-America  has  a  kick  coming  at  most 

^  of  your  species.’’  of  these  advertisers  who  are  trying  to 

'You  are  unusually  considerate  of  hold  the  mirror  up  to  the  typical  business 
vour  aged  parent  this  evening,”  said  Papa  man.  It  makes  my  pitching  arm  itch  for 
irith  a  smile.  “Is  it  because  1  coaxed  a  good  custard  pie  with  a  long  carry. 

Jlother  to  let  you  have  an  extra  piece  of  ".And  another  thing,  since  you  give  me 
pie  at  dinner?”  this  unusual  op^rtunity  to  air  my  own 

“Nbc,  nixl”  said  Ingomar  hurriedly,  views  without  jazzing  up  the  set  with 

"Slrift  into  second  and  observe  the  one-  your  own.  Did  you  ever  notice  the  hun-  . r-r—  _ _ _ 

way  street  sign.  Have  you  ever  noticed  ilreds  of  ads  for  one  product  that  would  formerly  with  the  New  York  Globe, 

the  ads  yourself,  or  do  you  merely  ask  be  equally  good  or  bad  for  almost  any  the  editor  of  the  new  magazine.  II..  ..  _ 

roor  friends  about  them?  Believe  me,  I  other?  Who  told  this  bird  who  wants  to  known  as  the  writer  of  “The  19th  Hole,”  a..J  d.:.,.,  i' 

was  not  handing  you  any  compliment  sell  candy  to  start  off  his  page  ad  with  a  which  used  to  appear  regularly  in  the  block  of  terra  cotta  coping 

that  you  could  cash  any  place  outside  the  reference  to  moonlight  on  the  Wabash?  Globe.  ^  ^  •  •  '  •  .  .  .. 

Jlootey  House  at  the  Bronx  Zoo.”  t  *1,-  — 

"I  am  constantly  debating  with  my¬ 
self,’  rejoined  Papa,  '  „  , 

'whether  to  hear  you  holler  after  an  pipe  closely  the  Niagara  Falls  of  English 
overdue  spanking  or  listen  to  you  chat¬ 
ter  after  undue  encouragement.  But 

for  the  benefit  of  a  world  that  needs  sug-  .  „  . 

^stions  no  matter  how  nutty,  shoot  the  the  corner  store  to  ask  for  gum  drops, 
piece.”  Why,  the  average  Jane  who  holds  a  de- 

“The  typical  business  man,”  said  In-  gree  from  a  stenography  university 
gomar,  ignoring  the  parental  reaction,  couldn’t  tejl  you  after  reading  the  ad 
“as  portrayed  in  these  ads  has  a  face  like  whether  it '  was  about  permanent  waves 


NEW  GOLF  MAGAZINE 


Martin,  Formerly  of  Globe,  Is  Editor  of  .  .  i.  i.  c 

at  M  ^  D  Li-  To  my  mind  every  church  ought  to 

New  Metropolitan  Publication  display  a  dignified  but  effective  sign  ad- 

Golf,  and  more  particularly  the  game  vertismg  the  church’s  chief  business, 
as  played  around  New  York,  is  repre-  suppjemented  by  paid  display  advertis- 
sented  by  a  new  monthly  magazine,  •*’8  in  the  newspapers.” 

which  made  its  appearance  this  month  . . .  — 

as  the  Metropolitan  Golfer.  H.  B.  Coping  Falli  from  Hemt  Home 

St,  Falling  from  the  twelfth  floor  of  the 
.  js  Clarendon  Apartments,  home  of  William 
new  imipzine.  JHe  is  Randolph  Hearst  at  Eighty-first  street 

. -  .  Riverside  drive.  New  York,  a  large 

- -  ~  ----  _r  I - — — r-  -='  on  Aug.  20 

- R.  E.  Edwards,  formerly  con-  smashed  to  bits  on  the  sidewalk,  barely 

Personally,  I  wouldnt  eat  candy  in  the  nected  with  a  New  York  bond  house,  missing  several  persons, 
moonlight,  for  fear  I’d  draw  a  glace 

rather  grimly,  onion  in  place  of  a  stuffed  grape.  And  _ _ _ _ _ _ 

he  uses  to  sweep  Maudie,  Mabel  and  an 
the  rest  of  the  sweet-destroying  angels 
that  make  up  the  consuming  public  into 


Can  you  make  an  impression  here? 


Here  is  St.  Loms— w««lthy,  dis¬ 
criminating.  Here  is  a  city  of 
people  seeking  quality — spending 
thousands  for  quality. 

Can  ^ou  impress  St.  Lotus? 

Is  yours  a  product  wKicK  requires 
artistic  portrayal  to  reflect  its  cKaracter? 

Have  you  found  it  difficult  to  reacK  your 
particular  market  ?  .  .  .  Have  you  sougKt  a 
quick  and  direct  patK  to  tKe  people  wKo 
constitute  tKat  market  ? 

Here,  surely,  is  tKe  answer  to  your  problem : 
— an  advertising  medium  wherein  St. 
is  accustomed  to  look  for  quality  mer< 
chandise,  beautifully  portrmA^  St.  L^ts 
has  no  other  medium  quite  like  it.  .  .  .  Few 
cities  have. 


HAZEL  DEYO  BATCHELOR’S 

New  Love  and  Marriage  Problem  Serial 


DANGER! 


Treating  of  the  problem  of  a  girl 
•II  love  with  her  married  employer. 

Complete  in  a  nine-weeks’  run  of 
54  daily  instalments.  e 

F or  terms,  proofs,  and  full  synopsis,  wire 


Qrcix^uro 

J,  CARR  GAMBLE,  cAJvertitmg  ivtanager 


SYNDICATE 

PHILADELPmA 


®l*reNDENCE  SQUARE 
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FIFTY-SIX  PAPERS  REACH  80  PER  CENT 
OF  INCOME  TAXPAYERS  IN  NATION 


4,003,447  Returns,  61  Per  Cent  of  Totol,  Filed  in  24  Trading 
Zone  Centers,  with  34,783,076  Population — South  - 
Lags  in  Per  Capita  Incomes 


By  JASON  ROGERS 


ANALYSIS  OF  DAILY  PAPERS 
of  the  country,  in  relation  to  their 
use  for  the  expansion  of  sales  through 
advertising,  offers  unlimited  possibilities 
to  anyone  inclined  to  delve  deeply  enough 
to  grasp  the  wondrous  potency  of  an  in¬ 
strument  for  reaching  every  worthwhile 
person  in  the  country  every  day. 

According  to  a  preliminary  report  on 
the  1921  income  tax  returns,  6,650,695  in¬ 
dividuals  in  the  United  States  acknowl¬ 
edged  incomes  of  $1,000  or  more  in  that 
year.  Their  total  income  amounted  to 
$19,577,212,000  and  they  paid  $719,387,000 
m  taxes. 

The  per  capita  income  for  the  country, 
for  1921,  was  $184.65.  Counting  four 
and  one-half  persons  to  the  family  shows 
the  average  income  per  family  to  have 
been  $830.92.  They  paid  a  per  capita  tax 
of  $6.79,  which  equals  an  average  of 
$30.45  per  family. 

A  study  of  figures  State  by  State  and 
by  sectional  grouping  shows  such  a  wide 
range  of  variations  as  to  call  for  a  much 
closer  investigation  on  the  part  of  a  sales 
manager  than  merely  considering  sales 
possibilities  as  mass  appeal. 

For  example,  in  the  State  of  New 
York,  personal  incomes  were  reported  as 
$3^.35  per  capita;  in  the  District  of 
Colurrtbia.  $.567.54;  California,  $340.84; 
Massachusetts.  $299.29;  Illinois,  $282.78; 
Michigan.  $299.29;  as  compared  with 
Mississippi,  $33.57;  South  Carolina. 
$40.54 ;  Georgia,  $62.27 ;  Louisiana, 
$110.03;  and  Texas,  $115.13. 

A  further  light  is  thrown  on  the  situa¬ 
tion  by  a  study  of  the  per  capita  income 
tax  paid  in  the  various  States.  New 


York,  with  $20.29,  leads  the  list ;  the  Dis¬ 
trict  of  Columbia  has  $17.61 ;  Rhode 
Island,  $15.28;  Illinois,  $10.57;  Michigan, 
$12.08;  as  compared  with  Mississippi,  60 
cents;  South  Carolina,  74  cents;  Louis¬ 
iana,  $2.95;  and  Texas,  $2.72. 

By  sectional  groups  the  Middle  At¬ 
lantic  States  lead  with  an  average  per 
capita  of  $289.39.  Then  comes  New 
England,  $257.82;  the  Pacific  States, 
$250.88;  the  Middle  West.  $185.10;  the 
Western  States,  $120.43;  and  the 
Southern  States,  $78.63. 

A  consideration  of  this  wide  disparity 


Portland  Newsboys  Make 
War  on  “Bootjacker” 


WHAT  IS  A  “BOOTJACKER?” 

”  A  bootjacker  is  a  renegade 
newsboy,  a  pirate,  a  swindler.  He 
goes  through  the  residence  dis¬ 
tricts  of  a  city  crying  misleading 
headlines.  Of  coarse  he  doesn’t 
last  long,  but  he  gathers  in  many 
bits  of  change  while  he  does  last, 
and  then  the  newspaper  and  the 
regular  boy  on  the  territory  are 
criticized  and  the  devil  is  to  pay 
all  around. 

Portland,  Ore.,  newsies  are  mak¬ 
ing  war  on  the  bootjacker  and  the 
circulation  managers  of  the  papers 
are  helping. 


ascertain  what  part  of  the  peoDL„,„ 

country  with  acknowledged  inc^** 
in  and  about  the  great  centenS^ 


In  these  24  cities  and  the  direct 
zone  surrounding  them  live 
people,  according  to  the  1920 
Based  on  income  tax  returns 
cities,  and  adding  61  per  cent  to'* ^ 
suburban  territory,  4,003,447  personj'^ 
turns,  or  61  per  cent  of  the  toS^wi 
filed  in  these  great  centers  and  i4;e^ 


I  then  made  up  a  list  of  56  greats 
papers  which  would  most  effei^l 
cover  these  territories,  and  fomsf  ^ 
they  circulated  11,919,377  copies  a  ? 
or  38  per  cent  of  the  total  in  the 
which  could  be  used  at  a  cost 
per  line,  or  on  the  basis  of  SlTi. 
line  per  million.  ^ 

Here  are  the  cities,  the  popotoj 
(city  and  city  and  trading  zone^ 


between  the  purchasing  power  of  various 
parts  of  the  country  induced  me  to  go 
deeper,  to  take  the  24  principal  cities  a^ 


number  of  newspapers,  their  cirmtoJ 

(April  1.  1923),  advertising  ra?3 


number  of  personal  income  tax  rettj 
filed  in  each : 


Population 

City 

No.  Incume 

No.  News- 

Circulation 

Trading  Zone 

Population 

Tax  Returns 

papers 

April, 

1920  Census 

1920 

1921 

Selected 

1923 

Rate 

New  York  City . 

.  9,500.000 

5.620,048 

691,038 

9 

2,699.671 

$5.45 

Chicago  . 

.  3,500.000 

2,701.705 

380.941 

4 

1,665,435 

2.65 

Philadelphia  . 

.  3,300,000 

1,823,779 

164,944 

5 

1,268,453 

2.07 

Boston  . 

.  2,574,115 

748,060 

96,477 

4 

*1,121,832 

1.95 

Pittsburgh  . 

.  1,371,354 

588.193 

78,300 

3 

508.1.50 

.89 

St.  Louis . 

.  1,300,000 

933.013 

80.704 

3 

493,989 

.94 

Detroit  . 

.  1,288,893 

993,739 

111,195 

2 

419,479 

.68 

San  Francisco . 

.  1,131,597 

506.676 

77,055 

304,142 

.66 

Cleveland  . 

.  1.100.000 

796.841 

52,175 

3 

528,171 

.99 

Newark  (N.  J.) . 

.  1,000,000 

414,524 

39,382 

1 

110,629 

.21 

ifjilwaukee  . 

.  1,000.000 

457,147 

M.9I2 

1 

116.866 

.22 

Los  Angeles . 

.  937,000 

612.348 

82.760 

3 

436.003 

.83 

BaltiPiore  . 

.  850,000 

733.826 

56.733 

2 

341,961 

.58 

Buffalo  . 

.  825,000 

506.775 

54,720 

I 

114,403 

.21 

Indianapolis  . 

.  800,000 

314,194 

29.2.17 

1 

127,361 

.23 

Wasbingttn  . 

. .  697,551 

437,571 

89.966 

1 

90.864 

.20 

Cincinnati  . 

.  600.000 

401.247 

42,159 

1 

144.472 

.26 

Kansas  City . 

.  700,000 

447.747 

37,180 

2 

•781,793 

.90 

Oklahoma  City . 

.  500.000 

97.709 

10,222 

1 

•109,794 

.25 

jVIinneaTv>lis  . . 

.  462,235 

385.880 

45,012 

2 

*26?.«22 

.47 

Des  Moines .  . 

131.119 

11,764 

1 

*134,284 

.25 

New  Orleans . 

.  350,000 

339,075 

54,721 

1 

77,609 

.31 

Lenver  . 

.  3.50.000 

263.372 

33.300 

1 

138.956 

.25 

St.  Paul . 

.  234.680 

234,680 

25,716 

1 

•160.853 

.28 

Total  . 

.  34,833,076 

20,389,247 

2,486,613 

56 

11,919,377 

$20.64 

UiM 

I* 


‘Cities  in  which  it  is  necessary  to  buy  combined  evening  and  morning  circulation. 


TROUBLE 

The  whole  world  is  upset  industrially.  It  looks  as  though  all  the  industries 
of  Germany  will  soon  be  on  the  rocks.  Despite  President  Coolidge’s  efforts  to 
prevent  it,  a  coal  strike  threatens  over  here.  If  it  eventuates  it  will  be  a  cold 
and  bitter  winter.  Transportation  conditions  have  not  been  bettered. 

The  far-sighted  publisher,  anticipating  fuel  and  transportation  troubles  which 
now  appear  unavoidable,  will  convert  to  WOOD  DRY  MATS.  The  WOOD  DRY 
MAT  is  a  home  product  with  an  inexhaustible  supply.  It  has  saved  many 
editions,  otherwise  lost,  and  wiU  insure  yours  in  troublous  times.  It  saves  fuel, 
print  paper,  valuable  time,  and  can’t  go  wTong. 

It’s  a  mighty  poor  time  for  newspapers  to  depend  upon  the  supply  or  quality 
of  foreign  products  of  any  kind. 


WOOD  FLONG  CORPORATION 
501  Fifth  Avenue 


Editor  &  Publisher  for  August  25,  1  923 


21 


^ TRADE 


Three  main  magazines  and  a  34-channel  auxiliary  all 
operated  from  one  power-driven  keyboard.  Any  maga¬ 
zine  can  be  changed  without  disturbing  the  other  maga¬ 
zines  or  the  auxiliary. 

Mergenthaler  Linotype  Company 

29  Ryerson  Street,  Brooklyn,  N.  Y. 


then  separatc<l  the  newspapers  into  combinations  where  both  evening  and 
^^psTpirst,  evening  newspapers ;  morning  must  be  used  together,  and  pro- 
t^^jnoming  newspapers;  and  third,  duced  some  very  interesting  results: 


City  and 
Suburban 
Circulalion 

. 4,071,010 

.  3,209,330 

.  1,922,642 


Country 

Circulation 

683,126 

1,034,949 

759,487 


City  and 

Total  5,000  Suburban 

Circulation  Line  Rate  Milline 


. ;;;;;  3,209,330  1,034,949  4,244,279  7.77  2.42  1.84 

.  1.522.642  759,487  2,682,130  4.15  2.16  1.54 

A  check  up  of  the  milline  rates  above  clusively  prove  that  these  metropolitan 
the  average  for  all  daily  news-  newspapers  are  not  demanding  too  high 
in  the  country  would  seem  to  con-  a  rate. 

^  5,000  Milline 

Circulation  Line  Rate  Rate 

lU  Mominc  NewsP®P*” .  11,005,400  29.91  2.70 

Newspapers .  19,422,812  64.51  3.32 

Rtference  to  the  tables  clearly  indicate  money  more  freely,  and  are  mtKh  quicker 
j-t  the  manufacturer  wishing  to  address  to  part  with  their  earnings  for  advertised 
^advertising  appeal  to  sell  goods  to  goods.  They  must  buy  more  new  clothes 
Mpic  with  means  sufficient  to  buy  them  to  keep  up  appearances  and  demand  re- 
locate  61  per  cent  of  them  in  the  24  finements  not  necessary  on  the  farm  or 
ijM  named  who  can  be  reached  one-half  in  the  small  town. 

,  cent  a  thousand  per  line  of  space  It  is  not  the  purpose  of  this  article  to 

draw  any  other  conclusion  than  that  the 
When  we  stop  to  con.;idcr  the  fact  that  daily  newspaper  provides  the  most  direct 
JO  small  a  group  ns  56  selected  news-  and  effective  medium  for  directly 
Ws  circulate  11,680,545  in  zones  with  reaching  people  most  able  to  buy  ad- 
j™,076  population  to  reach  4,003,447  vertised  goods,  locally,  as  desired  for 
pcfsons  who  filed  personal  income  tax  re-  sales  promotion  in  connection  with 
we  must  consider  that  they  have  a  dealers'  names. 

Iioader  range  than  their  immediate  city  A  5,000-line  campaign  in  these  56  daily 
o<  production  and  suburbs.  newspapers  would  cost  $100,000.  To 

It  is  therefore  probable  that  they  reach  reach  the  same  12,000,000  people  with  a 
jBOtber  20  per  cent  of  income  tax  return  swift  printed  postal  (if  names  and  ad- 
atrs  residing  outside  of  the  direct  trad-  dresses  were  available)  at  $16.00  per 
up  zone,  bringing  the  total  up  to  80  per  thousand  would  cost  $192,(X)0. 

St  of  all  in  the  country.  This  finding  If  for  any  reason  it  is  desired  to  sub- 
I  borne  out  by  a  comparison  with  other  stitute  any  newspaper  for  any  other,  the 
to  covering  building  operations,  bank  change  will  not  make  any  material  dif- 
^hs,  bank  clearings,  etc.  ference  in  the  result. 

People  living  in  the  larger  cities  not  Other  and  larger  groupings  of  news- 
oely  have  larger  incomes  per  capita  than  papers  for  national  use  will  be  presented 
tbDX  in  rural  districts  but  spend  their  for  consideration  in  later  articles. 


up  there  would  not  be  a  reporter  avail¬ 
able  to  send  on  the  story. 

These  two  men  will  make  up  the  paper. 
At  least  they  will  make  up,  and  care¬ 
fully  edit,  the  leader  page  and  the  open¬ 
ing  page.  The  rest  of  the  paper  will  be 
made  up  by  compositors.  Their  idea  of 
how  to  make  up  a  page  is  to  get  three 
stories,  any  old  three  stories,  about  a 
column  long.  Fill  in  some  little  short 
things  in  the  other  columns.  When  the 
form  is  almost  filled,  they  have  a  difficult 
time  measuring  the  overset  to  find  stories 
the  right  size  to  fill  up  the  pages.  The 
contents  of  the  sticks  of  type  th»  chuck 
in  never  worries  them.  Nor  does  the 
next  morning’s  result  seem  to  worry  the 
editor. 

His  argument  is  that  the  opening  page 
gives  all  the  important  news  and  that  the 
editorial  page  tells  what  the  news  means. 
If  people  want  to  read  unimportant  news, 
they  will  find  several  odd  pages  of  it,  but 
he  does  not  believe  that  this  news  justi¬ 
fies  the  expenditure  of  any  time  or  en¬ 
ergy  in  making  it  attractive. 

His  type  of  office,  however,  is  losing. 
English  newspaper  work  is  speeding  up. 
«  *  « 

'yHERE  IS  IN  ENGLAND  a  ten- 
dency  to  regard  American  news¬ 
papers  as  sensational  and  incorrect.  In 


America  there  is  a  tendency  to  regard 
English  papers  as  backvned  and  duU. 
One  attitude  is  as  foolish  as  the  other. 

The  English  editor  has  learned  that  he 
can  brighten  up  his  paper  and  increase 
circulation  by  borrowing  ideas  from 
America.  The  American  editor  will  find 
it  equally  to  his  advantage  to  watch  and 
study  London  morning  and  evening 
newspapers.  They  will  show  him  many 
interesting  ways  of  handling  news,  and 
suggest  many  features  and  circuladon 
stunts  of  practical  value. 

Mobile  Papers  Dress  Up  Offices 

The  Mobile  Register  has  completed  ex¬ 
tensive  improvements  to  its  building, 
which  is  occupied  jointly  by  it  and  the 
Mobile  News-Item,  an  afternoon  paim. 
The  improvements  consist  of  the  putting 
down  of  congoleum  on  the  floors  of  the 
editorial  room,  new  awnings  over  the  en¬ 
trances  and  windows  of  the  building,  and 
a  new  coat  of  paint. 


Baltimore  Post  Accepts  Ads 

The  Baltimore  Post,  tabloid,  with  its 
issue  of  Aug.  31  will  accept  advertising 
for  the  first  time  since  it  began  publishing 
nine  months  ago. 


Composed  entirely  on  the  LINOTYPE 


The  Single  Keyboard 


AD  EXPOSITION  IS  SET 
FOR  NOVEMBER 

Nt*  York  Club’s  Project  to  Cover  All 
Pksiet  of  Art  with  Its  History 
from  Stone  Age  to 
Sky-Writing 

Preliminary  plans  for  an  advertising 
oposition  to  be  held  the  week  of  Nov. 

12  »t  the  Seventy-First  Regiment  Ar- 
mry.  New  York  City,  have  been  an- 
umced  by  the  Advertising  Qub  of  New 
York. 

The  exposition,  according  to  the  an- 
nnetment,  will  cover  every  phase  of 
flurtising,  including  origination,  design- 
ig.  preparation  of  copy  and  illustrations, 
■nufacture  of  paper  and  materials, 
^pesetting,  printing,  and  demonstration 
i  all  forms  of  business  publicity. 

H.  H.  Charles,  president  of  the  club, 
nd  head  of  the  (Charles  Advertising  Ser- 
lice,  believes  the  exposition  will  prove  a 
'Wnwrable  milestone  in  the  progp'ess  of 
It  profession  and  its  allied  crafts.” 

The  entire  armory  will  be  devoted  to 
k  exposition,”  he  said.  “Months  of 
ling  and  effort  will  be  devoted  by  the 
men  in  the  advertising  field  of  New 
York,  backed  up  by  various  agencies  and 
■fnstries. 

Tlie  exposition  will  be  particularly 
si^ed  to  demonstrate  to  the  general 
pblic  the  part  which  advertising  has  con- 
rtmted  toward  raising  the  standards  of 
king  and  increasing  the  comforts  and 
joys  of  life  in  America.  It  will  go  deep¬ 
ly  into  the  subject  and  will  show  adver- 
!*ing  of  today  in  all  its  phases,  how  it 
planned,  prepared  and  produced,  while 
torically  it  will  cover  everything  in  the 
^y  of  arresting  public  attention,  from 
*0  Stone  .\ge  to  sky-writing. 

"In  addition  to  the  displays,  advertis- 
■J  classes  will  be  conducted  during  the 
®  days  of  the  show,  from  10 :30  a.  m. 
1 1  P.  M.,  with  lectures  and  practical  in- 
*^on  by  prominent  advertising  men. 
Tinring  the  afternoons,  manufacturers 
■d  business  men  noted  for  their  adver- 
campaigns,  national  and  local,  will 
4®k.  There  will  be  special  musical 
l?<rams,  and  various  novelties  in  enter- 
^[“ent,  including  an  advertising  revue 
***  animated  trade  marks. 

^  f  are  going  to  make  this  exposition 
*"lgest  thing  of  the  kind  ever  held, 
•d  wiU  have  the  active  support  and  co¬ 


operation  of  the  largest  advertisers,  local 
and  national.” 

The  executive  board  in  charge  of  the 
exposition  is  composed  of  Francis  H. 
Sisson,  vice-president  Guaranty  Trust 
Company,  chairman;  Roy  L.  Tomlinson, 
president  National  Biscuit  Company ; 
Gilbert  T.  Hodges,  advertising  director 
Frank  A.  Munsey  Co. ;  Grover  A.  Whal¬ 
en,  Commissioner  of  Plant  and  Struc¬ 
tures,  New  York  City;  E.  St.  Elmo 
Lewis,  vice-president  Campbell-Ewald 
Co. ;  H.  H.  Charles ;  and  W.  J.  Betting, 
Wynkoop-Hallenbeck-Crawford  Co.,  sec¬ 
retary. 


BRITISH  PRESS  ADOPTING 
U.  S.  METHODS 

(Continued  from  page  5) 

I _ 

papers  whose  system  of  news  gathering 
and  news  handling  has  changed  but  little 
in  the  past  decade. 

The  American  newspaper  man  who 
looks  over  one  of  these  shops  usually 
leaves  dazed  and  broken. 

He  finds  himself  in  a  sanctuary  of 
aged,  silent  philosophers.  Each  sage  has 
a  secluded  cubby  hole  where,  surrounded 
by  reference  volumes,  he  writes  leisurely, 
lengthily,  and  in  illegible  pencilled  long- 
hand  that  in  .\merica  would  cause  a 
printers’  strike. 

The  city  room,  where  none  but  the 
most  minor  “journalists”  gather,  is 
equally  silent.  Large  signs  of  “SI¬ 
LENCE”  tacked  up  about  the  walls  em¬ 
phasize  the  mortuary  calm.  One  or  two 
copyreaders  head  up  the  longhand,  not 
thinking  of  altering  an  important  jour¬ 
nalist’s  work.  At  4  P.  M.  there  is  a 
break  while  buns  and  tea,  handed  around 
by  the  copy  boy,  arc  silently  eaten. 

About  7  o’clock  everyone  goes  out  for 
an  hour  and  a  half  dinner.  The  office  is 
deserted.  Between  9  and  10,  reporters 
who  have  been  out  on  dinner  assignments 
drift  in,  magnificent  in  full  dress  with 
ribbons  and  decorations.  By  11  o’clock, 
everyone  has  gone  home  except  the  Home 
Editor  and  the  Foreign  Editor.  These 
are  respectively  the  city  editor  and  cable 
editor  of  an  .\merican  shop.  If  anything 
comes  in  on  the  ticker,  the  home  editor 
will  head  it  up.  Should  a  cable  arrive, 
the  foreign  editor  will  handle  it.  But 
should  the  House  of  Parliament  blow 
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TEXT  OF  PARLIAMENTARY  COMMITTEE’S 
REPORT  ON  DIVORCE  NEWS  CURB 


Doctrine  of  Freedom  of  Press  Can  Be  Overstrained,  Say  House 
of  Commons  Investigators  Who  Propose  Drastic  Regu¬ 
lation  of  Scandal  Stories  in  British  Papers 


By  HERBERT  C.  RIDOUT 

(London  Editor,  Editor  &  I^blishir) 


(Provincial  press)  contended  that  the  existing 
law  was  sufficient. 

"Your  committee  are  of  opinions  that  though, 
the  sub-section  may  contain  little  more  than 
what  is  law  today,  it  is  material  and  effective, 
especially  in  conjunction  with  an  alteration  in 
relation  to  summary  procedure  to  be  mentioned 
later,  and  it  has  the  advantage  of  giving  more 
or  less  specific  instructions  to  a  news  editor 
what  is  to  be  blue-pencilled  out.  It  would 
more  conveniently  stand  first— in  front  of  (a) 
— in  the  original  bill.  We  have  passed  it  in 
the  following  form,  and  have  amended  the  title 
of  the  bill  accordingly; 

“  ‘It  shall  not  be  lawful  to  print,  circu¬ 
late  or  publish,  or  cause  or  procure  to  be 
printed,  circulated,  or  published  (a)  in  re¬ 
lation  to  any  judicial  proceedings,  any  in¬ 
decent  matter  or  medical,  surgical  or 
physic  logical  details  being  matter  or  details 
the  publication  of  which  would  be  calcu¬ 
lated  to  injure  public  morals  or  otherwise 
be  to  the  public  mischief.’ 


ccedings  for  dissolution  of  marm- 
nullity  of  marriage,  or  for  jnte?*'  ^ 
tion,  or  proceedings  before 
Summary  Jurisdiction,  in  ^  < 
for  judicial  separation  is  nude  or* 
for,  any  particulars  other  than  A,  S* 
ing,  that  is  to  say:  ^ 

■“(1)  The  names,  addresses  aad 
tion  of  the  parties  and  witnesses. 

“  ‘(II)  The  grounds  on  which  tk 
ceedings  are  brought  and  resisted  * 
forth  in  the  petition,  and  answer  ' 
ticulars  thereof.  I 

"  ‘(III)  Submissions  on  any  point  uc 
arising  in  the  course  of  the  proa^ 
and  the  decision  of  the  Court  thermi 
‘‘‘(IV)  'The  summing  up  of  ih,  .  , 
and  the  finding  of  the  jury  (if 
the  judgment  of  the  Court,  and 
tions  made  by  the  judge  in  ■' 
ment.  ^ 

"  ‘Provided  that  nothing  in  this 
this  sub-section  shall  be  held  to  pei^  ‘I 
publication  of  anything  contrary  i,  'I 
provisions  of  paragraph  (a)  ,(  tht  i 


section. 


"In  view  of  these  amendments  ttt  Wk  J 


"^ERY  RADICAL  CHANGES  in  principle  of  British  Justice,  and  was  broadly 

*  the  present  methods  of  publication  favored  by  all  the  witnesses,  though  they  were 

of  divorce  reports  by  British  newspapers  “  deterrent.  Often 

_  _  j  j  u  a-u  nr  I  roay  be  so,  but  with  some  human  natures 

are  recommended  by  the  Parliamentary  ,he  tendency  may  be  quite  the  reverse,  when 

(Committee  which  has  completed  its  re-  offenders  are  written  up  into  ‘heroes  to  be 

port  upon  the  bill  introduced  to  regulate  snapshotterl’  (as  Sir  A.  Bodkin  phrased  it) 

such  publication.  and  are  placed  on  a  kind  of  national  pedestal. 

It  IS  significant  that  in  its  course  the  Sufficient  publicalitvi,  on  the  other  hand,  should 
bill  itself,  originally  called  the  Matri-  secured  to  act  as  a  deterrent,  wherever  it 
monial  Causes  (Regulation  of  Reports)  »Po,m  to  be  remem- 

,»w  fc  Judicial  Pro-  ’SS 

ccedings  (Regulation  of  R^rts)  Bill—  -The  Mhee  eauundme  eueetiel  i*  the  Iree- 
an  extension  of  its  field  of  control  that  dom  of  the  press.  But  just  as  the  freedom  of 

will  cover  a  wide  range  of  press  activi-  the  citiren  is  not  wrongfully  encroached  upon  hy  of  cases  according  to  existing  law.  At 

ties,  this  enlargement  of  its  scope  being  requiring  the  compulsory  removal  of  a  saniury  rate,  a  middle  course  should  be  tried,  par- 

a  unanimous  expression  of  the  committee,  nuirance  or  by  restricting  the  sale  of  poison,  ticularly  as  we  cannot  insist  too  strongly  upon 
The  outstandino  conclusion  of  the  com-  •**'  freedom  of  the  press  is  not  unjustly  in-  't  '•  often  the  ci  ntam mating  char- 

Se^W^  a  s?ateS  Xt  in  its  vTw  compulsory  suppression  of  polluting  of  the  whole  report  rather  than  any  indi- 

miliee  was  a  Siaiemem  in^  in  us  view  elaborated  for  purposes  of  profit.  phrase  m  it  which  IS  mischievous. 

'  .  insufficient  to  es-  ..n,e  Director  of  Public  Prosecution  consid-  “Sir  Henry  Duke  stigmatized  the  indiscrimi-  .  . 

tablish  such  control.  ered  that  this  bill  was  quite  in  the  right  direc-  "»•'  reporting  of  details  of  divorce  cases  as  fcssions  and  a  jury.  Procedure  by  indioa. 

Witnesses  from  the  newspaper  press  tion,  .adding  that  when  once  it  is  laid  down  only  a  monstrous  abuse,  but  a  criminal  “  “""cctwo,  u  k». 

gave  evidence  that  competition  among  that  such  things  shall  not  be  published,  then  offence.  We  respectfully  consider  his  language  »"‘|  °‘»rculties  arise  m  the  prosecutkt  , , 
themselves  rendered  arrangements  for  ^^1  newspapers  are  put  upon  a  similar  level.  **  exaggerated,  and  it  was  endorsed  by  ompany,  nto 

amicable  control  difficult,  and  while  one  Newspaper  Proprietors  Association,  in  a 

representative  stated  that  he  thought  the  r".  “""'“'c.  wrote  t^t  they  saw 


"Your  committee  are  opposed  to  hearing 
cases  in  camera  as  centrary  to  British  senti¬ 
ment.  unless  in  very  excepticnal  circumstances 

where  they  arc  now  allowed.  But  we  do  not  ...  , 

agree  with  the  contention  that  there  is  no  via  necessary  to  forbid  poblititica  ||  J 

media  between  hearings  in  camera  and  the  rejx.rt  of  a  case  or  proceeding  until  rim 
right  to  publish  full  reports  of  the  divorce  "'"ch  is  a  possible  restrictim  „  ^ 

had  under  careful  consideration.  tW 


present  law  adequate  to  deal  with  any  ””  ‘<>  provisions 


-  ...  .  ,  u,  lilt  bill  as  drawn,  and  that  their  council 

Situation,  another  asswiation  declared  eould  suggest  no  alternative  method  which 
that  there  would  be  no  dlmculty  in  giving  would  be  an  improvement  on  that  proposal.  It 
effect  to  the  provisions  of  the  bill.  In  is  within  the  knowledge  of  your  committee  that 


is  not  exaggerated,  and  it  was  endorsed  by  .  ^  --i 

other  evidence.  A  middle  course  such  as  we  **  newspapers  have  formed  thensdrci,  ^ 
are  seeking  as  a  remedy  is  to  be  found  in  the  therefore  omitted  it  from  die  4 

pn  posals  of  the  bill,  with  certain  amendments.  .  concur  that  everybody  who  has  i 
These  we  have  made,  and  in  so  doing  we  have  :n  this  publication  shooU  k 

endeavored  to  be  guided  by  the  principle  of  to  *  penalty,  and  that  the  pnakj 

allowing  the  maximum  of  publication  consist¬ 
ent  with  the  adequate  safeguarding  of  public 


other  W'Otds,  it  appeared  to  prefer  com-  eminent  foreigners  have  expressed  their  surprise  morality.  Ue  would  especially  Call  attention  in 


that  such  latitude  is  granted  to  the  press  in 
Great  Britain  on  this  subject,  and  that  srme 
publications  have  come  down  to  a  level  which 
is  not  periritted  on  the  Ontinent. 

"Evidence  has  also  been  adduced  to  your 
1  •  *  t  committee  that  injury  is  done  to  British  repu- 

linCs^  or^  should  be  extended,  tatinn,  btth  in  India  and  in  the  East,  by  repro- 
limited,  or  varied  in  scope;  and  thirdly,  ductims  in  the  vernacular  press  of  reports  of  prf ceedings  are  brought.  The  subsectitn 

what  legal  procedure  W’as  most  suitable  divcTCe  cases  in  Great  Britain  as  typical  of  theieforc  now  stands  as  foll(«ws: 


pulsory  control 

The  inquiry  divided  itself  into  three 
parts :  Firstly,  whether  any  bill  was  re¬ 
quired  ;  if  so,  secondly,  whether  the  bill 
then  before  the  committee  was  drawn  on 


these  amendments,  which  enlarge  the  matter 
allowed  to  be  published  by  including  the  ad¬ 
dresses  and  descriptiens  as  well  as  the  names 
of  the  parties,  and  the  judge’s  summing  up  (if 
any),  or  his  observatif  ns  in  giving  judgment. 

'*We  have  also  added  a  fuller  definite  n  of 
what  is  exactly  meant  by  the  grounds  on  which 


to  be  effective.  On  the  first  question  the  firh'sh  life.  From  this  and  other  evidence 
reoort  states  •  have  formed  the  opinion  that 

"While  we  accept  with  regret  the  evi-  'f  '‘"7.  “"d  «>'y 

1  .  .  Tu  a-  •  believe  that  a  large  proportion  of  the  press 

dence  Riven  to  us  that  owing  to  competi-  it  as  such.” 

tion  the  press  cannot  come  to  any  agree¬ 
ment  among  themselves  for  eliminating  Examining  the  terms  of  the  bill  more 
objectionable  and  unnecessary  details  precisely  and  dealing  with  the  sub-s^- 
from  divorce  and  similar  reports,  we  tion  referring  to  physiological  details, 
think  legislation  is  needed.”  etc.,  the  Committee  state : 

After  reviewing  the  evidence  given  by  “There  was  very  general  unanimity  in  favor 
the  President  of  the  Probate,  Divorce,  of  extending  the  sub-section  to  cever  the  publi- 
and  Admiralty  Division  (Sir  Henry  cation  of  reports  of  all  judicial  proceeciings, 
Duke),  the  Director  of  Public  Presecu-  that  it  ought  not  to  he  confin^  (as  it  is 
tions  (Sir  Archibald  Bodkin),  the’ Bishop  •’V  ‘he  bill)  to  proceed 


"*(B)  In  relation  to  any  judicial  pro- 


FLEXidUI 
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of  I-ondon,  and  other  eminent  and  repre¬ 
sentative  men,  which  evidence  was  ade¬ 
quately  reported  when  given,  the  com¬ 
mittee  adds : 

"Your  committee,  as  abf  ve  stated,  have  come 
to  the  ormclusion  that  legislation  is  required. 
The  recent  Russell  case  and  others,  not  alw’ays 
in  the  divorce  court,  arc  standing  proofs,  in 
their  optnicci,  that  the  existing  law  is  insuffi¬ 
cient. 

"Before  going  further,  two  outstanding  es¬ 
sentials  should  be  emphasized.  One  is  the  im¬ 
portance  of  publicity,  which  is  a  tradition  and 


ings  for  divorce,  nullity  and  judicial  separation 
f’nly.  Besides  these  which  are  mentioned  in 
the  bill,  it  was  considered  that  there  were  other 
classes  of  cases  to  the  reports  of  which  it  was 
very  desirable  that  restriction  should  also  be 
applied.  By  this  means  a  possible  omission  in 
the  bill  would  be  incidentally  rectified,  inas¬ 
much  as  prfceeding«  on  the  prosecution  of  a 
person  for  publishing  indecent  matter  would 
themselves  become  subject  to  restriction.  It 
was  affirmed  to  us  that  to  enact  this  sub-sectun 
and  apply  it  to  all  judicial  proceedings  is 
merely  declaratory  of  the  present  law,  and  the 
witness  representing  the  Newspaper  Society 


€I  We  invite  comparisons — in  fact  our  business  is  grow¬ 
ing  as  a  result  of  comparisons! 


C  After  trying  all  the  dry  mats  on  the  market,  news¬ 
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question,  what  legal  procedure  is  iiio« 
—can  be  answered  briefly. 

’’  All  the  legal  authorities  who  pn 
bef(  re  us  on  the  point  advised  sumavy  w 
cedurc  before  magistrates  as  the  mori  ({«> 
with  the  ordinary  right  of  appeal  to  (ur. 


summary  conviction  should  be  inrnMi(  1 
£500  ’’ 

In  their  concluding  remarks  the! 
mitteemen  state: 

"They  venture  to  belie>*e  that  their  ; 
ment  to  extend  the  in<lecency  defioitiot  ca^l 
as  to  physiological  details  and  the  lie-rff 
miy  so  be  deacribed  for  want  of  a  better  -e 
— to  all  judicial  proceedings  may  be  gen 
acceptable,  even  though  it  probably 
but  slightly  the  existing  law.  In  c  nja 
with  the  use  of  summary  procedure,  tk^  ’; 
the  change  would  be  beneficial.  They  ut « 
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•';*  "1^.?.  RACING  PAPERS  ESCAPE  reporting  of  glove  fights,  is  as  quick  at 


n«ni‘y  »"«>  r^V^ntt  as  he  is  at  getting  the  goods. 

u^n  which  an  aca^cnlic  DOMINION  BAN  During  One  of  the  preliminary  fights 

^****^'  St  be  written,  but  they  have  arrived  — Sikl-Nllles  contest,  Blllie  Mack, 

ri  Sandwich  in  BiU  of  General  New.  Be-  English  boxer  was  fighting  Raymond 

*  AMcm-  t  r'  •  O  J  r\  ■  rorcher,  the  welterweight  champion  of 


“^JThicMinj  in  *•'«  P*'^»  'i*'  proceed- 

■  that  may  be  published  the  judge’s  aum- 
***  gn  (if  any)  or  observations  on  giving 
I^Jnt,  and  the  minor  amendments,  it  seems 
that  the  importance  of  publicity  is 
diic  and  sufficient  weight,  and  that  by 


fore  CroMinc  Border — Ontario 
Appeal.  Ruling  Prowincial 
Act  1.  Void 

The  Ontario  situation  with  respect  to 


reporting  of  gbye  fights,  is  as  quick  at  GIRL  WRITER  SPEAKS  MIND 
repartee  as  he  is  at  g:etting  the  goods.  _ 

^.n.  w,.„  -n-.  s,d.o 

an  English  boxer,  was  fighting  Raymond  Reporter’.  Life  1.  Terrible 

Porcher,  the  welterweight  champion  of  jf  a  gjri  reporter,  on  reaching  heaven. 


an  English  boxer,  was  fighting  Raymond  Reporter*  Life  1*  Terrible 

Porcher,  the  welterweight  champion  of  jf  a  girl  reporter,  on  reaching  heaven. 
France.  A  ^rty  of  English  sportsmOT  were  welcomed  by  St.  Peter  with  the 
sitting  behmd  Topping  gcrt  mthusiastic  words,  ‘’There’s  a  fine  job  here  for  you 
ovCT  the  Ranees  of  the  British  boxer  <ioing  society  on  the  Pearly  Gates 
whm  in  the  sixth  round  he  managed  to  Gazette,”  she  would  turn  and  flee  in  the 


shake  the  Frenchman  up  a  bit. 


opposite  direction  and  be  glad  to  read 


between  liberty  and  liccn^.  Nor  the  Toronto  police  magistrate.  Judge  - '"K  K  ’fb!  M  -S-  7?  K  • 

ii  it  cmvincing  to  argue  that  no  action  IS  neces-  Denton,  to  dismiss  all  cases  brought  be-  “Oh  no  Billy’s  not  coming— he’s  go-  5“**-  The  Meridian  Club  is  an 

„  because  recent  agitat.^  has  reacted  upon  f^re  him  on  the  ground  that  the  Ontario  ing”  ®  *  organizatiosi  of  business  and  professional 

it  ptets  properly.  Th'"  •*  no  guaran-  prohibiting  the  publication  of  racing  ....  ,  , . 

_  .k..  in  the  future  some  portion  of  the  press  _ • _  ,  ,  _ _  The  nrominent  societv  angels  would 


[  that  in  ibe  future  some  portion  of  the  press 
not  revert  to  their  former  practices;  indi- 


odds  was  ultra  vires,  Mr.  Nickle  promptly 


.jch  reversion  are  not  totally  absent  announced  that  an  appeal  would  be  taken  cppriAi  RTiAT  prsB  I  rsNnoN  ^  weren  i  reierreu  TO  as 

Sr  5^  ^  pr^mit^t^ow  ^  ’  direct  to  the  AppellaVe  Division  of  the  SPECIAL  BOAT  FOR  LONDON  wearing  nrost  ^coming  haliK,  ^d  /cv 

*?(  r^e  do  n<4  Lbt.  it  is  often  the  cumu-  High  Court  of  ^tarb.  -  ‘‘’ti  9®^  ^‘rcle 

IHiTc’ effect  of  evidence  and  statements,  any  of  Mr.  Nickle  pointed  out  that  presecu-  Poor  Rickard  Club  Makes  Broad  Plans  probably  resent  being  m  the  S*™* 


women. 

‘’The  prominent  society  angels  would 
get  mad  if  they  weren’t  referred  to  as 
wearing  most  becoming  halos,  and  res¬ 
idents  of  the  Pavement  of  Gold  Circle 


column  with  those  who  lived  along  the 
.Milk  and  Honey  Gutter,”  declared  Miss 


laiTc  effect  of  evidence  and  statements,  any  of  Mr,  Nickle  pointed  out  that  preseCU-  Poor  Rickard  Club  Makes  Broad  Plans  prooaoiy  resent  neing  in  me 

gtrt  would  n«  be  liable  under  the  prnent  tions  may  be  launched  at  any  time  within  for  Next  Year’s  Convention  tV-u*""  °  j  ,  ^ 

In  u  being  o^ene,  which  do  the  mischief,  months  of  the  offence  and  therefor  r  j  »  l  j  -tv  tvu%  GuUct,  declared 

*.^«S  rem^y  I.  to  limit  the  pu^^^^  escaping  immediate  prosecution,  “On  to  London,”  aboard  a  specia  boat  White.  Society  reportii^  would 

•'  Ti^.n^f  "riW  Xries  toto  f"  Still  lay  themselves  open  to  trouble  *"  ^  renamed  the  Poor  Richard,  is  the  one  in  hot  water  even  in  Heaven! 

IIS  wraot  really  be  restrained  in  any  other  if  they  persisted  in  publishing  the  barred  pt/f  '  - 

ET  material.  ‘he  last  board  meeting  in  Phila-  Newspaper  Man’s  Show  Produ 


“On  to  London,”  aboard  a  special  boat  White.  “Society  reporting  would  keep 


“Th*  daunting  of  immorality  before  readers  While  certain  papers,  following  the  ‘^elphia.  .  ,  .  tr  i  vi  sr  i 

if  all  ages  and  positions  must  be  injurious  to  Denton  judgment,  resumed  publication  of  ,  Resides  the  Poor  Richardites  and  their  Harlan  Thompson,  New_  York  ^news- 
-aiif  morals,  and  making  light  of  such  crnduct  fu||  hefting  information  this  nractice  was  families,  leading  manufacturing  and  ad-  paper  man,  wrote  the  lyrics  of  Little 
*I2d“"ThJ  h-r*' ■««"  dropped  and  practically  no  Ontario  'ertising  men  and  womm  of  Philadelphia  Jessie  James,"  a  musical  farce  which 
m  vhKh  society  IS  founded.  The  bill  puts  all  earn  ing  this  material  aud  Pennsylvania  Will  be  included  on  the  has  just  opened  at  the  Longacre  Theatre, 

mgipspcrs  on  the  ame  basis  and  dee.  ™t  ^  iTOw  carr^^  passenger  list.  The  Poor  Richard  will  New  York.  Uwrence  Weber  is  the 

the  prmVnce  bearing  ^f^rmation  as  to  carry  pr^ucts  of  Philadelphia  from  l^o-  Producer.  Nan  Halpwin,  as  a  bandit  of 


oped  at  the  last  board  meeting  in  Phila- 


Newsp.per  Man’s  Show  Produced 

Harlan  Thompson,  New  York  news- 


mwdings  in  the  divorce  court.  the  province  bearing  information  as  to  .y  i  ....uuc.p.i.a 

“If  it  be  maintained  that  limiting  publication  odds,  etc.,  on  races  recently  run  on  Amer-  motives  down  to  Moore  push-pins.  The  hearts,  plays  me  lc®d.  The  play  ^s 
hupers  the  chances  of  justice  the  whole  matter  jean  tracks  Started  a  systematic  saving  plan  well  received  by  dramatic  critic^  One 

hcoieer  a  question  of  balancing  the  advantage  ^^yst  be  Understood  that  Only  the  *‘®  members  and  others  wishing  to  remarked  that  an  advantage  of  Thomi>- 


motives  down  to  Moore  push-pins.  The  hearts,  plays  the  lead.  The_  play  was 
club  has  started  a  systematic  saving  plan  well  received  by  dramatic  critics.  One 


rfB,r«tric.rf  publicaiun  to  «cure  justice  a.  Ontario  provincial  legislation  is  at  present  delegation. 

iBiBit  the  disadvantage  of  publication  in  lower-  -  ti  ■  ■  i  •  i  t.*  l 

«  tk  uandard  of  national  character.  Vour  Dominion  legislation,  which  - 

oaaiittn  think  that  if  a  choice  has  to  be  made,  prohibits  the  Circulation  in  Canada  of 

Ik  high  standard  of  national  character  must  be  United  States  publications  given  Over  Has  Folk  Si 

cksRi."  wholly  to  the  publication  of  racing  infor-  ,,,  c.  p  i  c 

-  - -  mation,  has  not  been  challenged.  In  order  ‘  ^ 


Has  Folk  Song  Collection 

The  St.  Paul  Sunday  Pioneer  Press 


son’s  position  as  newspaper  man  was  that 
“he  has  been  able  to  avoid  material  that 
has  had  previous  publicity.”  Thompson 
is  re-write  man  on  the  World. 


YES,  THEY  READ  THE  ADS 


to  get  over  this  regulation,  racing  sheets  '*|«strated  feature  de- 

are  now  accustomed  to  sandwich  in  some  scribing  the  cdlection  of  folk-songs 


U  Ptr  Cent  Have  Faitb  in  Their  Truth-  irlnf ^  claim  to  crjjjc  f,f  the  Dispatch-Pioneer  Johnson  of  Minnesota,  Brookhart  of 

fulness.  Survey  Shims  ji,„‘  demand  for  Provincial  leirislatioii  The  collection,  one  of  the  largest  Iowa,  and  Frazier  of  North  Dakota  held 

V  r  .  r  fr  im  the  fa^t  that  Tinmln^n  I'Kiwii.  includes  the  songs  of  practically  a  conference  in  Minneapolis  July  30  and 

Ninety-four  per  cent  of  newspaper  arose  trom  the  tact  that  Dominion  legis-  muntrv  nrupd  a  ctw^rml  secci'on  of  Conm-ess 

readers  read  the  advertisements  and  88  lation  op  the_  question  of  publication  jind  -  ■  ’ 

per  cent  have  faith  in  their  truthfulness  circulation  of  betting  “doj^”  was  ineffec-  f— 
according  to  the  evidence  obtained  by  li'c.  There  are  clauses  in  the  criminal 
the  Des  Moines  Advertising  club  from  c^e  of  the  Dominion  constituting  it  an 

returns  received  on  a  questionnaire  offence  to  publish  and  circulate  such  in-  w  w  w 

■swered  by  600  shoppers.  formation  but  in  prosecutions  brought  iT  Ic  I I 

Eighty-six  per  cent  of  those  who  replied  under  the  code  defendants  have  so  far  I  *9  m** 

thought  newspaper  advertising  the  most  escaped  liccause  the  Crown  has  been  un-  _ 

effective.  Truthfulness  and  clearness  are  able  to  prove  that  the  information  was  m  | 

the  most  appeaUng  elements  in  an  adver-  "mtended  to  be  used  for  the  purpose  of  C  * 

tBement,  attractiveness  next,  and  the  op-  he“mK.  bookmaking  or  pool-selling.  The  *  1  ILV  O  *  IWlVUliJ* 

portunity  presented  for  saving  money  Ontario  Legislature  at  its  last  session  *  "  f 

Aird,  according  to  the  answers.  The  The  survey  at  Washington  just  released  by  the  Department  of 

d^rtments  of  a  newspaper,  in  the  order  ation  in  such  a  way  as  to  close  up  this  Labor  shows  that  31  cities  including  LOUISVILLE  reported 

rfthwr  interest  to  the  reader,  were  in-  'o^P-noie.  INCREASED  EMPLOYMENT  for  June,  that  enlarged  activities 

toted  thus:  Loral  news,  national  news.  —  - -  in  city  and  state  continue  despite  the  fact  that  July  and  August  j 

editorials,  advertisements,  personal  or  ••rniNr  hiriT  roMiwr”  are  ordinarily  considered  as  slow  months.  Besides  the  outlook  for  I 

mciety  news,  comics  and  sports.  Women  nui  uuMinu  increased  Fall  and  Winter  business  is  most  favorable  for  Kentucky 

repre^ted  two-thirds  of  those  who  filled  -  which  is  among  the  states  enjoying  good  times.  I 

"t  _  A.  P.  Fight  i„^P.ri.  Ring.  Bell  Manufacturers  of  Nationally  Advertised  Products 

Bi-Monthly  Golfer  Planned  ,  c*  •  i  .  c  to  \  Who  are  casting  about  for  a  profitable  market  can  make  no  mistake  I  j 

The  Rumford  Press  of  Concord,  N.  H.,  *  Pu.i.she.)  columns  of 

^  will  begin  the  production  of  the  P.vris.  July  12.— Thomas  T.  Topping,  __  rvi  x  a  m  rv  I 


A  r  T  Start.  Special  Sesdon  Move 

on  .Nug.  12  had  an  illustrated  feature  de¬ 
scribing  the  collection  of  folk-songs  It  was  at  the  instance  of  the  St.  Paul 
owned  by  Miss  Frances  Boardman,  dra-  Daily  News  that  Senators  Shipstead  and 
matic  critic  of  the  Dispatch-Pioneer  Johnson  of  Minnesota,  Brookhart  of 


lociety  news,  comics  and  sports.  Women  GOING,  NOT  COMING” 

represented  two-thirds  of  those  who  filled  - 

out  the  questionnaires. _  A.  P.  Fight  Expert  in  Pari.  Rings  Bell 

Bi-Monthly  Golfer  Planned  ****  ®"‘**f**'''* 

The  Rumford  Press  of  Concord,  N.  H., 

loon  will  begin  the  production  of  the  P.vris.  July  12. — Thomas  T.  Topping, 
Aa^'can  Golfer,  a  bi-monthly  magazine  of  the  Associated  Press  giroup  of  corre- 
oiiited  by  Grantland  Rice.  spondents  here,  who  specializes  on  the 


have  used  your  plan  for  four  years. 
It  is  the  best  and  lowest  cost  builder  and 
holder  of  circulation  I  have  ever  used.” 

— M.  H.  DUBBS,  Circulation  Manager 

KNICKERBOCKER  PRESS,  Albany  Evening  News 


# 

1 


1^*  are  specialists  in  building  Circula¬ 
tion.  We  have  studied  circulation  prob¬ 
lems  and  have  met  every  test  successfully 
vith  Insurance  Protection. 

Our  Plan  will  build  Maximum  circula¬ 
tion  at  Minimum  cost— and  the  circula¬ 
tion  will  stick. 


Its  simplicity  of  operation,  its  universal 
record  of  success  have  resulted  in  the 
endorsement  of  all  newspapers  using  it. 

Write  or  wire  for  information,  without 
obligation  on  your  part.  We  serve  only 
one  newspaper  in  a  territory. 


PIERCE  BLDG. 


HICKEY-MITCHELL  CO. 

{Bmlda  and  Holds  Circulation) 


Kentucky  Is  In  On 
Prosperity’s  Pickup! 

The  survey  at  Washington  just  released  by  the  Department  of 
Labor  shows  that  31  cities  including  LOUISVILLE  reported 
INCRE.-NSED  EMPLOYMENT  for  June,  that  enlarged  activities 
in  city  and  state  continue  despite  the  fact  that  July  and  August 
are  ordinarily  considered  as  slow  months.  Besides  the  outlook  for 
increased  Fall  and  Winter  business  is  most  favorable  for  Kentucky 
which  is  among  the  states  enjoying  good  times. 

Manufacturers  of  Nationally  Advertised  Products 

Who  are  casting  about  for  a  profitable  market  can  make  no  mistake 
in  using  the  columns  of 

THE  LOUISVILLE  HERALD 

This  prosperous  territory  which  includes  Kentucky  and  Southern 
Indiana  can  be  effectively  covered  at  one  cost  by  the  sole  use  of 
The  Herald.  Advertisers  seeking  to  capture  this  rich  and  profit¬ 
able  market  are  urged  not  to  let  this  opportunity  slip  through  their 
fingers. 

Take  the  matter  sp  NOIV  with  your  Agency,  IVrite  or  arire  nt  direct 
or  consnlt  uith  any  of  our  representati7‘es  tu'aresi  to  you.  Confirm 
these  facts  and  you'll  use^ 

chic/woevenincpost  1  Louisville  Herald 

INDTANAPOLISSTAR  •‘Kentuck^g  Greatest  Newspaper- 

I0(JT5VILIEHEBAU)  Forcigw  R.pr««,Utiv.. 

;  RmMOUKTAlNltaO 

DENVERT^MES  Lyftoo  Buildfaig  . Chicago 

Mjncib  Star.  geo.  m.  kohn 

TEBBEHAUTESIBR  Wslton.Bufldin,  . AtbnI. 

R.  J.  BIDWELL 

Marksl  S*rs«t .  Saa  Fnsacisco 

Timas  BMg . Las  Aagalso 


ST.  LOUIS,  MO. 


JAUTY  PUKlC/fflO»13l 
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NEWSPAPERS’  INSTITUTE 
LURES  N.  J.  EDITORS 


TIPS  TO  AD  MANAOas 


A&pUme  Fietf  of  tho 
Stajford’Lowden  Com* 
pony,  Liihogrophtrt  and 
Printers.  Fort  Worth, 
Texas.  Vsert  of  HOYT 
Type  Metal. 


TentatiTe  Program  Is  Announce*!  for 
Sept.  10-11  at  New  Brunswick — 
Many  Newspaper  Leaders 
Listed  for  Addresses 


N.  W.  Ayer  A  Son,  3fl0  Che, 
Philadelphia.  Making  up  lists  for 
E.  Hires  Company,  206  South 
Philadelphia. 

Bsu-rowa  A  Richanhon,  Drexd  I 
delphia.  Making  3,000-line  contra 
,  Philadelphia  Evening  Bulletin. 

The  tentative  program  announcing  the  George  Batten  Cbmp«.y,  3*3  u 
annual  New  Jersey  Newspaper  Institute,  nue,  -New  York.  Making  i,ooo.ii 
to  be  held  under  the  auspices  of  the  New  ‘he  C^rge  E.  Keith  Comp 
Jersey  State  Press  Association,  at  Rut- 

ger’s  College,  New  Brunswick,  Sept.  10-  ^ 

11,  includes  speakers  prominent  in  all  Elliott- Fisher  Company, ‘"«2  “Mad! 
fields  of  journalism.  New  York. 

At  the  opening  session,  Monday,  Sept.  Nelson  Cheunan  A  Co.,  1127 
10,  the  address  of  welcome  will  be  de-  “p  1 

livered  by  Dr.  W.  H.  S.  Demarest,  presi- 

dent  of  Rutgers  College  and  the  State  ^MO-l^e^crtri 

University  of  New  Jersey,  and  the  re-  Gorton  Pow  Fisheries  Company, 
sponse  will  be  made  by  John  E.  Qarey,  CoUins-Kirk.  Inc.,  400  North  M 
of  the  Madison  Elagle,  president  of  the  Issuing  contracts 

Press  Association.  Prof.  M.  V.  Atwood  J****®^-  Ch'^sao.  HI- 
of  Cornell  will  cover  “The  Local  Feature  Phiiad%^Pa!^Ukh,g 
Story.  ^  for  A.  Gustave  Luebert. 

The  afternoon  session  will  be  opened  Erwin,  Wasey  A  Co.,  58  East 
by  Lee  White,  of  the  Detroit  News,  who  street,  Chicago.  Placinjt  adv 
will  talk  about  “The  Newspaper  Library  pp'ipnat'.  O. 

and  Scraparium,”  followed  by  Prof.  ^ 

Bristow  Adams,  of  Cornell  University,  streetrNe^Y^"*  M^k^^’d 
on  “The  Community  Newspaper.”  A  tracts  for  Weingarten  Brothers.’ 
round  table  discussion  on  “Radio  and  the  Charlea  H.  Fuller  Company,  62 
Newspaper”  will  be  led  by  Charles  H.  •>??**  avmue,  Chicago.  Will  use 
Frost,  of  the  Plainfield  Courier;  one  on  f‘‘'"„vaZf  for’^^Ho- ja"‘ Ca  ' 
Women  s  Place  in  Journalism  by  Mrs.  Remedy.)  Issuing  general  cc 
Martha  Rado,  of  Leonia  Life ;  and  one  orders  on  F.  A.  Stuart,  Marshall 
on  “VN’here  Shall  We  Draw  the  Line  on  J-  R.  Hamilton  Company,  326  \ 
Free  Publicity,”  by  W.  A.  Sweeney  of 
the  Red  Bank  Standard.  J" 

Monday  evening  there  will  be  a  banquet  j.  '^Mak^g’'’3.M0-lhie“contJ 
in  Winants  Hall  after  which  Lee  White,  Samuel  &  Company, 
of  the  Detroit  News  will  deliver  an  ad-  Henri,  Hurst  A  McDonald,  58 
dress  on  “The  Community  and  the  News-  '"K‘on  street.  Chicago,  issui: 
paper,”  and  Karl  Bickel,  president  of  the  "'**p®i*''* 

ITnitwl  Prpcc  vL-ill  talk  Wyhe  B.  Jones,  Inc,  107  Che 

United  cress,  will  talk.  Binghamton,  New  York.  Will  t 

A  feature  of  Monday  evening’s  pro-  J^ptember  for  Professor  Ant 
gram  is  a  lantern-slide  lecture  to  be  given  ^  York, 

in  the  Fine  Arts  Room  by  H.  Frank 

C-  ••,1-  i.x-  T-  u  J  Jackson  Boulevard,  Chicago. 

Smith,  Newspaper  Typography  and  tracts  and  orders  on  Hygienic 
Make-Up.”  Mr.  Smith,  a  special  lecturer  Chicago, 
at  New  York  University,  is  associated  Kirtfand-Engei  Compsny,  646 
with  Editor  &  Publisher,  and  his  series  Sf"  ™cago.  Making 

of  articles  on  typography  and  makeup  ^caga  “7^0  S 

have  aroused  widespread  interest  among  Lambert  A  Feasley  Inc  1 
newspaper  folks  throughout  the  country,  street.  New  York.  Making  2 
A  practical  printer  and  newspaper  man,  ‘ract*  for  the  Lambert  Pharma 
Smith  has  long  been  a  keen  student  of  *-“**">  Sth 

typography  and  probably  is  as  well  posted  temation”r'‘Mfrcrmili’' 

as  any  other  man  in  America  on  the  t  -  tu _ _  at  .t. 

special  and  peculiar  exigencies  of  news-  Chicago.  Issuing  "'^’cOTtmct?*'' 
paper  typography  and  makeup.  newspapers  on  ^aker  Oats  Co. 

Tuesday,  September  11,  opens  with  a 
round  table  discussion  of  the  following  place  Advertising  .fir^t  for  'far 
subjects:  State,  National  and  Interna-  wiUiam  H.  Rankin  Compnny,  i 

tional  yuestions  m  the  Country  Weekly,  bash  avenue,  Chicago.  Orders 
led  by  William  H.  Fischer,  Toms  River  I’rmk  issued  in  Okhahoma  on 
Courier;  “Building  Daily  Circulation  in  ‘“'"Pany.  0«cago. 

Nearby  Towns  in  Competition  with  Local  viff 

Weeklies,”  led  by  W.  L.  Tushingham,  fine  contracts  for^the  Fostw  : 
Camden  Courier ;  “Can  the  Weekly  Sue-  pany. 

cessftllly  Compete  with  the  Daily  Pub-  Shitzler-Wamer  Company,  225 
lished  in  a  Nearby  City?”  led  by  E.  A.  Chicago.  Opting 

McGeehan,  Montclair  Times ;  “Cultivat-  Company,  Oiicagm*'  ”  -hefhi 
ing  the  Local  .Advertising  Field,”  leader  j.  Waiter  Thompaon  Compi 
to  be  announced.  Jackson  boulevard,  Chicago. 

The  round  table  will  he  followed  hv  a  ‘""tory  in  the  south  and  issi 

ine  rouna  taoie  win  oe  loiiovvea  Dy  a  to  newspapers  for  Richardson  a 

Special  address  by  Prof.  James  Melvin  land,  O..  (Roofing.) 

Lee,  head  of  the  Department  of  Journal-  J.  Walter  Thompson  Conpany 
ism.  New  York  University,  who  con-  avenue.  New  York.  Making 
ducts  “Our  Own  World  of  Letters”  in  I”’’ 

Editor  &  Publisher.  After  luncheon  _ 

the  inspection  of  exhibits  will  commence  Michigan  Railroad.  A. 

and  the  announcement  of  awards  made. 

Riblions  for  first,  second  and  third  .  ower,  Alexander  &  Jen 
places  will  be  given  the  papers  making  announce  their  appoini 

the  liest  showing  in  the  following;  Yertising  agents  for  the  Mi 
Weeklies-Oass  1,  best  front  page;  class  [?,  1 

2,  best  editorial  page ;  class  3,  best  de-  zt  the  Si 

partment  of  country  correspondence ;  r  public  a  better  ii 

dailies ;  class  4,  best  conservative  first  %  '  Iichigan  s  transportatu 

page ;  class  5,  best  heavily  displayed  'tt  th« 

front  page;  class  6,  best  editorial  page;  the  mutual  d( 

dailies  and  weeklies :  Class  7,  best  page  or  '  the  peopk 

department  of  agricultural  news.  ^ 


IDVER! 

newsp 
course,  as 

gr  aniniaM 

Tlitchanci 
ipait  for  p 
■joojl  sum 
ijiount  th 
itre  were 
Whether 
;avs  those 
iith  no  a 
J!  Bid  mu 

L'ndoubted 

ing  the  m 
(imiliaf,  n 
W there 
adi-antage 
offfflse  to 


Horr 


Type-casting  machine  operators  surely  appreciate  the  depend¬ 
able  HOYT  metals — they  know  that  clean-face  solid  type  is 
assured — that  the  metal  flows  freely,  virtually  eliminating 
sticking.  Shop  owners  (Publishers)  are  pleased  because  shut¬ 
downs  for  cleaning  out  plugged  mouth-pieces  are  reduced  to 
the  minimum — that  means  greater  economy  of  operation. 
Nearly  fifty  years’  experimentation  and  experience  accomplishes 
these  results. 

HOYT  Faultless  Linotype  Metal 
HOYT  AX  Monotype  Metal 
HOYT  N.  P.  Stereotype  Metal 
HOYT  Standard  Electrotype  Metal 
HOYT  Combination  Linotype  &  Stereotype 
Metal. 

HOYT  Metals  mean  greater  satisfaction  for  you — uhy  not  place 
a  trial  order?  Use  our  Service  Department  to  solve  your  type 
metal  problems,  too.  Address  Dept.  E. 


HOYT  MBTAL  COMPANY 

8T.LOT7ZS  *  CKZCA0O  •  BETROXT  -  KEZVVOIkKv 


Premier”  Dry  Mats 


‘Sold  on  Merit’ 


CAMDEN  DAILY  COURIER 

LARGEST  DAILY  CIRCULATION  IN  CAMDEN  AND  SOUTH  JERSEY 


J.  DAVID  STERN.  E.itw  an.  PaMithn-  EsUbllsbnl  1881  W.  L  TUSHINGHAM.  Bisinen  Masasar 


Camden,  N.  J.,  Aug.  2iid,  1923. 

Premier  Flong  Co., 

New  York  City. 

(jcntlemen: 

As  we  have  been  using  your  dry  mat  now  continuously  for  over  a 
year,  we  can  truly  say  that  this  mat  gives  us  perfect  satisfaction  in 
every  way. 

So  many  publishers  have  commented  so  favorably  on  the  very 
attractive  paper  that  we  are  turning  out  and  were  surprised  to  find  that 
we  liad  accomplished  it  with  the  use  of  dry  mats. 

You  have  a  very  satisfactory  product  in  every  way. 

Very  truly  yours, 

Camden  Daily  Courier 
W.  L.  Tushingham, 

k-t  Business  Manager 


Publishers  are  requested  to  send  trial  orders  at  the  case  price  for  the 
new  Premier  Mats.  You  can  obtain  the  same  results, 
Samples  Sent  Gratis 


Premier  Flong  Company 


Karl  Hagenbacher 
City  Hall  Station, 


258  Broad’way 


V'-- 


4  DVERSE  criticism  of  billboards  by  a  munity  is  not  news  to  the  big  city  daily. 

A  newspaper  i  “ 

^iMted^  purely  by  esthetic  motives. 

The  chances  are.  however,  that  the  money 
■oent  for  publicity  of  this  sort  is  an  addi- 

sum,  not  one  withdrawn  from  the  weekly. 

isoant 

jiere  were  no 

Whether  or  —  ,  „  .  .  . 

MVS  those  who  indulge  in  it  is  a  question  eign,  which  is  essential,  while  the 
^  no  answer  demonstrably  true.  It  ' '  ’  '  *’ 

^  and  must  remain  a  matter  of  opinion. 

!^-!~jhtedly  there  is  advantage  in  mak-  .  .  . 

^7the  name  of  a  trade  article  widely  terests  lie  there;  their  thoughts  and  hap- 

no  matter  how  the  thing  is  done,  i’  :  i  t  . I  - ^  _;tl  !t!:: 

tlwre  also  may  be  an  element  of  dis-  Elbert  Hubbard  once  said,  ‘Home  ii 

FiTvjntsge 


—per  is  open  to  suspicion,  of  In  this  day  of  speed  and  sharp  competi- 
as"^  not  being  entirely  disinterested  tion,  the  big  city  daily  has  neither  the 

■  '  - :  -  time  nor  the  space  for  the  ‘trivial  news.’ 

This  ‘trivial  news’  is  all  important  news 
to  the  average  reader  of  the  ‘country 

_ _  _  ■  ■  It  means  more  to  him  or  her 

that  would  go  to  the  papers  if  than  a  column  discussion  of  the  League 
billboards.  of  Nations.  The  big  city  daily  supplies 

not  wayside  advertising  the  news  of  the  day,  both  local  and  for- 

■  ■■  ■  :  ‘coun¬ 

it  try  weekly’  supplies  the  news  of  the  week 
at  home.  The  home  town  is  first  in  the 
minds  and  hearts  of  its  people;  their  in- 

.)- 

piness  are  centered  around  its  activities. 


if  the  manner  of  doing  gives  where  your  heart  is.’ 

»er,vc  to  a  large  number  of  people.  “The  wise  advertiser  will  find  the 

itat  billboards  out  in  the  country  do  man’s  heart,  then  take  his  message  to  it. 
-fflid  not  a  few  persons  is  made  evident  He  will  find  it  wrapped  up  in  the  com- 
Hv  the  frequency  with  which  complaint  munity  in  which  that  man  lives,  works, 
jimade  of  them.  Indeed,  rarely  are  they  worships  and  loves.  He  will  speak  his 
ic'jssed  by  anybody  without  the  use  of  message  through  the  voice  of  that  com- 


Ejnihets  ranging  from  harsh  to  violent,  munity — thus  the  ‘country  weekly’  must 
ad  wWle  some  of  this  indignation  may  be  considered  as  a  powerful  advertising 
-ot  be  sincere,  a  good  deal  of  it  is,  and  medium.’’ — A  full  page  advertisement  of 
r;st  develop  something  of  antagonism  the  Alabama  Power  Company  that  has 


Washington  Reporter-Observer  Building,  Washington,  Pa. 


It  tte  things  forced  upon  their  attention  attracted  a  lot  of  attention. 
!!  thnes  and  places  when  and  where  they 
lint  to  see  the  beauties  of  nature.  Not 
ray  often,  perhaps,  does  this  animosity 
h-pire  a  determination  never  to  buy  the 
waics  thus  advertised,  but  it  has  been 
i"im  to  do  so. 

I  For  it  is  the  habit  of  billboards  to  con- 
g-egate  where  they  most  “desecrate  the 
s.  jay,”  not  in  malicious  intention,  pre- 
.  c  lubly,  but  in  mere  indifference  to  any- 
[ring  except  that  of  attracting  the  great- 
[rt  onmber  of  eyes. 


W.  L.  STODDART,  Architect 


BUFFALO  SCORES  RUN  HIGH 


50  East  41st  Street,  New  York  City 

Specialist  in  design  of  Newspaper  Plants 

Specialist  in  design  of  Hotels 

Specialist  in  design  of  Banks  and  Office  Buildings 

CORRESPONDENCE  SOLICITED 


Second  Golf  Tournament  Shows  Few 
Duffers  Among  Writers 

Buffalo  newspaper  men  held  their  sec¬ 
ond  golf  tournament  of  the  season  at  the 
Wanakah  Country  Club,  -Aug.  13.  It 
was  a  kickers’  handicap,  with  most  of 
the  gentlemen  of  the  press  modestly  un¬ 
derestimating  their  ability  and  finishing 
far  below  the  prize  witming  total  of  83. 
Advertisers  Might  Be  Advertised  T'he  scores  were: 

.  ,  ,  .  Player  Net 

Some  such  arguments  as  the  above  c,;,  g  Wilkins.  Enquirer .  82 

^st  have  been  used  by  the  organized  Charles  Welan,  Commercial .  81 

ranies  of  billboards  who  have  been  try-  R-  A.  Mooney,  Times .  83 

•g  to  atolish  them  in  the  Lake  George  Biii'srai’th  •f'ime^'.™".'.’.’.: lo 

^gwn.  Their  first  efforts,  it  seems,  were  Oeo.  O.  Diestel,  Commercial .  78 

rectedat  the  billboard  advertisers  them-  C.  W.  Ha^rall,  Commercial .  77 

:'ves.  “In  many  cases,’’  one  of  the  re-  ^c’sweeny'y''Newr:::;;;'  ’  :::’;;;';^  74 

-mers  wrote  in  a  letter  printed  on  this  chet  Youll,  Courier .  74 

ige  yesterday,  “the  result  has  been  M.  A.  Rose,  News . . —  73 

-illivina”  E.  T.  McCtne,  Commercial .  72 

'tl'.  ■  .L  rv  Tom  Rose,  Times .  71 

That  IS  rather  vague.  Our  corre-  Harry  Price,  News .  71 

■’Tident  would  have  exercised  a  subtle  R.  B.  Stedler,  Times . . .  70 

rsioiire  if  he  had  given  the  names  of  Obenauer,  Commercial .  67 

jse  who  have  promised  to  clutter  up  Howard  A.  Bates,  Courier .  63 

ctritry  no  more — a  pressure,  that  is,  on  Allie  Cohen,  News. . .  59 

ie  more  hardened  vandals. .  Thus  would  Edward  Tranter,  Enquirer .  61 

tc  Vinous  group  have  received  some  Howard  Stesel,  Express .  59 

advertising  which  nobody  would  be-  William  Hippier,  News .  52 

i^e.  On  the  other  hand,  by  telling  Jj.P' .  H 

*  wouldn’t  put  away  their  sins,  a  basis  {firry  vor^c’e.  N^^’. '.  X  86 

■  comparison  would  have  been  provided.  Stuart  C.  Maguire,  News .  90 

The  next  class  for  the  Lake  George  Ralph  Thom,  News .  86 


A  Chain  Is  No  Stronger 
than  Its  Weakest  Link 


The  largest  newspaper  presses  are  frequently  brought 
to  a  complete  standstill  due  to  a  softened  or  melted  Roller. 
It  takes  time  to  remove  the  damaged  Roller  and  replace 
with  a  perfect  one.  These  delays  are  costly  and  aggravat¬ 
ing  where  each  minute  should  be  one  of  maximum  produc¬ 
tion.  They  could  be  eliminated  through  the  use  of  Duplex 
Rollers.  These  Rollers  will  not  melt  from  extreme  heat  or 
friction.  They  are  cast  for  both  forms  and  distributors,  and 
will  give  equally  good  service  on  a  hot,  humid  day  as  on  a 
cool,  dry  day,  saving  the  time  often  lost  in  changing  Roll¬ 
ers.  The  production  of  your  press  depends  on  the  durability 
of  your  Rollers. 

Duplex  Rollers  are  manufactured  only  at  the  five 
addresses  below. 


Bingham  Brothers  Company 

RoUer  Makers  (Founded  1849) 


406  Pearl  St.,  New  York 
521  Cherry  Street,  Philadelphia 
89  Mortimer  Street,  Rocheater 
131  Colvin  Street,  Baltimore 


Publisher  for  August  25,  1  923 


OUR  OWN  WORLD  OF  LETTERS 

Eaitea  b7  JAMES  MELVIN  LEE 

Director  Department  of  Joumaliam,  New  York  Univeratty 


JG.  MUDDIMAN  must  have  given 
*  a  tremendous  amount  of  research 
to  the  preparation  of  his  volume,  “The 
King's  Journalist,  1659-1689”  (John 
Lane,  The  Bodley  Head  Ltd.,  London). 

Briefly,  the  volume  is  the  life  of  his 
ancestor,  Henry  Muddiman,  the_  first 
editor  of  the  London  Gazette,  which  is 
the  oldest  surviving  European  newspaper. 
The  news  letters  of  Henry  Muddiman 
supplemented  the  news  sheets  of  his  day 
for  he  was  the  King’s  journalist  and 
wrote  “with  privilege.” 

The  material  found  in  these  news 
letters  ought  to  shed  new  light  upon 
many  debatable  points  in  European  his¬ 
tory.  On  one  point,  there  can  be  no 
question:  the  volume  is  a  distinct  con¬ 
tribution  to  the  history  of  English 
journalism. 

The  book  has  one  chapter  which  is  a 
distinct  contribution  to  the  history  of 
American  journalism.  I  refer  to  the 
concluding  chapter  which  devotes  much 
space  to  Benjamin  Harris,  whom  Mr. 
Muddiman  calls  the  first  American 
journalist.  On  September  25,  1690,  Har¬ 
ris  brought  out  the  first  and  only  issue 
of  his  news  sheet,  Publick  Occurrences, 
Both  Foreign  and  Domestick.  It  was 
suppressed  at  once  by  the  authorities.  A 
reproduction  of  the  issue  once  appeared 
in  Editor  &  Publisher. 

The  press  activities  of  Harris,  both 
before  he  came  to  America  and  after  he 
returned  to  England,  are  recorded  in  the 
volume.  Of  the  news  sheets  which 
Harris  started  after  his  return  to  Eng¬ 
land.  the  most  important  was  the  London 
Post — possibly  the  most  important  of  all 
his  journalistic  activities. 

Through  Mr.  Muddiman,  the  reader 
learns  that  the  later  career  of  Harris  was 
one  of  comedy  rather  than  tragedy.  He 
attracted  the  attention  of  no  less  a  person 
than  the  author  of  “Gulliver’s  Travels” 
— Dean  Swift.  Mr.  Muddiman  also  in¬ 
forms  the  reader  that  an  old  friend 
and  ally  of  Harris  was  the  Whig 
almanac  maker,  a  shoemaker,  who  had 
set  up  in  business  as  an  astrologer  in 
1678. 

Because  of  what  Mr.  Muddiman  has 
to  say  about  Harris,  the  book  has  con¬ 
siderable  interest  for  the  .\merican 
reader. 

*  ♦  ♦ 

rpHE  ARCADIA  PRESS,  2  East 
23rd  street.  New  York,  announces 
the  publication  of  “National  Advertising 
vs.  Prosperity,”  by  Ralph  Borsodi.  The 
volume  is  said  to  be  a  study  of  the  eco¬ 
nomic  consequences  of  national  advertis¬ 
ing.  It  will  be  mentioned  more  in  detail 
in  a  later  issue. 


is  unquestionably  “The  Road  Away  from 
Revolution,”  by  Woodrow  Wilson.  It 
will  be  found  in  the  Atlantic  Monthly 
for  August.  As  it  has  been  reprinted 
and  bound  in  board  covers,  it  can  doubt¬ 
less  be  obtained  from  the  Atlantic 
Monthly  Press,  Boston. 


JOHN  EDWARD  ALLEN  has  dedi- 
J  cated  his  book,  “Tales  of  the  Print 
Shop”  (Oswald  Publishing  Company), 
to  “all  goud  printers  not  always  serious.” 
For  some  of  us,  the  book  will  be  a  col¬ 
lection  of  twice  read  tales,  as  many  of 
them  have  previously  appeared  in  various 
publications  devoted  to  printing.  But 
those  who  read  those  sketches  in  lighter 
vein  will  be  glad  to  have  them  collected 
together  and  preserved  in  one  binder. 

From  the  Run  o’  the  Hook,  I  selected 
for  personal  preference,  the  following 
tales ; 

‘‘Hubert  MaliiMtHtions  Gingstone,  Printer/* 
“TLw  Printer  Tenkins  Solved  the  Problem/* 
“Platen  &  Tunk,  Master  Typographers/* 

“An  Ode  to  rmictuation/* 

“The  Tale  of  a  Tragic  T\t)o/* 

“A  Broadway  Talk  on  Makeup/* 

“Hobbs  and  I  Construct  a  Christmas  Card.** 

Such  a  selection  does  not  mean  that 
the  other  tales  are  not  good  copy.  I 
have  simply  indicated  my  take. 


those  cities  and  towns  in  which  25  or 
more  copies  are  sold  daily  or  Sunday. 

A  map  shows  that  there  are  readers  of 
the  New  York  Times  in  every  State.  A 
si^cial  table  lists  the  distribution  of  the 
Times  in  the  50-mile  trading  zone  of 
(ireater  New  York. 

The  pamphlet  should  be  of  practical 
value,  especially  to  national  advertisers. 
From  a  typographical  point  of  view,  it 
deserves  imitation  by  other  newspapers. 

*  *  * 

AN  Article  in  the  Kansas  City  Star 
for  August  12  contrasts  British 
and  American  news.  In  discussing  the 
news  the  English  like,  the  author  went 
on  to  say : 

“When  I  was  in  I..on(l(>n  1  ii.sed  always,  in 
vlancing  at  the  morning  papers,  to  get  a  first 
impression  that  the  whole  world  was  almost 
asleep.  There  was,  fer  example,  a  heading 
simplv  called  Indian  Intelligence  that  showed, 
( n  cl<  se  examination,  that  2,000  Parsees  had 
died  of  the  blue  plague,  that  a  powder  boat 
had  blown  up  at  Bombay,  that  someone  had 
thrown  a  couple  of  bombs  at  one  of  the  pro- 
vinci.al  governors,  and  that  4,000  agitators  had 
lieen  sentenced  to  20  years’  hard  labor  each.” 


12  East  12tlt  Streat, 


New  York.  N.  Y. 


Lawrence,  but  do  you  really  think  that 
afford  it?’  He  refused  to  sign  a  cootrsT^ 
the  Metropolitan  Magazine  at  first 
could  not  see  how  a  m(  nthly  period^"'  ^ 
profitably  pay  what  they  offered  hin  iJ"** 
article  every  30  days.  He  insisted,  ‘I  ?  * 
like  being  in  the  positii  n  of  not  beiai  sU.'* 
deliver  full  value,'  and  he  signedoj/"^ 
convinced/*  ^ 

♦  ♦  ♦ 

J'HE  MASTHEAD  of  the  Wash™, 
^  ton  Newspaper  says  that  it  „  , 
publication  dedicated  to  the  study  J 
improvement  of  journalism  in 


COMEBODY  OUGHT  TO  WRITE 
an  article  on  “Theodore  Roose¬ 
velt  as  a  Journalist.”  The  Rev.  Christian 
F.  Reisner,  in  his  book,  “Roosevelt’s  Re¬ 
ligion”  (The  Abingdon  Press),  makes 
this  contribution  on  Roosevelt  as  a  maga¬ 
zine  editor: 

“When  Lawrence  Abbott  closed  the  contract 
for  him  to  begin  his  services  with  the  Outlook, 
at  $12,000  a  year — a  good  salary  for  the  Out¬ 
look  to  pay,  but  only  one-tenth  cf  what  other 
concerns  offered — he  put  his  arm  around  Law¬ 
rence  and  said,  ‘Now,  that  is  very  good  of  you. 


ton.  It  is  the  official  organ  of  the  viS 
ington  State  Press  Association. 

The  current  issue  contains  the  {olio* 
ing: 

“Compelling  the  Press  to  Be  Good,”  b.  vj 
son  Antrim  Crawford.  *  ^  ^ 

“The  Interview,**  by  L.  A.  Borah. 

“A  Short  History  of  Pesters,**  by  Henry  I 
Sparks.  ^  ^ 

A  department  worth  special  menfa 
is  that  headed  “  Worth  While  Editotiah,' 
Of  the  editorials  selected  this  month  th 
most  important  is  “Newspaper  Edocj. 
tion,”  taken  from  the  AttaUa  News  Tii- 
bune.  According  to  this  editorial,  E  'a 
Howe  of  Atchison  Globe  fame,  coined  nj 
phrase,  “Newspaper  education.” 


JJ-ENRY  ALLEN  BRAINERD  i, 
compiling  what  may  be  callri 
the  oflicial  “History  of  the  Nebnsfa 
Press  and  the  Press  Association”  it 
brings  the  history  of  journalism  of 
Nebraska  from  the  early  beginnings  don 
to  the  present  time  and  records  the  » 
nals  of  the  State  Press  Association  sin 
1859. 


^  E.  ROGERS,  associate  professor 
of  industrial  journalism  at  Kansas 
State  -Agricultural  College,  Manhattan, 
Kan.,  is  the  author  of  “How  to  Gather 
and  Write  Farm  News.”  Though  ele¬ 
mentary  in  treatment,  this  bulletin  is  an 
excellent  handbook  full  of  good  common- 
sense  in  its  suggestions  about  gathering 
and  writing  farm  news.  It  is  critical  of 
the  city  editor  who  gets  his  idea  of  the 
farmer  from  the  comic  weeklies. 

I  should  like  to  call  attention  to  Pages 
15,  16,  and  17,  in  which  Paul  Stephens, 
who  has  worked  on  a  number  of  papers 
in  Illinois,  Texas,  and  Oklahoma,  men¬ 
tions  a  few  of  the  stories  he  has  missed. 

I  have  never  thought  so  highly  of  the 
“nose  for  news”  as  I  have  of  the  “eye 
for  news.”  A  perusal  of  the  pages  just 
mentioned  will  do  much  to  develop  a 
keener  vision  in  .seeing  news  that  has  no 
date  line. 

.Another  bulletin  published  by  the  Kan¬ 
sas  State  .Agricultural  College  is  entitled 
“The  Farm  Paper.”  Though  published 
for  distribution.  Fxlitors  of  papers  hav¬ 
ing  a  farm  page  should  write  for  a  copy 
in  1916.  a  few  copies  are  still  available 
1>efore  the  supply  is  exhausted. 


PAMPHLET  entitled  “Where  the 


The  MAGAZINE  ARTICLE  which  New  York  Times  is  Distributed” 
has  drawn  the  most  editorial  com-  has  just  been  published  by  that  news- 
iiient  from  nev/spapers  in  recent  months  paper,  as  a  guide  to  advertisers.  It  lists 


COLUMBIA  DRY  MATS 

Acknowledged  to  be  the  best.  Con¬ 
vince  yourself  of  the  superior  working 
(jualities.  Large  stocks  always  on  hand. 
In  our  new,  larger  quarters  we  have 
increased  facilities  for  prompt  execu¬ 
tion  of  all  orders. 

Ask  for  Samples 

COLUMBIA  OVERSEAS  CORPORATION 


Stockton  Record 

Now  Uses  Ludlow  for  Type  Display 

AFTER  long  and  careful  investigation, 
X^the  Stockton  Record  has  installed 
an  extensive  Ludlow  system.  For  four 
months  now  operation  of  its  ad  alley  has 
been  on  a  complete  all-slug  basis. 

On  the  morning  of  March  25  the  sorts  caster, 
which  had  been  supplying  the  ad  alley  for  a  number 
of  years,  was  shut  down;  the  type  cabinets,  racks, 
and  cases  were  moved  out  of  the  composing  room 
into  a  storeroom,  tons  of  single  types  were  dumped 
into  the  melting  furnace  and  returned  to  the  active 
metal  supply ;  and  the  Record  ad  force  began  opera¬ 
tion  of  the  Ludlow  system  in  earnest. 

The  first  day  of  Ludlow  operation  saw  the  paper 
go  to  press  on  time  and  without  a  hitch  and  with  a 
heavy  run  of  ads  totaling,  in  all,  one  hundred  and 
two  columns  for  this  issue. 

h-  '  The  above  photograph,  by  the  Record  staff  artist,  shows 
the  ad  force  in  operation  with  one  of  the  most  complete 
Ludlow  equipments  on  the  Pacific  Coast, 

Ludlow  Typograph  Company 

2032  Clybourn  Avenue,  Chicago 

IL  Eastern  Office:  World  Building.  New  York  City 


« 


the  news  and  community  service 
lead  to  small  city  success 


y„fcmyton  (Pa.)  Reporter  and  Observer  Are  Now  Housed 
in  One  of  Outstanding  Newspaper 
Homes  in  America 


1X)R  a  number  of  years  students  of  houses  our  two  Washington  newspapers 

a  newspaper  progress  have  been  and  the  job  printing  part  of  the  business 

.(riwine  attention  to  the  many  unusual  omsummation  of  both  ideas  and 

nooort^ities  for  the  trained  newspaper  *deals.  Ever  since  I  have  been  con- 

^  in  the  smaller  cities  and  even  rural  nected  with  these  papers  in  a  responsible 

raininunities  as  compared  with  the  num-  capacity  and  especially  within  the  past 

w  in  the  metropolitan  centers.  ten  years,  from  1912  when  I  secured  the 

The  Washington  (Pa.)  Observer,  controlling  financial  interest  in  this  com- 

rnoming.  and  the  Reporter,  evening,  are  Pany  it  was  my  hope  and  dream  that 
exaniples  of  a  group  of  newspaper  men  some  day  the  Reporter  and  the  Observer 
who  have  made  a  success  of  such  an  op-  would  have  a  home  of  their  own— that 

oortunity  under  the  leadership  of  one  this  home  would  be  not  merely  a  manu- 

man  whose  inclinations  run  largely  to  the  factoring  plant,  cold  and  prosaic— the 

tfofessional  side  of  newspaper  making,  acme  of  nKchanical  efficiency— with  work 
The  crowning  achievement  of  this  sue-  rooms  designed  only  to  secure  the  great- 
ctss  is  the  most  complete  and  unusual  est  output,  but  one  which  would,  in  its  -.  . 

newspaper  plant  in  any  small  American  architecture  and  general  plan  stand  out  "ousing  evil. 

^  in  the  community  as  the  home  of  a  great  ‘"r  "  “  .  - 

John  L.  Stewart,  the  directing  head  of  institution.  grievances  of  the  miners, 

these  two  newspapers,  is  the  son  of  a  “We  have  in  this  community  as  there  ,  ;  u  .u  .  y -■ 

small  town  Presbyterian  clergyman  and  acc  in  other  communities  notable  public  heated,  TOth  papers  have  imintamed  a 
^keystone  of  their  success  has  been  institutions.  We  have  our  public  libraries  Pol«cy  of  accepting  advertising  replying 
community  service.  and  museums  of  art  and  natural  history,  and 

Stewart  did  his  first  newspaper  work  we  have  our  colleges  and  universities  and  expressed  on  the  editorial  pages  of  those 

as  a  reporter  on  the  Uniontown  (Pa.)  schools  for  the  education  of  all  classes  pagrs. 

News  Standard.  Later  he  attended  of  people.  We  have  banks  which  are  ^pw  far  these  papers  will  go  m  pre- 
Washington  and  Jefferson  College  and  splendid  architectural  monuments  and  sentmg  the  news  m  which  Washin^on 
continued  to  do  newspaper  work  through-  many  other  enterprises  of  like  character,  people  are  interested  was  shown  a  little 

ont  that  period.  Following  his  graduation  We  have  our  new  hotel  which  renders  a  more  than  a  year  ago  when  the  Wash- 

he  became  a  reporter  on  the  Washington  Rreat  public  service  as  well  as  being  con-  tngton  &  Jefferscin  football  team  jour- 
Observer,  one  of  the  newspapers  of  which  ducted  for  profit  as  are  the  newspapers,  neyed  to  California  to  ^ay.  The  sport- 

he  is  now  the  principal  owner.  Later  he  “We  doubt  very  much  however  mg  editors  both  of  the  Observer  and  the 

aitei^  Harvard  Law  Sch<x>l  and  was  a  whether  among  all  those  institutions  Reporter  accompanied  the  teain  and  a 

classmate  of  Mark  Sullivan  who  left  the  which  are  dependent  on  the  philanthropy  *easM  vfire  was  set  up  across  the  coun¬ 
small  town  for  metropolitan  journalism,  of  the  people  or  the  government,  or  m  order  that  the  readers  of  those  two 
Leaving  Harvard,  Stewart  returned  to  among  those  which  do  personally  profit  newspaj^rs  might  get  the  story  of  the 
the  Observer,  of  which  Congressman  by  their  service,  there  is  anyone  which  K^me,  play-oy-play. 

Ernest  F.  Acheson,  was  president  and  more  intimately  touches  the  life  of  the  Washington,  according  to  the  last  cen- 
edhor.  In  1902  he  was  made  general  people  from  day  to  day  or  serves  them  sus  of  the  United  States,  has  a  popula- 

manager  of  the  paper.  In  1903  the  Ob-  greater  and  at  w  little  cost  as  do  The  tion  of  les  than  2S.0W^nd  the  county  less 

server  Publishing  Company  absorbed,  ,  I  ‘  .  ‘ 

through  purchase,  the  Reporter,  one  of  same  can  be  said  for  the  majority  of 
the  oldest  newspapers  in  the  country.  the  newspapers  of  this  country. 

.\cheson  retired  from  the  Observer  “In  designing  the  present  building  $400,000. 

Publishing  Company  in  1912  and  Stewart  with  the  help  of  those  associated  with  me  „  _  _  _ 

came  into  control  of  the  property.  I  had  in  mind  a  building  which  would  in  $200,000.  The  machinery  and  equipment 

Today  practically  all  of  the  stock  .is  in  a  material  way  convey  to  the  public  the  is  all  of  the  latest  design, 
the  hands  of  Stewart  and  his  newspaper  institutional  idea  of  service.  I  wanted  it  The  insurance  rate  on  the  entire  plant 
associates — the  men  who  make  the  Re-  to  stand  out  in  the  public  mind  as  some-  is  19  cents  a  thousand,  probably  the  low- 
porter  and  Observer.  thing  worthy  of  the  best  design  of  the  est  on  any  newspaper  plant  in  the  coun- 

Speaking  recently  of  the  new  home  of  architect  and  constructed  of  that  material  try  and  a  high  testimonial  to  the  ma- 
his  newspapers,  Mr.  Stewart  said ;  which  would  represent  the  stability  of  an  terials  and  methods  used  in  construction. 

“The  present  building  which  now  institution  which  has  weathered  the  From  the  time  a  piece  of  copy  enters 


comes  from  Never- 

the  Observer  has 

fought  the  company  store  and  company 

'  ■  „  1.  In  time  of  labor  trouble  it  John  L.  Stewart 

has  gone  out  of  its  way  to  present  the 

-  the  building,  whether  it  is  advertising  or 

In  political  campai^s,  no  matter  how  news,  it  moves  in  one  direction.  There 

are  no  backward  steps  and  no  lost  motion. 

-  Efficiency  was  a  first  consideration  in 
answering  ^the  _  editorial  opinion  planning,  but  in  no  instance  has  beauty 

sacrificed  to  attain  it. 

The  lot  upon  which  the  building  stands, 
fronts  60  feet  on  South  Main  street  and 
extends  back  240  feet  to  Shaffer  alley, 
which  gives  an  entrance  from  the  rear 
for  delivering  newsprint  paper ;  for  mail 
trucks  and  for  the  carriers  and  newsboys. 
On  the  north  is  a  private  driveway. 

The  entire  60-foot  front  of  the  building 
on  Main  street  is  faced  with  the  best  buff 
Indiana  limestone,  with  the  exception  of 
the  base  course,  which  is  of  polished 
granite.  This  averages  about  three  feet 
in  height  above  the  steep  slope  of  the 
Washington,  according  to  the  last  cen-  sidewalk. 

To  secure  the  effect  of  height  and  also 

„ _  _  _  _  _  __  _  ,  to  create  a  pleasing  design  the  building  is 

Reporter  and  The  Observer,  and  the  tion  of  less  than  25,(X)0  and  the  county  less  constructed  to  carry  five  stories. 

The  new  home  of  the  Observer  and  the  The  concrete  throughout  is  reinforced 
Reporter  represents  an  investment  of  with  steel.  All  floors  are  of  this  ma- 
*.  .  _  _  terial  and  are  capable  of  sustaining  a 

T^he  building  alone  cost  more  than  weight  of  500  pounds  to  the  square  foot. 
The  machinery  and  equipment  The  main  entrance  into  the  business  of¬ 
fice  is  the  only  spot  on  the  entire  build¬ 
ing  where  it  was  felt  that  a  little  orna¬ 
mentation  would  be  appropriate. 

The  entire  business  office  is  60  feet  wide 
by  50  feet  deep.  This  is  divided  into  a 
public  space  just  inside  the  revolving 
(Continued  on  page  30) 


GLIMPSES  OF  A  NEWSPAPER  MONE 


Til*  cn*t  ipaclous 
bailn***  oAc*.  60  ft. 
wid*  and  M  ft.  deep, 
flniehed  in  marble  and 
American  walnut,  is 
certain  to  make  a 
deep  Impression  on  the 
Tisitor. 


The  new  home  of  the  Wi 
structure  and  beautiful  is  i 
The  buildinc  is  60  ft.  wid 
bscked  by  brick. 

The  structure  throuthost 
plot  of  ground  thst  runs  bti 
institutional  idea  was  held 
designed  this  building  of 
organization,  which  has  be 
century. 


There  is  no  crowding  and 
plenty  of  fresh  air  and  light 
in  the  editorial  room  shown 
above,  which  contains  1.57S 
K.  ft.  of  floor  space. 


Daylight  biases  in  on  this 
battery  of  linotypes  from  two 
directions— there  is  a  great 
skylight  jnst  above. 
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NT  OF  SIMPLICITY  AND  EFFICIENCY 


Only  tn  the  BawifKfw 
oAcm  in  tk*  BMtrovoU- 
tan  e  1 1 1  a  a  af  Baatk 
Amariea  and  2  a  r  a  p  a 
ara  aditorlal  oonfaranea 
mama  Sniahad  la  tka 
tpUndor  af  tkat  akawn 
aknaa. 


Tkera  ia  notkinp  kot  or  atnlfy 
akont  tkia  ateraotypa  room.  In 
fact,  it  la  Jaat  Uka  w  a  r  k  i  a  c 
ootdoora. 


Ia  tka  bnlldiac,  kat  ia  ao  way 
oonnaotad  vltk  tka  baalnaaa  ar 
tka  adltorial  dapartaaaat  af  tkaaa 
aawapapara,  la  a  modara  Jok 
dapartmaat. 


30 


Editor  &  Publisher  for  August  25,  1  923 


THE  NEWS  AND  COMMUNITY  SERVICE  LEAD  TO  SMALL  CITY  SUCCESS 
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JECON0  •  jrrOlY  •  PLAM. 
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ifcae—ii 

door,  the  president’s  private  office,  a  pri¬ 
vate  office  for  the  advertising  manager,  a 
general  work  space  used  by  the  forces  of 
the  circulation  and  advertising  depart¬ 
ments  and  private  telephone  exchange. 

The  public  space,  28  by  30  feet,  is  sur¬ 
rounded  by  a  continuous  counter  covered 
by  a  beautiful  V’erde  Antique  marble  top 
two  inches  thick.  The  wood  paneling 
below  is  of  gum  finished  in  American 
walnut. 

In  the  corner  next  to  the  street  and  on 
the  north  side,  is  the  president’s  private 


office,  20  by  14  feet.  Directly  behind  the 
president’s  office  is  a  private  office  for  the 
advertising  manager,  12  by  8  feet. 

Across  the  rear  is  a  mezzanine  balcony 
eight  feet  wide.  The  wrought  iron  rail¬ 
ing  is  typically  Greek. 

The  entrance  to  the  job  department  on 
the  first  floor,  the  editorial  and  composing 
rooms  on  the  second  floor  and  the  base¬ 
ment  is  by  means  of  a  doorway  at  the 
south  corner  of  the  building  and  a  public 
hall. 

The  hall  extends  back  sixty  feet,  where 


several  steps  lead  to  the  public  entrance 
to  the  job  department  and  then  up  to  the 
second  floor.  Directly  beneath  are  steps 
to  the  basement,  where  are  located  the 
new  Goss  press  and  mailing  rooms, 
storage  vaults  and  furnace  rooms. 

The  job  printing  department  occupies 
a  space  of  60  feet  wide  by  74  feet  long 
directly  in  the  rear  of  the  business  of¬ 
fice.  The  main  floor  of  the  job  room 
is  several  feet  above  the  level  of  the 
business  office.  It  was  designed  in  this 
manner  so  as  to  give  a  greater  height 


to  that  section  of  the  basement  directly 
beneath  it  where  the  press  is  located. 

The  main  editorial  room  is  34  feet  by 
45  feet.  Across  the  front  of  the  building 
are  three  rooms.  The  library  is  located  in 
the  room  in  the  northwest  corner  of  the 
building.  This  room  is  21  by  20  feet 

The  composing  room  is  60  feet  wide 
by  62  feet  long. 

The  stereotyping  room  is  located  in 
the  east  end  of  the  building,  directly  in 
the  rear  of  the  composing  room.  It  is 
261/2  by  38  feet. 
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advertisers  will  invest  $570,226,123 
IN  U.  S.  DAILIES  THIS  YEAR 

linftg*  Canadian  Papers  for  First  Half  of 

1923  Totals  1,711,730,146  Lines — Over  Ten  Billion 
Forecast  for  All  Dailies  for  Year 

Br  ARTHUR  T.  ROBB,  JR. 
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AMERICAN  advertisers,  if  they  con- 
A  tinue  to  buy  space  for  the  rest  of 
jj.  year  as  they  bought  it  during  the 
S  six  months  will  invest  in  the  sales- 
rMtine  potentialities  of  the  American 
^  and  Sunday  newspapers  the  sum 
of  $570  226.123  in  1923. 

That  is  the  boiled  essence  of  deductions 
on  the  tabulations  of  advertising  car- 
by  633  American  and  Canadian 
dailies  during  the  first  six  months  of 
1923  as  listed  on  the  pages  which  follow. 
List  year,  it  was  estimated  that  the 
•otai  volume  of  advertising  in  the 
tmerican  daily  and  Sunday  press  was 
S509.309.865. 

This  year  s  estimate  is  11.9  per  cent 
above  that  for  last  year  and  may  possibly 
t«  too  high.  It  checks,  however,  with 
the  known  factor  of  the  lineage  of  124 
ttewspapers  in  28  principal  cities,  whose 
iicrease  in  volume  for  the  first  six 
months  of  1923  over  the  same  period  in 
1922  was  over  11  per.  cent.  It  may  be 
tcked  also  with  the  estimates  of  men 
-  close  touch  with  what  national  adver- 
are  doing  and  planning  to_  do. 
Their  estimate  of  national  advertising 
i  rev  to  be  spent  in  newspapers  during 
year  is  $^.000,000.  possibly  less. 

That  sum  is  about  30  per  cent  of  the 
:4nated  total  of  all  advertising.  It  is 
•.OTitted  by  estimators  of  national  ex- 
.liture  that  their  basis  is  not  certain 
that  their  total  is  probably  too  high, 
Tddi  is  also  indicated  by  the  fact  that 
-inal  advertising  will  not  run  more 
Ta  20  per  cent  of  the  money  received 
S  the  newspapers  listed. 

To  turn  for  a  moment  from  specula- 
'  to  facts,  the  table  presents  the 
T.rdsiri^'  accomplishments  of  633  news- 
irers.  Mniiiin!.;,  and  morning  and  Sun- 
y  papers  listed  total  138  published  in 
-United  States  and  11  in  Canada. 
Evening,  and  evening  and  Sunday 
yr.  include  303  issued  in  the  United 
',e>  and  22  in  Canada.  Sunday  issues 
1  170. 

N'o  seprate  tabulation  is  made  of 
Tav  lineage  or  of  the  papers  which 
'I.d  it.  because  many  newspapers  do 
keep  their  Sunday  lineage  segregated 
their  daily  volume  in  the  records 
T  which  the  tabulation  was  drawn. 
Cities  where  these  listed  newspapers 
published  number  264  in  the  United 
T  with  a  total  popuhation  of 
■'".533.  according  to  1920  figures,  and 
Canadian  towns  with  a  total  popula- 
of  2.456,454,  by  the  1921  Dominion 

[Population  of  the  American  cities  is 
■  per  cent  of  that  given  for  the  Con- 
.?.a!  United  States,  while  that  of  the 
cities  is  28  per  cent  of  the 
^  ".r.ion  population. 

[The  totaj  agate  line  rate  of  the  Ameri- 
TOming  and  Sunday  papers  is 
‘fij.  and  their  average  rate  is  16.5 
5  per  agate  line.  Canadian  morning 
Sunday  papers  have  a  total  agate 
rate  of  cents,  and  an  average 
■  of  7.5  cents. 

^rening  papers  of  the  United  States 
F^l®ve  a  total  rate  per  agate  line 
IJ26.191,  and  an  average  rate  of  9.4 
Canadian  evening  papers  have  a 
agate  line  rate  of  $1,408,  and  an 
■ge  rate  of  6.4  cents. 

'  gr^nd  total  of  all  lineage  listed 
W  1730,146  agate  lines.  Evening 
listed  had  a  total  of  1,089,950,351 
lines  and  morning  papers  had  a 
j  "1.621,779,795  lines 

newspapers  of  the  United 
carried  592,609,490  agate  lines. 
?  ?l*spapers  of  the  United  States 
^.<1  .1,019,678,045  agate  lines.  The 
daily  and  Sunday  total  for  the 
•  P*pers  listed  was  1,612,2^,445 
■bnes. 

dailies  carried  a  total  of 
'1  agate  lines  in  this  listing, 
papers'  had  W,170,30S  lines. 


Evening  papers  published  70,272,336  agate 
lines. 

Of  the  total  for  both  American  and 
Canadian  papers,  local  advertising  ac¬ 
counted  for  1.037,221.396  agate  lines,  or 
61  per  cent.  National  advertising  totaled 
305,793,945  agate  lines,  or  about  18  per 
cent,  while  classified,  with  258,^3,970, 
ran  slightly  aboye_  15  per  cent  of  the 
total.  The  remaining  6  per  cent  is  ex¬ 
plained  by  the  fact  that  about  a  dozen 
large  newspapers  failed  to  analyze  their 
totals,  and  also  because  a  number  in- 
iTuded_  in  their  totals  readers,  legal 
advertising  and  other  classes  which  they 
segregate  from  the  main  headings. 

Morning  papers  carried  120,552,789 
lines  of  national  advertising,  or  about  20 
per  cent  of  thtir  total  business.  This 
proportion  is  larger  in  Canada  than  in 
the  United  States.  Local  advertising  in 
morning  papers  totaled  355,002,751  lines, 
"•r  60  per  cent.  Classified  advertising  in 
the  morning  issues  totaled  110,710,2^ 
lines,  or  18  per  cent. 

Evening  papers  carried  185,330,156 
agate  lines  of  national  copy,  or  15  per 
cent.  Local  advertising  in  the  evening 
papers  totaled  681,218,645  lines,  or  ^ 
per  cent.  Classified  advertising  ran 
148,113.708  lines,  or  12  per  cent. 

With  this  basic  total  of  1.711,730.146 


lines  for  all  Canada  and  United  States 
yMpers  listed,  the  next  interest  probably 
lies  in  the  Classifications  and  the  leaders 
thereunder. 

The  largest  total  lineage  in  the  list  is 
shown  by  the  Baltimore  Sun  and 
Evening  Sun,  with  16,121.646  agate  lines. 

That  total  is  reached,  however,  by 
combining  morning,  evening  and  Sunday 
totals,  and  the  highest  total  on  the  list 
made  by  a  paper  with  only  one  daily  and 
Sunday  issue  is  that  of  the  Los  Angeles 
Times,  with  14,573,860  lines. 

The  highest  total  for  a  six-day  issue 
is  reached  by  the  Detroit  News,  with 
10,743,740  agate  lines.  The  daily  and 
Sunday  total  of  the  News  places  it  third 
on  the  list,  with  14,551,914  agate  lines. 

The  highest  total  for  six  days  of  a 
morning  paper  (Sunday  issues  excluded) 
is  that  of  the  (Thicago  Tribune,  8,956,797 
lines. 

The  highest  total  for  Sunday  lineage 
exclusively  is  that  of  the  Los  Angeles 
Times-^.034, 882  agate  lines. 

Leading  in  national  advertising  among 
all  papers  listed  is  the  New  York  Times, 
with  a  daily  and  Sunday  total  of 
2,995.254  lines. 

Evening  papers  are  led  in  national 
advertising  by  the  Detroit  News,  with 
a  daily  and  Sunday  total  of  2,^1,160 
lines. 

The  highest  six-day  total  for  a  morn¬ 
ing  paper  in  national  advertising  is  that 
of  the  (Thicago  Tribune — 1,862,307  lines, 
Sunday  papers  excluded. 

The  highest  six-day  total_  for  evening 
)>apers  in  national  advertising  is  the 
Philadelphia  Bulletin’s  mark  of  2,228,982 
lines. 

Honors  for  the  largest  local  advertising 
total  go  to  the  Detroit  News,  daily  and 
Sunday,  with  8,992,130  agate  lines. 


REACHING  THE  NORTH  AMERICAN  PUBUC 


'U'  ICH-LICHTS  of  the  following  lineage  tabulation  and  accompanying 
explanation  are  brought  out  in  these  summarized  statements: 

Number  of  Morning  Papers  Listed — 138. 

Number  of  Evening  Papers  Listed — 303. 

Number  of  Sunday  Papers  Listed — 170. 

Total  Lineage  of  Morning  Papers — 621,779,795  Agate  Lines. 

Total  Lineage  of  Evening  Papers — 1,089,950,351  Agate  Lines. 

Total  Lineage,  Daily  and  Sunday — 1,711,730,146  Agate  Lines. 

Number  of  U.  S.  Morning  Papers  Listed — 127. 

Number  of  U.  S.  Evening  Papers  Listed — 281. 

Total  U.  S.  Daily  and  Sunday  Papers — 408. 

Number  Canadian  Morning  Papers  Listed — 11. 

Number  Canadian  Evening  Papers  Listed — 22. 

Total  Lineage  U.  S.  Morning  Papers  Listed — 592.609,490  Agate  Lines. 

Total  Lineage  U.  S.  Evening  Papers  Listed — 1,019,678,045  Agate  Lines. 
Grand  Total  Lineage  U.  S.  Daily  and  Sunday  Papers  Listed — 1,711,730,146 
Agate  Lines. 

Total  Lineage  Canadian  Morning  Papers  Listed — 29.170.305  Agate  Lines. 
Total  Lineage  Canadian  Evening  Papers  Listed — 70.272.336  Agate  Lines. 
Grand  Total  Lineage  Canadian  Papers  Listed — 99,312,641  Agate  Lines. 


Total  All  National  Advertising  Listed — 305.793,945  .Agate  Lines. 
Total  All  Local  Advertising  Listed — 1,037,221,396  Agate  Lines. 
Total  All  Classified  Advertising  Listed — 258,823,970  Agate  Lines. 


Total  National  Advertising  Morning  Papers — 120,552,789  Agate  Lines. 
Total  National  Advertising  Evening  Papers — 185.338,156  Agate  Lines. 
Total  Local  Advertising  Morning  Papers — 355,002,751  Agate  Lines. 

Total  Local  Advertising  Evening  Papers — 681318,645  Agate  Lines. 

Total  Classified  Advertising  Morning  Papers — 110,710362  Agate  Lines. 
Total  Classified  Advertising  Evening  Papers — 148,113,706  Agate  Lines. 


Total  Estimated  Value  Advertising  in  U.  S.  Morning  Papers  Listed — 
197,780365.85. 

Total  Estimated  Value  Advertising  in  U.  S.  Evening  Papers  Listed — 
$95,550,461.38. 

Total  Elstimated  Value  Advertising  U.  S.  Daily  and  Sunday  Papers  Listed — 
$193,331,02733. 


Total  Estimated  Value  Advertising  Canadian  Morning  Papers  Listed — 
$2,187,77238. 

Total  Estimated  Value  Advertising  Canadian  Evening  Papers  Listed — 
$4,497,429.50. 

Total  Estimated  Value  Advertising  All  (Canadian  Daily  and  Sunday  Papers 
Listed— $6,68530238. 

Grand  Total  Estimated  Value  AD  Advertising  Listed — $200,016329.73. 


Moming  paper  laurels  for  the  local 
advertising  peak  are  with  the  L^s 
Angeles  Times,  daily  and  Sunday,  with 
7,819,518  agate  lines. 

The  largest  six-day  total  for  morning 
papers,  Sunday  excluded,  in  local  adver¬ 
tising  is  shown  to  be  that  of  the  New 
York  Times.  4,257,292  lines. 

The  Ijighest  six-day  total  for  evening 
papers,  Sunday  excluded,  in  local  dis¬ 
play  advertising  is  that  of  the  Detroit 
News,  7,121,240  lines. 

The  highest  Sunday  local  advertising 
total  is  awarded  to  the  Los  Angeles 
Times,  3.792,852  lines. 

The  highest  Sunday  national  advertis¬ 
ing  total  is  that  of  the  New  York  Times, 
1,5)2,942  lines. 

Classified  leadership  over  all  listed 
papers  goes  to  the  Los  Angeles  Times, 
with  4,918,186  lines  daily  and  Sunday 
combined. 

Evening  paper  sup'remacy  in  the  classi¬ 
fied  field  is  in  the  hands  for  the  first  half 
cf  1923  of  the  Detroit  News,  with 
3,227,624  lines. 

The  highest  six-day  classified  total 
rolled  up  by  a  morning  paper  was 
credited  to  the  Los  Angeles  Times,  with 
3,357,368  agate  lines. 

The  highest  six-day  classified  advertis¬ 
ing  total  marked  in  the  evening  field  was 
made  by  the  (Thicago  Daily  News,  with 
2,739,898  agate  lines. 

The  highest  Sunday  classified  advertis¬ 
ing  record  goes  to  the  Chicago  Tribune, 
with  1,601,5140  agate  lines. 

There  is  sufficient  material  in  the  last 
dozen  or  so  paragraphs  to  keep  the  com¬ 
petitive  statisticians  of  all  the  mentioned 
newspapers  and  the  host  whose  records 
just  missed  mention  occupied  until  next 
February. 

The  Canadian  leader  in  the  listing  is 
the  Vancouver  Evening  Province,  with 
5,979,424  lines. 

Canadian  morning  papers  are  topped  by 
the  Montreal  Gazette,  with  5^1,190 
lines. 

Turning  from  the  specific  to  the  specu¬ 
lative,  it  may  be  interesting  to  relate 
how  the  total  advertising  expenditure  in 
all  dailies  of  the  United  States  and 
Canada,  mentioned  at  the  beginning  of 
this  article,  was  arrived  at.  '  The  total 
lineage  for  the  633  papers  listed  was  a 
known  factor.  Rate  cards  of  practically 
every  newspaper  in  the  United  States 
are  on  file  in  Editor  &  Publisher  office, 
their  data  in  the  majority  of  cases  being 
in  effect  on  June  30,  when  the  period 
under  discussion  closed.  Analysis  of  a 
number  of  the.se  cards,  for  metropolitan 
as  well  as  smaller  cities,  indicated  that  , 
the  minimum  foreign  advertising  contract 
rate  is  approximately  the  average  rate 
of  the  cards. 

Population  of  the  cities  of  publication 
is,  as  stated  above,  32  per  cent  of  the 
I'nited  States  total  and  28  per  cent  of 
the  Canadian  total.  It  has  never  been 
conclusively  demon.strated  that  there  is  a 
direct  ratio  between  line.Tce  and  popula¬ 
tion,  but  the  fact  that  there  is  one  was 
assumed  as  a  hypothesis  by  Editor  & 
Pt'BLtsiiER  in  its  tabulation  of  lineage 
last  year. 

Last  year’s  estimate  for  the  total  in- 
vestmCTt  in  all  kinds  of  newspaper 
advertising  was  $509,309,865.  It  was 
based  on  totals  for  347  newspapers, 
Dublisbed  in  78  cities,  a  far  less  con¬ 
clusive  base  than  is  available  now,  but 
nevertheless  apparently  sufficient.  The 
population  total  last  year  was  about 
25,000.000. 

This  time,  it  was  assumed  that  the 
1.612,287,445  agate  lines  which  were 
published  to  reach  32  per  cent  of  the 
population  was  32  per  cent  of  the  total 
lineage  appearing  in  U.  S.  dailies.  ()n  that 
basis  the  total  lineage  for  the  year  would 
be  10.559,743,030  agate  lines.  This  was 
reached  by  doubling  the  result  of  the 
percentage  calculation,  first  a»Ming  10 
per  cent  to  cover  the  normal  expected 
margin  of  the  fall  advertising  peak. 

This  figure,  multiplied  by  the  average 
rate  calculated  from  the  ^ta  given  on 
pages  20  and  21  of  Editor  ft  Publisher 
of  June  30.  1923 — a  rate  of  5.4  cents 
per  agate  line,  gave  the  product  of 
$570326,123  stated  previously. 

The  same  rule  applied  to  Cainada  would 
give  all  the  Dominion  papers  a  total 
volume  of  354,795,146  agate  lines  for 
half  year  and  an  income  for  the  year  of 
$34,997380.  ’ 
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The  Story 
Lineage  Tells: 

When  shrewd  buyers  of  space  buy  more  space  in 
one  newspaper  year  after  year  than  in  another  it  is 
probably  the  soundest  proof  of  the  value  of  that 
space.  A  product  with  a  million  buyers  has  a  sales 
advantage  over  one  with  a  hundred.  Its  merit  is 
proved  by  the  number  of  buyers.  So  it  is  with  space 
in  The  News.  Year  after  year  The  News  has 
carried  by  far  the  largest  lineage  in  Indianapolis  and 
Indiana.  If  it  had  not  delivered  far  greater  results 
per  dollar  expended  it  never  could  have  maintained 
its  impressive  lead.  The  figures  below,  covering  the 
period  from  January  1  to  June  30,  1923,  are  taken 
from  an  audit  by  the  Publishers’  Service  Company : 

TOTAL 

The  Newi  (6  iuues  a 


week) 

.9,040,887 

line* 

2nd  paper 
week)  . . 

(7 

issues 

a 

.6.439,950 

line* 

3rd  paper 
week)  .  . 

(•ix 

issues 

a 

.  .2,248.809 

line. 

News  (6  issues) 
(13  issues)  . . 

over  all 

.  352,128 

line* 

DEPARTMENT 

STORE 

The  News 
week)  . . 

(6 

issues 

a 

.2,258,628 

line* 

2nd  paper 
week) 

(7 

issues 

a 

.  770,062 

line* 

3rd  paper 
week)  .  . 

(6 

issues 

a 

.  481,972 

line* 

CLASSIHED 

The  News 
week) 

(6 

issues 

a 

.,1,856,421 

line* 

2nd  paper 
week)  . , , 

(7 

issues 

a 

.1,659,768 

line* 

3rd  paper 
week)  . . . 

(6 

issues 

a 

.  418,518 

line* 

TOTAL  LOCAL  DISPLAY 

The  News 
week)  . . 

(6 

issues 

a 

..5,515,944 

line* 

2nd  paper 
week)  .  . 

(7 

issues 

a 

..3,362,664 

line* 

3rd  paper 
week)  . . 

(6 

issues 

a 

..1,449,135 

line* 

TOTAL  FOREIGN 

The  News 
week) 

(•ix 

issues 

a 

..1,668,522 

line* 

2nd  paper  ( 
week)  .  . 

•even  issues 

a 

..1,375,308 

line* 

3rd  paper 
week) 

(6 

issues 

a 

..  381,156 

line* 

These  are  the  figures,  written  in  dollars  and  cents 
by  advertisers  who  demand  the  last  dollar  of  return 
for  every  advertising  dollar.  Lineage  records  such 
as  these  are  made  only  by  delivering  the  greatest 
return  in  sales  on  an  advertising  investment.  This 
The  News  has  always  done. 

The  Indianapolis  News 

Frank  T.  Carroll,  Advertising  Manager 

N«w  York  Office  "  Chicago  Offico 

DAN  A.  CARROLL  J.  E.  LUTZ 

110  E.  42d  Street  The  Tower  Bldg. 


ADVERTISING  LINEAGE — ^Total,  National,  Local,  and 

of  633  U.  S.  and  Canadian  Daily  and  Sunday  Newspapers 
for  Period  January  1-June  30,  1923 


Display 

Total 

National 

Local 

Baltimore  .... 

.  .Sun  . 

. .  (m) 

4,362,312 

1,123,896 

717,014 

Evening  Sun..(e) 

8,095,585 

1,110,670 

4.669,963 

Total  daily  (me) 

12,457,897 

2,234,566 

5.386,977 

Sunday  Sun 

...(s) 

3,663,749 

315,457 

2,509.620 

Total  . . . . 

(mes) 

16,121,646 

2,550,023 

7,8%,597 

Los  Angeles  .. 

.Times  . 

..(m) 

8,538,978 

1,154,944 

4.026,666 

3357!m 

Sunday  ed. 

...(s) 

6,034,882 

681,212 

3,792,852 

Total  . . . . 

.(ms) 

14,573,860 

1,836,156 

7,819,518 

4,91^1g( 

Detroit  . 

.News  . . 

...(e) 

10,743,740- 

1,508,850 

7,121,240 

Sunday  News.(s) 

3,807,174 

772,310 

1,870,890 

Total  .... 

..(es) 

14,551,914 

2,281,160 

8,992,130 

Chicago  . 

..Tribune  ... 

..(m) 

8,956,797 

1,862,307 

4,136,202 

Sunday  ed  , 

...(s) 

5,573,916 

761,610 

3,210,366 

1,601M 

Total  . . . . 

.(ms) 

14,530,713 

2,623,917 

7,346,568 

4,56028 

Philadelphia  . . . 

.  Public 

Ledger  . . 

.(ms) 

7,629,893 

2,011,776 

3,494,342 

1763273 

Evening  ed. 

...(e) 

6,840,235 

1,651,292 

3,738,007 

1.450^ 

Total  . . . . 

(mes) 

14,470,128 

3,663,068 

7,232,349 

3214211 

New  York  . . . . 

.World  _ 

..(m) 

5,399,028 

734,742 

1,494,340 

3,161IW 

Evening  World. . . 

(e)  .... 

4,511,140 

847,778 

3,649,102 

1428 

Sunday  World  (s) 

3,856,442 

629,900 

2,151.176 

l,0842i!i 

Total  , . . . 

.  (ms) 

9,255,570 

1,364,642 

3,645,516 

4245, « 

Total  .... 

(mes) 

13,766,710 

2,212,420 

7,294,618 

4259^72 

Kansas  City  . . . 

.  Star  . 

.  .(m) 

4,802,484 

1,022,677 

2,277,774 

1,502J)S 

Evening  . . , 

...(e) 

6,184,916 

1,040,563 

3,268,780 

l,5X2Si 

Total  Daily  (me) 

10,986,400 

2,062,240 

5,546,554 

3,0322C 

Sunday  ... 

..(s) 

2,724,396 

310.207 

.  1,688,596 

73828 

New  York . 

.  .Times  . 

.(m) 

7,687,812 

1,642,312 

4,257,292 

128820 

Sunday  ed 

..(s) 

4,894,214 

1,342,942 

2,416,460 

1.134212 

Total  . . . . 

(ms) 

12,582,026 

2,995,254 

6,673,752 

2,913, M 

Pittsburgh  . . . . 

, .  Press  . 

..(e) 

8,755,754 

1,178,758 

5,650,386 

1.926.6S 

Sunday  ed 

..(s) 

3,601,290 

467,124 

1,923,712 

1,210.45=^ 

Total  ... 

.(es) 

12,357,044 

1,645,882 

7,574,088 

3.137«( 

Washington  ... 

, .  Star  . 

..(e) 

8,941,314 

1,094,394 

5,860,479 

1,986.4« 

Sunday  ed  . 

..(s) 

2,801,947 

248,739 

2,055,518 

497^8 

Total  . . . 

.  (^ 

11,743,261 

1,343,133 

7,915,997 

2,484,11 

Los  Angeles  . . . 

.Examiner  .. 

(ms) 

11,669,042 

Pittsburgh  . 

,  .Gazette-Times  . . . 

(m)  .... 

3,252,284 

890,652 

1,591,394 

526211 

Sunday  ed 

...(s) 

2,074,548 

428,666 

1,208,564 

437211 

Total  . . . . 

.  (ms) 

5,326,832 

1,319,318 

2,799,958 

96328 

(Chronicle  - 

Tele- 

graph.. 

...(e) 

6,177,052 

1,256,304 

4,377,044 

449,41 

Total  Daily 

(me) 

9,429,336 

2,146.956 

5,968,438 

9752)1 

Total  . . . . 

(mes) 

11,503,884 

2,575,622 

7,177,002 

1.41221 

St.  Louis  . 

. .  Post-Dispatch  (  e  ) 

7,083,440 

1,183,840 

4,750,480 

1,14943 

Sunday  ed 

...(s) 

4,061,960 

623,280 

2,226,840 

121IN 

Total  .... 

..(es) 

11,145,400 

1,807,120 

6,977,320 

2,36098 

Boston  . 

..Herald  .... 

..(ra) 

4,340,161 

1,817,942 

1,995,497 

52622 

Sunday  ed 

...(s) 

1,794,424 

510.837 

724.892 

5584K 

Total  .... 

.(ms) 

6,134,585 

2,328.779 

2,720,389 

1,08S,«I 

Traveler  . . . 

...(e) 

5,006,857 

1,739,519 

2,286,468 

4352)1 

Total  Daily(me) 

9,347,018 

3,557,461 

4,281,965 

96245J 

Total  . . . . 

(mes) 

11,141,852 

4,068,298 

5,006,857 

1,521,1 

Baltimore  . .  • . . 

..American  .. 

.(ms) 

4,650,103 

1,003,982 

2,340,487 

1,30523 

News  . 

...(e) 

4,959.514 

821.336 

3.027,124 

1,1 11, W 

Sunday  ed  . 

...U) 

1,317,018 

98,789 

1,003,540 

214,« 

Total  . . . 

. . (es) 

6,276,532 

920,125 

4,030,664 

U2524I 

Total  . . . . 

(mes) 

10,926,635 

1,924,107 

6,371,151 

2,63122 

Chicago  . 

..Daily  News 

..(e) 

10,523,187 

1,328,149 

6,455,140 

2,739^ 

Philadelphia  . . 

..Bulletin  ... 

..(e) 

10,187,874 

2,228,982 

5,643,169 

2,310;i 

Providence  ... 

.  .Journal  . . . . 

.(m) 

2,774,405 

428.565 

1,136.814 

1.209.(0 

Sunday  ed  . 

..(s) 

1,892,156 

367,463 

1,223,580 

301,14 

Total  .... 

(ms) 

4,666,561 

796,028 

2,360,394 

1.501.1J 

Bulletin  . . . 

..(e) 

6,312,531 

1,024,887 

4,081,780 

1,205,88 

Total  daily  (me) 

9,086,936 

1,453,452 

5,229,594 

2.414, 8» 

Total  . . . . 

(mes) 

10,979,092 

1,820,915 

6,452,174 

2,716.0Ci 

...(e) 

10,707,260 

Louisville  . , . . . 

. .  Courier- 

Journal  . . 

..(m) 

2,642,783 

936,600 

904,811 

801.34 

Sunday  . . 

...(s) 

2,628,313 

373,744 

1,925,741 

328.S3 

Total  . . . . 

.(ms) 

5,271,096 

1,310,344 

2,830,552 

1,13023 

Times . 

...(e) 

4,860,493 

891,874 

3,156,299 

8122! 

Total  . . . . 

(mes) 

10,131,589 

2,202,218 

5,986,851 

1,9425! 

Philadelphia  .. 

. .  Inquirer  . . . 

.(me) 

9,989,700 

Geveland  .... 

. .  Plain  Dealer 

■  .(m) 

6,193,530 

1,304,240 

2,901,570 

Sunday  ed..(s) 

3,523,800 

869,176 

1,717,772 

9360 

Total  . . . . 

.  (ms) 

9,727,330 

2,173,416 

4,619,342 

2,9242)1 

Dayton  . 

.  .Herald  _ 

...(e) 

4,864,076 

550,578 

3,555,062 

7300H 

Journal  . . . . 

..(m) 

2,377,382 

359,814 

1,370,432 

570.44* 

Sunday  ed 

1  . .(s) 

2,025,884 

97,964 

1,533.832 

375,06' 

Total  .... 

..(ms) 

4,403,266 

455,778 

2,924.264 

945204 

Total  .... 

.  (mes) 

9,267,342 

1,016,356 

6,479,326 

1,6752* 

Milwaukee  . . . 

..Journal  .... 

..(es) 

9,156,254 

1,711,774 

5,481,139 

17632* 

San  Francisco 

.  .Examiner  . , 

, .  (ms) 

9,108,175 

1,859,929 

4,065,011 

3,183,12' 

Indiapapolis  . . 

..News  . 

...(e) 

9,040,887 

1,668,522 

5,515,944 

1,8564! 

Newark  ....» 

..News  . 

...(e) 

8,791,044 

1,884,789 

4,565,193 

2,341,(fi 

Des  Moines  .. 

..Register  ... 

. .  (ms) 

3,983,672 

1,325,086 

1,523,326 

1.1^ 

Tribune  ... 

...(ej 

4,710,258 

997,066 

2,949,870 

763,3 

Total  ... 

.  (mes) 

8,693,930 

2,322,152 

4,473,196 

Brooklyn . 

..Eagle  . 

...(e) 

5,547,930 

1,045,142 

2,266,020 

Sunday  ed  . 

...(s) 

2,741,100 

537,898 

1,517,596 

Toul  ... 

..(es) 

8,289,030 

1,583,040 

3,783,616 

i 
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IN  this  great  market  of  a  half  million  people,  one 
newspaper.  The  Milwaukee  Journal,  has  again  proven 
its  supreme  worth  as  an  advertising  medium  by  a 
remarkable  gain  of  nearly  a  million  lines  of  advertising 
in  the  first  six  months  of  1923,  and  by  printing  as  usual, 
more  advertising  than  the  other  two  papers  combined 


Month  after  month,  year  in  and  year  out,  this  achieve¬ 
ment  is  repeated.  The  fact  that  The  Journal  is  the  chosen 
medium  for  the  bulk  of  the  local  national  and  classified 
advertising  in  Milwaukee  is  proof  positive  that  it  brings 
the  required  results  at  the  lowest  cost. 


A  New  Journal  Record  for  a 
6  Month  Period — 

9,156^54 

lines  of  paid  advertising  were  printed  in 
The  Milwaukee  Journal  during  the  first 
6  months  of  1923. 

1,733^07 

lines  of  paid  advertising  appeared  in 
The  Journal  During  the  First  6 
Months  of  1923 — 23%  more  than  was 
printed  by  both  the  other  papers 
combined — 

944,057 

lines  of  paid  advertising  appeared  in 
The  Journal  During  the  First  6 
Months  of  1923 — a  gain  of  11.5%  over 
The  Journal's  own  lineage  record  for 
the  First  6  Months  of  1922. 


Leading  the  Field  in  Every  Division! 

The  First  Six  Months  Record — 1923 


JOURNAL 


2ND  PAPER 


3RD  PAPER 


f  ocal  5,481,819  lines  2,628,519  lines  2,118,997  lines 

r\’  I  The  Milwaukee  Journal  printed  734,303  lines  or  17%  more  paid 

P  local  display  advertising  than  was  carried  by  the  other  two 

papers  combined! 

National  1,711,094  lines  898.632  lines  887,117  lines 

I  In  National  Display  The  Milwaukee  Journal  exceeded  its  own 
Utsplay  record  for  the  first  six  months  of  1922  by  128,901  lines  1 

Classified  1,963,341  lines  398,091  lines  491,691  lines 

The  Milwaukee  Journal  printed  almost  two  and  one-half  times 
as  much  paid  Qassified  advertising  as  the  other  two  papers 
combined! 

Total  9,156,254  lines  3,925,242  lines  3,497,805  lines 

The  Milwaukee  Journal  printed  nearly  a  million  and  three-quarter 
more  lines  of  paid  advertising  than  was  carried  by  the  other  two 
papers  combined! 


_ rtfffl  Cl0CLifl  Milwaukee  Journal  printed  323,401  lines 

,  -  A  rnore  than  the  other  two  papers  combined  or 

in  July  103.3%  much  advertising  as  both  these  papers! 


Editor  &  Publisher  for  August  25,  1  923 


‘‘Yes,  There  Is  NO 
Substitute  for 
Circulation!” 

The  San  Francisco  Examiner 
during  the  first  six  months  of 
1 923  printed  9, 1 08,07 5  lines 
of  paid  advertising,  represent¬ 
ing  a  gain  of  748,451  lines 
over  the  same  period  of  1 922. 

This  is  but  the  natural  reward 
of  circulation  leadership.  The 
Examiner’s  circulation  is  more 
than  two  to  one  greater  on 
week  days — and  almost  three 
to  one  greater  on  Sundays 
than  its  closest  competitor. 

Which  is  a  mighty  good  reason 
why  The  Examiner  during  the 
half  year  period  of  1923 
carried  2,975,923  lines  of 
paid  advertising  in  excess  of 
the  second  paper. 


JjjV  San  Francisco 

Jlaxattmietr 

Cihere  is  No  Substitute 
Jbr  Circulation  J 


Eastern  Representative  Western  Representative  I.os  Angeles  Representative 
W.  W.  CTIF.W  *■  W.  H.  WII^N  - 

1819  Broadway.  New  York  Hearst  Bldg.,  Chicago  ^^*AngeIes 


ADVERTISING  LINEAGE — Total,  National,  Local,  and  Claslifi^ 
of  633  U.  S.  and  Canadian  Daily  and  Sunday  Newspapers 
for  Period  January  1-June  30,  1923 


Display 

- - 

Total 

National 

Local  ChidL 

Oakland  . 

.Tribune  _ 

.(es) 

8,114,064 

819,560 

3,823,648 

Worcester  .... 

Telegram- 

Gazette  . . 

(me) 

7,050,431 

1,930,614 

3,847,189 

ynn 

Sunday  ed  . . 

..(s) 

1,056,230 

181,212 

875,017 

Total  .... 

mes) 

8,106,661 

2,111,826 

4,722,206 

Dayton  . 

.News  . 

..(e) 

5,971,308 

1,007,706 

3.889,620 

Sunday  ed  . . 

..(s) 

1.998,948 

196.266 

1,394,512 

Total . 

.(es) 

7,970,256 

1,203,972 

5,284,132 

Los  Angeles  . . 

.  Express  _ 

..(e) 

7,944,132 

744,676 

5.979,526 

UK)] 

New  Orleans  . . 

.  Times- 

Picayune 

.  (m) 

5,242,206 

915,429 

3,004,864 

'iWjli 

Sunday  ed  . 

..(s) 

2,638.611 

359,475 

1,369,767 

'4I0JI 

Total  .... 

.(ms) 

7,880,817 

1,274,904 

4,374,631 

22311 

EXenver . 

.Post  . 

.(es) 

7,710,270 

1,559,430 

4,602,990 

San  Antonio  .. 

.Express  ... 

.(ms) 

5,407,171 

1,271,501 

2,790,970 

Umh 

News  . 

..(e) 

2.296.552 

515,157 

1,322,107 

43)  j| 

Total  .... 

(mes  I 

7,703,723 

1.786,658 

4,113,077 

1,803'<( 

Memphis  . 

.  Commercial 

Appeal  . . 

.(ms) 

7.534,674 

1,489,726 

4,701,270 

1243.5 

Minneapolis  . . 

.Tribune  ... 

.(me) 

5,239,925 

1,076,474 

2,950.704 

uia 

Sunday  ed  . 

..(s) 

2,254,127 

577,069 

1,093,870 

Total  . . . . 

(mes) 

7,494.052 

1,653.543 

4,044,574 

Canton . 

.  Repository 

...(e) 

7,485,126 

1,037,301 

4,769,498 

l.»2l 

5,626,320 

Sunday  ed  . 

...(s) 

i;854;986 

7,481,306 

Birmingham  . . 

..News  . 

. .  (es) 

7,436,128 

1,436,666 

5,244,974 

m 

Detroit  . 

..Free  Press. 

. .  (m) 

4.347,294 

1,311,016 

2,028,390 

l.OQil 

Sunday  ed  . 

...(s) 

3,069,220 

665,196 

1,700,762 

7033 

Total  . . . 

.  (ms) 

7,416,514 

1,976,212 

3,729,152 

1.71U 

W'aterbury  . . . 

.  American  . 

...(e) 

3,873,664 

686,100 

2,838,142 

34^,1 

Republican 

..(m) 

2,386,199 

635,939 

1,397,355 

353! 

Sunday  ed  . 

...(s) 

1,055,943 

153,309 

832,439 

7jJ 

Total  . . 

.  (nisi 

3,442,142 

789,248 

2,229,794 

4333 

Total  . . . 

(mes) 

7.315,806 

1,475,348 

5,067,936 

Til] 

Cleveland  .... 

. .  Press  . 

...(e) 

7.285,278 

987,196 

4,668,258 

i.w 

Buffalo  . 

. .  News  . 

...(e) 

7,288,565 

1,461,184 

3,990,905 

i"‘j 

Toledo  . 

..Blade  . 

...(e) 

7.185,594 

1,330,917 

4,729,385 

1.1233 

Portland  . 

. .  Oregonian 

..(m) 

4,632,852 

949,830 

2,044,098 

l,63t] 

Sunday  . 

...(si 

2.371,586 

364,644 

1,118,754 

» 

Total  . . . 

.(ms) 

7,004,438 

1,314,474 

3,162,852 

2,5:3 

Cincinnati  . . . . 

.  .Times-Star 

...(e) 

6,996,927 

1,299,704 

4,699,555 

!k:!| 

Rochester  . . . . 

. .  Democrat  & 

Chronicle 

.(ms) 

6,686,233 

981,978 

3,515,020 

3.3:j 

Long  Beach  .. 

. .  Telegram  . 

. . (es' 

6.845..348 

681,114 

4.305  532 

Grand  Rapids 

..Press  . 

...(e) 

6.845.258 

1,172,262 

4,738,454 

New  York  . . . 

.  .Journal  . . . . 

...(e) 

6,794,786 

1.232,174 

5,386,076 

::3 

6,743  027 

Geveland  . . . . 

..News  .... 

...(e) 

5,175.960 

925,199 

3,374.495 

News-I.eader  .(s) 

1,561.323 

336.594 

883.506 

C' 

Total  . . . 

..(es) 

6.737,283 

1.261.793 

4,358001 

:l 

Sacramento  . 

..Bee  . 

...(e) 

6,708,408 

790,370 

4,691,974 

12; 

San  Diego  . . 

..Union  _ 

. .  (ms) 

6,695.052 

982,996 

4.046,182 

l.fe' 

Tribune  . . 

...(e) 

5,316.920 

880,460 

3,722,642 

Cincinnati  . . . 

...  Enquirer  . . 

..(ms) 

6,682,800 

. 

Atlanta  . 

. .  Tournal  . . 

...(e) 

4.794,580 

983.654 

3.054.828 

Sunday  ed 

...(s) 

1,872.052 

389.214 

1,093..302 

>'■ 

Total  . . 

. . (es) 

6,666,632 

1,372,868 

4,148.130 

i.ijfj 

1  Houston  (Tex.) .Chronicle  . 

. . .  (es) 

6,651,736 

1,354.710 

3,856,566 

1,44!! 

St.  Louis  . . . 

.  .Globe- 

Democrat 

. .  (m) 

4,358,496 

1,366,884 

2,011,244 

975 

Sunday  ed 

....(s) 

2,268.330 

449,472 

1,037,565 

li. 

Total  . . . 

.  (mes) 

6,626,826 

1,816,386 

3,048.609 

1.'.'! 

Washington  . 

..Herald  ... 

...(m) 

1,539,006 

382,214 

8.33,616 

32 

Sunday  . . . 

....(s) 

1.368.150 

589,540 

650,958 

i: 

Total  . . 

..(ms) 

2,907,156 

971,754 

1.484,574 

4.4 

Times  .... 

..  ..(e) 

3.636,430 

717,122 

2,582.202 

337 

Total  . . 

.  (mes) 

6,543,586 

1,688,876 

4,066,776 

TKi 

Flint  . 

. .  Journal  . . 

....(e) 

6,487.488 

824,600 

4,917,794 

7451 

Seattle  . 

...Times _ 

....(e) 

4,489,730 

964,264 

2,505,692 

1.01? 

Sunday  ed 

....(s) 

1,950,634 

251,258 

966,406 

iX. 

Total  . . 

..(ms) 

6,440,364 

1.215,522 

3.472.098 

I./!- 

Indianapolis  . 

. .  Star . 

..  .(m) 

3.705.903 

818,808 

1,745,460 

1,14: 

Sunday  ed 

....(s) 

2.734.047 

556,500 

1,617,204 

Total  . . 

. .  (ms) 

6,439.950 

1.365,308 

3,362.664 

1,6.” 

.•\kron  . 

. . .  Beacon- 

Journal  . 

....(e) 

6.425,944 

920,794 

4.239,592 

!>■ 

Miami  . 

. . .  Herald  . . 

...(m) 

4,828,257 

643,153 

3,509,933 

S': 

Sunday  ed 

....(s) 

1.545,152 

184,443 

1.545.152 

\S 

Total  .. 

.  .(ms) 

6,373,409 

827.596 

4.703.076 

K 

Scranton  . . . . 

. . .  Republican 

...(e) 

6.369,538 

1,143,744 

4,774,427 

4:. 

Dallas  . 

...News  ... 

. . .  (m) 

3,741.362 

949.717 

1,801.345 

» 

* 

Sunday  ed 

....(s) 

2.579,433 

423.560 

1.579,889 

Total  . . 

..(ms) 

6.320,795 

1.373.277 

3,381.234 

1..^ 

6  262,690 

Wilkes-Barre 

.  .Times- 

Leader 

....(e) 

6,207,096 

738,234 

5,193,132 

Jj: 

Chicago  . 

. .  .Herald- 

Examiner  . .  (m) 

3,296,673 

784,689 

1.610.706 

91): 

Sunday  ed 

....(s) 

2,895,042 

6.191,715 

781,317 

1,576,006 

1,826,814 

3.437.520 

12* 
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advertising  lineage — Total,  National,  Local,  and  ClaMified 
of  633  U.  S.  and  Canadian  Daily  and  Sunday  Newapapen 
for  Period  January  l-June  30,  1923 


Total 

National 

Local 

Classified 

New  York  . . . . 

.American  .. 

.(m) 

2,539,958 

628,004 

1,302.590 

609,366 

Sunday  .... 

..(s) 

3,613,914 

828,656 

2,584,028 

201,228 

Total  . . . . 

(ms) 

6,153,872 

1,456,660 

3,886,618 

810,594 

Rowioke  . 

,  .Times  . 

.(m) 

1,815,534 

527,450 

1,157,800 

130,284 

Sunday  _ 

..(s) 

1.198.582 

76,230 

1.107.372 

14,980 

Total  . . . . 

(ms) 

3,014,116 

603,680 

2,265,172 

145,264 

World-News 

..(e) 

3,100,818 

559,804 

2,259,950 

281.064 

Omaha . 

Total  . . . . 
..World- 

(mes) 

6,114,934 

1,153,484 

4,525,222 

426,324 

Herald  . . 

.(me) 

4,314,394 

879.424 

2,571.520 

863.450 

Sunday  ed  . 

...(s) 

1,783,376 

224,098 

1,021.230 

538,048 

Albany . 

Total  ....  (mes) 

.  .Knickerbocker 

6,098,770 

1,103,522 

3,593,750 

1,401,498 

Press  ... 

.(ms) 

4,583,256 

707,826 

3,239,670 

635,760 

News  .... 

...(c) 

1,495,684 

56,546 

933,698 

505,620 

Total  ... 

,  (mes) 

6,078,940 

764,372 

4,172,368 

1,141,380 

Trenton . 

..Times  - 

...(e) 

4.746,872 

839,007 

3.196,964 

710,901 

Sunday  ed. 

...(s) 

1,316.108 

110,525 

1,015.370 

190,213 

Total  ... 

..(ms) 

6,062,980 

949,532 

4,212,334 

901,114 

San  Francisco 

..Chronicle  . 

..(ms) 

6,000,946 

1,012,788 

3,345,370 

1,642,788 

Vancouver 

(B.  C.) . 

,  ..Province  . 

...(e) 

5,979,424 

1,435,308 

3,256,832 

1,257284 

Hartford . 

..Times  .... 

...(e) 

5,975,930 

1,133,032 

4,393.928 

448,970 

New  York  . . . 

..Herald _ 

...(m) 

3,553.410 

727,646 

2.301,690 

524,074 

Sunday  . . . 

...(s) 

2,373,604 

585,998 

1,487,824 

299,782 

Total  ... 

. .  Poet . 

..(ms) 

5,927,014 

5,897,437 

1,313,644 

3,789,514 

823,856 

Fort  Worth  . . 

.  ..Star-Telegram,  (e) 

4,647,328 

1,333,948 

2,517,256 

796,124 

Sunday  . . . . 

....(s) 

1,247,131 

317,290 

913,453 

16,388 

San  Jose . 

Total  ... 

. .  Mercury- 

. . .  (es) 

5,894,459 

1,651,238 

3,430,689 

812,512 

Herald  .. 

. .  (ms) 

5,878,194 

780,150 

4,304,118 

793,926 

Reading . 

Portland  . 

..Eagle . . 

. .  Oregon 

....(e) 

5,842,770 

1,146,614 

3,640,122 

1,056,034 

Utica . 

Journal  .- 
.  ..Observer- 

. . .  (es) 

5,672,100 

802,800 

3,358,200 

1,511,100 

Dispatch 

....(e) 

4,687.462 

721.635 

3,622.365 

343,462 

Sunday  ed. 

....(s) 

918,904 

71,890 

792.484 

54.530 

Total  ... 

...(es) 

5,606,366 

793,525 

4,714.849 

397,992 

Richmond  .... 

.  ..News-Leader. .  (e) 

5,589,066 

1,048,068 

3,778,964 

762,034 

Kansas  City  . . 

..Journal  ... 

...(m) 

1,976.397 

396,220 

790,333 

789,844 

Sunday  . . 

....(s) 

1.199,410 

249,310 

727.684 

222,416 

Total  . . . 

..(ms) 

3,175,807 

645,530 

1,518,017 

1,012,250 

Post . 

....(e) 

2,409.140 

592,599 

1,026,697 

789,844 

Total  . . . 

.  (mes) 

5,584,947 

1,238.129 

2,544,714 

Montreal  - 

...La  Presse 

....(e) 

5,514,629 

4,261,119 

1,153,510 

Rochester  .... 

...Times-Union  ..(e) 

5,472,166 

924,518 

4,051,600 

496.048 

1  Hamilton  (Ont.)  Spectator  , 

. (e) 

5,460,449 

1,640,931 

3,065,717 

753,801 

i  Fresno . Republican  ..(ms) 

Chicago . American . (e) 

Hartford . Courant  . (m) 

Sunday  ed . (s) 


5,442,640 

5,418,495 

3,551,582 

1,859,547 


3,557,288 


623,431  2,448,138 

395,602  1,327256 


Total  .... 

.(ms) 

5,411,129 

1,019,033 

3,775,394 

New  York  . . . . 

..Sun  and  Globe,  (e) 

5,290,192 

506,386 

2,557,578 

St  Paul . 

..Pioneer 

Press  .. . . 

..(m) 

3,605,840 

1,148,924 

1,643,922 

Sunday  . . . . 

...(s) 

1,638,812 

351.372 

874,846 

Total  .... 

..(ms) 

5,244.652 

1,500.2% 

2,518,768 

Dispatch  . . 

....(e) 

5,177.340 

1,148.742 

3,227,812 

South  Bend  . . . 

.  ..Tribune  _ 

..  .(es) 

5238,753 

863,214 

3,542,562 

Tolsa . 

...World  _ 

..(ms) 

5,163,536 

951,258 

3,223,514 

Nctsmouth  (O.)Times . 

..(ms) 

1,654,814 

520,520 

1,036,378 

Times . 

...(e) 

3,481.218 

459.480 

2.853  038 

Total  . . . 

.  (mes) 

5,136,032 

980,000 

3.889,416 

Davenport  .... 

..Times . 

...(e) 

5,105,310 

737,450 

3,882.186 

Norfolk  . 

..Ledger- 

Dispatch 

...(e) 

5,053,440 

849,506 

3,568,586 

Buabeth . 

..Journal  _ 

....(e) 

5,052,656 

427,868 

3,695,944 

SahLake  City. ..Tribune  ... 

..(ms) 

5.040,980 

1,142,624 

2,734,928 

Columbus  .... 

...Citizen  _ 

....(e) 

5,033,084 

6%.598 

3,463,362 

Lansing . 

...State  Journal  _ 

5,020,407 

956,725 

3,350,179 

New  York  . . . 

...Tribune  ... 

.  ..(m) 

3216.854 

844,%2 

2,005,678 

Sunday  . . . 

....(s) 

1.779.284 

504210 

1,195,202 

Charlotte . 

T otal  . . . 

..(ms) 

4,996,138 

1,349,172 

3,200,880 

...Observer  .. 

...(m) 

3.537,385 

846,636 

2,581.278 

Sunday  . . . 

....(s) 

1.424.514 

236,964 

1.008.336 

Kalamazoo  . . . 

Total  . . . 

..(ms) 

4,%1,899 

1,083,600 

3,589,614 

...Gazette  ... 

...(es) 

4,955.580 

896,448 

3,652.418 

little  Rock  . . , 

. . .  Gazette _ 

.  .(ms) 

4,934.636 

1,322,244 

2.971220 

Ttfre  Haute  . 

...Tribune  ... 

....(e) 

3,616,780 

652.579 

2,665,985 

Sunday  ed. 

....(s) 

1295,473 

144,946 

1,056,685 

Total  . . . 

. . . (es) 

4,912.253 

797,525 

3,722,670 

...Press . 

...(m) 

4,892,118 

697,707 

4,194,411 

Sfohne . 

...Chronicle  . 

....(e) 

4,846,035 

675,225 

3,363,209 

Cincinnati  . . . . 

...Post  . 

....(e) 

4,812,794 

848,834 

2,847,138 

^^'®*ctady  . , 

— Gazette  ... 

...(m) 

4,787,461 

711,823 

3.421,964 

Wihnington 

(Del) 

News . 

1,349.237 

484,023 

602,793 

Journal  ... 

.  3.431.770 

765,931 

2233,715 

Total  ... 

. . .  (me) 

4,781,007 

1249,954 

2,836,508 

812,994 

412,594 

1,225.588 

800.786 

832.977 

988,764 

97,916 

168,700 

266,616 

485.674 

635,348 

928,844 

1,077,412 

873,124 

713.505 

170,958 

70,670 

241,628 

109,471 

179,214 

288,685 

406,714 

641,172 

298,216 

93,842 

392,058 

807,601 

1,116,822 

653.674 


ALBANY,  N.  ¥. 

— has  23,000  homes  within  its  city  limits. 
THE  TIMEJ5-UNION  sells  every  evening  in 
the  city  of  Albany  25,000  papers,  with  a 
total  circulation  well  over  35,000. 

THE  TIMES-UNION 

as  proved  by  DeLisser  Bros,  figures,  for  the 
first  6  months  of  1 923,  carried  50%  of  all 
the  daily  advertising,  55%  of  all  the  daily 
foreign  advertising  and  47  %  of  all  the  daily 
local  advertising  carried  by  the  three  Albany 
daily  papers. 

The  Proof 

Below  are  the  De  Lisser  Bros,  daily  display 
figures  for  the  first  six  months  of  1923: 

Local  Foreign 

The  Times-Union  . .  .3,140,525  lines  1,068,248  lines 

The  Journal . 1,769,788  lines  335,292  lines 

Knickerbocker-Press  .  1,767,590  lines  529,771  lines 

The  grand  total  of  all  advertising  carried  by 
Times-Union  was  4,920,818  lines. 

The  absolute  supremacy  of  The  Times- 
Union  indicates  that  Albany  is  a  one  paper 
town  and  that  The  Times-Union  is  the  paper. 
Albany  has  more  money  per  capita  in  its 
Savings  Banks  than  any  other  city  in  the 
United  States,  so  Albany  is  a  good  place  to 
advertise. 

Here  are  the  per  capita  deposits  of  the  Sav¬ 
ings  Banks  of  Albany  as  compared  with 
other  cities: 

Albany  .  $1,009.00 

Rochester  .  328.00 


Syracuse  .... 

. . .  293.00 

Minneapolis  .  .  . 

.  210.00 

Brooklyn  .  .  . 

. . .  290.00 

Cincinnati  . 

.  176.00 

Buffalo  . 

. . .  258.00 

Kansas  City .  . . . 

.  173.00 

Chicago . 

. . .  239.00 

St.  Louis . 

.  104.00 

Detroit . 

. . .  220.00 

New  York,  Bronx  and  Manhattan . 

.  495.00 

THE  TIMES-UNION 

MARTIN  H.  GLYNN.  Publisher 

FOREIGN  REPRESENTATIVES 

VERREE  &  CONKLIN,  Inc. 

NEW  YORK  DETROIT  CHICAGO  SAN  FRANCISCO 

Our  Promotion  Department  is  at  Your  Disposal 


36 


Editor  &  Publisher  for  August  25,  1923 


Member  Associated  Press  Member  A.  B.  C. 

We  QuOt^from 
Three  Letters 

“I  have  been  a  regular  subscriber  to  the  New  York  Daily  Times  for 
some  years,  and  1  also  receive  the  weekly  edition  of  the  Manchester 
(England)  Guardian  by  way  of  keeping  in  touch  with  conditions  in  Eng¬ 
land  and  on  the  Continent,  but  I  am  bound  to  say  that  the  information  I 
get  from  the  Monitor  is  superior  to  anything  I  get  from  other  sources." 

CLARENCE  E.  BEMENT,  Vice  Pres,  and  Gen.  Mgr. 

Novo  Engine  Company,  and 
President,  Michigan  Manufacturers  Association. 

“Of  the  hundreds  of  periodicals  that  reach  my  table,  the  one  considered 
by  me,  my  office  force,  and  my  callers,  as  being  superior  to  all  others,  is 
The  Christian  Science  Monitor,  it.  doubtless,  being  the  only  publication 
which  is  read  from  the  first  to  the  last  page.” 

FREDERICK  W.  CODING,  U.  S.  Consul-General, 
Guayaquil,  Ecuador. 

“For  many  years  I  have  greatly  appreciated  the  character  of  the  Moni¬ 
tor,  and  it  has  always  been  a  pleasure  to  keep  this  newspaper  on  the 
advertising  lists  of  the  several  companies  with  which  I  have  been  con¬ 
nected,  based  entirely  on  the  merit  of  the  Monitor  itself.” 

EARL  D.  BABST,  President, 
American  Sugar  Refining  Company. 

WHETHER  viewed  as  a  newspaper  or  as  an  advertising 
medium.  The  Christian  Science  Monitor  is  unique  in 
the  field  of  daily  journalism.  Omitting  from  its  columns 
accounts  of  crime,  scandal  and  sensation,  this  “International  Daily 
Newspaper”  prints  each  day  the  clean,  constructive  news  of  the 
World,  together  with  literary,  artistic  and  critical  articles  of  per¬ 
manent  yalue. 

The  Monitor  takes  the  full  service  of  the  Associated  Press, 
and  has  its  own  news  correspondents  in  the  principal  cities  of  the 
world.  Special  departments  are  devoted  to  finance,  sports,  music, 
art,  drama,  literature,  education,  young  folks,  and  the  household. 

Ever  since  it  was  established.  The  Christian  Science 
Monitor  has  stood  for  “Truth  in  Advertising” — not  mere¬ 
ly  as  a  high  ideal,  but  as  a  standard  of  practice. 

The  Advertising  Department  of  the  Monitor  has  seven  branch 
offices  in  the  United  States,  another  in  London,  and  more  than 
300  local  advertising  representatives  in  important  cities,  who  bring 
to  the  attention  of  retail  advertisers  the  national  advertisements 
appearing  in  this  newspaper. 

As  the  Monitor  carries  regul  irly  the  advertisements  of  some¬ 
thing  over  5,000  retail  establishments,  it  may  be  seen  that  this 
newspaper  offers  to  the  national  advertiser  a  national  circula¬ 
tion,  plus  a  unique  form  of  co- operation  and  service. 

Our  booklet  “Information  to  Advertisers,”  sent  on  request,  contains 
a  list  of  national  and  local  accounts  using  the  Monitor,  also  letters 
from  advertisers  telling  of  results  from  Monitor  advertising. 


The  Christian  Science  Monitor 

An  International  Daily  Newspaper 
Published  in  Boston  and  Read  Throughout  the  World 
Advertising  Offices  in 

Boston,  New  York,  London,  Chicago,  Cleveland,  Kansas  City, 
Los  Angeles,  San  Franosco,  Seattle 


ADVERTISING  UNEAGE— Totel,  National,  Local,  and  CUHi&«4 
of  633  U.  S.  and  Canadian  Daily  and  Sunday  Newspaper* 
for  Period  January  1-June  30,  1923 


Display 
National  L 


Evansville . 

.Courier  . 

(ms) 

4,768,423 

997,427 

3,357,090 

San  Francisco  .. 

..Call  &  Post. . 

..(e) 

4,699,034 

982,464 

3.073.854 

Knoxville . 

..Sentinel . 

.(es) 

4,697,161 

856,884 

3,159,401 

Seattle  . 

•  Post-Intelli¬ 
gencer  . . . . 

(ms) 

4,670,736 

1,327,536 

2,171,358  : 

Syracuse . . 

..Herald . 

..(e) 

3,230,500 

565,684 

2,664,823 

Sunday  ed. . . 

..(s) 

1,426,782 

263,158 

1,163,617 

Total . 

.(es) 

4,657,282 

828,842 

3,828,540 

Springfield  .... 

..State 

Journal  .. . 

(ms) 

4,630,164 

741,006 

3.411,422 

.\llentown  .... 

..Call  . 

(ms) 

4,541,712 

908,334 

2,997,540 

Memphis  . 

.  News- 

Scimitar  . . 

.  (es) 

4,527,418 

599,886 

3,533,250 

Santa  Barbara. 

..Press . 

(ms) 

4,498,000 

238,000 

3,750,000 

London  . 

.Free  Press.. 

..(e) 

4,497,015 

1,949,925 

1,991,850 

Tulsa  . 

.Tribune  .... 

•  (es) 

4,485,964 

617,008 

3,080,798 

Asheville . 

..Citizen  ..... 

.(ms) 

4,459,700 

553,196 

3292,002 

Miami  (Fla.) . . 

..News- 

Metropolis 

..(e) 

4,438,638 

412,974 

3,485,873 

Des  Moines  . . . . 

.Capital  . 

.(es) 

4,294,558 

698,242 

3,136,142 

Calgary  . 

..Herald  . 

..(e) 

4,427,777 

1,136,703 

2.406,735 

Nashville  . 

.  .Banner  . 

..(e) 

2,958,830 

708,288 

1,796,816 

Sunday  ed . . 

..(s) 

1,388,002 

237,132 

1,019,312 

Total  . 

•  (es) 

4,346,832 

945,420 

2,816,128 

Louisville  . . . . . 

..Herald  _ 

..(m) 

1,948,200 

446,100 

1.014,900 

Sunday  ed . . 

..(s) 

2,379,600 

207,579 

1,909,200 

Total  .... 

.(ms) 

4,327,800 

653,679 

2,924,100 

Atlantic  City  . 

..Press  . 

..(m) 

4,303,788 

616,811 

2,609,047 

Union  . 

..(e) 

3,664,778 

616,811 

2,001,174 

Battle  Creek  . . 

..Enquirer- 
News  .... 

..(e) 

3,602,396 

574,098 

2,379,524 

Sunday  ed. . . 

...(s) 

689,444 

72,702 

466,368 

Total  .... 

..(es) 

4,291,840 

646,800 

2,845,892 

Jackson  . 

.  .Citizen- 
Patriot  . . , 

...(e) 

3,169,619 

595,546 

2,161,437 

Sunday  ed.. 

...(s) 

1,099,182 

219,604 

748,622 

Total  .... 

. . (es) 

4,268,801 

815,150 

2,910.059 

Greensboro  . . . 

..News  . 

..(m) 

2,905,756 

552,986 

2,150,302 

Sunday  ed. 

...(s) 

1,332,016 

173,950 

1.072.596 

Total  . . . . 

.(ms) 

4,237,772 

726.936 

3,222.898 

Wichita  . 

..Eagle  . 

.(ms) 

4,204,558 

869274 

2,174,159 

Erie  . 

...Times  . 

...(e) 

4,186,606 

834,216 

2,781,009 

Yakima . 

...Herald  .... 

..  (m) 

1,370,460 

234,864 

1,033,606 

Sunday  .... 

...(s) 

615,412 

103.628 

445,886 

Total  . . . . 

.(ms) 

1,985,872 

338,592 

1.479,492 

Republic  . . . 

...(e) 

2,195,648 

381.752 

1,632.834 

Total  . . . . 

(mes) 

4,181,520 

720.344 

3,112.326 

Joliet  . 

.  ..Herald-News,  (es) 

4,151,110 

516,272 

3,139.196 

Shreveport  ... 

.  ..Times  . 

.  .(m) 

2,618,882 

709,069 

1,557,247 

Sunday  . . . . 

...(s) 

1,503.908 

259,069 

1,052,152 

Total  . . . , 

.  .(ms) 

4,122,790 

968,138 

2,609,399 

Evansville  . . . . 

, .  .Press . 

...(e) 

4,115,097 

461,580 

3,248,098 

Winnipeg  . . . . 

...Tribune  ... 

...(e) 

4,108,367 

1,013,277 

2,521,146 

Tacoma  . . 

. . .  News-Tribune,  (e) 

4,082,876 

803,740 

2,409,330 

Decatur  (Ill.) 

...Review  .... 

. . (es) 

4,080,244 

638,862 

2,942,716 

Richmond  (Va.).Times- 

Dispatch 

. .  (ms) 

4,069,268 

683.340 

2,413,348 

Dispatch  .. . 

-..(e) 

2,990,848 

348.796 

2,094,712 

Edmonton  , . . 

. .  .Journal  _ 

...(c) 

4,045,076 

1,123,864 

2,326,310 

New  Bedford 

.  ..Standard  & 
Mercurv 

..(me) 

3,228,904 

762.202 

2,102,002 

Sunday  ed. . 

....(s) 

805,574 

67,522 

635,152 

Total  ... 

.  (mes) 

4,024,478 

829,724 

2,737,154 

Mt.  Vernon  . . 

— Argus  _ 

....(e) 

4,000,836 

315,952 

3,438,554 

Nashville  . . . . 

.  ..Tennessean 

.  (mes) 

3,998,862 

638.288 

2,567,558 

Paterson . 

...Call  . 

...(m) 

3,975,141 

487.760 

3,121,150 

Omaha . 

. .  .Bee . 

.  (mes) 

3,974,280 

855,414 

2,642,488 

Portland  .... 

. . .  Express  . . 

...(es) 

3,957,842 

916,188 

2,590,112 

Columbus  . . . . 

...Ohio  State 
Journal  . 

..(ms) 

3,949,600 

415,050 

2,663,950 

Brooklyn  . . . . 

. .  .Standard 
Union  . . 

....(e) 

3,057,446 

626,988 

1,657,810 

Sunday  . . . 

.  ...(s) 

887,252 

131,884 

683,474 

Total  . . . 

...(es) 

3,944,698 

758,872 

2,341,284 

Huntington  . . 

...Herald- 

Dispatch 

..(ms) 

3,898,960 

574,535 

2,764.860 

Peoria . 

. .  ..Transcript 

...(m) 

2,863,994 

342,622 

1.599,976 

Sunday  ed. 

....(s) 

1.6.S0.054 

383.166 

1.001  818 

Total  . . . 

..(ms) 

4,514,048 

725,788 

2.691.894 

Journal  ... 

....(e) 

3,888,724 

795,522 

2,585,352 

Spokane  . 

. . .  Spokesman- 
Review  . 

. .  (ms) 

3,873,725 

977,830 

1,705,592 

Easton  (Pa.). 

. .  .Express  .. . 

....(e) 

3,860,136 

575,148 

2,769,424 

Bridgeport  .. 

_ Post- 

Telegram 

1  .(me) 

3,336,827 

753,633 

2,147.230 

Sunday  . . . 

....(s) 

504,419 

74.876 

338,899 

Total  . . , 

, .  (mes) 

3,841,246 

828,509 

2,486,124 

3942S 
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Editor  &  Publisher  for  August  25,  1923 


advertising  lineage — ^Totel,  National,  Local,  and  Claasified 
of  633  S.  and  Canadian  Daily  and  Sunday  Newspapers 
for  Period  January  1-June  30,  1923 


ittS  Anrora . Beacon-News  .(es) 

S«i  I  ^  Sunday  ed - .  (s) 

1  . 

U  I  Windsor . Border  Cities 

g  Star . Ce) 

fZJli  li  Niagara  Falls. .  ..Gazette . (e) 

H 

mk  . 

531Jlr  Winston-Salem  ..Sentinel  . (c) 

228^  I  Davenport . Democrat  & 

ifAt,  I  Leader . (e) 

i  Sunday . (s) 

. 

aa  ""■>  -fX 

Total  . (ms) 

51oS  . "S"" . (e) 

Sjjil  Sunday 

756m  Telegram  ...(s) 

614.1  Total . (es) 

Montreal . Gazette  . (m) 

53}«  Lincoln  (Neb.). .Star  . (e) 

M'-'  Sunday . (s) 

Total . (es) 

San  Francisco  ...Bulletin  . (e) 

St  Louis  . Star . (e) 

58i3i  Ottawa  (Ont.)... Journal  . (me) 

4873  War  Rapids - Gazette . (e) 

2^  Victoria.  B.  C. . .Colonist  - (ms) 

Greenville,  S.  C.News . (ms) 

1042^3  Passaic  . News  . (e) 

T  Plainfield  . Courier-News. .(e) 

6487*  Milwaukee  . Sentinel  - (me) 

IjOi*  Sunday . (s) 

7^1*  Total  ....(mes) 

B  Springfield,  Mo.  Leader  . (es) 

Jersey  City  ....Jersey  Journal  (e) 

Lexington  . Leader  . (e) 

T  Sunday  (s) 

‘^^1  Total  (es) 

2g;5jl  Stamford  . Advocate  . (e) 

l.lHlll  Chattanooga  . . .  News  . (e) 

oTlll  litsv  York . Telegram . (e) 

101  a|  Sunday . (s) 

Val  Total . (es) 


1675^ 

Tampa . 

.Times  . 

.(e) 

174S 

Jamestown  . . . . 

•  Journal . 

.(e) 

341^ 

49-- 

Toronto  . 

.Globe . 

.  (m) 

Cumberland  ... 

•  Times  . 

.(e) 

19:-^ 

Portland  (Me) . 

.Press-Herald  (ms) 

Moomington.  1 11  Pantagraph  , 

.(m) 

405.4 

Phoenix  . 

.  Republican  . . 

.  (m) 

Sunday  . 

.(s) 

r'’' 

Total  . 

(ms) 

45(ii 

Moline  . 

Madison,  Wis. 

•  Dispatch _ 

.  State 

..(e) 

972J 

547J 

Sarannah  .... 

Journal  . . . 

..(e) 

.News . 

.  (m) 

594i 

Ji'tw  York _ 

Sunday  ed  . . 
Total  . 

..(s) 

(ms) 

m 

.Evening  Mail 

..(e) 

loy 

Lexington  .... 

.Herald  . 

.  (m) 

467,5 

Sunday  .... 

..(s) 

246- 

Total . 

(ms) 

"56- 

3^ 

Macon.  Ga 

Seattle . 

.Telegraph  ... 

(ms) 

(f‘^ 

476, 

Joseph  . . . 

.New’s-Press 

..(e) 

451 

York  ... 

.  Jewish  Daily 

Display 

Total  National  Local  Classified 

3,827,600  530,838  2,542,876  552.342 


Forward  . .  (es) 
^enectady  ....  Union-star  . . .  (e) 

wcojver  . Sun  . (ms) 

. News- 

.  Tribune  ...(ms) 

. Post- 

Tribune  ....(e) 
*>lmin?ton  ....Every 

Evening  ....(e) 

^  . Telegram  ....(es) 

Rock  ....Democrat  ....(e) 
Sunday  . (s) 

'•«. . mIS . 

ra.  ...aZll'cfaV.-'”'’ 

News  ......  (e) 


3,140,942 

617,274 

2,095,590 

428,078 

686,504 

51,338 

446,334 

188,832 

3,827,446 

668,612 

2,541,924 

616,910 

3,820,641 

1,058,433 

2,300,512 

461,696 

3,805,181 

478236 

3,064,774 

262,171 

1,037,806 

265,761 

760,031 

12,013 

2.671,631 

445,435 

2,017,673 

208,523 

3,709,437 

709,196 

2,777,704 

220,536 

3,673,110 

703,854 

1,714278 

178,018 

2,834,816 

220,652 

2,421.482 

192,682 

837,396 

80290 

660,688 

96,418 

3,672,212 

300,942 

3,082,170 

289.100 

2,614,122 

423.038 

1,811,068 

380,016 

1,057.980 

85,708 

867,454 

104.818 

3,672,102 

508,746 

2,678,522 

484,834 

2,674,215 

505,550 

1,853,689 

314,976 

994,003 

3,668.218 

3,641,190 

1211210 

2,181,952 

248,028 

2,593,847 

644,819 

1,502.514 

451.672 

1,031.755 

88,242 

785,995 

153,960 

3,625,602 

733.061 

2,288,509 

605,632 

3,624,278 

515,858 

2.606.342 

512,078 

3,618,912 

561.357 

2,722,839 

334,716 

3,593.046 

1,133,640 

2,254.759 

204,647 

3.585,400 

650,174 

2,584,988 

350,238 

3.581,046 

809,424 

2,771,622 

3,560,660 

666,456 

2,443.360 

450,844 

3,549,879 

597,109 

2,606,186 

346,584 

3,530,536 

948,542 

1.863,442 

717,552 

2,396,599 

663,835 

1,421,358 

311,406 

1,125.885 

202,655 

749,415 

173.815 

3,522,484 

866,490 

2,170,773 

485,221 

3,516,590 

675,878 

2,416,834 

423.878 

3,515,727 

919,565 

2,011.144 

585.018 

2,401,724 

452,158 

1,780,824 

168,742 

1.075,452 

139,244 

881.832 

54,376 

3,477,176 

591.402 

2,662,656 

223,116 

3,477.054 

433,356 

2.535.596 

508,102 

3,448,109 

732,494 

2,349,627 

365,988 

2,944,560 

164,148 

1,285.304 

1,495,108 

493,752 

10,844 

292,110 

190,798 

3,438.312 

174,992 

1,577,414 

1,685,906 

3,412.136 

426,776 

2,303,882 

681.478 

3,393,254 

288,222 

2,912,812 

192220 

3.329.170 

867,140 

1.921.415 

540,615 

3,318,808 

412,870 

2,815,582 

43,540 

3,294,904 

499,004 

2,515,027 

280,873 

3,294,965 

721,034 

2.341,532 

232.399 

2.347212 

387.912 

1,204,532 

754,768 

941,080 

128,366 

617,008 

195,706 

3.288,292 

516278 

1,821,540 

950,474 

3278,968 

467,376 

2,811,592 

254,142 

3.270,848 

688,338 

2,016,728 

565,782 

1.867.362 

694,709 

1,005.101 

167,552 

1,401,906 

211,413 

1,051,166 

139.327 

3.269268 

906,122 

2,056,267 

306,869 

3214,534 

506,386 

2,557,578 

150,570 

2.177.840 

328,761 

1.623.580 

225,499 

1,031.782 

103.667 

857,699 

70.416 

3.209,622 

432,428 

2,481,279 

295,915 

3201,954 

640,780 

2,217,012 

344,162 

3.183.745 

835,097 

2,035,157 

313,491 

3,147256 

848,736 

1.935,010 

363,510 

3,141292 

737,898 

2,120.944 

282,450 

3,140,633 

469,245 

2,288,361 

382,927 

3,126,942 

651210 

1,994,930 

480,802 

3,125,339 

353232 

1,925,448 

547,631 

3.122,784 

420,392 

2,349,396 

352,996 

3.088,870 

3.077,436 

317,012 

2.210,390 

540,036 

2.355.696 

375.046 

1,612,744 

367.906 

731,780 

98.756 

548,450 

84.574 

3,087,476 

473,802 

2,161,194 

452,480 

3,079,717 

1,097,287 

1,615,162 

367268 

3,050,950 

709296 

2.341,654 

SOARING 

AHEAD 

The  total  lineage  published  in 
the  Forward,  for  the  six  months 
ending  June  30,  1923,  was  3,141,292. 
Of  this,  2,120,944  lines  was  local  and 
737,898  national  advertising.  This  is 
exclusive  of  the  several  million  lines 
of  advertising  published  in  our 
Western  Editions. 

While  advertising  volume  is  the  best 
index  to  the  result-producing  power 
of  a  newspaper,  the  quality  of  a  news¬ 
paper,  however,  is  determined  not 
only  by  the  class  of  advertising  it 
carries  but  by  the  class  of  advertising 
it  rejects.  The  Forward  carries  the 
largest  volume  of  better  class  adver¬ 
tising,  both  national  and  local,  and 
has  persistently  refused  advertising 
of  questionable  character. 

The  Forward  is  the  “mass-class 
medium”  in  the  Jewish  field  —  read 
in  the  better  and  more  progressive 
Jewish  homes. 

JEWISH 

DAILY  FORWARD 

Americans  Dominant  Jewish  Daily 


Eastern  Plant 
175  E.  Broadway,  N.  Y.  C. 


Wertem  Plant 

1128  Blue  Island  Awa.,  Oucago 


ADVERTISING  UNEAGE— ToUl,  National,  Local,  and  CUitiS.^ 
of  633  U.  S.  and  Canadian  Daily  and  Sunday  Newspaper* 
for  Period  January  1-June  30,  1923 


EHsplay 

Total  National  Local 

3,034,276  523,698  2,300,984 

3,013,766  710,416  2,303,330 

3,010,626  1,094,223  1,357,781 

2,762,109  1,011,817  1,191,670 

3,004,802  492,716  2,163,938 


OWA 


Clarksburg  . Telegram  _ (es) 

Williamsport  ...Sun  . (e) 

Regina  . Leader  . (e) 

Post  . (m) 

Council  Bluffs  ..Nonpareil  ...(es) 

Lancaster  . Intelligencer 

&  News- 
Journal  . . .  (me) 

Shreveport  . Journal  . (e) 

Wichita  Falls  ..Times  . (es) 

Kingston,  Ont. ..  Standard  . (e) 

Montreal  . La  Patrie  _ (e) 

El  Paso  . Herald  . (e) 

St.  John,  N.  B. .Times-Star  ...(e) 

Dallas  . Journal  . (e) 

Spartanburg  . . .  Herald  . (m) 

Sunday . (s) 

Total . (ms) 

Journal . (e) 

Lancaster  . New  Era  & 

Examiner  . .  (e) 

Elgin  . Courier . (e) 

Tacoma  . Ledger  . (m) 

Sunday . (s) 

Total . (ms) 

Binghamton  _ Sun  . (m) 

Lynchburg  . Advance . (e) 

.  News . (ms) 

Massillon  . Independent  ..(e) 

Champaign,  Ill.  .News-Gazette  .(e) 

Sunday  ed . (s) 

Total  . (es) 

Sioux  City . Tribune  _ (me) 

Kenosha  . News  . (e) 

Waco  . News- 

Tribune  . . .  (ms)  2,817,414  655,606  1,762,712 

Mason  City  ....Globe- 

Gazette  . (e) 

Waterbury  . Democrat . (e) 

Great  Falls  ....Tribune . (m) 

Sunday  ed . (s) 

Total  . (ms) 

Orlando  . Sentinel  . (m) 

Worcester . Post  . (e) 

Raleigh  . Times  . (e) 

Marion,  Ind.  . . .  Chronicle  . (e) 

Racine  . Journal- 

News  . (e)  2.721.128  538,304  1,890,546 

Sioux  Falls  . . . ,  Argus-Leader  (e)  2,718,615  677,863  1,736,014 

Lafayette  . Journal- 

Courier  ... 

Burlington,  Vt.  .Free  Press  ... 

Zanesville  . Times- 

Recorder  & 

Signal  ....(me)  2,661,218  631,750  1,704,192 

Ottumwa  . Courier  . (e)  2,656,188  454,244  2,028.670 

St.  Catherines  Standard  . (e)  2,655,104  699,429  1,747,062 

(Out.)  . 

Dubuque  . Telegraph- 

Herald  .... (es) 

Waterloo  . Courier  . (e) 

Memphis  . Press . (e) 

Paducah  . Sun  . (e) 

Providence  . Tribune . (e) 

Sunday  ed . (s) 

Total . (es) 

Savannah  . Press . (e) 

El  Paso  . Times  . (ms) 

Portland  . News . (e) 

Findlay  . Republican  ...(m) 

Montgomery,  Ala.Advertiser  . .  (ms) 

Hackensack  _ Record  . (e) 

Meriden  . Record  . (m) 

Hutchinson . News  . (e) 

Halifax  . Chronicle- 

Echo  . (me) 

Buffalo  . Express  . (m) 

Sunday . (s) 

Total  . (ms) 

Wheeling  . Intelligencer  .  (m) 

Newburgh  . News  . (e) 

Jackson,  Miss.  ..News . (es) 

Meridian  . Star . (es) 

Kitchener,  Ont.  .Record  . (e) 

Mankato  . Free  Press . (e) 

Charleston,  S.  C.Post  . (e) 


2,998,142  613,592  1,954,582 

2,994,586  357,434  2.355,178 

2,987,334  510,160  2,477,174 

2.983,423  1,115.712  1,867,711 

2,968,277  2,398.627  577,650 

2,964,656  778,748  1,671,040 

2,962.350  1,011,525  1,619,475 

2,960,595  330,054  1,639,241 

2,336,768  463,750  1,791.398 

614,474  46,228  605.360 

2,951,242  509,978  2,396,758 

1,846,180  463,540  1,310,142 


Her  fertile  soil  ranks  her  first  in  the 
total  value  of  farm  property  which 
exceeds  $8,500,000,000. 


Iowa  leads  the  nearest  state  in  total  value 
of  farm  property  by  $1,850,000,000. 

Iowa  ranks  first  in  production  of  corn — 
14%  of  total  for  the  country — first  in 
production  of  hogs,  in  production  of  eggs, 
in  number  of  automobiles  per  capita,  in 
literacy  and  in  per  capita  wealth. 

Talk  about  markets!  The  resources  of 
Iowa  are  so  tremendous  that  sales  possi¬ 
bilities  are  practically  unlimited. 

It  is  mainly  a  question  of  industry  applied 
to  a  good  product.  Persistently  telling 
Iowa  people  about  the  merits  of  your 
goods  must  produce  results. 

Don’t  ask  your  salesmen  to  do  it  all — 
prepare  the  way  for  them — educate  possi¬ 
ble  customers  through  effective  selling 
copy  in  their  home  papers — the  papers 
they  read  every  day. 

No  other  medium  can  give  so  favorable  an 
introduction  of  worthy  merchandise  to  the 
homes  of  the  Hawkeye  State. 


2,943,803 

2,888,438 

1,275,190 

1,594,432 

2,869,622 

2,868,138 

2,749,376 

2,857,764 

2,853,254 

2,052,484 

797,982 

2,850,466 

2,848,048 

2,832,732 


496,072  1,982,379 

424,921  1,967,903 

176,470  744,394 

195,930  1,002,344 

372,400  1,746,738 

121,310  2,427,320 

631,946  2,009,000 

627,256  2,067,702 

321,146  2,346,972 

438,060  1,373,624 

73,010  686,812 

511,070  2,060,436 

776,356  1,721,090 

459,088  1,951,516 


2,811,681 

2,803,359 

2,089,948 

705,558 

2,795,506 

2,781,910 

2,775,241 

2,744,210 

2,722,272 


503,328  2,165,030 

247,976  2,333,759 

461,160  1,480,164 

118,790  442,430 

579,950  1,922,594 

396,760  2,143.675 

481,404  2,035,593 

174,650  2,372,930 

409,836  2,123,674 


(me)  2,718,534  571,382  L819,580 

.(m)  2,691,872  373,847  2,091,110 


USE  THESE  NEWSPAPERS  TO  REACH  THE 
GREAT  RESPONSIVE  IOWA  MARKET 


596,838  1,775,606 

701,652  1,710,590 

527,029  2,012,591 

377,594  1,989,330 


2.654.442 
2,620,198 
2,610,040 
2,606,562 
2,116,288 

485,346 

2,601,634 

2,591,162 

2,585,201 

2,574,544 

2,567,754 

2,541,386 

2,539,824 

2.531.442 
2,517,186 


’Burlington  Hawk-Eye  . 

’Burlington  Hawk-Eye  . 

’Cedar  Rapid*  Gazette  . 

f Council  Bluff*  Nonpareil . 

’Davenport  Democrat  db  Leader. 
’Davenport  Democrat  4b  Leader 

’Davenport  Time* . . 

*De*  Moine*  Capital . 

*De*  Moine*  Sunday  Capital.  .  . 

’Iowa  City  Pre**-Citizen  . . 

tMa*on  City  Globe  Gazette . 

’Moacatine  Journal  . . 

’Ottumwa  Courier  . 

’Waterloo  Evening  Courier.... 


514,065  1,885,973 

374,366  1,773312 

272,160  2,042,810 

448,574  1,945,580 

793,156  1,506,968 

119,490  2,259,586 

504,502  1,809,188 

468,146  1,709,106 


advertising  lineage — ^Total,  National,  Local,  and  Claatified 
of  633  U.  S.  and  Canadian  Daily  and  Sunday  Newspapers 
for  Period  January  1-June  30,  1923 


In  Homes  Like  This 


.Ledger  . (e) 

Sunday  ed . (s) 

Total . (es) 

Globe . (tn) 

Xews- 

Herald . (m) 

News  . (e) 

Truth  . (e) 

.  Standard  ....  (ms) 
.  Tribune  & 

Leader- 

Press  . (e) 

Sunday . (s) 

Total . (es) 

Kingston.  N.  Y. Freeman  . (e) 

:iyria  . Chronicle- 

Telegram  ...(e) 
alt  Lake  City. .  Di’seret  Ne\vs.(e) 

',artlc‘:\  ille . K.xaminer  . . .  (m) 

Sunday  ed  . . . . (s) 
Total  ....(ms) 

Luston  . Press  . (e) 

C.ig'jsta  ...  . Herald  . (es) 

Galveston  . .\ews  . (ms) 

iJarlen  (liid. )..  Leader- 

Tribune  ...(m) 

(Sunday  . (s) 

Total . (ms) 

sonville  ....Journal  . (e) 

sburg  . Mail  . (e) 

Smith . Times-Record  (es) 

jiville . Piedmont . (e) 

joia . ^.Times  . (e) 

:rior  (Wis.)  .Telegram . (e) 

esto . News  . (el 

rdeen.  Wash.  World  . (e) 

V  -.V>iirg . Exponent  ....  (m  ) 

.•\bendpost _ (e) 


Columbus,  Ga. 


iperth  Amboy 
[Elkhart  . 


I La  Crosse 


1.797.222 

548,808 

2,346,030 

2.344,230 


537,362  1,127,672 

58,744  459,032 

5%,  106  1,686,704 

366,548  1,726,382 


277,242 

284,928 

137,209 

15,680 

152,889 

160.280 

308,514 

454,800 


2,340.506 

2,338,434 

1.853,959 

470,846 

2.324,805 

2.321.186 

2,318,018 

2.281,800 


305,214  1.758.050 

549,332  1,789,102 

91.630  1,625,120 

18,290  436,876 

109,920  2.061,996 

241,304  1,919,652 

660,072  1,349,432 

594,900  1,232,100 


116,522 

37,796 

154.318 
403,214 
169,134 
294,014 
276,948 

458.318 
233,128 
339,170 
295,820 
134,400 
700,000 

372,^ 

306.684 

252,054 

227,710 

221,970 


1,784,202 

465,502 

2,249,704 

2,243,220 

2,242,338 

2,230,774 

2,216,522 

2,205,308 

2,198,952 

2,198,188 

2,197,482 

2,193,926 

2,190,000 

2,189,992 

2.180.962 

2,178.806 

2,176.632 

2,172,142 

2,172,072 


239,288  1,428,392 

60,539  367,167 

299,827  1,795,559 

363,664  1,473,010 

358,834  1,714,370 

484,232  1,452,528 

213,738  1,725,836 

297,052  1,449,938 

606,956  1,358,868 

264,096  1,397,844 

333,578  1,568,084 

187,643  1,871.884 

90,000  1,400,000 

446,954  1,743,038 

259,308  1,539,720 

316,750  1,555,372 

393,723  1.530.855 

486,374  1,458,058 

421,974  1,528,128 


Where  Japanese  culture  is  blended  with  the  customs 
and  habits  of  America. 


mago  . .  .  ,  , 

alem  (Mass.)  .  .News  . (c) 

rtsno  . . . .  . Bee  . (e) 

laiiiscm  . Capita)  Times  (e) 

fdar  Rapids. ...  Republican  ..(es) 

■ihiivind  (Ind.). Palladium  _ (e) 

n'diisky  . Star-Journal  .(e) 

.  xark.ma  . Four  States 

Press  . (ms) 

.arillii  . News  . (m) 

..i.  lMiru  . Messenger  ..(ms) 

‘‘aiiK'  . Times-Journal  (e) 

Sunday  . (s) 

Total  . (es) 

I  '"-'>gan  . Press- 

Telegram  ..(e) 

(Ind.). Item  . (m) 

ii“k,i  . State  Journal  (m) 

cw  York . *I)aiIy  News  (m) 

Sunday  . (s) 

Total  . (ms) 

an  . Times  . (et 

r-Le  (Idaho)  ..Statesman  ..(ms) 

tiix  (Ariz.). Gazette  . (e) 

.  William.  Out .  Times- 

Journal  _ (e) 

Republican  ..(me) 
Arizona  Star.(m) 

Post  . (e> 

Sun  . (e) 

L’Evenement  (m) 

West 

Virginian  . .  (e) 

Gazette  . (e) 

Herald  . (e) 

Humboldt 

Times  _ (ms) 

Register  . (m) 

Sunday . (s) 

Total  . (ms) 

Bee  . (e) 

'^Loma  City.. News  . (e) 

'■'ing  (111.)  .Gazette  . (e) 

-^‘'hn  . Times  . (e) 

Sunday . (s) 

.  Total . (es) 

Jolm  (N.  B.). Telegraph  . . .  (m) 

. Telegram . (e) 

ima  (Kan.).. Journal  . (e) 

. Record- 

Herald  . (e) 

*  Londoa  . . .  Day  . (e) 


THE  JIJI  SHIMPO 


308,070  2,158,898 

365,022  1.509,382 
434,910  1,540.336 

256.172  1,158.878 

39,718  496,230 

295,890  1,655,108 


2,158,898 

2,157,120 

2,133.838 

1,550,920 

582,092 

2,133,012 


119,644 

211,932 

322,756 

256,634 

49,792 

306.426 

176,400 

364.882 

540,624 


538,538  1,323,140 

252.028  1.613.934 

319,690  1.481.732 

545,498  807,372 

129,686  334.916 

675,184  1.142288 

334.236  1.771,256 

585,340  1,166,214 

396,102  1,178,198 


2,130,226 

2,125,998 

2,124,178 

1.609.504 

514.394 

2,123,898 

2.118.092 

2,116,436 

2,114.924 


is  the  favorite  newspaper.  The  Jiji  commands  the  re¬ 
spect  and  holds  the  confidence  of  the  Nation’s  men  of 
affairs.  It  fills  an  important  place  in  their  lives  which 
only  a  great  newspaper  can  take. 


The  JUrS  Circulation 
248,877  copies:  June  1,  1922 


145.852 

242,080 

248.702 

88.088 

339,431 

247,800 

163.366 

378,000 

426,216 


is  chiefly  among  the  leaders  of  Japan’s  social,  commercial 
and  political  life.  They  are  the  men,  and  their  wives 
are  the  women,  who  have  learned  what  the  West  has  to 
give  the  East. 

That  is  why  the  Jiji’s  readers  are  the  best  customers  of 
imported  goods  in  Japan. 

For  reliable  market  information  address: 

FOREIGN  SERVICE  BUREAU 


HTXiro 

.. 

rmont 


THE  JIJI  SHIMPO 


356,720 

56.472 

498.386 
19,146 

517,532 

76,575 

437,990 

207.386 


Cables:  MoniiaC 

‘Jiji  Tokyo,”  Tokyo,  Jepea  mad  EmeniBC 

Bentley  Co^  Editions 

AMERICAN  HEADQUARTERS 
Cenedieii  Pacific  Building,  342  Madison  Ave.,  New  York 
Joseph  P.  Barry,  Reprseentativo 


328.728  1,283,460  298,000 

520.954  1.147,454  229,874 

412,783  1,237,481  235,683 

265.300  1,387,344  222,110 

411,222  1,376,234  77.392 

333,228  1,418,116  95,256 

315,028  1,372,826  155,688 


Tn  Japan,  the  Buyers  Read  THE  JIJI 
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100°  in  the  Shade 
or  10°  below  Zero! 

One  hundred  degrees  in  the  shade  or  ten 
below  zero,  meat  deliveries  to  your  retailer 
go  steadily  on,  so  that  you  may  be  assured 
of  just  the  kind  and  quality  of  meat  that 
you  desire. 

No  city  is  so  far  removed  from  live  stock 
production  that  it  cannot  receive  its  regular 
supply  of  fresh  meats. 

Compare  this  with  the  meat  supply  of 
thirty  or  forty  years  ago.  Summer  weather 
then  meant  salt  or  pickled  meats  in  the 
country,  and  a  limited  variety  of  fresh  meats 
in  most  cities. 

Refrigeration,  developed  by  scientists, 
has  made  it  possible  for  Swift  &  Company, 
and  other  packers,  to  prepare  fresh  meats 
and  ship  them  long  distances  in  refrigerator 
cars,  so  that  today,  without  regard  to  heat 
or  cold,  meat  reaches  your  dealer  fresh, 
clean,  and  wholesome. 

In  addition  to  the  fresh  meats  thus  avail¬ 
able,  Swift  &  Company  prepares  a  variety 
of  tempting  meats  for  hot  weather: 

Swift’s  Premium  Cooked  Ham,  mild  and 
sweet,  smoked  over  hard  wood  fires,  is 
always  delicious. 

Swift’s  Premium  Frankfurts,  from  our  mod¬ 
em  sanitary  kitchens,  offer  a  choice  blending 
of  meats  and  spices. 

Swift’s  Sausage  Specialties  and  Swift’s  Dry 
Sausage,  ready  to  serve,  help  lighten  the 
housewife’s  summer  task. 

In  addition  to  these,  a  score  of  other 
Summer  Specialties  are  made  available  by 
Swift  &  Company’s  research  and  develop¬ 
ment  work. 


Our  profit  from  all  sources  averages 
only  a  fraction  of  a  cent  a  pound. 


Swift  &  Company,  U.  S.  A. 


ADVERTISING  UNEAGE— ToUl,  NaUonal.  Local,  and  j 
of  633  U.  S.  and  Canadian  Daily  and  Sunday  Newspapan 
for  Period  January  1-June  30,  1923 


Minneapolis 


Minnesota 
Star  . (e) 

Middletown 

(Ohio)  . News-Signal  ..(e) 

St.  Joseph . Gazette  (ms) 

Middletown 

N.  Y.  Times-Press  . .  (e) 

Augusta  . Kennebec 

Journal  ....(m) 
Fond  du  Lac. ..  .Commonwealth  (e) 

Austin  . Statesman  - (e) 

Sunday  ed  .... (s) 

Total  . (es) 

Evansville  . Journal . (e) 

Emporia  . Gazette  . (e) 

Salem  (Ore.)  ...Journal  . (e) 

Boston  . *  Advertiser  ..(m) 

Sunday  ed  . . . . (s) 

Total . (ms) 

Hagerstown  ....Herald  . (m) 

Mail  . (e) 

Coshocton  . Tribune  & 

Times-Age  .  (e) 

Long  Island  City.Star  . (e) 

Modesto . ,  Herald  . (ms) 

Bloomington 

(Ill.)  . Bulletin  . (es) 

Johnson  City  ...Chronicle  ...(ms) 

Lockport  . Union-Sun  & 

Journal  ....(e) 

Cheyenne . Wyoming  State 

Tribune- 

Leader  . (e) 

Sunday . (s) 

Total . (es) 

Belleville  (Ill.) .  ..\dvocate  . (e) 

Hamilton  (O.).. Journal . ..(e) 

Boston  . Christian  Science 

Monitor  . 

Goshen  (Ind.)  ..  .News-Times  ..(e) 

Warren  (Pa.)  ..  .Times  . (e) 

Mirror  . (m) 

Moose  Jaw . Times  . (e) 

Reno . Gazette  . (e) 

Tarrytown  . News  . (e) 

Olean  . Herald  . (e) 

Centralia  (Ill.) .  .Sentinel  . (e) 

Beaver  (Pa.)  ...Times  . . (e) 

Manchester  _ L’Avenir 

.  National  . . .  (e) 

Ithaca . Journal-News  (e) 

Sault  Ste.  Marie 

(Ont.)  . Star  . (e) 

Denton  (Tex.)  .Record- 

Chronicle  . .  (e) 

Walla  Walla  ...Union  . (m) 

Sydney  (N.  S.).Post . (me) 

Lawrence 

(Kan.)  . Journal-World  (e) 

Hannibal  . Courier-Post  . .  (e) 

Mobile  . News-Item  . . .  (e) 

Monmouth 

(Ill.)  . Atlas . (e) 

Corning  (N.  Y.). Leader  . (e) 

Harrisonburg 

(Va.)  . News-Record  (m) 

Des  Moines . News  . (e) 

Toronto  (Ont.)  .Telegram . (e) 

Gadsden  (Ala.) .Journal  . (e) 


.(e) 


...(m) 
.  ..(m) 


.  (m) 


Lincoln  (Ill.) 
Knoxville  . . . 
Cairo  (Ill.)  . 
Great  Falls  . 
Port  Jervis 


Total 


National 


Display 


Local 


Cljsiijj. 


1,843,263  247,088  1,437,521 


1,840,776 

1,839,1.59 


1,825,869 

1,820,910 

1,038,671 

781,600 

1,820,271 

1,805,002 

1,803,640 

1,803,074 

406,552 

1,390,594 

1,797,146 

1,764,966 

1,691,130 


1,764,000 

1,737,308 

1,725,738 


1,702,745 

1,701,700 


1,238,034 

435,484 

1,67.1,518 

l,662,2fi9 

1,659,194 


1,494,220 

1,493,436 

1,493,195 


1,492,022 

1,464,666 

1,391,672 


1,384,232 

1,352,386 


Ottawa  (Ont.)  .Le  Droit 
Charlottetown 

(P.  E.  I.) _ Guardian 

Logansport  . Press - 

Huntington 

(Ind.)  _ ...Press - 

Helena . ‘...Record-Herald  (e) 

Norfolk  (Neb.). News  . (e) 

Hillsdale 

(Mich.)  . News  . (e) 

Martinsburg 

(W.  Va.)  ....Journal  . (e) 

Ludington . News  . (es) 

Hudson  (N.  Y.).Star . (m) 

Fremont  (.Veb.) .Tribune  . (e) 

..Star  . (e) 

..News  . (e) 

..Citizen  . (e) 

..Leader  . (e) 

..Union  . (e) 

Hastings  (Neb.). Tribune  . (e) 

Bakersfield  . Echo  . (m) 

McAlester . News-Capital  .(e) 

Columbia  . M  issourian  . . .  (  e  > 

Monroe  (Wis.)  .Times  . (e) 

lola  (Kan.)  _ Register . (e) 

Fort  Worth _ Press  . (e) 


1,347,948 

1,346,800 

1,317,023 

1,294,390 

1,282,225 


1,276,550 

1,221,752 


1,221,432 

1,209,624 

1,184,044 


287.840 

274,259 


1,552,936 

1,328,027 


1,835,568  388,626  1,089,970 


425,547 

330,302 

221,224 

91,623 

312,847 

287.255 

174,792 

396,116 

107,015 

626,431 

733,446 

413,994 

410,984 


1,231,573 

1,401,176 

628,033 

606,179 

1,234,212 

1,297,136 

1,552,408 

1,123,920 

190,275 

512,506 

702,781 

999,670 

1,040,956 


1,167,740 

1,166.256 

1,084,440 

1,078,504 

1,068,000 

1,029,556 

999.502 

994.056 

988,120 

987,448 

980.874 

920,846 

914,000 

892.906 

865,480 

756,378 


383,082  1,112,776 

1.308,438 

137,578  1,175,244 


133,518 

185,374 


1.413,314 

1,287,006 


294,994 

35.280 

330,274 

171,451 

357,966 


833,140 

344,204 

1.177,344 

1,466.794 

1,183,518 


253.358 

277,032 

406,014 


157,604 

309,274 


242,599 

217,826 

189,487 

213,640 

441,300 


590,400 

157,808 


377,219 

331,838 

237,510 


211,610 

208,264 

134,946 

215,600 

72,000 

77.536 

297,710 

142,926 


282,436 

254.098 

217,832 

200,000 

129.367 

140,994 

55,552 


m 


IS.tt 

232. 

220i; 

2j,;i 

1». 

251£ 

3«, 

361V 

aia 


m 

m 


1,695.624  412,566  1,100,876  18i; 


1,6.56,474  235.362  791.387 

1,642.858  419,885  1,138,858 

1,619,492  . 

1.625,526  . 

1,609,443  649,845  755,394 

1.603.098  3%.508  1,033,144 

1..  592.640  . 

1.589.826  . 

1.. 561.658  305.732  1,120.8% 

1,556,471  134,974  1,421,378 

1,524,082  192,234  1,2.59.027 

1,518,188  415,982  950,936 

1,508,298  486,038  954,408 


2‘a 


535,848  957,347 


969,024 

1,070,398 

952,546 


1,148,004 

1,036,000 


1,037,582 

877,2% 

674,083 

1,015,210 

827,676 


645,450 

1,063,944 


832,691 

728,028 

812,994 


131. 


1,180,256  281,753  751.831 


920,136 

957,992 

831,614 

740.586 

960.000 

787,716 

608,776 

790,076 


633.864 

726,776 

703.014 

630.000 

733.285 

724,486 

611,842 
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WHAT  OUR  READERS  SAY 


r  Hull*  Bot  Ma»a«ine»  Friday,  Aug.  10.  All  opposition  arrived  here 

roll*  *  QD  the  Twentieth  Century  at  10:40  a.  m.  day- 

Lincoln,  Neb.,  Aug.  18,  1923.  light  uving  time.  Friday,  Aug.  10.  Our  plane 
To  Eoito*  &  Puelisher:  VNhen  I  was  a  from  Marion  arrived  here  at  11:15  p.  m., 

iFar  back  East*  at  the  age  of  14,  I  started  Thursday,  Ang.  9.  P.  &  A.  also  scored  a  beat 

,crap  boc'k,  which  bcok  I  have  yet.  During  Chicago  and  the  West  through  the  use  of 
Loae  years  I  clipped  a  story  from  a  paper  planes  on  the  Thursday  events  in  Marion, 

tadcd  “Four  Bully  Boys,*’  which  gave  an  ac-  International  had  a  beat  in  New  Yorl^,  Phila- 
rtcnt  of  an  I^wn  Easterner  who  used  to  delphia,  Boston  and  Washington  on  the  Friday 

oil  the  seas  from  off  the  coast  of  Maine,  a  pictures  from  Marion.  Their  plane  arrived 

-eritable  Yankee  trader.  He  had  tour  sens,  about  12:30  p.  m.,  Friday  night,  while  a 

M<i  together  with  the  old  man  they  ran  a  thriv-  mishap  forced  the  P.  &  A.  plane  down. 

I  business  and  were  very  successful.  Internation.il  and  P.  &  A.  had  an  even  break 

The  which  I  speak  tells  of  their  Chicag(»  and  the  West  cti  the  Friday  pictures 

lettiiif  away  down  South  where  the  sea  from  Marion,  their  plane  and  ours  arriving  in 

jfilftfd  lupretne.  and  the  ship  had  *  Chicago  within  fifteen  minutes  of  each  other, 

lold  ftowfd  wmcwherc  in  the  ^h*P*  The  old  oversight  P.  St  A.  made  on  the 

nit,  seeing  that  it  was  no  use  to  fight  against  Harding  story  was  that  we  did  not  engage  a 

•Qch  heavy  o<lds,  threw  d(  wn  his  arms  and  good  press  agent  to  tell  the  world  about  our 

„rrendercd.  When  ordered  to  show  the  gol^  achievement.  It  might  be  a  little  late  to  shout 

the  old  man  told  the  pirates  that  it  was  stowro  now,  but  the  above  are  the  facts  and  we  can 

iway  in  a  certain  part  of  the  vessel,  and  the  prove  it. 

•irjtes  were  so  eager  that  they  all  scrambled  marked  paragraph  on  the  Ohio 

yew  leaving  cnly  a  handful  on  deck  as  guard.  State  .TournaPs  enterprise.  This  plane,  inci- 

When  the  last  of  the  pirates  had  disappeared,  dentally,  was  one  sent  by  P.  &  A.  to  Cclumbus 

the  old  man,  with  a  gesture  to  the  TOys,  in  the  carry  plates  for  distribution  to  clients  best 
tvmktiog  of  an  eye,  had  the  guard  at  logger-  served  from  that  point.  The  Ohio  State  Jour- 
ke*ds.  When  the  latter  had  been  securely  j,  a  P.  &  A.  client. 

Z  pacific  &  Atlantic  photos,  inc. 

Inta  returred  to  deck  and  aaw  how  they  had  H.  G.  B..KEa,  General  Manager. 

ken  trapped,  they  I'oked  to  sea  and  saw  the  - 

M  man  with  his  speaking  trumpet  in  hand  Forestry  Editorial 

at  the  oldest  sen  with  a  torch  cn  the  cap  of  ^ 

ihe  long  gun  ready  at  a  moment  to  tcuch  it  New  York,  Aug.  21,  1923. 

if.  The  old  man  said:  “When  ye  find  that  To  Editor  4  Publisher:  The  editorial  in 
ki  of  gold  let  me  know,  and  now  I  will  give  your  issue  of  Aug.  18,  entitled,  “What  Are 
jea  three  minutes  to  surrender.”  The  pirates  You  Doing  for  Forestry?”  is  entirely  pertinent, 
biiving  full  well  the  strength  of  the  gun,  laid  The  problem  for  all  of  North  America  is  to 
their  arms  and  gave  up.  The  tld  man  grow  mi  re  timber  and  to  protect  and  utilize 
Mtd  the  piiate’s  craft  to  shore  where  he  re-  much  better  than  we  do  today  the  timber  that 
eBKd  a  sum  of  money  sufficient  for  his  old  we  have  left  from  what  was  once  the  finest 
itp  to  seep  out  in  pleasant  places.  forest  on  the  face  of  the  earth. 

And  now  for  the  change.  There  has  been  a  great  gain  in  public  knowl- 

As  I  looked  on  my  desk  as  I  came  home  edge  and  sentiment  on  this  subject  during  the 
lodsy  and  saw  lying  thereon  the  Inland  Printer,  past  few  years  and  the  newspapers  of  the  coun- 
tk  National  Printer-Journalist,  the  Editos  &  try  are  rendering  a  splendid  service  therein, 
PmisREt,  and  Printing,  I  thought  of  those  both  in  the  way  of  news  articles  and  in  the 
“four  bully  beys,”  and  wondered  why  we  shape  of  sensible,  frrcible  editorials, 
oonldn't  chingc  the  words  just  a  little  and  make  Proposals  which  will  be  brought  before  the 
it  “Fonr  Bully  Magazines."  next  session  of  Congress  for  the  protection  and 

1  have  been  .n  the  printing  and  newspaper  maintenance  of  cur  timber  supply  will  be  espe- 
(ine  58  years,  and  have  read  and  reread  thou-  cially  worthy  of  your  support, 
nods  cf  papers  and  magazines,  but  higher  in  R  S  KELLOGG 

Iht  category  of  my  understanding  than  any-  „  ’ 

this.  I  ever  read  that  bordered  on  the  "Art  Chairman  National  Forestry  Committee. 


PACIFIC  &  ATLANTIC  FTIOTOS,  INC. 
H.  G.  B.tKER,  General  .Manager. 


nods  cf  papers  and  magazines,  but  higher  in 
the  category  of  my  understanding  than  any- 
thiag  I  ever  read  that  bordered  on  the  “Art 
FitservatiTc”  are  the  “Four  Bully  Magazines” 
jsK  mentioned. 

£xh  ha.  a  line  of  its  own  choosing — ^all  dif- 
hmt,  but  bordering  along  the  same  lines  of 
Aesght — that  of  making  the  printing  and  pub- 


**?  T?'””  1-  r  •.  »,  •  II  A-t  Tribute  from  Dean  William* 

txh  ha.  a  line  of  its  own  choosing — ^all  dif- 

hmt,  but  bordering  along  the  same  lines  of  Columbia,  Mo.,  Aug.  7,  1923. 

Aceght— that  of  making  the  printing  and  pub-  To  Eoitob  &  Puslishee:  I  have  learned 
fahisg  business  rise  to  “heights  sublime,"  and  with  deep  regret  cf  the  death  of  Jthn  F.  Red- 
tDiee  the  world  into  the  light  of  hidden  secrets  mond.  His  death,  at  the  early  age  of  34,  illus- 
■d  exemplary  callings  that  will  bring  the  trates  again  that  “Whom  the  gods  love  die 
gistini  business  up  to  the  very  highest  pin-  young.”  Su’-ely  the  gods  of  journalism  loved 
ade  of  -fame  and  fortune.”  Redmond.  He  was  a  rare  spirit,  with  a  flair 

What  lessens  in  art  are  taught  through  the  for  newspaper  making  and  a  spirit  of  comrade- 
ktej  of  these  great  magazines.  What  wonder-  ship  that  endeared  him  to  many. 

Ill  and  educational  treasures  are  laid  between  WALTER  WILLIAMS 

k  covers.  What  lessons  in  ad  making  and  _  .  ,  ...  "  „  !  .  , 

k  apprentice  line  of  journalism  one  can  gain  University  of  Missouri  School  of 

bf  Denisinv  these  naves.  When  vnn  falk  of  Journalism. 


M  and  educational  treasures  are  laid  between 
k  covers.  What  lessons  in  ad  making  and 
k  ipprentice  line  of  journalism  one  can  gain 
by  perusing  these  pages.  When  you  talk  of 
Kbools  of  journalism,  when  you  talk  of  primary 
dntlopment,  there  are  no  lessors,  no  instruc¬ 
tor!  more  approachable  and  more  easily  to  dis- 
apbcT  than  these  “Four  Bully  Books.” 


From  National  Printer.Jottrnalist 

Hundreds  cf  newspaper  friends  of  John 


From  P.  &  A.  Photo*,  Inc. 

New  Yoek,  Aug.  20,  1923. 

To  Editoe  &  Publisher:  While  I  appre- 
“te  tbe  fact  that  the  article  on  page  18  of 
ko  week's  issue  on  the  International  News 
kd  cencerning  Harding  pictures  was  probably 
•ttV®  ^  *  member  of  the  staff  of  that  or- 
Wntion.  I  would  call  your  attention  to  the 
kt  Uat  much  of  it  is  misleading.  One  would 
W  the  impression  that  International  had 
all  oppositii  n  on  all  angles  of  the  Hard- 
■I  story.  Such  is  not  the  case  and  I  am 
■™g  the  liberty  of  offering  you  the  true  facts. 

“•r“''t">al  was  the  first  in  the  East  on  the 
.  '***  removal  of  the  casket  from 

Hotel.  San  Francisco.  P.  4  A.  was 
.  ft  "Sw  York  on  pictures  of  the  Washing- 
n  pictures  left  Washington 

a.  m..  Wednesday,  Aug.  8,  on  a  plane 
"ryT  ‘tp®  the  Curtis  ^hibition  Company, 
I*  New  York  a  full  hour  in  advance 
simiail  plane.  P.  4  A.  also  had  mate- 
the  airmail  plane. 

,  A  was  the  only  picture  syndicate  to 
.j^^PUDts  out  of  Marion  Thursday,  Aug.  9. 

•'f®  published  exclusively  by 
“•"7  News  of  New  York  in  their  issue  of 


What  would  the  pioneer  printer  have  given  Francis  Redmond,  managing  editor  of  Editor 
for  these  printing  treasures;  what  newspaper  &  PuRUSiiEa.  who  passed  cn  at  34.  on  July  2, 
tfce  today  can  afford  to  be  without  them?  in  New  York,  will  sorely  miss  him.  The  Na- 
Tet  your  light  so  shine  among  men  that  tional  Printer-Journalist  sincerely  regrets  the 
ky  may  see  your  good  work*,”  and  the  good  passing  of  him  who  was  me  of  America’s  lead- 
swks  of  the  printer  of  today  could  trim  his  ing  proponents  of  efficient  and  clean  journalism, 
hatp  a  little  brighter  through  the  perusal  of  but  also  knows  that  the  things  he  built  and  the 
kjc  four  leading  magazines  of  the  world.  ideas  lie  so  earnestly  circulated  will  live  on.— 

HENRY  ALLEN  BRAINARD.  National  Printer-Journalist. 


INDIANA 

IS  ONE  OF  NATION’S  RICHEST 
COMMONWEALTHS 


Indiana’s  first  great  wealth  came  from  its 
farms,  and  agriculture  still  plays  an  impor¬ 
tant  part  in  its  trade  life.  Other  natural 
resources,  such  as  timber,  oil,  gas  and  coal 
have  also  contributed  to  the  buying  power 
of  the  people  of  the  state. 

The  wealth  of  the  state  is  well  divided  as 
is  indicated  in  automobile  ownership,  there 
being  more  than  405,000  licensed  machines. 
Probably  nothing  so  well  indicates  the  class 
of  citizenship  and  the  demand  for  better 
things  in  life,  than  good  roads.  Indiana 
takes  first  rank  in  improved  highways,  hav¬ 
ing  nearly  double  the  mileage  of  New  York. 

Indiana’s  industrial  value  is  tremendous. 
Within  her  borders  is  the  center  of  popula¬ 
tion  and  the  center  of  manufacturing. 
Indiana  is  superbly  situated  to  capture  wide 
markets  and  to  secure  cheap  raw  materials. 

Advertisers  owe  it  to  themselves  to  care¬ 
fully  scan  the  Indiana  field,  and  its  great 
possibilities.  This  field  can  be  judiciously 
covered  by  use  of  Indiana  newspapers. 

USE  THESE  LIVE  DAILIES 


Masonic  Organ  Sold 

The  Builder,  official  organ  of  the  Na¬ 
tional  Masonic  Research  Association, 
which  has  been  published  at  Cedar  Rap¬ 
ids,  la.,  during  the  last  year,  when  head¬ 
quarters  of  the  organization  were  moved 
there  from  Anamosa,  has  been  sold  to 
F.  H.  Littlefield,  owner  of  the  Standard 
Masonic  Publishing  Co.,  of  St.  Louis, 
and  publication  will  be  started  there 
Sept.  1. 

Syracuse  Herald  Beauty  Contest 

A  court  of  beauty,  sponsored  by  the 
Syracuse  Herald,  will  be  presented  Sept. 
10,  Syracuse  Day,  at  the  New  York  State 
Fair.  Twelve  of  the  prettiest  girls  in 
central  New  York  will  be  guests  of  the 
Herald  at  the  Onondaga  Hotel,  with 
their  chaperones,  and  after  a  parade, 
Miss  Central  New  York  will  be  selected 
by  prominent  Syracusans. 


Ratsfsr  I 

Qrculaliae 

MMIfasa 

*CrawfordsTille  ReTiew  .... 

. . . .  (M) 

8,200 

.028 

fDacatur  Democrat . 

. . . . (E) 

3,144 

.028 

*ETansvillo  Courier  . 

...  (M) 

26,325 

.08 

*EsransTille  Courier . 

*  a  a  a 

. (S) 

23,504 

.08 

*Fort  Wayne  Joumal-Gaaette 

. . . .  (M) 

26,279 

.07 

*Fort  Wayne  Joumal-Gaaette 

•  a  •  • 

. (S) 

31,008 

.07 

*Fort  Wayne  News-Sentinel  . 

•  e  •  • 

. (E) 

38,328 

.09 

*Gary  Evening  Post-Tribun*. . 

•  .  •  • 

. (E) 

10,409 

.08 

*  Indianapolis.  News  . 

(M) 

(E) 

127,361 

.23 

'Lafayette  Journal  dk  Courier 

7,076  1 
12,208 ) 

19,284 

.08 

fLa  Porte  Herald  . 

•  •  •  . 

. (E) 

4,108 

.028 

Newcastle  Courier  . 

.  .  .  « 

. (E) 

4,338 

.028 

f South  Bend  News-Timee .... 

(M) 

(E) 

10,342  1 
11,263) 

21,608 

.08 

'South  Bend  New*-Tim*e . . . 

,....(S) 

20,174 

.08 

fSouth  Bend  Tribun*. . .  (S) 

18,909...  (E) 

19,368 

.088 

'T*rr*  Haute  Tribune . 

*  *  •  * 

. .  (E4S) 

24,442 

.08 

'A.  B.  C.  Statement,  Aprfl  1 

1923. 

fCorcmment  Statement,  April  1,  1923. 
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1893  SERVICE  1923 

as  visualized  by 

BENJAMIN  &KENTNOR  CO. 

WITH  THE  UP¬ 
WARD  TREND 
of  advertising  activities 
we  have  moved  from  225 
Fifth  Avenue  to  No.  2 
West  45th  Street. 

In  larger  quarters  and 
more  centrally  located 
we  have  room  to  render 
service  in  keeping  with 
the  reputation  we  pride. 

Come  and  see  us  in 
our  new  location. 

The  new  telephone 
number  is  Vanderbilt 
9742-3-4. 

BENJAMIN  &  KENTNOR  CO. 

Advsrtlsing  Nawspaoars 
Rapresantativas 

2  W.  46th  St.  900  Mallars  Bldg. 
NawYok-k  Chicago 

401  Van  Nuys  Bldg. 

Los  Angolas 


A  Special  Opportunity 
To  Buy  a  Stereotype  Press 

Due  to  tlic  consolidation  of  The 
Evening  Standard  and  The  Daily  Star 
at  New  Rochelle.  N.  Y.,  the  undersigned, 
the  owners  of  the  Standard*Star  have 
for  sale. 

A  20-PAGE  HOE  PRESS 

Which  is  surplus  equipment  and  will 
be  disposed  of  as  soon  as  possible.  This 
is  a  20  page  Hoe  Rotary  Press,  a  su¬ 
perior  machine  in  many  ways  and  capable 
of  turning  out  a  fine  product.  It  is  in 
runnine  operation  daily  and  may  be  in 
spected  by  prospective  purchasers  at  any 
time. 

It  has  a  capacity  of  4.  6,  8,  10,  12, 
16  and  20  pages  of  8  columns,  12  ems 
It  will  print  20,f)00  per  hour  of  4,  6.  8, 
or  10  pages  inset,  or  10,000  per  hour 
of  12.  16  or  20  pages  collect.  With  the 
press  is  also  a  stereotype  ecjuipment 

The  equipment  will  be  offered  at  an 
advantageous  price  to  the  purchaser. 
For  further  particulars  call  or  address 

WESTCHESTER  NEWSPAPERS,  loc. 

T.  Harold  Forbes  New  Rochelle 


A  Saving — 

Not  an  Added  Cost 

The  service  rendered  by  this 
organization  —  specialising 
solely  in  newspaper,  print¬ 
ing  and  publishing  buildings, 
does  not  mean  an  added  cost. 
Rather  it  assures  a  substan¬ 
tial  saving  in  operating  cost 
that  should  more  than  repay 
the  entire  fee. 

S.  P.  WESTON 

New^wper  Buildings 
Plant  Layout* 

Production,  Operation 

120  West  42nd  St.  New  YoHc 


Some  items  from  I.ondon,  England,  that  will  show  how  the  Advertising  and  Publishing 
Men  of  Great  Britain  are  preiKiring  and  building  for  the  Great  Advertising  Convention 
in  London,  in  May-June,  1924. 

By  HERBERT  C.  RIDOUT 

(London  Editor,  Editor  &  Publisher) 


Prince  as  Exhibition  President — As 
the  1924  Advertising  Convention  is  to 
be  held  at  the  British  Empire  Ex¬ 
hibition  at  Wembley,  London,  the 
news  that  the  Prince  of  Wales  has 
just  become  president  of  the  exhibition 
will  give  great  pleasure  to  .Americans 
generally.  There  is  probably  no  figure 
in  the  whole  of  the  British  Isles  more 
familiar  to  or  better  liked  in  the  United 
States  than  the  Prince,  and  as  he  has 
already  expressed  his  interest  in  the 
coming  of  the  A.  A.  C.  of  W.  Con¬ 
vention,  it  may  be  regarded  as  tol¬ 
erably  certain  that,  if  his  engagements 
permit,  he  will  take  a  personal  interest 
in  the  American  Delegation  when  the 
time  arrives. 

Vacation  Season  but  Britons  Active 
— At  time  of  writing,  we  in  Britain 
are  in  the  dull  days  occasioned  by  the 
fact  that  business  men  are  either  on 
vacation  or  planning  one.  This,  how¬ 
ever,  has  not  prevented  the  executive 
of  the  Thirty  Club  of  London  from 
activity  in  connection  with  next  year’s 
convention.  Already  a  number  of 
plans  are  in  hand  and  others  set  down 
for  consideration  at  their  next  meeting. 
Steps  are  being  taken  also,  to  bring 
the  importance  of  the  convention 
prominently  before  the  national  in¬ 
dustrial  and  commercial  associations, 
trade  federations,  and  business  or¬ 
ganizations  of  every  kind,  while  na¬ 
tional  and  local  chambers  of  com¬ 
merce  and  the  Lord  Mayors  and 
mayors  of  cities  and  towns  throughout 
the  country  are  to  have  their  attention 
directed  to  it.  It  is  hoped  that  during 
the  coming  months  it  will  be  possible 
to  arrange  meetings  in  every  town 
w'ith  members  of  the  organizing  com¬ 
mittee  to  address  them.  It  is  realized 
that  the  A.  A.  C.  of  W.  Convention 
has  a  greater  and  deeper  significance 
for  this  country  in  a  national  sense 
than  perhaps  was  appreciated  before 
the  British  Delegation  visited  Atlantic 
City. 

London  American  Chamber  of  Com¬ 
merce  Cordial — Among  the  prominent 
organizations  in  London  that  will  be 
found  well  in  the  fore  at  next  year’s 
convention  is  the  .-\merican  Chamber 
of  Commerce  in  London,  whose  doings 
I  have  frequently  reported  in  Editor 
&  Publisher.  This  body,  composed  of 
leading  business  men  of  American 
interests  in  Great  Britain  or  of  British 
interests  in  America,  has  for  its  object 
the  fostering  of  trade  between  the  two 
countries,  its  work  being  to  make  easy 
the  way  by  affording  full  information 
as  to  conditions  in  both  countries — a 
great  project  in  which  some  of  the 
best  Anglo-American  business  and 
publicity  brains  give  their  best.  Its 
reigning  president  is  F.  E.  Powell,  of 
the  Anglo-American  Oil  Company 
Ltd.,  and  it  has  as  its  Consulting  Di¬ 
rectors  the  American  Consul-General 
in  London,  the  Commercial  Attache 
to  the  American  Embassy,  and  the 
Counsellor  to  the  American  Embassy. 
Its  interest  in  the  convention  next  year 
is  plainly  suggested  in  its  monthly  bul¬ 
letin,  Anglo  American  Trade,  in  which 
Captain  Buxton,  of  the  Paul  E.  Der¬ 
rick  Advertising  Agency,  G.  W.  Kettle 
of  the  Dorland  Company,  W.  H. 
Burke,  of  Practical  Publicity  Ltd.,  and 
Wm.  Jeffrey  of  Sells,  each  deal  with 
British  marketing  conditions,  sales¬ 
manship,  and  advertising  in  relation  to 
that  convention,  the  first-named  au¬ 
thority  making  the  very  sound  point 
that  “British  newspaper  proprietors. 


advertising  men,  blockmakers,  and 
their  allied  interests  should  be  intro¬ 
ducing  themselves  now  to  .\mericans, 
who  will  need  help  in  their  efforts  to 
establish  their  goods  in  the  British 
market.” 

Some  Personal  Notes — The  Irish 
Free  State,  according  to  Mr.  McCon¬ 
nell  of  Dublin  is  making  every  effort 
to  put  their  claims  “on  the  map”  with 
the  American  visitors  to  Britain  next 
year. 

John  Cheshire,  president  of  the 
Thirty  Club,  has  been  on  vacation  as 
the  guest  of  Lord  Leverhulme,  in  the 
Isle  of  Lewis  relating  his  experiences 
at  the  hands  of  hospitable  America. 

C.  Harold  Vernon,  next  year’s  Presi¬ 
dent  under  whom  the  convention  in 
London  will  be  conducted,  has  invited 
all  the  members  of  the  British  Delega¬ 
tion  to  meet  in  London  after  holidays. 

Eric  Field,  one  of  the  last  of  the 
British  Delegation  to  return,  is  most 
enthusiastic  regarding  his  reception  by 
the  Advertising  Club  of  Chicago, 
which  he  visited  in  an  official  capacity 
as  a  mark  of  respect  from  their  British 
brothers.  They  struck  him  as  being 
keen  upon  the  prospects  of  a  trip  to 
Britain  next  year.  Since  he  got  back 
Mr.  Field  has  been  elected  honorary 
secretary  of  the  Aldwych  Club  Golf 
Circle. 

Publicity  Men  for  British  Empire 
Exhibition — The  Board  of  the  British 
Empire  Exhibition  at  Wembley  next 
year  have  invited  a  number  of  prom¬ 
inent  business  men  to  constitute  them- 
.selves  an  Advisory  Council  of  Pub¬ 
licity.  Among  them  are  David  Caird, 
Robert  Donald  (the  well-known  news¬ 
paper  proprietors)  Sir  Howard 
d’Egville.  K.  B.  E.,  Ivor  Fraser  (of 
the  Underground  Publicity  Dept.), 
Sydney  Walton  (the  publicity  ad¬ 
viser  to  several  organizations),  F.  B. 
Phillips,  and  Richmond  Temple.  Sir 
Howard  d’Egvillc  has  suggested  that 
Sir  Harry  Brittain,  of  the  Empire 
Press  Union,  be  adopted  in  his  place 
until  his  pressure  of  work  permits  him 
to  act  on  the  council. 


NEWSPAPER  SALES 

CCOTTSBLUFF  (NEB.)  PLATTE 
VALLEY  DAILY  NEWS,  by 
George  Grimes  to  a  syndicate. 

Wilcox  (Neb.)  Herald,  by  Joe  Mc¬ 
Gowan  to  Merle  D.  Furse,  eldest  son  of 
H.  C.  Furse  of  Alma  (Neb.)  Journal. 

Bayard  (Neb.)  Farmers  Exchange,  by 
Max  Wilcox  to  F.  C.  Wester  and  J.  C. 
Cannon,  both  of  Denver. 

Albany  (Ill.)  Review,  by  .Andrew  C. 
Gault  to  Harvey  L.  Shawver  of  Morri¬ 
son,  Ill.  Mrs.  Fannie  Mcdlartncy,  who 
sold  the  paper  to  Gault  last  December, 
will  be  local  editor. 

Guthrie  County  Vedette,  Panora,  Ill., 
by  Roy  Stacey  to  Tom  J.  VV'hite  &  Son 
and  Joe  R.  White,  Trenton,  Mo.  Stacey 
has  bought  the  Guthrian  at  Guthrie  Cen¬ 
ter. 

Mechanicsburg  (O.)  News  Item,  by 
Orla  Shaw,  owner  for  a  quarter  cen¬ 
tury,  to  E.  J.  Newell  of  Jackson,  O. 

Davidson  Dispatch,  Lexington,  N.  C., 
by  H.  B.  Varner  to  J.  F.  Crews  of  Col¬ 
umbus,  O. 

Panhandle  (Tex.)  Herald,  by  Sid 
O’Keefe  to  Representative  Lee  Satter- 
w'hite,  who  sold  the  paper  to  O’Keefe  two 
years  ago. 

Owensmouth  (Cal.)  Gazette,  to  David 
R.  Carlson,  formerly  of  Battle  Creek,  la. 


VINCENTE 

VILLAMIN 

writes  spot  news  on 

WORLD 

TRADE 

Look  for  it  each  week  in  the 

Chicago  Daily  Newt 

BOND’S  NEWS  SERVICE 

IS  William  Street,  N.  Y, 
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TRENTON 
NEW  JERSEY 

AS 


TIMES 


A  Food  Medium 


A  recent  reader  survey  indicate 
that  among  the  housewives  of 
the  city  our  Thursday  Food 
Feature  Department — upward  of 
four  pages  devoted  to  food 
recipes  and  news  and  food  ad¬ 
vertising — is  the  best  featort 
carried  by  the  Times 
(%ciilatlan  3t,2I7  MamlMr  ASX. 

KELLY-SMITH  CO. 

Marlborauch  Blda.  Ljrttaa  BU|. 

New  York  CUcafo 


A  newspaper  of  charae- 
ter,  integrity  and  enter¬ 
prise  which  has  earned 
the  confidence  of  the  peo¬ 
ple  of  the  world’s  greatest 
industrial  district. 

DAILY  and  SUNDAY 


We  can  increase  your  business— toq 
want  it  increased. 

You  have  thought  of  press  clippiagt 
yourself.  But  let  us  tell  you  how  prwt 
clippings  can  be  made  a  business^buOdv 
for  you. 

BURRELLE 

145  Lafayette  St,  N.  Y.  City 

EatablUhed  a  Quartar  of  a  Caatar 


Th* 

NEW  YORK 
EVENING 
OURNAL 

has  the  largest 
circulation  of 
any  daily 
newspaper  in 
America. 
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Bally  mall 

with  its  Guaranteed  Net  Sale  of 

1,770,848  COPIES  DAILY 

blankets  and  dominates  each  day  the  whole  British  Market 
reaching  practically  every  great  city,  every  town  and  every 
village  throughout  Britain  by  breakfast  time.  The  Daily 
Mail  is  the  universally-recognised  medium  for  National 
Advertising  in  the  United  Kingdom. 

Daily  Mail  Certified  Net  Sales  in  1923. 

TTie  Daily  Mail 

London  1 1th  July,  1923 

We  certify  that  the  average  net  dail^  sale  of  the  “Daily  Mail,”  after  deducting  all  unsold  and  free  copies 
whatsoever  for  the  six  months  ended  30th  June,  1923,  was  as  follows: 


3 1st  January,  1923 . 

. 1,813,409 

28th  February,  “  . 

. 1,818,596 

31st  March,  “  . 

. 1,807,741 

30th  April,  “  . 

.  1,795,035 

31st  May,  “  . 

.  1,777,947 

30th  June,  “  . 

.  1,770,848 

(Signed)  LEVER.  HONEYMAN  &  CO., 

Chartered  Accountants. 

(Signed)  E.  LAYTON  BENNETT,  SONS  &  CO., 

Chartered  Accountants. 


American  advertisers  ma})  obtain  full  particulars  of  standard 
rates,  etc.,  from  the  Nerv  York  representative  of 

THE  DAILY  MAIL 

H.  H.  Field,  Daily  Mail  Offices, 
280  Broadway, 

Telephone;  Worth  7072  NeW  York 


44 


Editor  &  Publisher  for  August  25,  1  923 


E  D  I 


THE  WORLD’S  CHEAPEST  SERVICE 

WHAT  can  you  do  with  eight  cents  a  day? 

You  can  ride  a  mile  or  two  on  a  street  car. 
You  can  buy  two  or  three  newspapers,  or  a 
package  of  candy  at  a  newsstand. 

You  can  buy  a  cigar,  if  you  are  a  hardened  smoker. 
You  can  put  it  in  the  baby's  bank. 

Or,  if  you  are  all  the  advertisers  in  all  the  daily 
and  Sunday  newspapers  of  the  United  States,  you 
can  spend  it  to  reach  each  one  of  any  number  of  the 
24,000,000  families  who  live  in  the  United  States  by 
investing  it  newspaper  advertising. 

That  is  all  tliat  the  newspaper  advertisers,  com¬ 
bined,  in  all  American  newspapers,  are  spending  this 
year  to  sell  their  goods  and  services  to  each  family 
group  of  five  men,  women  and  children  who  make  up 
-Xmerica’s  population. 

Unbelievable?  Possibly,  but  true. 

The  proof  appears  on  Pages  31  to  40  of  this  issue, 
where  is  set  forth  in  illuminating  detail  the  advertis¬ 
ing  that  appeared  in  the  leaders,  and  many  which 
claim  no  such  eminence,  among  the  daily  and  Sun¬ 
day  newspapers  of  the  United  States  and  Canada. 

The  prospect  that  that  tabulation  holds  is  that 
American  newspapers  will  print  more  than  ten  and 
a  half  billion  lines  of  advertising  this  year.  That  is 
almost  5,000.000  pages,  of  full  newspaper  size.  It  is 
too  much.  It  means  that  every  day  in  the  year,  in¬ 
cluding  Sunday,  the  American  public  has  presented 
to  it  the  equivalent  of  13,600  pages  of  advertising  in 
addition  to  the  news  that  it  must  read  to  keep  in¬ 
formed  of  affairs  in  city,  state  and  nation. 

Divided  equally  among  2,000  newspapers  that  to¬ 
tal  would  not  appear  impressive,  merely  a  trifle  less 
than  seven  pages  of  advertising  a  day,  every  day.  A 
host  of  newspaper  owmers  would  be  delighted  to  have 
it  thus  apportioned,  but  it  just  can’t  be  done  that 
way.  As  a  result,  the  large  city  newspapers  on’  three 
and  four  days  a  week,  not  including  Sunday,  have 
come  to  look  like  New  York  and  Chicago  telephone 
directories.  Two  facing  pages  in  the  middle  of  these 
metropolitan  newspapers  may  have  only  a  column  or 
less  of  news  to  attract  the  reader,  and  in  their  early 
editions,  it  is  doubtful  whether  many  readers  are  even 
thus  attracted  by  the  miscellany  that  drapes  the 
advertisements. 

The  situation  is  distinctly  unhealthy.  News  walks 
the  plank  in  the  face  of  heavy  advertising  volume,  for 
presses,  like  the  old-time  printer’s  column  rules,  are 
not  rubber  and  can  print  only  so  many  impressions 
of  so  many  pages.  Advertising  is  omitted  only  when 
it  begins  to  crowd  the  editorials  and  Page  One  out 
of  the  picture.  That  practice  will  eventually  cripple 
the  newspapers  which  follow  it. 

The  advertiser  also  suffers.  The  man  who  buys 
space  of  seventy  lines  on  two  columns  may  get  his 
advertising  read  if  his  copy  and  illustration  is  ex¬ 
traordinarily  attractive  day  in  and  day  out.  You 
don’t  see  much  of  that  class  of  copy.  The  page 
advertiser  suffers  the  same  disability  and  is  often  un¬ 
helped  through  the  lack  of  news  on  the  page  oppo¬ 
site  his  titanic  space. 

Everybody  will  eventually  be  pinched  when  the 
newspapers  can  no  longer  get  the  paper  at  any  price 
to  print  the  volume  of  business  that  is  now  cluttering 
their  pages.  That  day  is  coming,  soon.  The  present 
generation  of  advertisers  and  publishers  will  still  have 
an  interest  in  life  and  their  businesses  when  they  will 
look  upon  their  1920-1923  ideas  of  advertising  as 
horribly  wasteful  and  haphazard. 

Of  course  advertisers  will  buy  ten  and  a  half  bil¬ 
lion  lines,  or  half  a  million  pages,  of  newspaper  space 
when  it  puts  their  sales  message  before  each  of  24,- 
000,000  families  at  a  cost  of  8  cents  per  day  each. 
Eight  cents  won’t  buy  a  pack  of  smokeable  cigarettes, 
but  it  may  sell  five  or  ten  packs  of  good  cigarettes  at 
20  cents  a  package.  It  may  sell  a  vacuum  cleaner 
for  $60,  or  a  living  room  suite  at  $800.  Percentage 
figures  are  scarcely  adequate  to  calculate  the  returns 
on  the  8  cents  spent  daily  by  the  advertisers  in  daily 
newspapers. 

And  what  are  the  newspapers  getting?  Profits? 
Yes,  for  today,  but  bankruptcy  ten  years  from  now. 

Newspapers  which  permit  their  advertising  columns 
to  be  bought  at  eight  cents  a  day,  and  that  means  all 
of  them  in  America,  are  destroying  the  forests  on 
which  their  future  existence  is  based  just  as  surely 
as  though  they  tossed  burning  oil-soaked  waste  into 


I  A  L 


RESPECTING  FASTING. 

Section  12. — Matthew  6:16-18. 


16  ^Moreover  .when  ye  fast,  be  not,  as  the 
hypocrites,  of  a  sad  countenance:  for  they  dis¬ 
figure  their  faces,  that  they  may  appear  unto 
men  to  fast.  Verily  I  say  unto  you,  They  have 
their  reward. 

17  But  thou,  when  thou  fastest,  anoint  thine 
head,  and  wash  thy  face; 

18  That  thou  appear  not  unto  men  to  fast, 
but  unto  thy  Father  which  is  in  secret;  and  thy 
Father  which  seeth  in  secret  shall  reward  thee 
openly. 


slash-piles.  This  year’s  advertising  will  produce 
papers  that  will  eat  up  2,600,003  tons  of  newsprint, 
produced  for  the  most  part  in  North  America.  When 
they  were  using  12  per  cent  less,  forestry  experts  de¬ 
clared  that  American  forests  were  doomed  within  25 
years.  Doomsday  won’t  be  delayed  by  what  is  now 
happening. 

How  serious  their  situation  is  seems  to  be  beyond 
the  comprehension  of  many  American  newspaper 
owners.  Their  pride  is  in  lineage,  in  carrying  more 
advertising  volume  than  their  friend  across  the  street, 
or  in  the  next  county,  and  both,  or  all  three  will  scan 
Pages  32  to  40  to  see  whether  their  rival  stretched 
the  truth.  If  he  did,  his  momentary  victory  won’t 
help  him,  nor  hurt  them.  It  was  a  victory  in  giving 
away  something  that  is  highly  prized  by  the  re¬ 
cipients.  It  is  highly  prized  by  all  but  those  who 
sell  it. 

When  they  value  it  rightly,  they  won’t  be  claiming 
lineage  records  and  Editor  &  Publisher  won’t  be 
talking  about  ten  and  a  half  billion  lines  a  year  of 
newspaper  advertising.  Half  a  billion  dollars  a  year 
will  be  a  petty  total  revenue  when  newspaper  owners 
wake  up  to  what  they  possess,  and  36-page  and  40- 
page  daily  papers,  or  even  24-page  papers,  will  be 
rare  speciments  reserved  for  extra-special  occasions. 
That  situation  will  be  a  lot  more  wholesome  for 
everybody  interested  in  daily  newspapers,  whether  as 
advertiser,  reader,  or  publisher. 

.Advertising  rates  must  go  up. 


SALES  ARE  LOCAL 


ber  of  similar  sales  so  long  as  its  product  keeps  kj 
advertised  merit.  \’<-vprthi-li><:«  it  .. 


Nevertheless,  it  seems  to  pref* 
selling  through  local  dealers.  The  advertising  jgi 
the  sales  plan  do  not  march  together.  Local  sales 
cannot  be  made  except  through  local  newspaper  ad. 
vertising,  in  any  profitable  volume,  as  any  numlKt 
of  advertisers  have  demonstrated  to  their  own  satis- 
faction.  Newspaper  advertising  is  the  kind  that 
moves  goods,  it  is  the  best,  and  a  product  that  is 
as  good  as  the  “Red  Edge’’  shovel  appears  to  be, 
deserves  nothing  less  than  the  best  sales  help  that 
modern  business  science  affords.  As  stated,  tl* 
study  of  newspaper  advertising  is  commended  to  oar 
friends,  the  Pennsylvania  shovel  makers. 


abs- 


SPEAKING  of  newspaper  advertising,  as  this 
issue  does  extensively,  and,  it  is  hoped,  trench¬ 
antly,  we  commend  a  close  study  of  the  subject 
to  the  Wyoming  Shovel  Company,  of  Wyoming, 
Penna.  It  now  uses  the  Saturday  Evening  Post. 

Last  week  its  product,  the  “Red  Edge”  shovel,  was 
described  as  “so  tough  that  it  eats  nails,”  a  real  good 
shovel,  whose  edge  cannot  be  dulled  by  flinty  rock  or 
concrete  coalbin  floors.  So  good  is  the  shovel,  ac¬ 
cording  to  its  makers,  that  a  Worcester  coal  mer¬ 
chant  ordered  an  immense  consignment  from  the  fac¬ 
tory  in  Pennsylvania  300  or  more  miles  away 
although  there  were  any  number  of  shovels  to  be  had 
in  his  home  town. 

Among  them,  a  postscript  to  the  copy  admits,  were 
“Red  Edge”  shovels,  stocked  by  the  Waite  Hardware 
Company,  of  Worcester — but  Mr.  Worcester  Coal 
Man  didn’t  know  it,  the  copy  further  states.  We 
wonder.  Worcester  has  three  good  newspapers,  one 
or  two  and  possibly  all  three  of  which  are  read  and 
used  in  an  advertising  way  from  time  to  time,  no 
doubt,  by  the  Waite  Hardware  Company  and  the  coal 
merchant  who  likes  “Red  Edge”  shovels.  No  coal 
dealer  could  have  missed  a  shovel  advertisement  that 
appeared  with  any  consistency  and  the  answer  seems 
to  be  that  Red  Edge  shovels  had  never  been  adver¬ 
tised  in  Worcester  newspapers.  Offhand,  we  can’t 
recall  having  seen  them  advertised  in  any  newspapers. 

The  company  got  the  Worcester  order  despite  that 
lack,  and  the  excellent  copy  that  it  placed  in  “na¬ 
tional”  media  will  no  doubt  help  it  to  make  a  num- 


SET  THE  CONVENTION  DATES 

LL  fears  of  the  success  of  the  next  convent** 
of  the  Associated  Advertising  Clubs  of  the 
\\  Ol  id  have  already  been  removed.  Never  1*. 
fore  have  American  members  of  that  organization  be¬ 
gan  making  plans  so  far  in  advance. 

The  American  Convention  Committee  can  do  i 
great  deal  to  hold  the  present  active  interest  of  id. 
vertising  men  by  an  early  decision  as  to  the  convo- 
tion  dates.  The  British  will  undoubtedly  agree  to 
any  date  decided  upon,  nevertheless  some  considera¬ 
tion  should  be  given  the  hosts  for  that  occasion. 

June  has  come  to  be  the  accepted  A.  A.  C.  W.  cn- 
vention  month  and  there  does  not  seem  to  be  laj 
logical  reason  for  change  next  year.  If  anythin 
there  is  more  reason  than  ever  before  for  meetinj 
during  that  month  in  1924. 

June  is  an  ideal  month  in  England.  There  ait 
other  things,  however,  than  climatic  conditions  that 
should  be  considered  by  the  committee.  Transporta¬ 
tion  is  going  to  be  an  important  factor  in  handliai 
such  a  large  delegation.  If  the  convention  is  held 
June,  the  tourist  rush  can  be  beat  both  coming  and 
going  to  and  from  England,  still  allowing  plenty  of 
opportunity  for  a  visit  to  the  Continent. 

July,  which  is  finding  favor  with  some  Americans, 
is  England’s  big  tourist  month  and  for  that  reason 
should  be  avoided  if  it  is  at  all  possible.  Hotel  ac¬ 
commodations  are  at  a  premium.  Steamships  east¬ 
ward  bound  are  crowded  to  capacity.  To  throw  IfHi 
delegates  on  to  the  hands  of  an  over-anxious  host  is 
the  busiest  season  of  the  year  is  an  extra  burden, 
which  we  do  not  believe  our  Einglish  friends  sbooU 
be  asked  to  assume. 

While  it  is  true  that  America’s  two  big  national 
political  conventions  will  be  held  before  it  will  be  pos¬ 
sible  for  the  advertising  men  in  attendance  to  retnn 
to  this  country,  that  should  not  have  a  great  deal  of 
bearing  on  the  case  as  the  delegates  to  those  conven¬ 
tions  will  already  have  been  elected  and  the  news  of 
their  daily  deliberations  will  be  the  only  tie  that  bmds 
the  majority  to  them.  Measured  by  news  traiismissk* 
London  is  only  a  few  minutes  away  from  New  York. 

Let  us  have  an  early  decision  on  the  convention 
dates  after  careful  consideration  of  every  factor  in¬ 
cluding  our  hosts  for  1924. 


w 


TOMORROW 

“ITH  San  Francisco  and  New  York  only 
little  over  24  hours  apart  by  the  air  routes 
established  by  our  mail  service,  the  Amerkna 
newspaper  man’s  cherished  dream  of  a  National  Daily 
seems  only  a  short  distance  away. 

Less  than  a  quarter  of  a  century  ago  the  WrigK 
Brothers’  aeroplane  refused  to  leave  the  ground,  W 
today  in  New  York  we  read  yesterday’s  San  Fran¬ 
cisco  newspapers  and  in  San  Francisco  they 
those  of  New  York  carried  across  the  continent 
this  modem  miracle  that  is  sure  to  play  a  prommot 
part  in  revolutionizing  newspaper  distribution. 

We  often  marvel  at  the  huge  circulation  of  d* 
compact  London  Daily  Mail  which  reaches  e«ry 
point  of  the  tight  little  isle  of  England  on  the  dsT 
of  publication,  but  how  long  will  it  be  under  a  per¬ 
fected  air  mail  service  until  America  will  boast 
tight  little  dailies  that  will  fit  their  size  to 
requirements  of  this  new  form  of  transportatioo 
measure  their  circulation  by  millions  and  their  terri¬ 
tory  all  states  in  the  Union? 

Newspaper  making  like  its  twin  agencies  for  ed^ 
cation  and  understanding — communication  and  true- 
portation — is  only  in  its  infancy. 


'  re 
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going  to  devote  his  entire  time  to  the 
Siting  of  the  Wichita  Beacon,  and  will 
avoid  long  trips.  “It  is  a  lot  more  fun, 
and  pays  better,”  he  says. 

J.  Douglas  Gessford,  general  manager 
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Harvester  Company,  has  left  for  Marcus, 
Wash.,  where  he  has  purchased  the  Com¬ 
munity  News. 

Jack  Young,  city  editor  of  the  Char¬ 
lotte  (N.  C.)  Observer,  is  looking  for- 


R.\ND0LPH  HEARST  of  the  Bergen  (N.  J.)  Evening  Record.  ALFRED  F.  HARRISON,  for  the  ward  tothe  tim^Xn  L  will  ^  ^ 
W  to  returned  to  New  York  after  an  told  the  Hackensack  Rotary  Club  “How  past  two  years  general  sales  inan-  owner  and  publisher.  He  has  been  in- 


has 
absence 


of  several  months  spent 
and  aiifomia. 

W  H  Dodge,  president  of  Alhed 
v«;papers,  Inc.,  has  returned  from  a 
^  .hrouBh  the  Adirondacks. 


Newspapers  Are  Made.  He  declared  ager  of  the  United  Press  Associations,  formed  that  he  is  an  heir  to  an  estate  of 


that  “the  life  of  a  journalist  has  perhaps 
more  romance  than  any  other.” 

Frank  Parker  Stockbridge,  American 
Homes  Bureau  of  Chicago,  is  expected  to 
return  to  his  office  soon  after  a  recent 


i  inn  through  the 

®  «  i_  • _  iciuiii  lu  iii»  uiiicc  auuii 

E  Roy  Howard,  general  busines  '  operation  for  appendicitis. 

L,  nf  the  Scr  pps-Howard  newspapers,  ^  .  t,  w  t  e 

la  ot  Tann/ta  Edward  B.  McLean,  owner  of 


iboo  a  pleasure  trip  in  Canada. 

I.  Roe.  editor  and 


Ludwig 
!  Ssher  of 


pub- 


the  Montevideo  (Minn.) 


the 

Washington  (D.  C.)  Post,  offered  Mrs. 
Florence  Kling  Harding  use  of  his  coun¬ 
try  home,  “Friendship,”  situated  a  few 


has  resigned  to  $20,(X)0.000  left  by  his  grandfather,  the 
become  associate  late  Bishop  Caleb  W.  Key.  There  is  a 
with  Robert  H,  contest. 

Sjier'icVn''  aS^ 

dpnt  Insurance  Birmingham  Age-Herald,  is  criti- 

rnmnanv  nf  Oi:  with  heart  discase  at  Mentone, 

tion. 

Everett  G.  Tripp,  managing  editor  of 
the  Sioux  City  Tribune,  is  on  a  vacation. 
Mrs.  Alexander  Hosmer  is  the  new 
handling  all  kinds  assistant  society  editor  on  the  Tacoma 
of  specialty  in-  News  Tribune,  taking  the  place  of  Miss 
surance,  including  Anne  Davis,  who  is  attending  college, 
the  circulation  William  Hayes  of  the  Hearst  Syracuse 
policy  now  being  copy  desk  has  resigned.  He  expects  to 

_  used  by  a  number  return  to  Washington 

'■•-f  Committee  two  years,  and  then  de-  ing  Company,  Chicago,  is  recuperating  of  newspapers  through  the  country.  c  i  j- 

xr-  r - Harrison  wm  be  president  and  general 

manager,  while  Gore  will  be  secretary  Chicago  Herald  and 

and  treasurer  aminer,  has  gone  to  Aurora,  Ill.,  where 

During  his  nine  years  with  the  United  *  ^roup  of  friends  are  editing  a 


Sews,  was  reantly  elected  State  com-  from  Washington,  as  long  as  she 

.  .  .  —  QJ  ...*  U^J  T'U-  \>r^T  ....... 


Lndcr  at  the  fifth  annual  convention 
ir  Minnesota  Department  American 
by  a  vote  of  395  to  213.  He 


:  Legion 


cago  in  a  new  or¬ 
ganization  known 
as  the  Patron’s 
Protective  Ser¬ 
vice  League, 


A.  F.  Hakiison 


wished.  The  McLeans  are  at  Bar  Har¬ 
bor. 

:S.rfekven  months  overseas  as  a  pri-  ,  King,  ed^r  of  the  Barnes  City 

in  the  352nd  Infantry.  He  was  (la.)  News,  has  been  recommended  for 
'  ;t  adjutant  of  the  Legion  one  and  a  postmaster. 

.  f  years,  member  of  the  State  Execu-  O.  F.  Byxbee  of  the  Byxbee  Publish- 
Xt  Committee  two  years,  and  then  de-  ing  Company,  Chii 
irmicnt  vice-commander.  He  has  been  from  an  operation. 

iiewsoaper  work  eleven  years,  b'or  - 

“c^rs  he  was  associate  editor  of  the  IN  THE  EDITORIAL  ROOMS 

Nurthneld  (Minn.)  News,  later  buying  ^  BRANNER,  creator  of  Win-  „  ^  .  - -  -  -y  -  newsoaoer 

papers  at  Montevideo  to  establish  recently  made  his  Harrison  has  steadily  risen  from 

Montevideo  News.  .  Chicago  Xe  idning  the  ‘elegrapher  at  the  Indianapolis  News  to  Miss  Alice  Ecke,  formerly  with  the 

Elbert  H.  Baker,  publisher  of  the  Tribune  nL  York  News  staff.  Winnie  head  of  the  wles  organization.  In  1918  sZi 

iineland  Plain  Dealer,  is  in  Tacoma  drawn  in  New  York  Bickel,  then  business  manager  ^fde  editor  of  a  semi-monthly  edition  of 

t  his  son,  Frank  S.  Baker,  publish-  xf  •  a  n  i  (  x  ♦  -ii  k.  United  Press,  took  Harrison  into  Wmiiens  Wear  which  is  being  published 

.ofThe  New^^  Tribune.  Trenton  will  be  j^e  sales  organizatfon  and  put  him  in  >n  Chicago. 

Wynn  Williams  of  the  Manchester  RepubS  Sta*fo  Nw's  weekly  of  Th'  Hr*'®’ 

Sn  and  Walter  F.  Bullock,  New  \ew  JerLv  weekly,  ot  Ohio  This  terrify  was  gradual^  ex-  ^icagp  Daily  News,  is  due  back  soon 

_ -  -t  .u-  XT — .k-niT.  ^*^w  jersey.  tended  to  include  Michigan,  Kentucky  and  from  California. 


",ir  X  Tji  It  .....  —  -  -x..  ...X.  - - *  „x,  years  laier  ne  was  taken  mto  the  (n\iA  Knn/t 

(Kan.)  Hep  d.  a  w^kly  paper,  pj^rida.  New  York  office  and  made  general  sales 

ms  to  cwvert  It  into  a  daily  Phillip  H.  Parrish,  son  of  the  late  manager  under  L.  C.  Eamist.  T^nh  A  1  h  if. 

W.  T.  Beck  publisher  of  the  Holt^  Randall  Parrish,  novelist,  is  a  reporter  Robert  H.  Gore  three  years  ago  was 

(Kin.)  Recorder,  has  been  appointed  the  Portland  (Ore.)  Journal'  editor  of  the  Terre  Haute  (Ind.)  Post,  a  ^  real  estate 

r.»r  at  Holton.  ^  Whitney),  Scripps-Howard  newspaper.  He  was  one  |tSen 'h*and  rS  ^tate^Sl^rd  ^ 

J  E  C.  Amos,  publisher  of  the  Sidney  versatile  veteran  of  the  Tamna  Times  ^  possibilities  of  an  ^  instate  Boara. 

Daily  News,  has  been  taking  a  who  has  conducted  a  column  foTthe  past  accident  insurance  policy  as  a  circulation 
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xd.  editor  of  the  Herald.  adjoining  counties  originally  a  part  of 

Daniel  W.  Williams,  Jackson,  O.,  Hillsborough. 

-I  raper  publisher  and  recently  candi-  Elsie  McCormick,  formerly  of  the 
‘i::  for  the  Republican  nomination  for  (^hina  Press,  Shanghai,  is  now  a  Sunday 
'.r.emor  of  Ohio,  has  been  appointed  a  feature  writer  on  the  New  York  World. 
- -hfr  of  the  new  State  Clemency 


C.  O.  Powers  of  the  Ames  (la.)  Daily  Walter  Colby,  who  for  14  years  was 
Tribune  has  been  elerted  commander  of  editor  of  the  city  life  section  of  the  New 
the  Ames  Post,  American  Legion.  York  Sunday  American,  has  been  made 

Chester  L.  Shaw,  reporter  for  the  editor  of  Physical  Culture  Magazine. 

,  H.  H.  formerly  city  hall  johff  ^ 

,l«lw  McXa».  publish..,  and  rfilor  Ste'd°^cS  ?hl  nte,r8  oYa  “r"*' 


W the  Galena  (Kan.)  Evening  Times  is  written  by  himself,  the  scenes  of  which 
pT?  mentioned  as  candidate  for  the  Re-  laid  in  Northwestern  Washington. 

-  .on  nf>rmnation  for  State  auditor  in  About  40  Indians  were  in  the  cast. 

Collins,  aviator  for  the  N.  E.  A. 

,.  f  u  /-  J  .service  of  the  Chicago  Post,  narrowly 
ij  editor  05^  the  Grand  escaped  injury  or  death  when  his  plane 

si ' ,  Herald,  was  held  up  and  was  wrecked  near  Gary,  Ind.  Collins 
of  a  quantity  of  jewelry  and  a  1,3^  ,^{4  with  pictures  of  the 

ill  sum  of  cash  on  Aug.  12.  Harding  funeral.  He  rescued  the  pic- 

,  ^  J-  Newell,  editor  of  the  Jackson  tiires,  and  caught  a  passing  auto  to  Gary. 
IJl)  Sun  for  three  years,  has  retired.  The  rest  of  the  trip  was  made  by  inter- 
HeBsuaeeded  by  DaHd  J.  Shively,  new  urban,  elevated  and  Uxi. 

K  ^  u  i  .  Clarence  Martin,  of  the  city  staff  of 

L  Booth  Tarkin^on  will  start  early  in  the  Bellingham  (Wash.)  Reveille,  is 
nAer  on.a  series  of  six  stories  \vritten  editor-in-chief  of  “The  Head  Saw,”  new 
'..T^ly  for  the  Coloroto  Magazine  of  official  publication  of  employes  of  the 
Uiicago  Tribune.  Bloedel  Donovan  Lumber  Mills,  which 

B.  Hippie,  veteran  eflitor  of  the  has  the  largest  industrial  payroll  in  the 
^a.nsss  City  (Kan.)  Press,  and  the  old-  State,  approximating  $3,000,000  annually, 
active  newspaper  man  in  Greater  Martin’s  assistants  are  E.  W.  Bache  and 
jinsas  City,  is  recovering  from  the  ef-  J.  Morgan  Van  Wickle,  newspaper  men. 
|«s  of  a  sunstroke,  received  in  Colo-  William  L.  Gormley,  for  many  years 

a  reporter  on  the  Mobile  Register,  has 
been  promoted  to  city  editor. 

Henry  M.  Paynter,  reporter  on  the 
Chicago  Herald  Examiner,  is  the  father 
of  a  son,  Henry,  Jr.,  bom  Aug.  10. 

Mrs.  Frances  R.  Durham  is  cor¬ 
respondent  in  charge  of  a  new  branch 
I  J=iui  L  Morrison,  editor  and  publisher  office  in  Mobile  of  the  Birmingham  News 
Greenville  (Pa.)  Evening  Record,  -Montgomery  Advertiser. 
wkI  three  weekly  newspapers,  has  bwn  Rube  Goldberg,  cartoonist  on  the  New 
a  member  of  the  State  Work-  York  Evening  ^lail,  has  written  several 
Compensafion  Board  by  Governor  sketches  for  the  corning  Greenwich  Vil- 
•  lage  Follies. 

I, w.- ^  Johnson,  editor  of  the  Ivanhoe  George  W.  Smith,  sporting  editor  of 
1  Times,  has  been  appointed  Post-  the  Lawrence  (Kan.)  Journal- World, 
Tj  of  that  town.  has  returned  from  a  two  weeks’  vacation 

i  Henry  J.  Allen  of  Kan-  with  relatives  near  Pottawatomie, 

ttaounces  that  after  Sept.  1  he  is  George  A.  Peebles,  photographer  for 


Neal  M.  Chidester,  formerly  with  the  Photoplay  Magazine. 

Sioux  City  Tribune,  and  for  the  last  E  C.  Boehringer,  for  the  past  two 
three  years  advertising  manager  of  the  years  correspondent  in  Washington  for 
Sioux  City  branch  of  the  International  the  Daily  Iron  Trade  of  Cleveland,  has 


Springs.  Mrs.  Hippie,  who  accom- 
him,  was  thrown  from  a  motor 
between  Copeland  Lake  Lodge  and 
•■■rgipfalc,  Col.,  when  the  car.  while  be- 
^  towed,  overturned  on  a  steep  grade 
rope  broke.  A  boulder  pre- 
L’C™  Hippie  from  plunging  down 
I’^Hiountain  side.  She  was  not  injured. 


The  Haskin  Information 
Bureau  serves  all  classes 
of  readers. 

. . . . ntniinmiMiiiiiUiiuiMitmimrnnniiimHiHniiittni^  — 
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been  transferred  to  Chicago  where  he 
will  represent  the  Penton  publications. 
P'red  Fletcher  of  the  Cleveland  office 
succeeds  Boehringer  in  Washington. 

IN  THE  BUSINESS  OmCE 

IJERBERT  WYLE,  for  the  last  nine 
years  business  manager  of  the 
Baltimore  News,  has  joined  the  Baltimore 
Post,  Scripps-^IcRae  tabloid,  as  advertis¬ 
ing  manager. 

K  R.  McCormick,  of  the  advertising 
department  of  the  Sioux  City  Journal, 
with  John  Barton,  of  Sioux  Falls,  S.  D., 
recently  won  the  men’s  doubles  ciiampion- 
ship  in  the  Interstate  Tennis  Association 
tournament  in  Sioux  City.  McCormick 
is  also  singles  champion  of  South  Dakota. 

S.  Edgar  Phillips,  formerly  assistant 
to  Maj.  C.  E.  Whipple,  manager  of  the 
Herald-Mail  Publishing  Company,  Hag¬ 
erstown,  Md.,  has  assumed  charge  ^ 
manager  following  the  resignation  of  his 
chief. 

Lew  J.  Valentine,  business  managa  of 
the  Clay  Center  (Kan.)  Times,  is  in 
Colorado  recuperating  from  a  long  illness. 

E.  E.  Hardwick,  advertising  manager 
of  the  Wichita  Eagle,  has  teen  made  vice- 
president  of  the  Association  of  News¬ 
paper  Advertising  Executives. 

Don  Thayer,  Iowa  and  Wisconsin 
newspaper  man,  is  now  with  the  adver¬ 
tising  department  of  the  Cedar  Rapids 
Republican. 

Charles  B.  Hinkle,  formerly  on  the  ad¬ 
vertising  staff  of  the  Springfield  (O.) 
Morning  Sun  and  later  connected  with  a 
Springfield  advertising  agency,  has  joined 
the  advertising  staff  of  the  Hainilton 
(O.)  Daily  News. 

C.  P.  Rich,  business  manager  of  the 
Pratt  (Kan.)  Daily  Tribune,  is  spend¬ 
ing  a  two  weeks’  vacation  in  Southern 
Missouri. 

Leonard  R.  Brooks,  a  promotion  man¬ 
ager  on  afternoon  Hearst  papers,  is  re¬ 
turning  to  Chicago  as  promotion  mait- 
ager  of  the  Evening  American  after  sev¬ 
eral  months  in  the  same  capacity  on  the 
^ston  American. 

Ernest  K.  Meredith,  advertising  rep¬ 
resentative  of  the  Iowa  Legionnaire, 
published  at  Des  Moines,  has  resigned  to 
become  field  organizer  of  the  Interna¬ 
tional  Association  of  Salesmen  in  Iowa 
and  Nebraska. 

Charles  Kilgore,  advertising  depart¬ 
ment  Chicago  Tribune,  has  returned 
from  a  trip  in  Mexico  which  lasted  sev¬ 
eral  months. 

Clayton  G.  Underhill,  assistant  busi¬ 
ness  manager  of  the  Buffalo  Evening 
News,  is  recovering  after  an  operation 
for  appendicitis. 

George  E.  Gwinn  of  the  Hutchinson 
(Kan.)  News  advertising  staff  recently 
underwent  an  operation  for  the  removal 
of  a  piece  of  cartilage  from  his  right 
knee  cap.  The  knee  had  teen  injured  a 
week  before. 

Byron  D.  Burdick,  advertising  man¬ 
ager  of  the  Burlington  Free  Press,  has 
bwn  appointed  vice-president  for  Ver¬ 
mont  of  the  Association  of  Newspaper 
.\dvertising  Executives. 


J.  H.  Reilly,  formerly  advertising 
manager  of  the  Minneapolis  Daily  News 
and  also  employed  on  Chicago  papers, 
underwent  an  operation  in  a  Chicago 
hospital  recently.  His  home  is  in  tti- 
cago. 

William  F.  Reardon  and  Charles  W. 
Fetherholf  have  joined  the  advertising 
staff  of  the  Worcester  (Mass.)  Tele¬ 
gram,  with  which  they  previously  had 
been  connected. 

N.  S.  Getlin  has  teen  appointed  class¬ 
ified  advertising  manager  of  the  Cincin¬ 
nati  Enquirer. 

F.  P.  McMahon  has  succeeded  Dean 
Heintzleman  as  classified  manager  of  the 
Omaha  Daily  News. 

Ralph  Chambers,  business  manager  of 
the  Birmingham  Post,  has  been  in  New 
York  for  a  few  days  purchasing  ma¬ 
chinery. 

W.  A.  Mayborn  has  become  business 
manager  of  the  Indianapolis  Times,  suc¬ 
ceeding  Oscar  Johnson,  resigned. 

HOLDING  NEW  POSTS 

A  RTHUR  WILHELM,  art  and  roto- 
gravure  editor  St.  Paul  Dispatch- 
Pioneer  Press,  from  movie  editor. 

Charlie  Barnes,  Sebring  (Fla.)  White 
Way,  from  Okeechobee  (Fla.)  News. 

Jessie  Leason,  photographer  St.  Paul 
Dispatch,  from  copy  desk. 

P.  Debord,  reporter  St.  Paul  Pioneer 
Press,  formerly  Kansas  City  Star  and  St. 
Joseph  (Mo.)  News-Press. 

Edwin  J.  Stanley,  financial  editor  St. 
Paul  Daily  News,  from  Pioneer  Press. 

Llewellyn  B.  White,  reporter  Chicago 
American,  1923  graduate  Department  of 
Journalism  University  of  Kansas. 

Loren  E.  Brewer,  copy  desk  Pittsburg 
(Kan.)  Sun,  from  Manhattan  (Kan.) 
Nationalist. 

SEEING  THE  WORLD 

T>AUL  BELLAMY,  managing  editor, 
and  Richard  T.  F.  Harding,  mag¬ 
azine  editor  of  the  Qeveland  _  Plain 
Dealer,  are  spending  their  vacations  in 
the  wilds  of  Canada,  hunting  and  fishing. 

Foster  C.  Potter,  reporter  on  the  Syra¬ 
cuse  Herald,  is  on  a  two  w’eeks’  vacation 
with  his  Dodge  coupe.  He  will  visit  his 
mother  in  Norwich. 

L.  E.  Bladine,  editor  of  the  Cedar 
Falls  (la.)  Record  and  Internal  Revenue 
(Tollectcr,  has  returned  from  a  tour  of 
Europe. 

George  .\.  Hough,  Jr.,  news  editor  of 
the  New  Bedford  (Mass.)  Standard,  has 
returned  to  work  after  a  three  weeks’  va¬ 
cation  spent  in  Bermuda  and  at  his 
country  home  in  Martha’s  Vineyard. 

Merryle  S.  Rumeyser,  financial  editor 
of  the  New  York  Evening  Journal ; 
Robert  A.  Simon,  author  of  “Our  Little 
Girl” ;  his  brother,  Richard  Simon ;  and 
M.  Lincoln  Schuster,  New  York,  repre¬ 
sentative  of  the  Boston  Transcript,  are  on 
a  vacation  at  Siasconset  on  Nantucket. 

Miss  Nellie  Elizabeth  Gardner,  fea¬ 
ture  writer  formerly  with  the  American 
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Relief  .-Vssociation  in  Russia,  is  traveling 
in  the  West. 

J.  M.  Denholm,  editor  of  the  Blenheim 
(Ont.)  News-Tribune,  has  returned  from 
a  six  weeks'  trip  to  England,  Scotland 
and  France. 

.•\ndrew  Haley  of  the  Tacoma  News 
Tribune  staff  will  leave  for  New  York 
early  in  September. 

James  Swinnerton  (“Little  Jimmy”), 
his  wife,  and  Wilbur  Hall,  San  Francisco 
newspaper  man  and  writer  have  started 
on  a  three  months’  trip  in  Arizona.  They 
will  see  the  Hopi  snake  dance  of  the 
Navajo  Indians.  Sam  Blythe,  Francis 
McComas,  Raymond  Ormsby  and  others 
will  be  Swinnerton’s  guests  in  the  South. 

Louis  P.  McNeely  of  the  Louisville 
Times  was  a  visitor  in  Urbana,  O.,  his 
former  home. 

Stanley  Bogert,  managing  editor  of 
the  business  section  of  the  Philadelphia 
Public  Ledger,  was  a  recent  visitor  in 
Oeveland  where  he  put  in  several  years 
on  newspapers,  and  was  publicity  repre¬ 
sentative  for  the  Cleveland  Garment 
Manufacturers’  Association. 

Capt.  W.  C.  Howells,  Columbus  cor¬ 
respondent  of  the  Oeveland  Plain  Dealer, 
is  in  Paris. 

Fred  Turner,  city  editor  of  the  Buffalo 
Commercial,  _  is  in  Algonquin  National 
Park,  Ontario,  for  two  weeks. 

William  Meldrum  and  Roland  Palmer 
of  the  Buffalo  Evening  News  are  home 
after  a  two  months’  tour  of  Europe. 

Mrs.  Frances  M.  Ford,  editor  of  the 
CTiildren’s  page  of  the  Chicago  Daily 
News,  has  returned  from  an  extended 
visit  to  her  daughter  in  Philadelphia. 


Ewing  Herbert,  editor  of  » 
watha  (Kan.)  World,  is 
Summer  in  California.  ■ 

John  F.  Cullen,  Sunday  editor  ri  - 
Syracuse  Hearst  Papers,  is  o- 
weeks’  tour  of  Canada.  ’  *  ■ 

CTiarles  S.  (“Buck")  Hayda,  v 
ington  Correspondent  of  the  1(2^" 
Journal,  is  visiting  his  mother^,: 
Kan. 

(1.  S.  Griswold  of  the  Batara  v 
Congressman  Fldwin  S.  Underbill 
Corning  Leader,  and  William  J 
the  -Amsterdam  Recorder  are 
through  Quebec. 

Miss  M.  K.  Read  of  the  Kaasa. ' ' 
Star  spent  her  vacation  in  St  Paul 
Oakley  Fanning  telegraph  editor  «(•. 
Buffalo  Evening  News,  toured  ti  i- 
rondacks. 

D.  A.  Valentine,  editor-owner  of 
Clay  Center  (Kan.)  Times,  is 
his  vacation  at  Whalen’s  Island, 

Frank  Miller,  editor  of  the  St 
(Kan.)  Star,  did  the  police  runoii 
Cleveland  Plain  Dealer  this  sumnes 
his  vacation  stunt,  instead  of  tate, 
trip  to  Colorado.  ^ 

Col.  E.  Hofer,  formerly  editor  «s 
Salem  (Ore.)  Capital  Journal,  now  r 
er  and  editor  of  the  Pacific  M - 
facturer  and  of  the  Lariat  a  Peria 
literary  monthly,  is  spending  the  rs 
mer  with  his  family  at  Agate  Beadv  - 

Charles  F.  Scott  of  the  lola  (K; 
Register  is  spending  the  summer  a  ] 
cottage  in  Colorado. 

M.  Henri  Sell,  who  as  Henry  B’* 
man  Sell  originated  the  book  page  oil 
(Thicago  Daily  News,  slipped  qmethj 
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Each  year  that  the  Associated  Adver- 1 
tising  Clubs  has  offered  church  promo¬ 
tional  copy  to  papers,  an  increasing 
number  of  newspapers  has  used  it. 

If  local  churches  can  be  made  to  see 
it,  they  are  all  working  for  the  same  end 
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READING,  PA. 


THE 

le  ORLEANS  STATES 

h  two  yeara  kaa  increased 
Daily  over  17,000 
Sunday  ower  41,000 
Sammer,  1923 — 

Sunday  over  78,000 
Rite  12c  flat  Daily 

1 5c  flat  Sunday 
Daily  rate  advancea  to  13c. 
Oct.  lat 

Adrertiaing  gain  for  1922 
1,025,432 — Createat  in  the  South 
Repreaented  by 

THE  S,  C,  BECKWITH 
SPECIAL  AGENCY 
NEW  YORK 

JOHN  M.  BRANHAM  CO. 

CHICAGO 


Chicago  last  week  from  the  West  and  to  represent  the  Garoct  Express,  month- 
out  again  on  the  Century  in  a  party  which  ly,  and  the  Shun  Po.  Chinese  daily,  both 
included  Mme.  la  Duchesse  de  Gramont  of  Peking. 

and  her  two  sons,  of  Paris.  Mr.  Sell  The  Miami  Evening  Bulletin  an- 
was  a  guest  of  several  motion  picture  nounces  the  following  appointments: 


celebrities  while  in  California. 


Pacific  coast  representative,  Fred 


Among  the  Chicagoans  who  have  been  Hall,  offices  San  Francisco  and  Los 
enjoying  the  water  sports  at  Catalina  Angeles;  New  York  and  Chicago  repre- 


Islands  are  William  A.  Curley,  manag¬ 
ing  editor  of  the  Chicago  Evening  Amer- 


sentative,  J.  P.  McKinney  &  Son. 

The  Conneaut,  (O.)  News-Herald,  the 


ican,  and  his  daughters,  Kathryn  and  popiar  Bluff  (Mo.)  Interstate  American, 
Miriam.  Bicknell  (Ind.)  News  and  the  .At¬ 

tica  (Ind.)  Ledger-Tribune  have  ap- 
IN  THE  AGENCY  FIELD  pointed  Carpenter  &  Co..  New  York  and 

Till.-  r-u  I  oc-oc  Ar'fvTr'v  ix-r-  Chicago,  to  represent  them  nationally. 

HE  CHAMBERS  AGENCY,  INC.,  tu  c  .  „  u  xt  c  i  •_ 

f  V  n  I  A  u  .1  The  Santa  Barbara  News.  San  Luis, 


The  CHAxMBERS  AGENCY,  INC.,  — - 

f  X'  rx  1  .  u  .1  The  Santa  Barbara  News.  San  Luis, 

.nH  K  Y  Orleans,  has  taken  new  Luis  Obispan.  and  the  Visalia  Delta, 
and  much  larger  quarters  for  its  New  3,,  California,  have  appointed  Fred  L. 
\ork  otticex  low  li^ated  in  the  Park-  Francisco,  as  their  Pacific 

If  “S'  hS  advertising  reprosm.ativr. 

jdined  the  agency  and  has  been  m^e  a  - - - 

NEWS  SERVICES  AND  SYNDICATES 

of  directors.  He  will  have  charge  of  the 

New'  York  office.  TVyELVILLE  E.  STONE,  former 

Paul  Smith,  of  the  Smith-Ginsburg  general  manager  and  now  coun- 

Advertising  Agency  and  until  recently  ^elor  of  the  .\ssociated  Press,  celebrated 
United  Press  correspondent  at  Tampa,  seventy-fifth  birthday  Aug.  23.  Mw- 
was  the  winner  in  a  recent  advertising  ^lages  and  felicitations  were  received  by 
writing  contest  staged  by  the  Tampa  Y.  Stono  from  all  over  the  world.  Per- 
M.  C.  A.  School  of  Advertising,  winning  the  one  most  appreciated  was  from 

a  $25  prize  employees  of  the  A.  P.  as  follows : 

E.  SUefa,,,.  of  .h, 


“d  Miciution.on  your  7Mh 

Kansas  City,  has  just  invested  $26,500  in  ‘^very  man  in  the  As^iat- 

,  ed  Press  service,  each  of  whom  holds  you 


a  colonial  residence  of  brick  and  wide 
siding  at  630  Meyer  boulevard. 

Harry  Peck,  head  of  the  Peck  Adver- 


in  affectionate  regard.  They  appreciate 
your  oft-repeated  statement  that  the 
dearest  thing  in  your  life  is  the  loyalty 


tising  Agency,  is  organizing  a  $500, (XW  which  each  has  served  with  you  in 

mortgage  company  to  Je™  money  on  your  efforts  to  maintain  this  co-operative 
properties  m  Long  Beach,  N.  Y.  ^  endeavor  at  news  collection  and  distribu- 
William  A.  Hart  has  been  appointed  tion.” 

marketing  and  pre^uction  of  Henry  T.  Tcsch,  formerly  of  the  Paci- 
Elliott  Service  Co.,  New  \ork  City.  r,.  Atlantic  New  York  office,  has  been 
For  the  past  five  years  he  has  been  with  manager  of  the  (Thicago  office  of 

Frank  Seaman,  Inc.  jjjp  United  News  Pictures.  He  is  in 


G.  Leonard  White  has  formed  an  ad-  CThicago  now  to  open  headquarters. 


vertising  business  under  his  own  name  at 
Denver,  Col. 


The  board  of  directors  of  the  Asso¬ 
ciated  Press  will  hold  its  next  meeting 


Donald  E.  Forker,  account  executive  Oct.  3,  at  10:30  a.  m.  in  New  York, 
with  the  Hammel-Sutphen  Company,  Los  L.  C.  Probert,  superintendent  of  the 
Angeles  advertising  agency,  has  been  Washington  Bureau  of  the  Associated 
made  a  member  of  that  firm  which  will  Press,  and  Paul  Cowles  superintendent  of 
hereafter  be  known  as  Hammel,  Sutphen  the  Western  Division.  San  Francisco,  en- 
&  Forker.  tertained  at  dinners  .Aug.  18  in  compli- 

(Tharles  J.  Cutajar  was  elected  pres-  ment  to  the  .Associated  Press  men  who 
ident  and  (Zarleton  C.  Provost,  secretary  covered  the  story  of  President  Harding’s 


and  treasurer  of  the  Capitol  Advertising  illness  and  death. 


Company  of  New  York,  Inc.,  at  a  meet¬ 
ing  of  the  board  of  directors. 


L.  F.  Curtis,  superintendent  of  the  mar¬ 
ket  and  election  department  of  the  As- 


H.  F.  Nonnamaker,  recently  art  direc-  sociated  Press,  is  spending  his  vacation 
tor  of  the  Tracy-Parry  Company,  Inc.,  in  Oakland.  N.  J. 


Philadelphia,  has  joined  Van  Patten,  Inc., 
New  York,  in  a  similar  capacity. 


E.  L.  Powell,  correspondent  for  the 
•Associated  Press  at  Manila,  arrived  in 


John  J.  O’Carroll  for  the  last  two  New  York  Aug.  22  on  the  steamer  Pitts- 
years  with  Thomas  Cussack  &  Co.,  hurg  after  a  trio  through  the  Suez  Canal 
Spring^field,  Mass.,  and  previously  with  and  a  stay  in  England.  He  will  remain 
the  New  York  and  Chicago  offices  of  the  here  for  several  weeks  before  returning 
same  concern,  has  assumed  the  manage-  to  his  post. 

ment  of  the  Hathaway  Advertising  Com-  Frederick  Roy  Martin,  general  manager 
pany.  New  Bedford.  Mass.,  and  the  J.  E.  of  the  Associated  Press,  and  Mrs.  Martin 
McMahon  Company,  Pawtucket,  R.  L,  arrived  in  Rome  Aug.  19. 
and  will  make  his  headquarters  at  New  ^jjlton  Garges,  chief  of  the  traffic  de- 
Bedford.  nartment  of  the  Aossicated  has  returned 

from  a  vacation  automobile  trip  through 
WITH  THE  SPECIALS  New  York  State. 

/'irrxr.r'T?  n  TXAvrin  r'nxi  Frank  B.  Noyes,  publisher  of  the 

Washington  Star  and  president  of  the 
IAN\.  special  repr^entativ«.  Associated  Press,  is  spendinj?  several 
has  removed  Its  J^w  Aork  offices  to  the  at  his  summer  home  at  Winter 

Bowery  Savings  Bank  building,  11  East  Harbor,  Maine. 

42hd  street  .  Associated  Press  has  moved  its 

James  F.  Pollock,  director  of  wles  headquarters  in  Rome  to  the  Stefane 
Allied  Newspapers,  has  returned  to  New  \jjency  building 

Mabe^’’"'"  ""  Richard  L.  Spry  has  been  appointed 

‘  ,  .Associated  Press  correspondent  at  Lin- 

Benjamin  &  Kentnor,  New  York  rep-  Neb.,  succeeding  Donald  McKay, 

resentatives,  have  removed  their  offices  resigned. 


to  2  West  45th  street. 


Bert  Presson  has  been  appointed  As- 


nati  and  points  in  West  Virginia. 

H.  H.  Conger,  publishers’  representa¬ 


tive  of  Los  Angfles,  has  been  appointed  Salt  I-ake  City  Telegram, 


The 

Syracuse  Herald 

SYRACUSE,  N.  Y. 

Is  first  in  Syracuse  leading 
the  second  paper  by  2,158,- 
316  lines  for  total  advertising 
for  1922. 

First  in  total ;  local ;  national 
lineages. 

Special  Representatives 

PRDDDEN,KlNG&PRUDDEN.hc. 


m  Fifth  Are. 
N.  Y.  atr 


sti««r  BUf. 

QUeua.  IB. 


_  Harry  I.  Casey,  New  York,  promo-  ^orjated  Press  correspondent  at  Little 
tion  Mnager  of  the  publishers  service  R^ck.  Ark.,  succeeding  O.  S.  Wodrich, 
of  Allied  Nws^pers,  Inc,,  •*  on  an  transferred  to  .Atlanta.  Ga. 

automobile  trip  through  North  Carolina _ 

and  Georgia.  ‘  MAnniFr> 

George  B.  David  of  the  George  B.  MAKKitU 

David  Company,  New  York,  has  re-  ‘C'RNEST  INGERSOLL,  author  and 
turned  from  a  business  trip  to  Olean,  naturalist,  for  two  years  an  editor 
Glens  Falls.  Buffalo  and  Saratoga.^  He  on  the  New  York  Tribune  and  Miss 
will  leave  Aug.  28  for  a  trip  to  Cincin-  Frances  L.  Buchanan,  both  of  New  York. 


He  is  70  and  she  67. 

.Alson  W.  Fergiison,  police  reporter. 


New  Records 


From  nothing  to  200,000  in 
•even  months  on  Sunday— 
From  25,000  to  200,000  in 
eleven  month*  Evening*. 
Watch  for  the  next  chapter. 


DETROIT 

Evening  and  Sunday 

TIMES 


NORTH  CAROLINA 

Is  one  of  the  most  prosperous  spots 
on  the  earth’s  surface. 

It  is  First  in  taxable  wealth  among 
southern  states. 

It  is  the  Second  State  in  the  Union  in 
textile  manufacturing. 

It  is  the  Fourth  State  in  the  U.  S.  in 
the  value  of  its  agricnltnral  products. 

Guilford  County  is  the  richest  county  in 
North  Carolina. 

Greensboro,  its  chief  city,  by  a  new 
Federal  Census,  is  given  tS'.i2S  popu¬ 
lation. 

This  wealthy  section  is  covered  by  one 
newspaper, 

THE  GREENSBORO. 
N.  C.  NEWS 

CONE,  HUNTON  A  WOODMAN,  Inc. 
National  Advertiaing  Representativa* 

New  York — Chicago— St.  Loois — Detroit 
—Kansas  City — San  Francisco— 

Lo*  Angeles 


in  WISCONSIN 


The  Sunday  Telegram  haa 
BY  FAR  the  largeat  dren- 
lation  of  ANY  WUconain 
newipaper.  It  ia  fait  gain¬ 
ing  the  recognition  of  na¬ 
tional  advertiaer*  who  aook 
to  capture  thi*  rich  market. 

INVESTIGATE! 

Leem  the  truth  of  the  lateat 
andita,  and  yonHl  nao  tho 


;fSli{tDauftee  tl^elegram 

■EraEUMTATIVa— 

6.  LKAI  PAVIE  ca..  Ckta*!*,  MtH. 

St  Laaii.  Ln  AsaMa. 

PAVHE,  Min  «  MITH,  Vat,  larta. 
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New  Paris  Offices  of 


Cije  ^nrk  tttinpB 

16  Rue  de  la  Paix 


Situated  in  the  heart  of  the 
French  capital,  one  block  from 
the  Place  de  I’Opera,  at  the  cor¬ 
ner  of  the  Rue  de  la  Paix  and 
the  Rue  Daunou.  The  suite  in¬ 
cludes  reception  and  reading 
rooms,  a  news  room  and  the 
European  headquarters  of  The 
Times  Wide  World  Photos. 

Readers  of  The  New  York 
Times  are  invited  to  make  use  of 
the  reception  and  reading  rooms 
while  in  Paris. 


THE  BOSTON 
AMERICAN 


has  the  largest  evening 
sale  in  New  England. 


It  sells  for  3c  per  copy — 
its  competitors  sell  at  2c 
per  copy. 


PORTSMOUTH,  OHIO 


EVENING  TIMES 
MORNING  SUN 
SUNDAY  SUN-TIMES 


Tliey  cover  South  Central  Ohio 
Completely. 


Foreign  Repreaantatlve 
ROBERT  E.  WARD.  INC. 

$  So.  Waba«h  Ave.  $•!  Fifth  Avw 
CUcaco  New  York 


The 


Pittsburgh  Press 


A  Scripiie-Howard  newopeper 


Daily  and  Sunday 

Has  the  Largest 

CIRCULATION 
IN  PITTSBURGH. 
MEMBER  A.  B.  C 

ronlfD  AdiwUibic  BepnaotattWi: 


I.  A  KLEII 

SO  Eat  S^Kt  tt.  Iiw  Virt 
76  Wat  Staa  St,  Ckkof* 

AJ.  ■Milt  NILU  Mam  SMs..  las  Fiaalaa 


Nieui  USauFtt 

IKe0iBtFr 


is  New  Haven’s 
Dominant  Paper 

Circulation  over  35,800  Average 
Bought  every  night  by  More  New 
Haven  people  than  buy  any  other 

'■  :w  Ha 


TWO  New  Haven  papers  COMBINED. 


^tut  Haupn 


Dr.  Harrison  E.  Welch,  for  many 
years  editor  of  the  Chiropractic  Ginical 
Journal  and  in  charge  of  the  department 
of  publications  of  the  Palmer  School, 
Davenport,  la.,  and  Miss  Fern  Alexan¬ 
der,  formerly  of  the  Davenport  (la.) 
Democrat  news  staff,  in  Los  Angeles 
Aug.  2.  Dr.  Welch  is  now  practicing  in 
Los  Angeles. 

Thomas  H.  Davis,  formerly  court¬ 
house  reporter  of  the  Tampa  Times, 
now  assistant  secretary  of  the  Tampa 
Board  of  Trade  to  Mrs.  Edith  Painter, 
secretary  of  the  Tampa  Merchants’  As¬ 
sociation. 

Jack  Cejnar,  manager  of  the  Spring- 
field  (111.)  bureau  of  the  International 
News,  to  Miss  Mary  Jones  of  Western, 
Neb.,  Aug.  8  at  AlgonA  la.  Both  are 
graduates  of  the  University  of  Nebraska. 
Before  her  marriage,  Mrs.  Cejnar  was 
executive  secretary  of  the  Kossuth 
County,  la..  Red  Cross. 

E.  F.  Click,  editor  and  proprietor  of 
the  Moundridge  (Kan.)  Journal,  to  Miss 
Sadie  M.  Wendle,  formerly  of  Mound¬ 
ridge,  at  Colorado  Springs. 

Hilmar  Fields,  assistant  cashier  Taco¬ 
ma  News  Tribune,  to  Miss  Aya  Qarke 
in  July.  Upon  their  return  from  a  mo¬ 
tor  trip  to  Mexico,  Mrs.  Fields  took  a 
job  as  stenographer  in  the  News  Tribune 
editorial  department 

R.  D.  Waye,  of  a  St.  Louis  publishing 
firm,  formerly  night  city  editor  of  the 
Sioux  City  Tribune,  to  Miss  Henryette 
Bohman  of  St.  Louis. 

Lester  J.  Savadel,  of  the  production 
department  of  Hulscher-Rothenberg, 
Inc.,  to  Marion  E.  Whalen  of  Staten 
Island,  Aug.  22. 

Merle  D.  Furse,  editor  Wilcox  (Neb.) 
Herald,  to  Miss  Thelma  Wood  of  Alma. 


bought  the  printing  plant  of  the  Dajrton 
(Ore.)  Tribune  and  moved  it  to  Tilla¬ 
mook. 

After  occupying  the  same  building  for 
twenty  years,  the  Emporia  (Kan.)  Times 
has  moved  into  larger  quarters.  Alex. 
Calvert,  the  new  manager,  has  made 
many  improvements  in  the  paper.  The 
building  that  formerly  housed  the  Times 
now  has  as  its  occupant  “The  Idle  Hour.” 
Some  contrast! 

The  Longview  Publishing  Company, 
which  recently  established  a  newspaper 
in  the  new  lumber  town  of  Longview, 
Wash.,  has  begun  erection  of  a  building. 
A  new  press  has  been  ordered. 

The  Decatur  (Ill.)  Herald  has  pur¬ 
chased  from  Fred  B.  Mueller,  owner,  the 
property  now  occupied  by  the  newspaper 
plant  at  237-39  North  Main  street.  The 
Herald  has  occupied  the  property  a  nu0i- 
ber  of  years  under  lease.  The  building 
is  three  stories  high  covering  a  lot  30x 
152  feet. 

The  St.  Paul  Daily  News  has  put  in 
four  new  linotypes,  three  new  ad  banks 
and  a  new  saw. 


Tht  Juliut  Uaihtwt  Sptcial  Aftney 
Bolton  —  Pfew  York  —  Detroit — Chicago 


NEW  PLANTS  AND  EQUIPMENT 

'T'HE  WORCESTER  (MASS.) 

Telegram-Gazette  has  aw<^ed  the 
contract  for  the  excavation  and  con¬ 
struction  of  the  foundation  for  a  seven- 
story  building.  The  site  is  in  the  rear 
of  The  Telegram-Gazette  building.  The 
contract  provides  for  the  immediate  erec¬ 
tion  of  the  basement  and  first  story  of 
the  building,  to  be  used  for  housing  the 
fleet  of  automobiles  and  trucks  us^  by 
The  Telegram-Gazette  and  The  Sun¬ 
day  Telegram.  Construction  will  be  de¬ 
signed  for  the  addition  of  six  stories 
later.  It  is  also  planned  to  extend  the 
present  two-story  mechanical  building  to 
seven  stories  and  connect  it  with  the 
new  structure,  which  will  give  a  com¬ 
bined  area  of  12,000  square  feet  on  each 
floor.  Construction  throughout  will  be 
of  solid  steel  and  concrete. 

The  Sarnia  (Ont.)  Daily  Observer  has 
let  the  contract  for  the  erection  of  a 
modern  newspaper  building  at  Front  and 
George  streets.  The  building  will  be 
43x80  feet,  of  brick  and  tile,  and  will  con¬ 
tain  a  20-page  duplex  rotary  stereotype 
press  capable  of  printing  25,000  8-column 
papers  an  hour.  It  is  anticipated  the 
building  will  be  ready  for  occupancy  by 
November,  15. 

The  Lincoln  Star’s  new  building,  at 
12th  and  M  streets,  one  block  east  of 
the  present  location,  when  completed  will 
be  one  of  the  most  complete  and  modern 
printing  plants  in  the  Central  West.  It 
will  have  45,000  feet  of  floor  space  de¬ 
voted  entirely  to  newspaper  making;  it 
will  be  equipped  with  all  the  modem 
machinery,  including  a  new  unit-type, 
Hoe  superspe^  octuple  press.  The  build¬ 
ing  is  of  reinforced  concrete  with  ex¬ 
terior  finish  of  stone  and  white-glazed 
terra-cotta.  It  is  two  stories  in  height, 
the  rooms  being  of  high  ceiling,  with 
almost  solid  glass  on  three  sides.  The 
plant  is  now  running  nine  type  machines, 
which  will  be  increased. 

The  Westerville  (O.)  Public  Opinion 
recently  placed  an  order  for  a  new  Du¬ 
plex  press  capable  of  printing  5,000 
eight-page  papers  an  hour.  The  paper 
will  be  increased  from  a  six  to  a  seven- 
column  page  about  three  inches  longer 
than  the  present  size. 

The  Springfield  (O.)  Daily  News  has 
installed  a  new  monotype  slug  and  type 
caster. 

The  Tillamook  (Ore.)  Herald  has 


T^HE  SEMI-ANNUAL  MEETING 
-*■  of  the  board  of  directors  of  the 
Canadian  Press  will  take  place  at  Win¬ 
nipeg,  Oct.  8.  The  management  states 
that  only  routine  business  will  come  be¬ 
fore  the  meeting. 

The  Northwest  Texas  Press  Associa¬ 
tion  concluded  a  two-day  annual  program 
at  Wichita  Falls,  Aug.  18,  with  O.  C. 
Harrison  of  Seymour,  editor  of  the  Bay¬ 
lor  County  Banner,  presiding.  The  edi¬ 
tors  were  guests  of  the  Texas-Okla- 
homa  Fair  Association  and  the  Wichita 
Falls  Chamber  of  Commerce  for 
luncheons,  and  were  also  entertained  by 
the  local  newspapers,  the  Record-News 
and  Times,  at  a  dinner.  Jim  Allison  of 
the  Wichita  Times  welcomed  the  asso¬ 
ciation.  Other  addresses  included:  Re¬ 
sponse,  R.  H.  McCarty,  Albany  News; 
“Answering  Mail  Promptly,  and  Keep¬ 
ing  Books,”  Bowen  Pope,  Hamlin 
Herald;  "The  Field  Secretary  and  New 
Legal  Rates,”  Sam  M.  Braswell,  Claren¬ 
don  News;  “Developing  Foreign  Adver¬ 
tising,”  R.  H.  Nichols,  Vernon  Record; 
“Keeping  Subscription  and  Advertising 
Rates  on  a  Paying  Basis,”  Frank  Bow- 
ron,  Graham  Leader ;  “Developing  the 
Home  Field,”  R.  O.  Brown,  Electra 
News;  “The  Legislature  and  the  News¬ 
paper,”  Representative  E.  L.  Covey, 
Goree  Advocate. 

The  annual  convention  of  the  Associa¬ 
tion  of  National  Advertisers  will  be  held 
at  the  Westchester-Biltmore  Country 
Club,  Rye,  N.  Y.,  Nov.  12-13-14. 

The  first  speaker  at  the  luncheon  of 
the  Advertising  Council  of  the  Chicago 
Association  of  Commerce  will  be  Roger 
W.  Babson,  who  is  scheduled  for  Sept. 
27  at  the  Hotel  LaSalle.  The  weekly 
noon  meeting  place  of  the  council  has 
been  changed  from  the  Morrison  Hotel 
to  the  Old  Colony  Gub,  located  in  the 
USalle. 

Western  New  York  golfers  of  the 
newspaper  profession  have  formed  an  as¬ 
sociation  with  these  officers;  President, 
Stuart  Maguire,  Buffalo  News;  vice- 
presidents,  Robert  Stedler,  Buffalo 
Times;  E.  J.  McCone,  Buffalo  Commer¬ 
cial,  and  Marc  A.  Rose,  Buffalo  News; 
secretary-treasurer,  Thomas  P.  Mc- 
Auliffe,  Buffalo  golf  writer. 

President  J.  H.  Brinkmeyer,  Poster 
Advertising  Association,  Inc.,  announces 
the  appointment  of  the  following  com¬ 
mittee  known  as  the  “On-to-Britain” 
Committee,  to  act  for  the  Poster  De¬ 
partment  of  the  Associated  Advertising 
Clubs  of  the  World:  J.  H.  Brinkmeyer, 
St.  Louis,  chairman ;  K.  H.  Fulton,  New 
York;  W.  W.  Workman,  Richmond;  L. 
Chennell,  Columbus:  George  W.  Kleiser, 
San  Francisco;  A.  Van  Burer,  Newark; 
E.  A.  Frost,  Chicago.  Kerwin  H.  Ful¬ 
ton,  New  York,  was  appointed  chairman 
of  the  London  Exhibit  and  Program 
Committee. 


"In  Boston  IPs  tks  Pnf 


Circulation  ATarun 
for  1922 


■BOSTON  DAILY  POSI 

396,902 


CopiM  p«r  Day 


BOSTON  SUNDAYPOn 

401,643 


CopiM  Par  Sunday 


First  bt  Local,  Canard  ad 
Tolai  Display  Advsrtiiini 


OVER 


64,000 


LARGEST  EVENINQ 
CIRCULATION  IN  lOWl 


The 

DesMoinesI 
Capital 


“The  African  WofUl 

AND 


“Cape-to-Cairo  fp| 


Publialiad  mrary  Satanday  ii 
London. 


EVI 


3  siiB 


m 


Loa  Aafalw,  CdK. 
Gained  »,U7  Dallr  Ararafe  Oitdf 
Beern  Oowniaeot  BUUnrat,  Bx  IMi 


March  81,  19U.  188,800  DtUr.  U 
Bndliu  Sapt.  80,  1988.  148,968  DUa 
la  Dally  Anraaa  OmNattai,  10,847. 


IT  COVEU  TIE  FIELO  CtMflEmt 


■EFIESEaTATIVES: 

N.  W.  Mtleaqr,  604  TInn  BMi.,  Baa  M 
6.  Ubm  Fwiaa  Ca,  401  Tnur  IMa.  * 
■lailaai  An.,  CblatBa 
A.  J.  Barla  Bill.  710  Hiwtl  BM|.,  In  NH 
MH. 


A 

*,  l«  u' 


THE 
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PENNSYLVANIA 

THE  KEYSTONE  STATE  IS  AS  APTLY 
TERMED  THE  BACKBONE  STATE 

Pennsylvania  industries  are  the  backbone  industries  of 
America. 

Pennsylvania  coal,  Pennsylvania  steel,  Pennsylvania  oil,  Penn¬ 
sylvania  textiles,  Pennsylvania  buckwheat  and  Pennsylvania 
tobacco,  these  monster  industries  require  millions  of  skilled 
well  paid  workers  —  whose  aggregate  buying  power  is 
tremendous. 

To  many  who  think  of  Pennsylvania  as  an  industrial  com¬ 
monwealth  solely,  the  statement  that  she  has  202,250 
farms  representing  an  investment  of  more  than  $1,250,000,000 
may  seem  an  exaggeration,  but  it  is  true. 

The  total  value  of  field  crops  is  estimated  at  nearly  five 
hundred  millions  of  dollars. 

Pennsylvania  dailies  have  long  ranked  among  the  foremost 
in  producing  traceable  results  in  this  territory  where  8,720,- 
017  people  live  comprising  8.2  per  cent  of  the  population  of 
the  United  States. 

Every  Business  Demands  Advertising  in  the  Keystone  State 


CircvU-  2.500  10.000 

tiea  lisM  Ubm 

fScrantoB  TimM  . (E)  37.748  .12  .10 

•Sharon  HaraM  . (E)  8.391  .021  .021 

f Sonbury  Daily  Item . (E)  4.210  .021  .018 

•Warren  Timae-Mirrer . (EAM)  8.115  .036  .036 

•Waahinyton  Obsarrar  and 

Reporter  . (MAE)  16.378  .06  .06 

tWast  Cheater  Local  New . (E)  11.297  .03  .03 

•Wilkaa-Barra  Timaa-Laader . (E)  22.577  .08  .06 

^York  Diapatch  . (E)  17.364  .08  .08 

'{'York  Gazette  and  Daily . (M)  17.006  .05  .05 

•A.  B.  C.  Statement.  April  1.  1923. 

-{Ooaemment  Statement.  April  1.  1923. 


Circnla-  2.500  10.000 

tion  linaa  Ihiaa 

fAllantown  Call  . (M)  29.273  .09  .09 

■lAllantown  CaU  . (S)  16.749  .09  .09 

fBloomabnrc  Praaa  . (M)  6.750  .029  .029 

•Cheater  Timaa  A  Republican. .  (MAE)  14,824  .08  .08 

tCoatearilU  Record . (E)  5.369  .0214  .0214 

tConnaDarilla  Courier  . (E)  6,247  .0179  .0179 

fEaaton  Ezpraaa . (E)  20.017  .07  .07 

•Eaaton  Free  Praaa . (E)  13.293  .05  .05 

•Erie  Timea . (E)  27.499  .08  .08 

tHarriaburc  Talacraph  . (E)  39,685  .095  .095 

'  fJohnatowB  Ladyar . (M)  13,234  .05  .05 

•OU  City  Derrick . (M)  6,296  .035  .035 

tPottarille  Republican  and  Morniny 

•.  Paper . (EAM)  14,114  .07  .06 

Scranton  Republican  . (M)  32.180  .12  .10 


:>o 
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Features  by 
Irvin  S.  Cobb 
Fontaine  Fox 
Howard  R.  Garis 
Rube  Goldberg 
Ed  Hughes 
O.  O.  McIntyre 
Will  Rogers 
Albert  Payson  Terhune 
Chas.  Hanson  Towne 
H.  J.  TuthiU 
John  V.  A.  Weaver 
and  others 

The  McNinghl  Syndicate,  Inc. 

Times  Buildingf  New  York 
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Can  Your  Mail  List 
Costs  Be  Cut? 

E'KOU  (250  to  $500  a  year  can  be  saved 
^  by  publications  with  daily  mail  lists  of 
as  iow  as  2,000  snbacrlbera  by  eliminating 
the  "unnecessary  costs"  of  handling  the 
mail  list  and  addressing  publications. 

Hare  you  any  "unnecessary  costs")  Wbat 
are  they)  How  much  do  they  amount  tot 
Our  Mail  List  Cost  Sheet  will  enable  yon  to 
answer  those  questions.  Send  for  it  today. 
It’s  PKEB. 

jSpeed^unafw 

Campani/ 

MAMUf*CrwK>N« 

TKE  MULTI-MAILER  SYSTEM 

WASHINOrOM  BbVBi 

CHICAGO 


KNICKtRBOCKtR  PRESS 

(Manlng  and  SoiAar) 


ALBANY  EVENING  NEWS 


ONE 


COVERS 

BIG  MARKET 


Albany,  Troy,  Schenectady 

AND 

The  Capitol  District 

NATKXfAL  REPRESENTATIVE 
John  M.  Branham  Co. 


pOLLAR  PULLERS 

Advertiting  and  circulation  managert  art  always  on  the  lookout  for  new 
ideas  that  trill  increase  advertising  receipts  and  win  new  circulation.  Vour 
idea  for  increasing  advertising  or  circulatton  may  not  appeal  to  your  manager, 
but  it  may  be  just  the  thing  that  some  other  manager  wants.  Editos  &  Pub¬ 
lishes  will  pay  $1  for  each  idea  printed  under  this  head.  The  fact  that 
the  idea  is  now  being  used  in  your  city  does  not  bar  it  from  the  department. 
Address  your  communication  to  the  Dollab  Pulleb  Eoitoe.  H^hen  they 
appear  dtp  them  and  mail  them  in  and  receive  payment.  Unavailable  ideas 
will  not  be  returned. 


\  GOOD  many  firms  change  their  ad- 
dresses  during  the  summer.  Why  not 
get  up  a  page  of  advertisements  of  the 
various  firms  that  have  recently  changed 
their  phone  numbers  or  plan  so  to  do. 
The  Hartford  Daily  Courant  recently 
tried  out  this  stunt  and  had  a  double 
spread  advertisement  of  telephone  num¬ 
bers.  The  head  reads:  “New  telephone 
numbers  are  listed  below  for  the  benefit 
of  our  i»trons  and  the  convenience  of 
the  public.”  Below  followed  boxes  of 
telephone  numbers,  each  tacked  on  to  a 
picture  of  a  telephone. — Arthur  A. 
Young,  156  West  Huron  street,  Chicago, 
Ill. 


line,  drive  yourself  company,  and  taxicab 
company  advertising.  The  first  page  was 
devoted  to  a  map  showing  the  territory 
served  by  the  various  concerns. — Bert  A. 
Teeters,  Lock  Box  295,  Springfield,  Ohio. 


“Mirrors  of  Fashion”  is  a  catchy  ex¬ 
pression  used  by  the  Halle  Brothers 
Company,  Geveland’s  highest  class  de¬ 
partment  store,  in  its  ^ily  newspaper 
advertising.  The  “Mirrors”  are  usually 
reading  matter,  two  columns  in  width, 
headed  by  a  suitable  illustration,  artisti¬ 
cally  drawn.  “Throughout  All  the 
Year’s  Romance  Fashion  Has  Played 
Her  Mighty  Part’’  ran  a  recent  an¬ 
nouncement  over  descriptions  of  specials 
offered  by  the  store.  “Flowers  Bloom 
on  Furs,”  “French  Copies,”  “Ribbon 
Trimmed  Cape,”  “When  Beads  Broke,” 
“Rose  Geranium  Blouse,”  “The  Ribbon 
Bag,”  “Flowered  Pleated  Skirts,”  and 
“The  Picture  Hat,”  were  some  of  the 
sub-titles  used  in  this  “Mirror”  to  tell 
women  what  Halle’s  offered  in  the  line 
of  novelties  reflecting  artistic  clothes 
and  fashion  fads,  ranging  from  “King 
Tut’s”  days  down  to  the  latest  French 
creation.  The  firm’s  advertising  man¬ 
ager  says  this  “Mirror”  section  of  the 
usual  display  space  brings  splendid  re¬ 
turns.  The  heading  and  well  chosen  il¬ 
lustrations  first  draw  attention  of  women 
readers  and  they  read  the  whole  story 
to  find  out  what  is  being  featured. — J.  H. 
Webb,  Cleveland  (O.)  Plain  Dealer. 


A  successful  plan  for  handling  special 
editions  without  the  aid  of  special  solici¬ 
tors  is  to  give  each  member  of  the  adver¬ 
tising  staff  a  quota.  This  stimulates  in¬ 
terest,  competition  and  brings  about  a 
sense  of  responsibility  to  which  few  men 
will  fail.  It  has  been  tried  out  and 
proved  highly  successful  by  a  middle 
west  newspaper.  Then,  too,  it  has  the 
added  advantage  of  having  men  on  the 
regular  staff  make  calls  on  non-adver¬ 
tisers  which  are  always  handled  in  a 
more  .satisfactory  manner  than  through 
special  men. — R.  H.  Q. 


Most  department  stores  have  a  l>ost 
and  Found  window  where  articles  lost 
in  the  store  may  be  reported.  Make  ar¬ 
rangements  with  each  department  store 
in  your  city  and  have  a  girl  call  them 
each  day  for  the  names,  addresses  and 
phone  numbers  of  persons  reporting 
losses  and  then  phone  these  people  for 
lost  advertisements  for  your  classified 
columns.  They  are  good,  live  prospects 
and  can  usually  be  sold  a  one  to  three 
day  lost  advertisement. — J.  J.  Burnett. 
Binghamton  Press,  Binghamton,  N.  Y. 


HOTALING’S 
News  Stand 

m  NEW  YORK 
At  the 

North  End  of  the  Times  Building 
Broadway  and  Forty-third  Street 

Sells  more  oiU-of-toum  newspapers  than 
any  other  news  stand  in  America 


Thirty-six  pages  of  advertising  from 
one  department  store  in  one  issue  of  The 
Cincinnati  Post  on  July  10  is  believed  to 
be  a  new  accomplishment  in  the  history 
of  American  newspapers.  The  plan  was 
presented  to  Rollman’s  by  the  Post  in 
connection  with  the  opening  of  the  new 
14-.iitory  department  store.  The  depart¬ 
ment  store  in  turn  .sold  the  space  to 
manufacturers  and  jobt)ers  from  whom 
they  buy  but  every  ad  carried  Rollman’s 
name.  No  congratulation  message.s 
were  permitted  in  the  section,  no  space 
was  sold  to  the  contractors — every  ad 
merchandising  some  item  or  department 
and  every  inch  of  the  space  was  paid  for 
to  the  newspaper  by  the  store.  The  Cin¬ 
cinnati  Post  has  reserved  a  limited  num¬ 
ber  of  additional  copies  which  will  gladly 
be  sent  to  other  newspapers  upon  re¬ 
ceipt  of  ten  cents  to  cover  postage. — 
R.  H.  Q. 


Readers  of  one  newspaper  appreciated 
a  motorist’s  reference  table,  showing  the 
names,  prices,  type,  wheel  base,  size  of 
tires,  piston  and  cylinder  measurements, 
number  of  cylinders,  etc.,  of  automobiles, 
the  price  being  that  f.  o.  b.  the  city  of 
publication.  In  soliciting  material  for  the 
table,  extra  space  was  procured  from 
many  dealers  who  desired  it  to  be  used 
at  the  same  time  as  the  table. — Bert  A. 
Teeters,  Box  295,  Springfield,  Ohio. 


**Perhapi  tht  noit  cotmopoliUD  spot  fai  Now  York 
Citj  it  Fortj'third  Stroet  ood  Broodwof . .  .Horo  is  o 
moBimolh  news  stand  which  soils  nowspaport  from 
orory  city  in  tho  world... Evory  town  hat  tiMUar 
stands,  hot  nooo  as  hngo  as  this,  and  nono  at  oariod 
and  as  pictnrosqno  in  its  patronago.**— Botfois  Tr«s- 
ocrfpt,  Oct.  29.  1921. 


Under  the  heading  of  “In  a  Sales¬ 
man’s  Life,”  or  one  somewhat  similar, 
can  be  organized  an  interesting  daily 
column  which  will  undoubtedly  appeal  to 
a  good  percentage  of  your  readers.  Have 
a  reporter  visit  a  certain  number  of  your 
local  stores  each  morning  and  secure 
from  one  or  more  of  the  salesmen  some 
incident  which  either  appealed  to  him  as 
humorous  or  unusual.  Visits  to  five  dif¬ 
ferent  stores  daily  will  glean  you  an  ex¬ 
ceptionally  well-balanced  column  which 
will  prove  a  success  if  handled  correctly. 
— Robert  W.  Stevenson,  Express,  Eas¬ 
ton,  Pa. 


.\  transportation  section  recently  went 
across  big  in  a  midwestem  newspaper, 
the  section  being  devoted  to  steam  and 
electric  railway,  bus  line,  freight  truck 


Half-A-Million  Dollar, 

in  our  first  four  1923 

Another  record  which  ihowi  Ba 
'■•‘'r.  »upreniacy  in  cireulS 
building.  The  campaignt  wereSJ. 

The  Waihinttoa 
The  Atlenta  Jowi^ 

The  Memphis  Commercial  ■ 

The  Dallas  Momint  Ntat™ 

We  are  now  conducting  ciapai,,, 

The  Chattanooga  Tiata 
The  Duluth  News  Trihiat 

Fall  campaigns  are  now  beat 
booked.  Wire  or  write  ni  aiTi 
either  paper.  * 


The  paper  that  tries  can  make  ’em 
light  for  space  with  this  little  scheme. 
Cook  up  a  story  about  a  young  married 
couple  that  intends  to  move  to  your  town 
from  a  distance.  The  first  thing  they 
will  want  will  be  a  building  lot.  so  that 
means  a  real  estate  ad.  Then  such-and- 
such  a  lumberman  will  advertise  that  he 
is  furnishing  the  materials.  Someone  else 
will  do  the  painting.  .Another  will  do 
the  plumbing,  another  will  wire  the 
house,  another  will  insure  it,  another 
will  put  in  the  furnace,  and  so  on.  Then 
get  some  clever  chap  to  write  a  serial 
story  about  the  progress  of  the  new 
house.  This  story  can  be  boxed  in  each 
time  it  is  run  by  advertisements  from 
the  merchants  who  are  furnishing  the 
materials,  hypothetically,  and  a  little  ad¬ 
ditional  advertising  can  be  given  each 
space  buyer  in  the  running  story.  It  is  a 
scheme  that  is  well  liked  by  all — readers 
and  advertisers — apparently,  and  is  being 
worked  with  success  in  several  midwest 
cities. — Chester  L.  Shaw,  840  Kentucky 
street,  Lawrence,  Kan. 

A  good  way  to  drive  home  the  slogan 
used  in  connection  with  classified  adver¬ 
tising  of  your  new.spaper  is  to  use  the 
slogan  at  the  end  of  every  letter  mailed 
from  the  classified  department.  This  is 
the  w'ay  every  letter  leaving  the  classified 
department  of  The  Binghamton  (N.  Y.) 
Press  is  signed. 

THE  BINGHAMTON  PRESS. 
Yours  very  truly, 

James  J.  Burnett, 
Classified  Adv.  Manager. 

“Binghamton’s  One  Big  Classified 
Medium.” 
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HOLUSTER^dRaij^ 
ORGANIZMICN 

SerpmllmU^UMeetlem 

aOOMEEWTTPU,. 


KANSAS  IS  A  RICH,  RttNISni 

FiEu>.-ToraxA.  ns  CAnrii 
A  GOOD  OUr>  CRT 

Th«r  ■!«  bMt  — vfM  kg  Si 

Coptka 
Sail;  Capital 

TOPEKA,  KANSAS 

Dy^  wHh  •  Oani 
ar«iMM 


Only 


DoatiaalM  it*  8^  la  drcwliHn  8 
elsEMa  at  advwrtisiag,  saws,  gi^ 
and  iwadv  e«o8dwoa. 
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work  itvaa  raal  ea  aainrtw, 

PUBLISHER 

MEMBER  A.  B.  C^-A.  N.  P.  1 


Daily  features  don't  | 
cover  the  full  scope  of 
NEA  Service. 

SPECIAL  SERVICES  ON 
BIG  NEWS  EVENTS 
ARE  INCLUDED  WITH 
THE  REGULAR  SERV¬ 
ICE  AND  AT  NO  EXTUt  j 
CHARGE. 

MSEWICElNCpi 

1200W.3RD  3TREET|[_ 

XLEVELAND,®^ 


SPECIAL 

ARTICLES 

1800-2000  words 

Adapted  to  your  Saturday 
or  Sunday  editions 

Samples  on  request 

Hol-Nord  Feature  Serric* 

500  Fifth  Ave.  New  York  CP 
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ADVERTISE  IN 


OHIO  FIRST 


There  is  much  valuable  business  waiting  for  the  manu¬ 
facturer  who  reaches  out  among  Ohio’s  1,439,345  families, 
who  last  year  had  to  their  credit  in  the  State  Banks  of  Ohio, 
deposits  totaling  nearly 


$1,500,000,000 


The  373  national  banks  had  resources  of  over 


$857,476,000 


Of  these  enormous  sums,  each  one  of  Ohio’s  5,759,368 
inhabitants  has  a  liberal  share. 


The  wealth  of  a  community  is,  after  all,  the  strongest 
argument  that  can  be  advanced  in  support  of  profitable 
advertising. 


It  is  the  vitally  necessary  thing  that  contributes  to  the 
advertiser’s  success. 


The  power  of  a  newspaper  to  influence  trade  and  promote 
buying,  depends  primarily  on  the  monetary  assets  of  its 
readers. 


There  is  no  question  about  the  wealth  of  Ohio,  nor  is  there 
any  question  about  the  tremendous  influence  these  Daily 
Ohio  Newspapers  wield  among  their  readers. 


*  Akron  Beacon  Journal . (E) 

*Akron  Time*  . (E) 

*Akron  Sunday  Times . (S) 

't'Bellefontaine  Examiner  . (E) 

fCincinnati  Enquirer  . (MAS) 

tColumbu*  Dispatch  . (E) 

tColumbu*  Dispatch . (S) 

Columbus,  Ohio  State  Journal.  (M) 
Columbus,  Obio  State  Journal .  (S) 

fCoaneaut  News  Herald . (E) 

Dover  Daily  Reporter . (E) 

fironton  Irontonian . (M) 

Kenton  Democrat  . (E) 

tLima  News  and  Times-Dem. .  (E&S) 


37,155 

22,782 

21,773 

4,642 

73,098 

86,427 

87,448 

50,124 

29,206 

3,040 

4,537 

3,310 

2,400 

16,928 


*Lima  Republican-Gazette  ....  (EAS) 

Middletown  Journal  . (E) 

fNewark  American-Tribune  ....  (E) 
Piqua  Call  and  Press  Dispatch .  .  .  (E) 
tPortsmoutb  Sun  and  Time* .  .  (MAE) 

f Portsmouth  Sun-Times  . (S) 

tSteubenville  Gazette  . (E) 

'Toledo  Blade. . (E) 

fToronto  Tribune  . (E) 

'Youngstown  Vindicator  . (E) 

'Youngstown  Vindicator  . (S) 


tion  lines 
10,610  .05 


5,117  .025 

6,980  .025 


6,073  .03 

17,545  .06 

11,923  .04 

8,551  .03 

102,875  .27 

1,108  .015 

26,744  .07 

26,020  .07 


'A.  B.  C.  Statement,  April  1,  1923. 
fGoeemment  Statement,  April  1,  1923. 
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STUDENTS  FIND  JOBS  QUICKLY 

Oklahoma  School  of  Journalism  Proud 
of  Graduates’  Records 

The  Oklahoma  School  of  Journalism 
is  proud  of  the  fact  that  practically  all 
their  graduate  and  undergraduate  stu¬ 
dents  are  engaged  in  work  on  new  spapers 
this  summer.  Seventeen  are  listed  as  in 
editorial  work,  and  15  in  some  form  of 
advertising.  These  are: 

Miss  Jeanette  Barbour,  Nurtnan,  reporter 
Norman  Transcript;  Miss  Henryetta  Beard, 
Sapulpa,  repoiter  Sapulpa  Herald;  Hutton 
Bdlah,  Norman,  B.A.  '23,  city  editor  Norman 
Transcript;  Albert  Cooper,  Hugo,  reporting  and 
desk  work  Hugo  Daily  News;  Bryce  Foster, 
Chickasha,  reporter  Bristow  Daily  Record;  J. 
W.  Fullerton,  Lawton,  B.  A.  '23,  reporter  Okla¬ 
homa  News;  Ted  R.  Gill,  in  charge  of  the 
Associated  Press  bureau,  Wichita,  Kan.;  Charles 
A.  Guy,  Tulsa,  city  editor  during  the  summer 
of  the  £1  Reno  American;  Miss  Laura  Belle 
Hamilton,  Norman,  B.  A.  '23,  reporter  and 
advertising  solicitor  on  the  Elk  City  News- 
Democrat;  Edward  Hodges,  Newkirk,  city  edi¬ 
tor  Republican  News-Journal,  Newkirk;  Tully 
A.  Nettleton,  Oklahoma  City,  B.  A.  '23,  reporter 
on  the  Daily  Oklahoman,  Oklahoma  City;  Or¬ 
ville  E.  Priestley,  Anadarko,  acting  editor  An- 
darko  American-Democrat ;  David  S.  Shackel¬ 
ford,  El  Reno,  reporter  Muskogee  Daily  Phoenix; 
Miss  Mildred  Silvey,  Henryetta,  reporter  and 
advertising  solicitor  Henryetta  Daily  Standard; 
Otis  Sullivant,  Norman,  reporter  Oklahoma 
News,  Oklahoma  City;  Guy  P.  Webb,  Wakita, 


editor  of  the  Sooner  Student,  summer  paper  in 
the  University  of  Oklahoma  conducted  as  a  de¬ 
partment  in  the  Norman  Transcript;  Miss  Lois 
Webb,  Sulphur,  reporter  on  the  Sulphur  Demo¬ 
crat. 

W.  J.  Bacon,  Davidson,  advertising  staff 
Frederick  Press;  Harold  R.  Belknap,  advertis¬ 
ing  manager  Sooner  Student  in  Norman  Tran¬ 
script;  Miss  Ruth  Blumenfeld,  Tulsa,  B.  A. 
'23,  advertising  staff  Tulsa  Tribune;  Joseph  H. 
Buckles,  Norman,  B.  A.  '23,  advertising  Tulsa 
World;  Buff  B.  Burtis,  Muskogee,  advertising 
and  reporting,  Muskogee  Times-Democrat; 
Oliver  D.  Campbell,  Norman,  advertising  staff 
Sooner  Student  in  Norman  Transcript;  J.  Lee 
Cromwell,  Enid,  advertising  director  Kansas 
City  Investment  Company,  Muskogee;  R.  Doug¬ 
las  Foote,  Tulsa,  advertising  Tulsa  Tribune; 
Ray  Gierhart,  El  Reno,  advertising  Elk  City 
News- Democrat;  Jce  W.  Hicks,  Oklahoma  City, 
B.  A.  '23,  advertising  manager  United  Creditors 
Association,  Los  Angeles;  Miss  Puilla  Hill, 
Newkirk,  advertisement  writer  for  string  of 
furniture  stores  in  Kay  and  Osage  counties; 
Edwin  S.  Kerrigan,  Tulsa,  B.  A.  '23,  manager 
Tulsa  branch  Southwestern  Advertising  Com¬ 
pany  of  Dallas;  Miss  Ruth  Nolan,  Ardmore, 
advertising  Capper  Publications,  Chicago;  K.  C. 
Shelburne,  Oklahoma  City,  advertising  depart¬ 
ment  Shelburne  Motor  Company,  Oklahoma  City. 

Texas  Women’s  Scholarship 

The  Texas  Woman’s  Press  Associa¬ 
tion  scholarship  in  the  School  of  Jour¬ 
nalism,  University  of  Texas,  has  been 
awarded  to  Miss  Minnie  Carpenter  of 
San  Benito,  Tex.  She  is  a  sophomore  in 
the  University  of  Texas. 


SUPPLIES  &  EQUIPM^ 

For  Newspaper  Making 


Complete  composing  room  and  press  room 
equipment  of  Leavenworth  Post.  Two  lino¬ 
types,  one  Intertype,  one  Miller  Saw,  adver¬ 
tising  type,  etc;  twelve  page  Goss  Monitor 
press,  stereotype  equipment.  Bargain  price. 
Address  Times,  Leavenworth,  Kansas. 


Ciimplete  Monotype  Equipment  with  rule, 
lead  and  slug  casters  and  keyboard,  if 
wanted,  with  sort  cabinets.  A  big  opportunity 
fOT  a  publisher  who  is  planning  non-distribu¬ 
tion  system.  17  Linotypes,  models  S,  8,  9, 
11  (.16  em)  and  14;  proof  presses,  steel  run 
stands;  Kelly  and  job  presses,  2-revolution 
and  web  presses,  all  in  big  plant  in  Penn. 
Send  for  list  B;  state  what  you  want,  so  we 
can  send  particulars.  Peckham  Machinery 
Co.,  Plant  Sale  Specialists,  1328  Broadway, 
N.  Y.  City. 


Gas  Linotype  Metal  Pot 

for  sale,  practically  new.  Cheap  hr  ^ 
taken  at  once.  Equipped  with 
Gas  Governor.  Democrat,  Lacona.'j'i' 

For  Sale  Cheap. 

Wise  Wood  semi  autoplate.  will  • 
timns.  One  Kane  automatic  gai  SiJ 
3  horsepower.  One  Hoe  No  7  jS,!' 
metal  furnace.  5000  lbs.  capacitT 
Publishing  Company,  Pittsfield.  Mwi  ’ 


Wise  Wood  semi-autoplatc,  excdlai  - 
tion.  7  columns.  What  are  wt 
Brooklyn  Daily  Timet,  Btooklys,  K  J 


Wanted — High  Type 
Advertising  Solicitor  for 
Financial  Advertising 

Here  is  a  Big  Opportunity  on  a  Big  Newspaper  in  a 
Big  City  for  the  Right  Man.  The  Right  Man  may  now 
be  making  good  with  some  other  big  newspaper  or  he 
may  be  in  a  smaller  city  where  ambition  and  ability  tell 
him  he  must  get  a  bigger  job.  Compensation  will  be 
attractive.  Negotiations  will  be  conducted  in  strict  con¬ 
fidence.  If  possible  send  photograph  with  application. 

Address  B-974 
Editor  and  Publisher 


PriatVTs’  Outfitters 

Printing  I^ants  and  business  bought  and 
sold.  American  Typefounders*  pTX>ducts,  print¬ 
ers'  and  bookbinders*  machinery  of  every  de¬ 
scription.  Conner  Fendler  &  Co.,  96  Beekman 
St.,  New  York  dity. 


Used  Newspaper  Presses 

Hoe  and  Scott 
Quadruple  Presses 
ready  for  immediate 
shipment. 

Write  or  Wire  for  particulars 

WALTER  SCOTT  A  CO. 
Plainfield,  New  Jeney 
NEW  YORK  CHICAGO 

1457  Broadway  1441  Monadnock  Block 


WANTED 

One  Combined  Jig  Saw  and  TWiIti  { 
chine.  Friction  drive.  24*  x  36*  nbk 
Curve  Plate  Router.  Late  type  •  ^ 

THE  OMAHA  MORNING  B 

Omaha,  Nebr. 


Directory  of  Leading  Features 

rOB  BAZLT.  SOVSAT  ABB  WSSSLT  nwiPArXlS. 


N.Y.  DAILY 


HALF-TONES 
Bm»t  in  thm  WorU 
Metdm  by 

POWERS 

NEW  PROCESS 


Cartoons 


Fiction 


REBUILT  LINOTYPES 
AND  INTERTYPES 
FOR  SALE 

Write  US  for  information 
and  prices  on  Rebuilt  Lino¬ 
types  and  Intertypes.  These 
are  machines  traded  in  on 
new  and  more  versatile 
Linog^aphs  and  are  sold 
with  our  gpiarantee.  Be  sure 
to  state  model  wanted  when 
writing. 

THE  UNOGRAPH  COMPANY 

DMEIiron.IOWA.ll.kA. 


R.  HOE  &  CO 


For  Ooa  Htmdrad  Yaara  the  ImS| 
Daaignera  and  Manufhcturan  il  lh» 

papar  Pi  aaiaa  and  Prfattif  Ihdhg 
of  AB  KMda 

Quality  First- 
Progress  Alvrayi 

We  always  carry  a  foil  liae  d 
and  Stereo-room  rapplica, 
tinkers  of  all  kinds,  Icnivca 
check  woods,  matrix  Mper,  i 
and  domestie  tissoe,  orashea 
icals,  connters,  paper  roll  tnw, 
all  at  the  lowest  prices  ccaneMsI 
Hoa  high  qaality. 

504-B20  GRAND  STMIl 

NEW  YORK  crrr 

No.  T  Watar  Sttaat  IWhan 


LOCAL  0AKT00M8 

Portrait  drawings  of  your  leading  local  lights 
with  four  bobbies,  illustrated.  Complete  wltb 
two  column  cut  (or  tbe  amaslng  price  of  $4.00. 
Send  photo  and  be  convinced. 

Independent  Engraver,  $6$  W,  tSth  St.,  N.  T. 


Comic  Pages 


BILLY  BUNK 

If  you  want  a  g<x>d  kid  comic.  This  U  It. 
Tbe  Herald-Snn  Syndicate,  SSO  Broadway,  N.  T. 


Comic  Strips 


MBS.  OOHTRART 

Uri.  Contrary  Mri.  Contrary 

Mri.  Contrary 

Ths  Herald-Sun  Syndicate,  2B0  Broadway,  M,  T, 


PERCY  AND  FEBDIE 
6  column  itrlpa — 19  years  old. 

There's  a  Reason.-- 

The  Herald-Sun  Syndicate,  880  Broadway,  N.  Y. 

FAMOUS  FANS— in  3  col.,  great  stuff. 
KIDDIE  KAPEBS— in  2  col.,  real  kids. 
Columbia  Newspaper  Service,  799  B'way,  N.  Y. 


Lasrli  vnison  Applatoo,  St., 

1922  East  PaclBe  Street,  Philadelphia,  Pa. 

LET  US  BUILD  TOUB  CIBCULATIOV 
Famous  stories  by  famona  antbora 
Servloe  for  Authors,  88  West  48d  St.,  New  York 


•  hearts  TRIUMPHANT" 

Serial 

I.ewis  Wilson  Appleton,  Jr. 

Service  for  Authors,  S3  West  42d  St.,  New  York 

"FOB  THE  LOVE  O’  MIKE” 

3.000  words. 

Lewis  Wilson  Appleton,  Jr. 

Putnam  Feature  Syn.,  8  West  46th  St.,  N.  Y. 


Photo  News  Service 

SEND  US  YOUB  NEWS  AND  FEATUKES 
pictures.  We  pay  83  and  S.l  for  each  accepted. 
Kadel  A  Herbert, 

IDS  East  48d  St.,  New  York  (Mty. 


fThw  Wrrlfar^ - r  DmMn-hUtnr  Drhm 

wits  tuB  •utaBnUe  ptab  baMia  Malrnl. 

The  Rochester,  N.  Y. 
Democrat  Chronicle  is 
installing  a  Cline  full 
automatic  control  on  its 
new  Goss  Press. 


MAIN  omci  SAffinN  OmCB 

rUkw  BaOdlm  Marbrldp  BMldla 

848  B  Dsirtan  SL  Brsadway  at  S4tk  SInat 
CBICAQO  NEW  TOBK 


—[ 

‘  p- 

-  r 

ACID 

, 

TH[  Ell  HIM,  HMlim  »MH  »  A 

lAr  H,.!  .-4  tfeil  To 


Axel  Houhstron  Etchinc  Muwm 

SU  CHtSTNUT  SratlT  rUlLAI- 


Editor  &  Publisher  for  August  25, 


Introduction  to  Employer  and  Employee 


situations  wanted 

WORD  for  •dvoriiootaoaU  tmdor  tU  _  _ 

3C  dwriftatto.  (SST'nat^to  33.  married,  now  employed  as  editor  in  chief  *''*h'*  Position  as  assistant  or  head  of  de- 

**^531?* FREE.  in  city  of  18,(lil0  seeks  similar  l>j^ttncnt.  Noting  enough  to  be  adaptab^^ 

■essd  «  — -  position  in  southeastern  AUantic  states.  Has  '*''1 he  is  writing  Ex- 

- - -r  >..-TTZ7  successful  pest  record  on  large  and  small  P'r>«>c«l-  Address  Box  B -98S.  Editor  &  Pub- 

;j^iiiasl"f  .  2j  years  old,  7  years’  papers.  Considered  authoritative  editorial  “’o**'- 

ygoBf  mm  manager  and  solid-  writer  specializing  in  local  topics.  Climate  Sm-L.  Mui 

ys -J  sst‘z  rxint'.’:  ‘"'S'  «'■  V”"  ’’f  ”  r'i!'" 


•'1 


cMiiHl' 


SITUATIONS  WANTED 


SITUATIONS  WANTED 


Ps^ihef. _ 

p  ftmmmfrnr  Editorial  Executive.  —  — 

iJJjI3stes  ideas  that  make  advertising  space  employed  on  leading  newspaper  in  dty  ^i*®’’ 

ISitiell.  Average  ^thly  mcreaw  on  last  ^  1,200,000.  Seventeen  years’  experience  on  « ith  U  years  experience  available  at  once, 

r  (established  1883)  30%.  Nationally  (jrge  and  small  dailies.  Seeks  managing  "  l!*dy  column  and  thrw  seasrn^  fea- 

through  frequent  contnbutions  to  editorship  of  responsiUe  newspaper  in  a  dty  *!*”*.• .  Excellent  references  B-9<S,  Edittw  & 

gal,  idvertising  magazines  Wants  «eim-  ^000  to  150,000  population.  Address  Publisher. 

S^ioneetion  with  paper  to  25,000  areuU-  B.94J  £44,0,  *  Publisher.  — - - 

On  request  will  name  three  publishers  _  Wanted 

iSa  win  lUte  “wc  profited  by  his  work.**  ^  ^  Poaitiun  as  business  manager  or  editor  small 

■T&i  Editor  &  f^blisher. _  t4titon*i  mm.  ^.jjy  daily.  Have  had  experience  on  metro- 

a  Mi _ '  The  advertiser  has  had  eighteen  years*  prac-  politan  and  small  city  papers.  Address  BOx 

tical  experience.  Has  had  business  office  ex-  B-992.  care  Editor  &  Publisher. 

Tniacd  newspaper  solic^.  Has  ^d  tra^  perience  also.  Is  high  calibre  writer  and  ;; - - - 

p,po,  local  retail,  •***‘®”*.^  good  editor,  good  mixer,  talker  and  public  Young  Man,  , 

JSt  newspaper  space.  Wdl  recOTmen^.  I„  thirties,  married,  two  ^  ">*h  »«  7'®"  metixipoUtan  ex- 

wniiii*  to  travel  or  wmk  Mywhere.  WiU  children.  Employed.  Best  reasons  for  change.  Penence.  Expert  photographer;  knows  make- 
mrt  immediately.  Write.  BOX  B-875,  care  B„,mess  editor,  editorial  writer,  managing  “P  “"<1  photoengraving.  Good  on  news  and 

Mitof  ft  Publisher. _ ^jitor  or  high-class  free  lancer.  Good  inter-  Now  employed,  but  seeking  larger 

SaSrSSdtS;  “  viewer.  No  bluff,  straight  from  the  shoulder  J.','?!-  1?  "S'?.  *  u  “"I'  "»»onable  offer.  B-991, 

VoBf  sroman  with  copy  writing  and  sales  goods.  Salary,  around  $75  week.  Permanent  Editor  &  Publisher. _ 

jototnee  wants  opening  with  newspaper.  Box  B-9<t9,  Editor  &  Publisher.  Young  Man  (2>) 

Cm  handle  general  run  of  copy  besides  spe-  employed  as  office  manager  in  city  of 

mlamg  in  womans  Financial  and  BuainMa  Editor.  30,ua»  desires  employment  in  larger  fields. 

^  to  surt  Box  B-980,  Editor  &  -  ^  develop  a  business  news  page  on  an  "‘i***!*.  capable  and  good  character. 

1  “2: _ =-=-7=: -  established  paper  in  city  over  100.001  popula-  consider  assistant  to  publisher  or  Busi- 

Mimtiting  SnMdmr.  .  „  v  u  tion.  Metropolitan  experience.  University  ness  Managership.  i;resent  salary  $300.00  pet 


j1.  litteen  years  tn  the  game,  wants  position. 
Sports,  rewrite  or  general  news  work.  Can 
do  anything.  Available  immediately.  B-9^g 
Editor  &  l^blisher. 


I  want  to  develop  a  business  news  page  on  at 
established  paper  in  city  over  lOO.OOd  popula 


s*  experience  available  at  once, 
column  and  three  seasonal  fea® 


Wanted 

Posittun  as  business  manager  or  editor  small 
city  daily.  Have  had  experience  on  metro* 
mlitan  and  small  city  papers.  Address  Bbx 
B-99’,  care  Editor  &  Publisher. 


single,  with  six  years*  metropolitan  ex- 


Young  Man  (2t) 

Now  employed  as  office  manager  in  city  of 
jO.UOU  desires  employment  in  larger  fields. 
Single,  reliable,  capable  and  good  character. 
Will  consider  assistant  to  publisher  or  Busi- 


llmlfaing  Salidter.  •  w  v  u  tion.  Metropolitan  experience.  University  ness  Managership.  iVesent  salary  $300.00  per 

Ifunbcr  of  yezrs  expenmee  m  New  York  graduate.  Sound  knowledge  of  markets  and  month.  Address  B-972,  care  Editor  &  Pub- 

lirertiiing  field.  C^n  write  c^  and  knows  human  interest  into  business 

to  create  new  business.  Wishes  connec-  articles.  Capable  executive.  Now  employed.  . .  -  ■  ■  , ' 


w.w— -  - - ^  XT  V  I.  arsicics.  cacvueivc.  cnip 

BB  With  publication  m  or  near  New  \ork  References.  B  99i.  Editor  &  Publisher. 

On  An  interview  will  coovmce  you  of  _ 

^  m  make  good.  B-818.  Editor  &  Pub-  M«.ger-PublUher 

w'ith  constructive  Daily  and  Sunday — morning 
*****  ■  and  evening  newspaper  building  experience 


HELP  WANTED 

A  WORD  for  advOTtiawiiMnta  under  tide 
claaaificatioa.  Cash  with  order. 


publishers  desires  connection,  carry-  anu  evening  newspaper  building  expen«ce  R_r^Utlvee  Wanted 

S  fjresponsibility.  smaller  organize,  on  hoA  ^small^^cUy  .  and  fT^^fi^^  re^ffiy  g“^„g.  semi- 

"'Editor  *  eanizer  and  result  oroducer  in  adveVti^  and  monthly  magazine  of  national  circulation,  one 


w  Limited  investment.  B-955.  Editor  &  ganizer  ana  resuii  proaurer  m  ao 

V  .  circulation  and  thoroughly  famili 

****  '  ness  department  detail  and  all 

A  WU»-Awake  Young  Man  newspaper  making  and  management.  A-1 

.Sow  editing  large  weekly.  College  trained,  credentials.  Medium  size  citv  preferred.  Ad- 

Vuied  experience  on  metropolitan  daily,  alv)  jress  B-990,  Editor  &  Publisher. 

a  night  editor  of  small  daily.  Anxious  to  ad-  - 

TBCt  and  open  for  work  as  editorial  writer, 

TO  editor  or  manager.  Samples  of  work  Manngmg  Eelitor, 


ganizer  and  result  producer  in  advertising  and  montniy  ma^zine  oi  national  circulation,  one 
circulation  and  thoroughly  familiar  with  busi-  Paafic  CMst  work,  another  for  ew^ 


ness  department  detail  and  all  functions  of  states.  Full  time  mra  "bth  no  Ptiier  inter 


ad  best  of  references.  Address  Box  B  953,  Now  employed  on  New  York  paper.  Seeks  _ ^  „ _ 

ra;.„  X  c>,.i.i:.i...  managing  editorshio  or  editorshio  on  smaller  “•»P“y 


ests  or  side  lines.  Must  have  had  successful 
experience  in  magazine,  newspaper  or  trade 
publication  work.  State  salary  requirements, 
previous  experience,  full  details  and  give 
references.  Address  Box  2844,  Tampa, 
Florida. 


managing  editorship  or  editorship  on  smaller  ^ 

city  daily.  College  man.  33.  virile  writer  and  nlvertising  solicitor,  live  fast  growing  souffi- 
executive  with  full  sense  of  news  values  who  ""  ’’eferrmce  and  sMary  exacted, 

studies  his  community’s  needs.  &lary  sec-  p^blisher'^'^'**^  single.  B-981,  Editor  & 


Editor  k  Publisher.  managing  editorship  or  editorship  on  smallet 

^ — - -  city  daily.  College  man.  33,  virile  writer  and 

kMiM  MMa^r,  executive  with  full  sense  of  news  values  whe 

nth  highest  JO  7«7. studies  his  community’s  needs.  Salary  sec 

■,  «  charge.  pwM^rous  ^ily  with  5^  <n>dary  to  opportunity  offered.  Progressive, 


azalation,  desires  change.  Ten  years  news- 
pgrr  experience,  including  special  editions, 
dnilatian.  advertising  and  editorial.  If  your 
pgtr  is  not  earning  the  money  it  should.  I’ll 
al[(  TOO  an  interesting  proposition.  Box 
ms.  Editor  4  Publisher.  _ 


B-981,  Editor 


not  radical;  live  and  reliable.  Box  B-941,  Opportunity  lor  a  Foreman 

Editor  4  Publisher.  „ith  executive  ability  on  a  growing  daily  in 

.  '  '  a  Southern  Oil  Town.  Will  allow  the  right 

Managing  Editor.  man  an  investment  in  the  company.  Grow- 

Uve,  experienced  newsman  who  has  struck  »  growing  town.  B-996,  Editor 

blind  alley  as  news  editor  of  large  eastern  &  Publisher. 


Genwml  Managsr  blind  alley  as  news  editor  of  large  eastern  ^ 

v  P^Usher  immediately  avail.able,  with  over  ifailjr  wants  managing  editorship,  a  job  he  Wanted: 
WBtT  years’  successful  experience  as  busi-  hi'ea  on  small  paper  before  going  to  present  ,\n  exp 
m  executive  in  Metropolitan  and  provi»cial  Ten  years  experience  in  all  phases  of  Florida 

kkU.  Excellent  record  and  references.  In-  news  work,  on  t<^  of  college  education,  fur-  pleasant 
phei  treated  strictly  confidential.  B-837,  nish  background  for  solution  of  your  particu-  for  the 
k  Publisher.  1^**  problem.  Here  is  a  chance  to  connect  Hsher. 

.  ,  ■  ■  .  ■  with  a  man  who  knows  how  to  build.  Avail- 

t  •♦u  V  ®^1®  Sept,  15.  Address  Box  B-987,  Editor  &  Wanted, 

mhre  years  experience  with  Kansas  Uty  PuwnoiiM-  City  edi 


tilled  on  small  paper  before  going  to  present  An  experienced  advertising  manager  for 
job.  Ten  years’  experience  in  all  phases  of  Florida  afternoon  daily  paper.  Good  field, 
news  work,  on  t<^  of  college  education,  fur-  pleasant  surroundings  and  a  good  proposition 
rush  background  for  solution  of  your  particu-  for  the  right  party.  B-978,  Editor  it  Pub- 


lar  problem.  Here  is  a  chance  to  connect  Hither, 
with  a  man  who  knows  how  to  build.  Avail-  — — 


ktf  and  Post  previous  to  the  war  1ately_  dis- 

Awied  from  U.  S.  Naval  Hospital.  Great  "  "  ' 

tikn,  m.  Graduate  Missouri  University  Managing  Editor  or  Qty  Editor, 


City  editor  on  afternoon  newspaper  in  mid¬ 
dle-western  city  of  100,000.  Must  be  able  to 
direct  staff  to  best  advantage,  produce 
snappy  make-up,  possess  ideas  and  a  liking 


Sdool  ^  Journalism  1^5.  The  man  whom  this  advertisement  concerns  for  work.  Permanent  position  for  the  right 

sUrt  Address  Box  B-998,  Editor  &  jg  wridely  known  in  the  newspaper  worldL  His  man.  Preferably  one  who  has  had  both  small 

-  —  -  signed  stories  as  staff  correspondent  for  one  city  and  metropolitan  experience.  Address 

Manager  of  the  big  wire  lervice.  by  whom  he  ii  now  B-952.  care  EMitor  4  Publiiher. 


kStiti  oormpondence  from  publisher,  that  employed  have  appeared  in  hundred*  of  lead-  ^ 

at  ctmtemplating  a  diange  and  require  a  ing  newipoperi  throughout  the  country.  HU 

lo-gettcr  than  can  show  a  very  success-  experience  in  the  editorial  department  of  the  *^*i’*iri*"  .  tnanager 

ti  tzewd  tlut  will  stand  the  add  test  on  nowipaper  business  covert  eight  years.  He  ii  of  adding  M.OOD  subocnlwrt  m  four 

jwitifatioo.  Address  Box  B-968,  Editor  4  33  years  old  and  married.  He  now  seeks  a  '****’*'?***<*•  **'*  financed  na- 


Keen  reader  interest.  Present  circulation  30,- 
nOO.  State  salary  wanted,  give  complete  de¬ 
tails  and  references  in  first  letter.  Address 


HislieT. _ high-clsts,  permsnent  connection  st  msnsging  •j'”**  PublicstTO.  Mmr  monthly  $2  per  y«r. 

11 _ : -  editor  or  c5^  editor  of  s  progressive  nrwi-  ^  .^**'"-* 

p5^esr“S^rience  on  leading  Inter-  Papw  jn  »  city  not  «ceeding  200.000  populi^  fSd're^"^cer*rn*fi’rst”lett^‘’AddrMi 

paper  and  thoroughly  posted  on  ‘><»  «»»  eronence  and  ability  can  be  •g*”*  ^  Ti^S.  Florida  '  Address 

«  ftpers  methods.  Can  handle  any  de-  «•»«>  full  sway  for  the  benefit  of  hia  - ■  lamps,  f  nda. - 

m  iitiation  from  the  mailing  room  to  the  pioy^  and,  tecoodanly,  htmtelf.  Hia  aalary  Wwited  Clrcuktioii  MMxger 

ofiice.  desires  to  locate  in  a  Pacific  requirements  are  reasonable  and  he  it  willing  A  young  man  who  has  experience  in  handling 

•  state.  Can  give  bond  and  references.  part  of  it  m  stock  m  the  progressive,  boys  and  men  and  circulation.  A  result  getter 

feB•97S.  Editor  &  ^blisher.  virile  sort  of  newspaper  with  which  he  seeks  who  can  sell  a  newspaper  on  its  merits  and 

^Muiar*r  connectjoo.  Until  the  final  negotiations  are  service.  A  young  man  who  wants  to  start 

to  every  of  circulation  work;  16  b7‘™fidLtiL m 

iTi,  •■«».  “I-  * 

■•••  that  «t  the  business  and  ability  ■  ■  — 

tec ft*  business  opportunities 


Appraisals 


Palmer,  DeWitt 
&  Palmer  slis*- 

P«I8*  CmM  Rmfrmmm—ttm 
M.  C.  MOORE  SU  Caaan  Dilva 

Bavwly  BUIs,  CalB. 


Unusual  Opportunities 

Daily  &  Weekly 
NEWSPAPERS 
TRADE  PAPERS 

HARWELL  &  CANNON 

Newspaper  and  Magagbsa 
Properties 

Times  Building,  Ne'w  York 

Ejttblithtd  1910 


I  WE  OONNEa  THE  WIRES  i 


A  DTESTISINO  MAMAOEB.  sa- 
^  gaged  over  ten  years  build¬ 
ing  business  for  newspapers, 
wants  broader  field  for  hli  soiling 
and  oxecutive  talent.  Experi- 
enoo :  soUcitor,  copy  writer, 
layouts,  publioity  and  salat  pro¬ 
motion.  Ago  86,  married;  do- 
torminod  to  giro  ample  notice  to 
employer;  has  managed  bnsineis 
for  him  six  years.  Our  Ho.  *71. 


FERNALD*S  E)CCHAMGI.IMC 
Third  nat\  VloH..  SRRiHOPigLD.  M  a*». 


{STARR  SERVICE  COKPS} 

^  Fim  C.  Stair  ^ 

^  Fumlshoa  aucooaaful  practicoa  and  ea-  ^ 
?  oparstiva  ayatama  partakikig  ta  aay  ? 

★ 

A  NEWSPAPER  KfiANACEMENT  AND 'A 

★  DEVELOPMENT  ★ 

★  ★ 

A  Incraaitng  Adrartiaiiic  it 

^  Eanunga,  CircnlatioM.  Etc.  ^ 

^  Sarrlca  Mailttd  to  dally  iiswapaiiai't  A 

■A  -S’ 

w  STARR  SERVICE  CORPS  W 
A  Vpbuilders  of  Nesespepers  J 

^  42d  St  A  B’way  New  YoA  City  ^ 
it  it 


~  11  11  lui;  Ml  At  present  engaged;  executive  experience  with  -  — —  -  — . 

"’-og'^ation.  Prefer  t^t^  «  three  of  the  largest  metropoliUn  papers;  de-  c_  A  WORD  for  advartiamnanta 
A  No.  1.  E.  O.  ,irn  to  change:  $150  weekiv  to  start:  will  oar 


111^^  uSif^  F  ^  lU’  *150  weekly  to  lUrt;  wili  pay  OC  clomification.  Cash 

.  Hli  North  16th  St.  Emit,  Cedar  Rapids,  for  myself  in  moneUry  saving  and  give  you  _ -7^ _ Zl!l 

— — _ efficiency:  references  from  big  men:  will  take  (Upable  Manager  Wutad 

Maaagar  hold  at  once  and  relieve  you  of  all  worry  in  for  newspaper  brokerage  ^ 


Caah  with  order. 


Bn  record  for  results  ii  available  connection  with  getting  out  your  paper;  40  cent  of  all  commissions  give  opportunity  for 
te  connection.  ’Thirty-three  yeari  years  old,  man  of  refinement,  personality  and  unlimited  income.  Must  capable  and  am- 
n  years  of  active  newspaper  ex-  great  executive  ability.  Address  B-900,  care  bitinus.  B-995.  Uitor  and  Publisher. 

I  can  fumith  evidence  of  character  Editor  4  Publisher.  - - - 

Am  not  looking  for  a  snap  but  _  Complata  asid  Rusuilng  Evaahi^  smI  Sunday 

prove  that  I  can  make  good.  Can  „  ,  _ _  .  .  Newspaper,  in  Eastern  city  with  popuUtion 

•op^viie  curapuignt  ind  reduce  Mexicun  u_  tn  i  •■pcMiomit.  01  1^,000  f0f  sale.  Modem  plant  and  machtn* 

new  businest  while  holding  all  of  Middle-aged  man,  who  has  spent  several  years  cry  including  engraving  plant  and  an  facilities, 
iders  on  your  lists.  Understand  in  Mexico,  and  who  has  served  ten  years  on  Large  and  rapidly  growing  circnlatioo,  two 
re  tyatems  and  will  reduce  your  the  editorial  staff  of  a  large  Eastern  trade  editions  daily.  Wonderful  opportunity  for  news- 
bad  debts  to  a  minimum.  If  in-  paper,  wants  assignment  for  special  stories  in  paperman  with  capital.  Beat  reasons  for  seU- 
!  can  arrange  an  interview.  Ready  Mexico,  or,  position  a*  regular  correspondent  mg.  Books  and  plant  open  to  inspection. 
L-P  WTFbere.  Box  B-993,  E^tor  4  Pub-  for  daily  or  trade  paper.  New  York  refer-  Immediate  tale  de.ired.  Address  Box  B-873, 

encea.  Address  P.  O.  Box  858,  El  Paaoi  Texas,  care  Editor  4  PabUsbor. 


for  newspaper  brokerage  concern.  Large  per- 


great  executive  ability.  Address  B-900.  care  bitioui.  B  995,  Editor  and  Publisher. 
Editor  4  Publither.  - T - 


to  take  part  of  it  m  stock  m  the  progressive,  boys  and  men  and  circulation.  A  result  getter 
virile  sort  of  newspaper  with  which  he  seeks  who  can  leB  a  newspaper  on  its  merits  and 
connectUM.  Until  the  fioxl  neFOtixtiont  xre  service.  A  young  nsxn  who  wants  to  start 
arrived  at  hit  correspondence  must  necesiarily  on  a  modest  salary  and  Im  increased  acoord- 
be  coofidential  in  order  not  to  jeopardize  hit  ing  to  Us  productioo  until  he  hai  a  job  which 
present  connectmna.  Address  Box  B-STO,  care  wUl  pay  well,  and  in  which  he  would  be  happy. 
Editor  4  Pnblisber.  Address  B-W,  Editor  4  Publisher. 

BUSINESS  OPPORTUNITIES 


Complata  and  Rimning  Evaaiag  axd  Sunday 
Newspaper,  in  Eastern  city  mth  population 
of  IfiO.OOO  for  sale.  Modem  plant  and  machin- 


YOUR  CLASSIFIED 
AD 


EDITOR  i  PUBLISHER 

is  read  by  the  man 
you  want  to  reach 


•  / 
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Peter  B.  Kyne 

write*  a  brand  new 

“CAPPY  RICKS” 

story  of  2,000  words  each  week. 

Just  what  you  want  for  a 
whimsical,  humorous  and 
philosophical  feature. 

'HISSP 

Norris  A.  Huse,  Gen.  Mgr, 

World  Bldg.  New  York 


A  New 

RUBY  M,  AYRES 
SERIAL 

“SECOND  BEST” 

A  Story  of  Love  versus  Money, 
in  which  Love  Wins. 

To  Run  Daily  for  6  Weeks  in 
1 500  Word  Instalments. 

Furnished  in  Proof 
with  Daily  Synopsis 

Released  beginning  September  17 

THE  McCLURE 
NEWSPAPER  SYNDICATE 

373  Fourth  Avenue*  New  YoHc  City 


hunches 

Mauaging  editors  and  city  editors  art  always  on  the  lookout  for  news  and 
feature  ideas  that  can  be  used  locally.  Editos  &  Publishes  will  pay  $1  for 
each  hunch  published  under  this  head.  The  fact  that  the  hunch  is  stow  being 
ttsorked  successfully  in  your  city  does  not  bar  it  from  this  department.  Address 
your  contributions  to  the  Hunch  Editob.  When  they  appear,  clip  them  and 
mail  them  in  and  receive  payment.  Unavailable  hunches  will  not  be  returned. 


ARE  YOU  FOLLOWING 

“At  the  Bottom  of  the 
Ladder” 

By 

K  ESSLER 


A  former  motorman,  wounded  in  the* 
Argonne,  wanted  to  become  a  poultry- 
man,  but  the  Vocational  Training  Board 
insisted  on  training  him  as  an  auto  me¬ 
chanic.  After  he  finished  the  course 
Uncle  .Sam  found  him  a  job  as  a  “butter¬ 
fly”  in  a  show  at  $10  a  week.  Such  is 
one  of  the  experiences  of  mistrained  war 
veterans  as  outlined  in  a  series  the  New 
York  Tribune  published  to  show  the 
failure  of  the  government’s  rehabilitation 
program.  How  about  the  wounded 
veterans  in  your  city?  There’s  a  story, 
no  matter  whether  they  were  handicapped 
or  benefited  by  the  training. — Bruce  Cole, 
The  Echo,  Prophetstown,  Ill. 


The  Cleveland  Press  has  made  a  hit 
during  the  past  two  or  three  years  by 
printing  about  once  a  week  a  series  of 
“Open  Letters  from  Moses  Cleveland.” 
Most  founded  the  city.  The  letters  are 
printed  in  good-sized  type,  column  and  a 
half  measure,  and  it  is  assumed  they  are 
practically  all  compiled  by  the  editorial 
staff.  Mose  comments  on  many  interest¬ 
ing  subjects  which  cannot  very  well  be 
handled  in  the  editorial  columns  or  news 
sections.  For  instance,  here’s  one  di¬ 
rected  to  Mayor  Fred  Kohler  whose 
fsvorite  paint  for  city  park  benches,  bath 
houses  and  recreation  buildings  is  yellow : 

■  UF-YK  I'KEU:  I'm  aimost  ready  to 
forgive  you  for  painting  the  park  benches 
yellow  since  you  ordered  a  clean-up  of 
the  city’s  bathing  beaches.  Now  Fred, 
for  the  love  of  sweltering  humanity  keep 
them  clean  throughout  the  bathing  sea¬ 
sons. 

“Moses  Cleveland.” 

.Another  to  Judge  Gary  of  the  steel 
trust : 

“DE.AR  ELBERT ;  If  questioned, 
you  would,  of  course,  say  that  you  are  an 
American  and  believe  in  the  principles  of 
justice  and  equality  upon  which  America 
is  founded.  How  does  the  12-hour  day 
fit  in  with  your  present  idea  of  American 
principles  ?  Moses  Cleveland.” 

Often  these  letters  have  a  sting  in 
them,  in  prodding  some  city  official.  They 
are  widely  read  and  cover  many  current 
events  and  public  questions  from  day  to 
day  and  often  afford  “hunches”  for 
thought  and  municipal  activities.  A  pic¬ 
ture  of  Mose,  sitting  at  a  desk  writing 
with  a  quill  pen  heads  the  letters. — J.  H. 
Webb,  Cleveland  Plain  Dealer. 


What  are  the  department  stores  in 
your  city  doing  for  their  customers  in  the 
way  of  teaching  them  how  to  use  the  ma¬ 
terials  they  buy?  Do  they  have  instruc¬ 
tors  in  sweater-making,  painting  of  lamp¬ 
shades,  embroidery,  etc.?  Most  of  the 
large  stores  offer  a  genuine  service  to 
their  patrons  and  there  are  usually  some 
pretty  good  human  interest  angles  about 
the  store  activities,  as  well  as  the  actual 
story  of  service. — Frank  A.  Woodfield, 
The  News,  Baltimore,  Md. 


Of  course,  pet  stories  are  old  stuff  to 
the  city  editor  but  sometimes  the  State 
or  county  editor  has  not  realized  their 
possibilities.  The  Detroit  Free  Press  re¬ 
cently  has  printed  some  top  notch  stories 
from  correspondents  on  pets  in  their  com¬ 
munities.  Sugge.st  it  to  your  cor¬ 
respondents  for  a  dull  day. — ^John  G. 
Baker,  Milwaukee  Journal,  Milwaukee, 
Wis. 


How  many  different  bootleggers  have 
been  arrested  in  your  town  since  prohibi¬ 
tion  went  into  effect?  Out  of  every  1.000 
people  in  the  city  how  many  are  boot¬ 
leggers  according  to  such  .statistics? 
How  many  saloons  were  there  formerly 
in  the  town  per  1.000  people?  A  com¬ 
parison  of  this  sort  would  be  very  in¬ 
teresting. — Frank  H.  Williams,  1920  Spy 
Run  avenue.  Fort  Wayne,  Ind. 


The  traffic  situation  is  becoming  worse 
and  worse  in  most  of  the  cities  in  the 
United  States,  especially  in  those  where 
thoroughfares  were  laid  out  before  the 
automobile  was  even  visualized.  Why 
not  send  a  reporter  to  interview  dealere, 
drivers  and  men  and  women  in  public 
life  as  to  the  best  means  of  controlling 
traffic  in  your  own  city?  Interesting  fu¬ 
tures  may  be  built  in  connection  with 
such  a  campaign  by  having  various  mo¬ 
torists  describe  their  experiences  in  traf¬ 
fic.  Some  of  them  are  very  humorous, 
and  will  also  point  morals  to  the  reck¬ 
less,  discourteous  and  negligent  motorists. 
— Edward  R.  Churchill,  Philadelpihia. 


How  many  persons  have  dropped  out 
of  sight  and  how  many  of  them  have 
been  located  in  your  city  during  the  past 
year?  A  St.  Louis  newspaper  recently 
carried  a  story  about  the  work  of  the  po¬ 
licewomen  (worth  a  story  by  themselves) 
in  locating  missing  people.  The  reason 
that  many  young  girls  gave  for  leaving 
home  after  they  were  found  made  in¬ 
teresting  reading.  Why  do  some  people 
want  to  suddenly  efface  themselves  from 
the  minds  of  the  people  in  their  com¬ 
munity?  Do  they  succeed?  What  of  the 
coincidences  that  are  occasionally  occur- 
ing  where  long  separated  boyhood  chums 
of  Cross  Roads,  Ark.,  mtet  in  the  lobby 
of  New  York’s  Pennsylvania  Hotel  or 
Grand  Central  Station?  David  Resnick, 
St.  Louis  Times,  St.  Louis,  Mo. 


Why  does  a  man’s  beard  grow  faster 
in  the  summer  than  in  winter?  .And  why 
does  some  men’s  hair  grow  faster  than 
others?  How  many  “flappers”  get  their 
hair  bobbed  at  your  local  barber  shops  in 
the  course  of  a  month?  Is  it  a  fact,  as 
many  scientists  predict,  that  the  “world  is 
liable  to  be  bald  headed  within  two  hun¬ 
dred  years”?  These  questions  should 
make  subjects  for  good  features  and  the 
material  might  lie  obtained  from  the  local 
barber  shops. — B.  F.  Gark,  110  North 
Sycamore  street,  Albuquerque,  N.  M. 


VV’hat  letter-carrier  in  your  city  has  the 
most  interesting  route  and  why?  Let  a 
reporter  accompany  him  on  a  typical 
day’s  trip  and  record  the  human  interest 
episodes  which  enter  into  his  daily  round. 
Perhaps  the  letter  carrier  who  goes 
through  Chinatown  will  net  the  best 
story.  Incidentally,  how  do  the  mailmen 
like  the  arrival  of  milder  weather? — J. 
M.  M. 


Weekly  publications  in  rural  communi¬ 
ties  cannot  hope  to  compete  with  the 
nearby  cities’  papers  in  the  matter  of 
news,  but  they  can  do  something  the  city 
papers  can’t,  which  is  to  feature  the  farm 
news  of  their  own  section.  In  this  con¬ 
nection,  one  weekly  has  found  it  very 
profitable  to  run  a  feature  on  one  farmer 
each  week,  giving  a  description  of  Ids 
farm  and  his  activities,  and  suggestions 
advanced  by  the  particular  subject  of  the 
article  which  might  be  adopted  bv  other 
farmers.  They’ll  get  to  reading  the  arti¬ 
cles  weekly  to  get  these  pointers,  if  noth¬ 
ing  else. — Bert  .A.  Teeters,  Lock  Box  295, 
Springfield,  Ohio. 


Collect  a  dozen  notoriously  hard-to- 
read  signatures  of  prominent  men  of  your 
city.  I-et  a  reporter  take  them  out  and 
“put  them  up  to”  different  people,  and 
narrate  his  experiences — which  name  was 
“muffed”  most  frequently,  who  came  the 
nearest  to  a  perfect  score.  An  interview 
with  an  old-time  writing  school  teacher 
on  modern  tendencies  in  penmanship 
would  round  the  Story  out. — John  T. 
Bartlett,  Boulder,  Colo. 


Depicting  Little  Moment*  in  Bi| 
Lives,  and  its  Inimitable 
Counterpart, 

“Big  Moments  in  Little 
Lives” 

METROPOLITAN 
NEWSPAPER  SERVICE 

Unximilian  Elser,  Jr.,  General  Umtgn 
150  Nassau  St.,  NEW  YORK  CITY 


Million 

Dollar 

Hearst 

Features 

Tks  WorM”*  CrMtast  CircslaliN 
BvIUmv 


International 
Feature  Service,  Inc. 
N«w  YmIi 


54  PAPERS  in  27  STATES 
and  5  CANADIAN 
PROVINCES 
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Home  Owners  in 

New  England 


MASSACHUSETTS— ForuUtion.  1,852,856 

Clrou- 

2,500 

10,000 

lation 

lines 

lines 

'Attleboro  Sun  . 

...(E) 

5,189 

.0875 

.0175  1 

tBooton  Sunday  Advertlter 

...(S) 

481,089 

.70 

.70  ! 

'Boston  Olobe  . 

(MAE) 

880,605 

.45 

.46  i 

*Boston  Olobo  . 

...(S) 

888.511 

.56 

.65  { 

Boston  Tolorram  . 

...(E) 

145,118 

.80 

.80  1 

tBoston  Transcript  . 

...(E) 

88.836 

.80 

.80 

Tall  River  Herald  . 

...(E) 

14.806 

.045 

.045 

'Fitobbnrr  Sentinel  . 

...(E) 

10,789 

.056 

.045 

tGreenSeld  Recorder  . 

...d) 

8,850 

.0176 

.0175  1 

'Haverbill  Oasette  . 

...(E) 

15.916 

.055 

.04  ; 

*Lyi)ii  Item  . 

...(E) 

16,648 

.06 

.04  1 

Lynn  Telepram  Hews.... 

.(EA8) 

16.886 

.05 

.05 

Lowell  Courier-Citisen  and 
Eveninf  Leader  . 

(MAE) 

81,848 

.06 

.06  i 

'Mew  Bedford  Standard-Xeronry 
(MAE) 

88,849 

.08 

.08  ' 

*Kew  Bedford  Sunday  Standard  (8) 

86.087 

.08 

.08 

fNorth  Adamt  Transcript. 

...(E) 

9,884 

.0875 

.08  : 

'Salem  Mews  . 

...(E) 

80,646 

.09 

.07 

Taunton  Oasette  . 

...(E) 

8,868 

.04 

.08  ! 

*Woroester  Telcfram-Oasette 

(MAE) 

78,058 

.84 

.81  1 

*Worcester  Sunday  Televram. .  (S) 

44.470 

.18 

.15  ' 

1  XAIME— PopuUtion,  761.014 

1 

tBanfor  Daily  Commercial 

...(E) 

15.080 

.05 

.04 

'Portland  Press  Herald . . . 

(MAS) 

87,998 

.07 

.07 

'Portland  Express  . 

...(E) 

87.689 

.10 

.07 

'Portland  Telegram  . 

....(S) 

88.059 

.10 

.07 

tWaterrille  Sentinel  . 

...(M) 

5,981 

.085 

.026 

|{  MEW  HAMPSHIRE— Population.  448.688 

1  S#fiUn«l  . 

-  rEi 

2  204 

.02 

.024 

j  RHODE  ISLAMD— PopnUtlon.  604.367 

tMewport  Daily  Mews . 

....(E) 

6.186 

.0886 

.08 

tPawtncket  Times  . 

....(E) 

84.418 

,07 

.06 

tProWdence  Bulletin  . 

....(E) 

61.888 

.15 

.15 

tProridence  Journal  . 

...(M) 

88.086 

.09 

.09 

tProvidence  Journal  . 

....(S) 

57.436 

.14 

.14 

tProTidence  Tribune  . 

....(E) 

88.818 

.10 

.09 

1  'Westerly  Sun  . 

.(EAS) 

4.805 

.086 

.085 

i  'Woonsocket  Call  . 

....(E) 

18,806 

.04 

.04 

VERMOMT 

—Population,  852,488 

'Barre  Times  . 

....(E) 

0.619 

.08 

.085 

tBennington  Banner  .... 

....(E) 

8.087 

.OUS 

.0185 

Burlington  Daily  Newt  .. 

....(E) 

7.188 

.04 

.04 

*Burlinftott  Free  Press.... 

....(M) 

11.970 

.05 

.05 

'Rotund  Herald  . 

....(M) 

10,181 

.04 

.04 

1  tSt.  Johnsbury  Caledonian-Reoord 

1  (E) 

8,578 

.0814 

.015  1 

1  COMMECnCUT— Population,  1.880,681 

tBridpeport  Post-Telepram 

(EAM) 

45.801 

.14 

.14 

tBridpeport  Post  . 

. (8) 

19.986 

.09 

.09 

Hartford  Courant  . 

....(D) 

89.780 

.08 

.07 

Hartford  Courant  . 

. (8) 

46.600 

.10 

.09  j 

tHartford  Times  . 

....(E) 

45.588 

.18 

.18 

*Meriden  Becord  . 

....(M) 

7,160 

.045 

.085 

tMiddletown  Press  . 

. (E) 

7.787 

.08 

.086 

tMew  Haven  Register.,.. 

..(EAS) 

85.514 

.10 

.09 

'Mew  London  Day . 

. (E) 

10.810 

.06 

.045 

1  tMorwich  Bulletin  . 

....(M) 

11.888 

.07 

.05 

1  Norwalk  Hour  . 

. (E) 

4.958 

.08 

.08 

'Stamford  Advocate  . 

. (E) 

8.508 

.0876 

.08  1 

1  'A.  B.  C,  Statement, 

April  1, 

1988. 

1  tOovemment  Statement.  April  1.  1928. 

1 

Ever  stop  to  consider  that  nearly  forty 
per  cent  of  the  families  in  New  England 
own  their  own  homes? 

That  is  something  to  think  about! 

W  hat  have  you  to  offer  these  home 
owners? 

They  seek  the  best  food  for  the  table. 

They  want  the  finest  apparel. 

They  want  every  comfort  for  ideal 
homes. 

They  can  afford  to  buy  the  best  and 
pay  the  price. 

They  can  find  sufficient  surplus  to 
invest  in  luxuries. 

New  England  has  seven  and  a  half  per 
cent  of  the  nation’s  population  and 
furnishes  forty  per  cent  of  America’s 
savings. 

There  are  1,255,964  dwellings  in  this 
territory  containing  1,703,812  families, 
with  nearly  10,000,000  wants  daily. 

If  the  people  of  New  England  are  not 
buying  your  products,  it  is  time  you 
did  a  little  investigating.  The  news¬ 
papers  listed  here  will  assist  you. 

Use  these  dailies  intensively  and  get 
vour  goods  called  for  by  name  all  over 

NEW  ENGLAND 
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There  are  now  only  TWO  evening-pap 
highways  to  class  circulation  in  Great 
New  York. 

The  elimination  of  The  Globe  closed  a 
other  avenue  to  the  wealthiest,  most  cc 
centrated  class  market  in  the  world. 

I - In  New  York: - , 

75,000  persons  earn  more  thaui  $5,000  a  year;  bank  clearings  are 
in  excess  of  $200,000,000,000  a  year;  there  are  50  theatres  costing 
over  $200,000  each,  50  hotels  costing  over  $500,000  apiece,  75  office 
buildings  costing  over  $2,000,000  apiece,  a  dozen  clubs  costing 
from  $1,000,000  to  $4,000,000  each. 


Of  the  two  class  mediums  remaining  in  t 
<  Greater  New  York  evening  field,  one 

The  Evening  Mai 


NEW  YORK,  N.  Y. 


